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. BRAND USAGE
J 1.01 MASTER BRAND ARABIC

guldl (nibgll j2all
dnlell djm 1l clal

Adaa CORPORATE GUIDELINES



BRAND USAGE
1.02 STRUCTURE

The relative proportions and location of the logotype and the symbol cannot be altered.

It is preferable to use the structure provided on this page as a reference to check the
positioning of the elements.

Do not try to reconstruct the signature. Only use the supplied artwork.

20% X

c
cidl
yulidl gnibgll jSynll

dnlell djama il clal

82% X
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. BRAND USAGE
J 1.03 MASTER BRAND PUBLISHING

The National Center for
Performance Measurement
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BRAND USAGE
1.04 STRUCTURE

The relative proportions and location of the logotype and the symbol cannot be altered.

It is preferable to use the structure provided on this page as a reference to check the
positioning of the elements.

Do not try to reconstruct the signature. Only use the supplied artwork.

20% X

daa

The National Center for
Performance Measurement

73% X
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BRAND USAGE
1.05 SIGNATURE

The main signatures of Adaa (arabic logo) must be used at all times. The other
signatures may be used as secondary options in instances where linguistic or spatial
constraints require a different usage.

clal f

yuldl (ibgll jSyall
dnlell djmaUl clal

ARABIC LOGO

Adaa

The National Center for
Performance Measurement

L

clol
Adaa

BILINGUAL LOGO
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BRAND USAGE
1.06 MINIMUM CLEAR SPACE

Always maintain the minimum clear space around the signature to preserve its integrity.
To maintain visual clarity and to provide maximum impact, the signature must never
appear to be crowded by copy, photographs or graphic elements. The minimum clear
space must never differ proportionally from the diagram shown on this page.

P ey
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BRAND USAGE

1.07 MINIMUM SIZE

To protect its legibility and impact, the signature must never be reproduced in a size

smaller than the one shown on this page.

e 7. Y
clol {5, .
sl gl jgall ﬁﬁ' : 1.1 Cm

anlell djmadl cla

Minimum size for print
ARABIC LOGO

clol (=
>

k .
I ¢+] 65px
wulidl guibgll jSall § AR g

anlcll aimadl clal N, s

Minimum size for screen
ARABIC LOGO

N s
o (a5 Adaa
1-1 Cm : N ‘) e Nations | Center for

Performance Measuremen t

e
AN
o

Minimum size for print
PUBLISHING LOGO

I ,I ‘ | |

: ' E ML S

| \ 1] |F= / The National Center for

:L N \ / Performance Measurement

Minimum size for screen
PUBLISHING LOGO

__________

Minimum size for print
BILINGUAL LOGO

______________

Minimum size for screen
BILINGUAL LOGO
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BRAND USAGE

1.08 INCORRECT LOGO USAGE

Manipulation of the signature is not permitted in any way, shape or form.
As such, all options provided on this page should be avoided at all times.
These also apply to the Publishing and Bilingual logos.

,I |
cl1al (35
wulal ribgll Syl § AR S
dnlcll djmaDl clal \ v 4

x Never change the spacing between
the individual characters

x Never place the logo at an angle
other than horizontal or vertical

Never add extraneous effects
to the logo

clol [

uulidl (ibgll j4yall l\’ Y
dnlell djmadl clal  SNJ Lo’

x Never change the proportions
between the symbol and logotype

.|V|.

clai ;

wuldl gnibgll jSyall W gl
anlell djmadl clal N,

*]
4

Never use shadows or other
graphics

,I [ |
clai ()
alyl gl 4yl \ n /
dnlell djmnl cll

x Never change the proportions
of the logo

x Never place the logo
on non-brand colors

< ,l ‘ u
cIol {5
wulidl pibgll jSuall § JAHIE, )
dnlell dimabl clal N, v 4

Never change the colors
of the logo

S

dnlell ajmadl clal

clol ¢ ﬂ”&g&
il jﬁ i

Never create an outlined
version of the logo
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BRAND COLORS .01 Corporate colors

2.02 Color variations for Flat Colored Backgrounds
2.03 Corporate colors usage



. BRAND COLORS
2.01 CORPORATE COLORS

Colors are a fundamental PRIMARY COLORS

element in the construction

of the identity. Whenever

possible, apply the colors PANTONE 329 C, U PANTONE 339 C, U CMYK 000 90
using the reference numbers CMYK 100 14 60 49 CMYK 840590 RGB 65 64 66

mentioned in this section. RGB 0O 104 94 RGB 0 179 136

PANTONE® COATED colors

on coated paper (for spot
color printing on glossy

surfaces)

PANTONE® UNCOATED SECONDARY COLORS

colors on uncoated paper
(for spot color printing on

a dull surface, such as
stationery paper, etc) CMYK 84 11 48 40 CMYK 80 10 45 20 CMYK 60 5 35 10

RGB 0 111 103 RGB 0 140 132 RGB 90 171 162

CMYK colors on coated and
uncoated paper (for offset
printing such as magazines,
brochures, leaflets, color
ads, etc)

CMYK 255150 CMYK 153100
RGB colors (for computer RGB 190 217 214 RGB 214 230 226

presentations, digital displays,
TV productions, etc)
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BRAND COLORS
2.02 COLOR VARIATIONS FOR FLAT COLORED BACKGROUNDS

These four combinations of
the device and colors are

the primary usages.
Variations on these are
limited to the secondary
colors on the previous
page.
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. BRAND COLORS
2.03 CORPORATE COLORS USAGE

The corporate logo color can vary as shown.

L

(d]

uulidl gibgll jSynll
dnlcll djma Dl clal

L

(d=]

yubidl (ibgll jSynll
dnlcll djmadl clal

FULL COLOR LOGO ON WHITE BACKGROUND ONE COLOR LOGO ON WHITE BACKGROUND

uulbdl nibgll jSynll uubdl (uibgll jSyall
dnlcll djmadl clal dnlcll djma Dl clal

ONE COLOR LOGO ON BLACK BACKGROUND ONE COLOR LOGO ON COLORED BACKGROUND. THE BACKGROUND
MUST BE WITHIN THE RANGE OF THE BRAND COLORS
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TYPOGRAPHY USAGE
3.01 CORPORATE TYPEFACE ARABIC

Consistency in the use of a typeface
plays a very important role in
reinforcing the corporate image.

Maintaining rules on type layout will ITC HANDEL GOTHIC ARABIC HEAVY
contribute to the customer’s recognition

of the brand. L ® ®

ITC Handel Gothic Arabic was chosen

as the Arabic corporate typeface for o0

its legibility, elegance and originality. Y

All the weights available in the font
family can be used. ITC HANDEL GOTHIC ARABIC

The body copy is in Frutiger LT Arabic’, ° ¢ °
and it was chosen for its legibility and

clear form. All the weights available in

the font family can be used. =

These typefaces are the corporate
fonts and must be used across all the
brand'’s corporate and communication
items.

FRUTIGER LT ARABIC LIGHT
"Arial can be substituted for Frutiger in

?gtgsnecss where the corporate font cannot L)-'J-'-l UD_L” Yo aYeXe Lﬂil-l-'-yl L)_QJl UQJ_QJ 9_8_0 O£|JQJ_| U-“-Ll ua_'_” | Loy
uasal gga selyall Gyl Gaill e haa eladl all ajzl gga delyall

hao el pall Gagel gga dclpall Gul Gaill e haa el ll ol

haa el Gall ozl gga delall Gl Gaill laa
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TYPOGRAPHY USAGE
3.02 CORPORATE TYPEFACE ENGLISH

Consistency in the use of a typeface
plays a very important role in
reinforcing the corporate image.

Maintaining rules on type layout will ETELKA TEXT PRO BOLD
contribute to the customer’s recognition

of the brand. @ - o
Etelka was chosen as the Latin Is I s a ea I n g

corporate typeface for its legibility,
elegance and originality. All the weights

and styles available in the font family
can be used. ETELKA TEXT PRO

The body copy is in Frutiger’, and it was . . .
chosen for its legibility and clear form. I S I S a U — e a I n g
All the weights and styles available in

the font family can be used.

These typefaces are the corporate

fonts and must be used across all the FRUTIGER
brand'’s corporate and communication - . .

items. This is an example of a paragraph example. Lorem ipsum dolor sit
il can be substtuted for Frutger i ame’_c,consec_:tetuer adlp_ls_cm_g eI|t: Morbi go_mmodo, |psuephare_tra
instances where the corporate font cannot gravida, orci magna adipiscing elit. Morbi, ipsumpharetra gravida,

be used.

orci magna rhoncus neque, id pulvinar odio lorem non turpis.
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BRAND LANGUAGE 2.01 magery style

4.02 Photography treatment

4.03 Gra
4.04 Gra

4.05 Bullet

O

O

A
A

IC O

IC O
ole]

4.06 Basmala

evice
evice Incorrect usages

Nt



. BRAND LANGUAGE
4.01 IMAGERY STYLE

Imagery can help tell a story and
visualize an idea. Photography truly
enriches your subject if used correctly.

The imagery style should be realistic,
emotional, natural and spontaneous.

The images should highlight areas of
the Kingdom's activity. They should
position the Kingdom as pushing the
limits of innovation, industry, design
and urban planning.

Imagery should always be high
definition, and includes cityscapes,
and landmarks; landscapes,
time-lapse and bird’s-eye views.

Imagery with people should always
be positive, triumphant and joyful.

Never use images with unrealistic
people, who are just posing, or at an
unidentifiable location.
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. BRAND LANGUAGE
4.02 PHOTOGRAPHY TREATMENT

The treatment of the photography
follows the core color usage in this
guideline.

From the brand’s primary colors,
CMYK 84 059 0 [RGB 0 179 136]
is placed over the image and the
multiply effect is applied.

If that is not possible, as is the case
in PowerPoint® for example, then the
color CMYK 100 14 60 49 [RGB 0O
104 94] at a 40% opacity is placed
over the image.
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. BRAND LANGUAGE
4.03 GRAPHIC DEVICE

The device [star] is derived from the
symbol of the logo. It is a crop of the
arabesque used at the center of the
symbol.

The star should always be cropped.
The central star should always appear
in full. The long vertical stems of the
symbol should not be visible.

The star is always placed in the
corner opposite to the direction the
language is written in. It is no more
than 70% of the total height of the
area it is placed in.

On a flat color background the staris
most commonly used in white with a
10% opacity, mimicking a watermark.
The star can also be used at 100%
opacity; or the gradient style found
in this guideline, in case of a white
background.

If the star is placed over an image,
the image must first be treated as
per the brand guidelines. Then the
device is placed in the correct corner,
at 50% opacity. The star can also be
used at 100%.

ol
2 4
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BRAND LANGUAGE
4.04 GRAPHIC DEVICE INCORRECT USAGES

Manipulation of the device is not permitted in any way, shape or form.
As such, all options provided on this page should be avoided at all times.

: - Never use the device in colors
x Never distort the device not stipulated in this guideline

Never use shadows Never create an outlined
or other graphics version of the device

Never move the device from
the edge of the canvas

x Never place the device Never place the device at an
on non-brand colors angle other than horizontal

x Never change the size
proportions of the device

Never add extraneous
effects to the device

Adaa CORPORATE GUIDELINES




. BRAND LANGUAGE
4.05 BULLET POINT

The bullet point is derived from the
symbol of the logo. It is an element
from the symbol.

No other element from the logo can
be used in combination with the
bullet point.  TTmgmooooo gt

x-height ‘
The bullet point is always placed at the baseline
beginning of the sentence and pointsin
the reading direction.

In Arabic usage, the bullet point should
always be 64% of the type size it is
pointing to, and must be placed on the
baseline of the text.
baseline
In English usage, the bullet point
should always be 100% of the type
size it is pointing to, and must be
placed on the baseline of the text.

The bullet point is the 64% of the font size.
In this example the font size is 75pts.

If used on a white background, the
bullet point should always be in a
primary brand color. If used on a
colored background [from the brand
colors], the bullet point should be in
white.

The element itself, used as a graphical

element, can be used sparingly and
discreetly at the designer’s discretion.
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. BRAND LANGUAGE
4.06 BASMALA

The calligraphic element for

“In the name of God, the Most
Gracious, the Most Merciful” is
the first phrase in the preamble
and is used extensively as the
opening of each action in order
to receive blessing from God.

The calligraphy must be placed
center in the layout which should
not include any other elements.

It must be placed only on accepted
color variations for flat colored
backgrounds and white. In all cases,
the calligraphy must remain either

in white or, from the brand’s primary
colors, CMYK 100 14 60 49 [RGB O
104 94].

Adaa CORPORATE GUIDELINES



STATIONERY




STATIONERY 5.01 Business cards
5.02 Letterhead

5.03 E
5.04 E
5.05E
5.06 E
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O
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O
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5.08 B
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STATIONERY
5.01 BUSINESS CARDS

(2
- 07em

1. Card Size: 7. Address and Contact: | 1 0.7em
Width: 9cm X Height: 5cm Etelka Text Pro 7 points e oo T

ITC Handel Gothic Arabic 7 points ~ cldl {»"jt"«,
2. Logo Size: e N | 74
Width: 4cm 8. Signature: o bl i au

Etelka Text Pro 7 points o =~ | T Ermployee Nome
3. Holder Arabic: [ 5 R ool o
Black 0, 0, 0, 90 9. Device: &
ITC Handel Gothic Arabic 8 points CMYK O 0 0 0 10% Opacity, Screen
4. Holder English: 10. Background :
Black O, 0, 0, 90 CMYK 100 14 60 49 o
Etelka Text Pro 8 points or PANTONE 329 C

5. Holder Arabic:
Black O, O, O, 90

M +966 51 111 1111 2

ITC Handel Gothic Arabic 7 points The National Center for
Performance Measurement
6. Holder English: . oy e 100100 Rusdn TI46%
Black O, .O, O, 90 _ E T 920001111 ext. 111
Etelka Light Pro 7 points : F 1966 114014224 v

email@adaa.gov.sa
www.adaa.gov.sa
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! Tcm
STATIONERY R
c ,. * . !
clol (53¢
pulial guibgll Sl § JARIE 4,
1. Size: dnlell djnadl clal N, V4

A4, Width: 21cm X Height: 29.7cm

2. Logo Size:
Width: 6.7cm

3. Address and Contact:
Etelka Text Pro 7 points
ITC Handel Gothic Arabic 7 points

4, Signature:
Etelka Text Pro 7 points
ITC Handel Gothic Arabic 7 points

5. Device:
CMYK O 0 0 0 10% Opacity, Screen

6. Background
CMYK 100 14 60 49
or PANTONE 329 C

anlell djaa Dl dal gulidl nibgll j4ynll
The National Center for Performance Measurement

www.adaa.gov.sa F +966 11 401 4224 . T 920001156 _a

Kingdom of Saudi Arabia ayagewll dyyell a4lnnll Riyadh 11464 (auyl P.O. Box 16060 w1 o
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STATIONERY
5.03 ENVELOPE DL

1. Size:
DL, Width: 22cm X Height: 11cm

2. Logo Size:
Width: 6.7cm

3. Address:

CMYK 100 14 60 49

or PANTONE 329 C

Etelka Text Pro 7 points

ITC Handel Gothic Arabic 7 points

4. Signature:

. c ,_ * .
Etelka Text Pro 7 points C I 3' (’: v |_‘" ______________ o
5. Background vuldl (nibgljSell g A g
CMYK 100 14 60 49 astellgiaallclal Nl bt
or PANTONE 329 C
6. Device e [7)

CMYK O 0 0 0 10% Opacity

7. Area Designated for Postage
Not printed

The National Center for Performance Measurement - - - - = = - = — — — 4

www.adaa.gov.sa  Kingdom of Saudi Arabia ajagowll dppell aalonll - Riyadh 11464 (mauyl PO. Box 16060 w. o - = = = = = = = = = = | 0

_____

Tcm
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STATIONERY
5.04 ENVELOPE C5

1. Size:

C5, Width: 16.2cm X Height: 22.9cm
Fits A5 Paper size and Folded A4
Paper size

i ,'J‘I.'
2. Logo Size: Mmﬂil {\’ji{;" __________ ©
Width: 4.7cm Soth bt e

3. Address:

CMYK 100 14 60 49

or PANTONE 329 C

Etelka Text Pro 5 points

ITC Handel Gothic Arabic 5 points

4. Signature:
Etelka Text Pro 5 points

5. Background
CMYK 100 14 60 49
or PANTONE 329 C

6. Device
CMYK O O 0 0 10% Opacity
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STATIONERY
5.05 ENVELOPE C4

1. Size:

C4, Width: 22.9cm X Height: 32.4cm
Fits A4 Paper size and Folded A3
Paper size

.

I._.é._.
85 x 23 S S o
anlell &jmy il clal \\.ﬁﬁ.ll

cloi

wuladl gl jpnll

2. Logo Size:
Width: 6.7cm

3. Address:

CMYK 100 14 60 49

or PANTONE 329 C

Etelka Text Pro 7 points

ITC Handel Gothic Arabic 7 points

4. Signature:
Etelka Text Pro 7 points

5. Background
CMYK 100 14 60 49
or PANTONE 329 C

6. Device
CMYK O O 0 0 10% Opacity
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STATIONERY
5.06 ENVELOPE C3

1. Size:

C3, Width: 32.4cm X Height: 45.8cm

Fits A3 Paper size L
P _. miljil (%) Lo ©

wﬁ@lam;DMb% \\:l r_/,

2. Logo Size:
Width: 9.5cm

3. Address:

CMYK 100 14 60 49

or PANTONE 329 C

Etelka Text Pro 10 points

ITC Handel Gothic Arabic 10 points

4. Signature:
Etelka Text Pro 10 points

5. Background
CMYK 100 14 60 49
or PANTONE 329 C

6. Device
CMYK O O 0 O 10% Opacity

i Arabia  assgeuwllauyclladlonll  Riyadh 11464 (Ul PO.BoX 16060 Lo = = — = — = — = — — — — |

_____
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STATIONERY o

5.07 FOLDER ) > o
2cm E |
) e o
1. Size: clol {.;'VL«'
Width: 22.9cm X Height: 32.4cm [closed] Q- ana By | 14
Width: 45.8cm X Height: 32.4cm [opened] |
2. Logo Size:
Width: 10cm
3. Address:

Etelka Text Pro 7 points
ITC Handel Gothic Arabic 7 points

4. Signature:
Etelka Text Pro 7 points

5. Device:
Gradient version found in this guideline

6. Background

CMYK 100 14 60 42 or

PANTONE 329 C

The background color is also printed
on the inside of the folder

7. Folder Pocket
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STATIONERY
5.08 BLOCK NOTE A4

9 Tem, o lem
1. Size: | ' tem | rem
A4, Width: 21cm X Height: 29.7cm c 1 . :
clol {39%%.) w0 clol 3
2. LOQO Size: Wﬁﬁﬁfﬁ: \\.‘l l'./[ wﬁﬁﬁ;ﬁﬁ: \\_‘I r_,,
Width: 7cm

3. Device:
Gradient version found in this guideline

4. Logo Size [Inside Pages]:
Width: 7cm

Adaa (CORPORATE GUIDELINES




STATIONERY
5.09 BLOCK NOTEAS5S

1. Size:
A5, Width: 14.85cm X Height: 21cm

2. Logo Size:
Width: 5cm

3. Device:
Gradient version found in this guideline

4. Logo Size [Inside Pages]:
Width: 5cm

9 0-8cm

clol |.;‘j"t'i.,
l1 rl,
4

yuldl (aibgll jSyall
dnlell il clal

E 0.8cm

_____

cloi (35
wsal ingl s\ Alfe /

anlcll ajmadl clal N,
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DIGITAL MEDIA



DIGTAL MEDIA 6.01
6.02

6.03
6.04
6.05

6.06 We

E-mal
E-mal
rese
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O
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signature Arabic
signature English

ate Arabic
ate English
olication




DIGITAL MEDIA
6.01 E-MAIL SIGNATURE ARrRABIC

The email signature is made from
two parts to bring consistency and
ease of use to the user.

Standard company information is
displayed as an optimized image
file which will be same for all
employees unless specified
otherwise.

y @

O

@)
@mm

E = Iglqﬁ

{:21
ﬁgp‘b; e A" i3 WE&"E =L I “"“"“‘* Q L “"‘-»‘-f?lqte_.‘;‘r. -:Eﬁ._‘% 2 =_'5;g.5.-1¢_ {-aa-‘-‘"\ Epin e L“!ks

From: Your name <yourname@adaa.gov.sa>
Date: Tuesday, May 11,2017, 09:20 AM
To: Ahmad Mehammed <a.mehammed@company.com>
Subject: Notice

b Attachments: image.gif

20g0sirall lic o]

o 986 haa el gall Gagl paill 1se pawa scljall Gyl pail 1
946 has cludl gall pagel paill e aas selpall Gud aill o sclyall
o Gaill B sehall Gl Gaill e échall G Gaill 1o sclyall Guyl
Belpall Gl 96 haa (eludl Gall yael paill e cans scljall

Haaill go

Eaudll
sabiall ol

clal { “'1,
pubdl yribgll Syl a1
dnlcll djandl clai

11464 (Huyl 16060 .w. o
dyagewll ayyell a4lnnll
111 dligai 920001111 .
+966 11401 4224 . a
+966 511111111 .2
www.adaa.gov.sa

"
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DIGITAL MEDIA
6.02 E-MAIL SIGNATURE enGLISH

The email signature is made from
two parts to bring consistency and
ease of use to the user.

Standard company information is
displayed as an optimized image
file which will be same for all
employees unless specified
otherwise.

y @

O

@)
e

== ~ (E'“-._
E S = = L

<
o Reabe Rooboal opeend L dunk Q%‘!F ST s e

From: Your name <yourname@adaa.gov.sa>
Date: Tuesday, May 11,2017, 09:20 AM
To: Ahmad Mehammed <a.mehammed@company.com>
Subject: Notice

b Attachments: image.gif

Dear Mr. Your Name,

Dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullam corper suscipit lobortis nisl ut aliquip. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim.

Sincerely,

Your Name
Operations Co-ordinator

“'" Adaa
_'I r The National Center for
Performance Measuremen t

P.O. Box 16060 Riyadh 11464
Kingdom of Saudi Arabia

T 920001111 ext. 111

F +966 11401 4224

M +966 51 111 1111
www.adaa.gov.sa

"
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DIGITAL MEDIA
6.03 PRESENTATION
TEMPLATES ARABIC

Title slide Divider slide
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Title and Content slide Sub Divider slide Ending slide
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. DIGITAL MEDIA
6.04 PRESENTATION
TEMPLATES ENGLISH

DIVIDER

SUBTITLE

Title slide Divider slide

|
s TITLE AND CONTENT

SUB DIVIDER THANKYOU

Title and Content slide Sub Divider slide Ending slide
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. DIGITAL MEDIA
6.05 MOBILE 7/ TABLET APPLICATION

O LTE _al 1045

O LTE _al 1045

& Username

@ Password

Remember me Forget passwor d

Login 0000 Zain KSA = OWNLTE .al 1045
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DIGITAL MEDIA
6.06 WEBSITE HOME PAGE

Website is one of primary means of
establishing Adaa brand both in

terms of functionality & building l’,;' 'i,' Adaa
equity. UL S iosctrement

The website design is responsive so
it can be accessed & properly
utilized through a wide range of

ABOUT SERVICES SUPPORT SOLUTIONS CONTACT US

devices.
S DUIS EGET
All assets are available in digital VULPUTATE METUS
fOI’mat fI’OFﬂ our PR aﬂd Eaculis laoreet massa, a bibendum. Etiam placerat lectus ut
. . t f .M liquet ex i llis tristi. Morbi sit
communication department. In QT e e T e
addItIOﬂ to that, a medla k|t |S Maecenas vel quam suscipit, posuere ante.

supplied to various partners &
companies whenever it is required.

L WHAT WE DO O our PROGRAMS @D CONTACT Us
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DIGITAL MEDIA
6.06 WEBSITE suB-PAGE

Website is one of primary means of

establishing Adaa brand both in (x5 Adaa
terms of functionality & building ‘jt/
equity.

The National Center for
Performance Measurement

g g ﬁ ABOUT ‘ SERVICES ‘ SUPPORT ‘ SOLUTIONS ‘ CONTACT US

The website design is responsive so
it can be accessed & properly
utilized through a wide range of
devices.

bl ilyillg sluull dolell alyall

@
: Z, Agallg 32l Anlell atyall Q asalyll anlell dlall

All assets are available in digital e g R i+ R i
format from our PR and ¢ et s @ e « @ st o @ >
communication department. In e o e o e o
addition to that, a media kit is
supplied to various partners & Il B s nasl Bl Miuss nesil Bl Miussh

companies whenever it is required. Aol daccolcl e el Sl ot antel skl ol solcl e

ABOUT PERFORMANCE FAQ ABOUT Adaa auctor. Integer, bibendu sfmid fringilla CONTACT Adaa

Eaculis laoreet Performance Tracker
Eaculis laoreet massa, a bibendum. Etiam  suscipit, posuere ante.
Massa a bibendum Measurement Methodology MEDIA HUB pit. p

Et [ How KPIs M f placerat lectus ut consequat fermeum.
L \atmrp ?ceya G OW RFLS are Mieasured CAREERS Maecenas aliquet ex in convallis tristi Eaculis laoreet mas, a bibendum. Etiam
ectus ut consequa Morbi sit libero faucibus aliguamed at placerat lectus ut fermeum.

lorewdwadev adasfm. Maecenas quam
Email: info@adaa.gov.sa

Phone: +966 11 1234567
Fax: +966 11 401 4224
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LIVERY







LIVERY
7.01 CARS

The brandmark is printed in big on vinyl and placed on the doors, repeated on both
sides in arabic and english for maximum legibility.
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MISCELLANEQUS
8.01 BRANDED BAGS

The brandmark is printed in big on
thick Carton paper bag and placed
in the center of the bag horizontally
and vertically, repeated on both
sides in arabic or english.

The Graphic Device may be used as
a large graphic element in the left
bottom side of the bag, for more
impact and attention.

The Website in also printed on the
bottom right side part of the bag.

Bags can come in two colors:

1- Green bag with white logo, white
website and tinted white Graphic
Device, Opacity 10%

2- White bag with colored logo,
90% black website and tinted
colored Graphic Device, Opacity
15%.

wuldl ibgll jSynll
dolcll jmail clal

www.adaa.gov.sa
www.adaa.gov.sa

|
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. MISCELLANEOUS
8.02 NAME TAGS

Name Tags can come either in
Portrait or Landscape style. It
consists of the Name, Title and ID
Number as shown on the right
side.
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MISCELLANEQUS
8.03 NAME PLATE

The Graphic Device is printed on
metal bar/strip plate and
positionned on the right bottom
of the same plate. It comes 15%
transparent if printed on white, or
10% transparent if printed on
green background.

The name, debossed on the plate,
is printed with white color if used
on green background, and printed
with90% black if printed on white
background.
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MISCELLANEOUS
8.04 DEPARTMENT SIGNBOARDS

Signboards come in different
material and shapes; be it metal,
plastic or embossed 3D shapes.

The Graphic Device is printed on
metal bars as well as on plastic.
For both ways, the Graphic

Deviceit is printed CMYKO O 0O
10% screen opacity.
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MISCELLANEQUS
8.05 CUPS 7 MUGS

The brandmark is printed in big
and placed in the center of the
Mug horizontally and vertically,
repeated on both sides in arabic
or english.

The Graphic Device may be used
as a large graphic element for
more impact and attention.

Mugs can come in two colors:

1- Green Mug with Light Green
logo CMYK 25 5 15 O and tinted
white Graphic Device with 10%
transparency.

2- White Mug with colored logo,
and colored Graphic Device with
15% transparency.
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MISCELLANEOUS

8.06 ROLL UP BANNERS

1. Roll Up Size:
Width: 85cm X Height: 200cm

2. Logo Size:
Width: 60cm

3. Headline:

CMYKOOOOQO or

PANTONE 329 C when

used on white background

ITC Handel Gothic Arabic 230 pts
Etelka Text Pro 230 pts

4. Sub Headline:

CMYKOOOOQO or

PANTONE 339 C when used on
white background

ITC Handel Gothic Arabic 175 pts
Etelka Light Pro 175 pts

5. Body Copy Arabic:
CMYKOOOO or

CMYK O 0 0 90 when used

on white background

Frutiger Lt Arabic Roman 85 pts
Frutiger Light 85 pts

6. Device:
CMYK OO0 00, 10% Opacity
Colored Device, 15% Opacity

7. Website:

CMYKOOOO or

CMYK 0 0 0 90 when used
on white background
Etelka Text Pro 87 pts

8. Background

CMYK 100 14 60 49 or
PANTONE 329 C
orCMYKOOOO

[ = *
LI 4L
clof (a5
U”LLﬂ-lUUbg-”J-ﬁJ-DJI \l1 Lr

dnlell ajmadl clal €N, V4

lian yrunipll lgicll

yicpall glgicll
seinall puylg JSidl (o &lall ol isey pai
il ygsg gulhall Sileliva (s ©EAluig
gyl apaiillg dclibll a

www.adaa.gov.sa

[ = *
LI 4L
clof (a5
U”LLﬂ-lUUngIJ-ﬁJ-DJI \l1 Lr

dnlell ajmadl clal €N, V4

L gyl lgicll

yicpall glgicll
soiaall pulg Jsidl o &lall ol iy pai

piuddl jgg glbell dilclua na (oAiluJ._ig
uug).dJ.l“ swaiillg delall g

www.3daa.gov.sa

coi (3%
WIRSTIERTRR N | LY

dnlell djmadl clal N, V4
lior gl lgicll

yiopall glgicll
ssinall uily JLidl (o G141 ol risnes vai

widdl jgsg galholl Gileliva (1é padiiugg

www.adaa.gov.sa

Adaa CORPORATE GUIDELINES




MISCELLANEOUS

8.06 ROLL UP BANNERS WITH PARTNERSHIP

1. Roll Up Size:
Width: 85cm X Height: 200cm

2. Logo Size:
Width: 60cm

3. Headline:

CMYKOOOOQO or

PANTONE 329 C when

used on white background

ITC Handel Gothic Arabic 230 pts
Etelka Text Pro 230 pts

4. Sub Headline:

CMYKOOOOQO or

PANTONE 339 C when used on
white background

ITC Handel Gothic Arabic 175 pts
Etelka Light Pro 175 pts

5. Body Copy Arabic:
CMYKOOOO or

CMYK O 0 0 90 when used

on white background

Frutiger Lt Arabic Roman 85 pts
Frutiger Light 85 pts

6. Device:
CMYK O 0 0 0, 10% Opacity

Colored Device, 15% Opacity

7. Website:

CMYKOOOO or

CMYK 0 0 0 90 when used
on white background
Etelka Text Pro 87 pts

8. Background

CMYK 100 14 60 49 or
PANTONE 329 C
orCMYKOOOO
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MISCELLANEOUS

8.07 POP UP BANNERS

1. Roll Up Size:
Width: 300cm X Height: 200cm

2. Logo Size:
Width: 72cm

3. Headline:

CMYKOOOOQO or
PANTONE 329 C when
used on white background
ITC Handel Gothic Arabic
Medium 465 pts

Etelka Text Pro 465 pts

4. Sub Headline:

CMYKOOOO or

PANTONE 339 C when used on
white background

ITC Handel Gothic Arabic 360 pts
Etelka Light Pro 360 pts

5. Body Copy Arabic:
CMYKOOOO or

CMYK O 0 0 90 when used

on white background

Frutiger Lt Arabic Roman 170 pts
Frutiger Light 170 pts

6. Device:
CMYK OO0 00, 10% Opacity
Colored Device, 15% Opacity

7. Website:

CMYKOOOO or

CMYK 0 0 0 90 when used
on white background
Etelka Text Pro 120 pts

8. Background

CMYK 100 14 60 49 or
PANTONE 329 C
orCMYKOOOO
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MISCELLANEOUS

8.07 POP UP BANNERS WITH PARTNERSHIP

1. Roll Up Size:
Width: 300cm X Height: 200cm

2. Logo Size:
Width: 72cm

3. Headline:

CMYKOOOOQO or
PANTONE 329 C when
used on white background
ITC Handel Gothic Arabic
Medium 465 pts

Etelka Text Pro 465 pts

4. Sub Headline:

CMYKOOOO or

PANTONE 339 C when used on
white background

ITC Handel Gothic Arabic 360 pts
Etelka Light Pro 360 pts

5. Body Copy Arabic:
CMYKOOOO or

CMYK O 0 0 90 when used

on white background

Frutiger Lt Arabic Roman 170 pts
Frutiger Light 170 pts

6. Device:
CMYK OO0 00, 10% Opacity
Colored Device, 15% Opacity

7. Website:

CMYKOOOO or

CMYK 0 0 0 90 when used
on white background
Etelka Text Pro 120 pts

8. Background

CMYK 100 14 60 49 or
PANTONE 329 C
orCMYKOOOO
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MISCELLANEQUS
8.08 BRANDED MATERIAL
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MISCELLANEQUS
.09 LEAFLET 0OPTION 1
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1. Leaflet Size:
DL Width: 10cm X Height: 210cm
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The example hereby

demonstrates the flexibility of the e

layout and how it can be utilized
in different ways.

Use this example as a guide for
the look and feel in terms of
white spaces, sizes and
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MISCELLANEOQUS
.09 LEAFLET orTION 2

Maa .
con®

e e s
: g: :x anee e

g}
¥,

1. Leaflet Size:
DL Width: 10cm X Height: 210cm

The example hereby
demonstrates the flexibility of the

layout and how it can be utilized
in different ways.

Use this example as a guide for
the look and feel in terms of
white spaces, sizes and
placement of all the elements

The Graphic Device may be used . i
as a large graphic element and e ~ oo
the strip as a baseline for the
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