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AlHilal

THIS MANUAL CONTAINS ALHILAL'S BRAND ELEMENTS

It has been prepared to ensure the success of AlHilal's identity.
Please use and respect these quidelines, which are fundamen-
tal and flexible enough to allow for a unique expression.
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THISIS ASTORY OF PRIDE

IN BEING A UNIQUE CULTURE,
A UNIQUELIFESTYLE
AND A UNIQUE KINGDOM.

ALHILAL
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OUR STORY

A STORY OF AMBITION,
SUCCESS AND PROGRESS.

A PROGRESS THAT IS INCREASING LIKE

THE PHASES OF THE MOON, GOING
BEYOND FOOTBALL, GOING BEYOND SPORT.

Brand Guidelines



THISIS ASTORY
TO BE PROUD OF
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00

BRAND DEFINITION
MODEL




DEPARTURE POINT PURPOSE AMBITION

A diagnosis of the brand’s current The business’s north star: the ultimate reason The objective the business wants
situation and how itis likely to change. why it exists. What it aims to achieve in the to achieve within a given timeframe,
world and for people generally. underpinned by KPI’s.

VALUES EXPERIENCE PRINCIPLES

The principles and competencies that drive usin thought The characteristics and attributes we manifest visually and
andin action. The DNA behind our APTITUDE. verbally defining the desired responses in pethatople who
experience the brand.
The DNA behind our ATTITUDE

An internal rallying cry that summarizes
our essence and attitude.



OO BDM | AlHilal brand definition model

AlHilal

DEPARTURE POINT

Leading sports clubin KSA, focused on
football, in a traditional sector with loyal
yet demanding fans that request new
times and experiences.

VALUES

Inclusive
Confident
Focused

Brand Guidelines

PURPOSE

Project and champion Saudilifestyle
around the world.

BRAND IDEA

Proudtobe

AMBITION

To be aunifying sports club that enhances
our Saudiroots, sharing the dynamic reality
of the kingdom, in order to become a global

reference for our cultural richness.

EXPERIENCE PRINCIPLES

Flexible
Authentic
Clear

P-9



OO BDM | AlHilal brand definition model

PROUD TO BE

AlHilal Brand Guidelines P-10



Brand Architecture

Our brand architecture follows a
monolithic system. It consists of 3levels:

Level 1-Master brand: the main brand,
around which the entire systemis
articulated, comprising the values,
culture and vision, and under which

all the initiatives, sports and services
that the club has are encompassed.

Level 2 - Commercial brand:
brands oriented to our fans,
reflecting our core business.

Level 3 - Sub-commercial brands:
initiatives that add value and contribute
to building our brand. These include the
Academuy, eSports, lifestyle (such as the
AlHilal gym, café and possible future
additions) and our membership program.

We can also visualize transversally
the brand with Mouj.

AlHilal

LEVEL1

Masterbrand

LEVEL 2

Commercial
Brand

LEVEL 3

Sub-Commercial
Brand

Brand Guidelines
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LIFESTYLE

MOU)

MEMBERSHIP
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O1
LOGOTYPE

O1.1T Wordmark
01.2 Symbol
O1.3 Logolockup









Wordmark

Positive version

Thisis our word mark, it is composed

by the name bothin Latin andin Arabic.

It is not possible to separate
the two part of the wordmark
and use them separatelu.

Blue on white or light backgrounds
is the main color combination.

ALHILAL
UL



O1.1 Logotype | Wordmark

Negative version
We use this version to apply

the wordmark on blue or
dark backgrounds.

AlHilal

Brand Guidelines
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Wordmark

Monochromatic versions

The monochromatic version
should only be used when the
main version cannot be applied for
technical or production reasons.

Whenever it's possible, use the
positive or the negative version. I m I I m I
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Symbol

Symbol

Theidea behind our shieldis the
merger of our initials in latin and
arabic, to represent the crescent
moon and the containing shield.
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The latin letter His hidden inside our shield,
giving verticality and balance to the shape.
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The shape of the arabic letter & helps
us drawing two rotated moons that
refer to the idea of the lunar cycle.

The crescent moonis the concept at the
base of the entire brand visual universe.

_— = — e

The shield holds all the symbology
and gives presence to the symbol
making it majestic and solid.



Symbol

Positive version

This is the main version
of our sumbol.

Whenever possible, use this
version to preserve the main
color thatidentifies the brand.

Blue on white or light backgrounds
is the main color combination.

Always use the logo files
provided and do not recreate
the logo or proportions.




01.2 Logotype | Symbol

Negative version
We use this version to apply

the wordmark on blue or
dark backgrounds.

AlHilal

Brand Guidelines
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Symbol

Monochromatic version

The monochromatic version should
only be used when the main version
cannot be applied for technical or
production reasons.

Whenever possible, use the
positive or the negative version.




Symbol

Clear space

To preserve the legibility of the
symbol, always respect the clear space
around it as shown on the side.

Never place any other element, whether
text, images or other logos in this area.

The clear space of our symbolis
half of the symbol's width.




MINIMUM SIZE



Logo lockup

Positive version

In the lockup version, the symbol and
wordmark coexistin a single logo.

Never change the proportions
between the symbol and the
wordmark nor the color scheme.

Blue on white or light backgrounds
is the main color combination.

ALHILAL

dAall



O1.3Logotype | Logo lockup

Negative version
\We use this version to

apply the lockup on blue
or dark backgrounds.

AlHilal

Brand Guidelines
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Logo lockup

Monochromatic version

The monochromatic version
should only be used when the
main version cannot be applied for
technical or production reasons.

Whenever it's possible, use the
positive or the negative version.

ALHILAL
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Logo lockup

Logo lockup composition

These are the proportions of
the lockup, you shoud never
change them.

Always use the logo files
provided and do not recreate
the logo or proportions.



Logo lockup

Clear space

To preserve the legibility of the
symbol, always respect the clear
space around it as shown on the side.

Never place any other element,
whether text, images or

otherlogosin this area.

The clear space of our symbol
is half of the symbol's width.
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Logo lockup

Additional versions

These are alternative versions
of our logo that include the
stars and the foundation date.

They canonlybe usedin
restricted touchpoints like

specific events or the official kit .

Any version that does not
appear within this guideline
should not be used.

Theselogo versions can be
used only upon approval from
AlHilal Marketing Team.

ALHILAL
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02
COLORPALETTE

02.1 Colorreferences
02.2 Primary color combination matrix
02.3 Secondary color combination matrix



Colorreferences

Primary colors

FULL WHITE POWER BLUE COBALT BLUE
Primary colors are a very
important part of our brand
visual identity, they identif
sual identity, they identify PANTONE 300 C PANTONE 2757 C

and differentiate our brand.

RGB  0]40|240 RGB  0]10|70
Use the right color reference CMYK 100|60|0|0 CMYK 100|81|0]51
based on the specific color space HEX #0028f0 HEX #000a46
and production technique. RAL 2604045 RAL 5013

NCS S3060-R20B NCS 6722 -R75B
Secondary colors DARK GRAY
The secondary colors add
flexibility to our color palette. PANTONE COOL GRAY 10 C
Never use them alone, they RGB 100100100
must be always used along CMYK 57|46|40|25
with primary colors to keep HEX H646464
the essence of our brand. RAL 7012

NCS 6703 -B19G



Implementation color matrix

FULLWHITE POWERBLUE COBALT BLUE LIGHT GRAY MEDIUM GRAY DARK GRAY MONOCHROME DARKPHOTO CLEARPHOTO

W W

Primary color POWERBLUE
combination matrix

This matrix shows all the w
possible primary color

combinations and how

to apply the logo, the

symbol and the lockup over

different backgrounds. FULL WHITE

COBALT BLUE

VI.’




Implementation color matrix

FULLWHITE POWERBLUE COBALT BLUE LIGHT GREY MEDIUM GREY DARK GREY MONOCHROME DARKPHOTO CLEARPHOTO

Secondarg color LIGHT GREY
combination matrix

possible color combinations

and how to apply the logo,

the symbol and the lockup MEDIUM GREY
over different backgrounds.

DARK GREY

MONOCHROME




03 TYPOGRAPHY

03.1 Style and weight flexibility
03.2 Languages



BUKRALIGHT BUKRA MEDIUM




BUKRA REGULAR BUKRA MEDIUM

win
proud

BUKRA SEMIBOLD
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Bukra Fontis our corporate The Bukra typeface tells a story of progress
typography, it reflects movement, and evolution, its features and shapes express
strength and dynamism. energy and character, favoring brand recognition.

lts correct application maintains a distinctive
look in all applications, as well as facilitating

legibility, function and format.

Itis the backbone of the identity on
which all the rest s articulated.
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03.1 Typography |

Weight flexibility

We use two styles: the Standard and the
Wide, both of them from light to bold.

Each of stulesis used with a different
purpose as shown here on the side.

Use

The use of two different
proportions creates a great
balance for both on-screen andin-
text use, bringing movement and
dynamism to compositions.

AlHilal

Bukra Font
Standard
Bodycopies

Small headlines

Long texts

Wide

Headlines
CTA

Short texts

%

Light
Reqgular
Medium

Semibold
Bold

Brand Guidelines

Wic
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Wide Regular
Wide Medium
Wide Semibold
Wide Bold
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Color combinations

Headlines

These are the color combinations
allowed for the headlines.

All the combinations that do not
appear here are not allowed.

WHITE FULL

EEEEEEEEE

BBBBBBBBBB

MEDIUM GREY

RRRRRRRR

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL

PROUD PROUD PROUD
PROUD PROUD PROUD

X X

X X



Color combinations

Medium and small texts

These are the color combinations
allowed for medium and small texts.

All the combinations that do not
appear here are not allowed.

WHITE FULL

POWERBLUE

COBALT BLUE

LIGHT GREY

MEDIUM GREY

DARK GREY

POWER BLUE

Leadersin
sports. Proud

in SpOrtS to be blue.

Leaders

Leaders

Leadersin
sports. Proud

|n Sports to be blue.

Leaders
in sports

Leaders
in sports

Leaders
iIn sports

COBALT BLUE

Leadersin
sports. Proud

to be blue.

Leadersin
sports. Proud
to be blue.

Leadersin
sports. Proud
to be blue.

LIGHT GREY

X

Leadersin

Leaders ersin
in sports e

Leadersin

Leaders ersin
in sports e

X

X

Leadersin

L eaders ersin
in sports £ be bive.

MEDIUM GREY

Leadersin

Leaders ersin
in spQrts F ey T

Leadersin

Leaders ersin
in sports e,

X

X

Leadersin

Leaders ersin
In) sports to be biue.

WHITE FULL

X

Leadersin

Leaders ersin
in sports tobe biue.

Leadersin

Leaders ersin
in sports tobe biue.

X

Leadersin

Leaders ersin
in sports £6be bite.



04
ICONOGRAPHY

O4.1 Inspiration

04.2 GridandKeylines
04.3 Icons

044 Simplifiedlcons



Inspiration

Our iconographic style has been
crafted using the shapes and lines of
our symbol and wordmark as the basis
of our inspiration. This has allowed

us to achieve visual consistency
across our different brand elements,
which ultimately allows us to reflect
our values as a brand even more.

ALHILAL
dual
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Grid and Keylines

In order to have a consistent collection
of icons, it is essential to follow the
same grid system when creating new
ones. Our grid systemis made up of
48x48 units. In addition to following
this grid, make sure to use the keyline
that works best with the shape of
theicon you are going to create.

Theicon grid establishes clear rules for the
consistent, but flexible, positioning of graphic
elements. Keyline shapes are the foundation
of the grid. By using these core shapes as
quidelines, you can maintain consistent visual
proportions across system icons.

lcon shapes should be bold and geometric.
They must have a consistent look, ensuring
readability and clarity. Pictogram content
should remain inside of the keylines. If additional
visual weight is needed, content may extend
outside the keylines. No parts of theicon
should extend outside of the grid.

To achieve the same look & feel and
consistency, itisimportant to adjust the
original drawing introducing some notes from
our logotype shape (diagonal cuts, curvedlines,
flat base) Doing so we are creating a direct link
and a more unique approachin ouricons.



lcons

The following set of icons are reflective
of ouricon style. Use these as a source
of inspiration when creating new icons.

Theseicons are recommended to use
in physical spaces such as signage, and
digital spaces such as web or apps.




Simplifiedicons

To ensure good legibility in small sizes
in digital spaces, there is a simplified
version of ouricons. In this case,

the gridis reduced to 24x24 units
and theicon shape must be simpler,
even avoiding corporate notes.

These simplified icons are recommended
to usein digital spaces such as

web or apps, when the original

ones have legibility issues.

> TOAOW
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05
KEY VISUAL

0O5.1 TheMoons

05.2 Colorcombinations
05.3 Moons with photos



05.1Key visual | Moons

The moons

The moons not only refer to the name AlHilal.
They also represent the cycle of the constant
flow of an athlete. The advancement, the
movement and the energy of sports.

This graphic element brings great dynamism
to the compositions. It's a flexible element
that can be composed in various ways, thus
it gives a wide spectrum to the brand.

AlHilal Brand Guidelines P-52



Moons

Moon color combination

These are the color combinations
allowed for the moons.

All the combinations that do not
appear here are not allowed.

Main color combinations

COBALT BLUE POWERBLUE
POWERBLUE COBALT BLUE

Secondary color combinations

FULLWHITE FULL WHITE
POWERBLUE | COBALT BLUE

FULL WHITE
LIGHT GRAY

POWER BLUE

LIGHT GRAY |




051 Keyvisual | Moons

Gradient control Crescent gradient Quarter gradient

We willmanage the gradients
of the moons according to
the number of moons that
will be usedin the design.

Theless moons the greater

the gradient should be.
In f_ormats where We_ HS€E Opacity: Opacity: Opacity: Opacity:
a single moon graphic the 100% 0% 100% 0%

gradient must be quarter.

In formats where we use more than
two moon graphics together we
must be apply the crescent gradient.

AlHilal Brand Guidelines P-54



Moons

Moons with photos

The moons can also be applied
in the following way:

e Over aphoto, as a graphic
element that makes the
composition more dynamic

 Asamask for a photo, along
with a second gradient moon

These visual assets represents
the idea of getting closer to the
action, of motion an dynamism.

Images without usage rights, for reference
only, to show the photographic style.




06
IMAGERY




Style

Imagery style

Ourimagery has to be a portal to show
our brand, soitis key that eachimage
conveys how proud we are through
movement, attitude, dynamism

and, of course, a touch of blue linked

to our main color of the brand.

Key points

* Movement

e Dynamism

e Clean environments
e Touchof blue

e Skybackgrounds

e Nadir angles

e Spontaneity

e Natural poses

e Lights and shadows

Images without usage rights, for reference
only, to show the photographic style.




061 Imagery | Style

1. Close-Ups

Play with lights and shadows to talk
about the moon phases and link
it to the Alhilal visual identity.

Blue, white and grey to be usedin clothing
additional elements and backgrounds.

Show attitude (pride) in poses and gestures.

Portraits of fans should cover the different
ages, both male and female, children,
young adults, adults and mature adults.

Casting considerations:

e Attractive (not necesariliy beautiful)
e Appropiatecharacter (pride,
positive attitude)

Images without usage rights, for reference
only, to show the photographic style.

AlHilal

Brand Guidelines
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Style

2. Movement (Outdoor)

Good vibes, energy, in action. White
and grey to be usedin clothing,
additional elements and backgrounds.

Show agility and use environments to link
it to our energy and passion for sport and
enjoyment of social life (friends, smiles).

Portraits of fans should cover
the different ages, both male and
female: children, young adults,
adults and mature adults.

Casting considerations:

e Attractive (not necesariliy beautiful)
e Appropiate character (pride,
positive attitude)

Images without usage rights, for reference
only, to show the photographic style.



Style

3. Movement (Studio)

Show movement and dynamism
inimages that are isolated on
blue backgrounds. Conveuying
energy as frozenin action.

Sport styling with a touch of lifestyle
(not purely going to the gym, but
conveying style).

Portraits of fans should cover
the different ages, both male and
female: children, young adults,
adults and mature adults.

Images without usage rights, for reference
only, to show the photographic style.



061 Imagery | Style

4. Pride

Time to be proud and show who we
are, with attitude and spontaneity.

Use environments to link it to our energy
and attitude in social environments
(friends, smiles ). Local views on Riyadh
landmarks, prioritizing modernity
business district, new metro stations),
but mixed with old landmarks as Riyadh
Old Town (if aplicable).

Portraits of fans should cover
the different ages, both male and
female: children, young adults,
adults and mature adults.

Images without usage rights, for reference
only, to show the photographic style.

AlHilal

Brand Guidelines
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061 Imagery | Style

5. Stadium

Take advantage of the most
creative places inside the stadium
to carry out the shooting.

Use environment to link it to our attitude
(scale, power).

ldeally stylized closer to fashion shoots)
and wearing additional elements scarf,
blue items, football) that link it to the club
beyond the environment.

Portraits of fans should cover
the different ages, both male and
female: children, young adults,
adults and mature adults.

Images without usage rights, for reference
only, to show the photographic style.

AlHilal

Brand Guidelines
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061 Imagery | Style

6. Local views

Not only about football.
Connect with different targets.

Local views on Riyadh landmarks,
prioritizing modernity (business district,
new metro stations), but mixed with old
landmarks as Riyadh Old Town

(if aplicable).

Additional elements are interesting to be
used (cars, shop interiors...).

Additional elements are interesting to be
used (cars, shop interiors...).

Portraits of fans should cover
the different ages, both male and
female: children, young adults,
adults and mature adults.

Images without usage rights, for reference
only, to show the photographic style.

AlHilal

Brand Guidelines
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LAYOUT

O0/.1 Grid

0/7.2 Typeinuse

0/3 Howto applythe moons
Over plain backgrounds
Over photography
With calligraphy
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0/.11 Logosize

0/1.2 Margins

0713 Logo placement
0/14 Logoinuse
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Logoinuse

Logo inuse Lockup version Example with horizontal format16/9 (1/22)

Thelogo can be disassociated from
the wordmark to make it more dynamic
and flexible in the compositions.

Inits disassociated version, the size of -
the shield is determined by the format ALHILAL Aligned to the edges

grid and the size of the wordmark will dMI This type of composition (aligned to the edges)
4+—>

: . is also suitable for other versions of the logo,
be 2/3 of the he'ght of the shield. for example with a date, with stars, etc.

VI.’
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Dissociated version
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O/2
KEY VISUAL: MOONS

0/.21 Keyvisual

0/.2.2 Types of compositions
0/.2.3 Moonsplacements
0/.2.4 Margins and bleeding
0725 Misuses




07.2.1 Layout | Key Visual

AlHilal

NEW MOON

WAXING CRESCENT

FIRST QUARTER WAXING GIBBOUS

MOON PHASES

Brand Guidelines

FULL MOON

WANING GIBBOUS THIRD QUARTER

The layouts are inspired by the metaphor
of the moon phases.

Layouts can feature 1, 2, or 3 moons, for
each case many different compositions
are possible.

Read the next pages to get inspired and
understand how to create the layouts.

WANING CRESCENT

P-73



Types of compositions

L 2 3

Moonlight (1Moon) Two sides of the moon (2 Moons) Crescent (3 Moons)

PHOTO ORSOLID PHOTO ORSOLID




07.2.2 Layout | Key Visual | Types of compositions | Moonlight

L

Moonlight

Inspired by moonlight bringing a
subtle point of light to the visual.
For this type of composition

we will use only one moon.

AlHilal Brand Guidelines P-75



Moonlight | Standard compositions

Moonlight - Right (1Moon) 2 Moonlight - Left (1Moon) 3 Moonlight - Below (1Moon)

4 Moonlight - Above (1Moon) 5 Moonlight - Left bleeding (1Moon) 1.6 Moonlight - Right bleeding (1Moon)
These are basic examples of composition. Aslong as you respect therule,
gou can create a new composition evenif it is not shown on this moodboard.




Moonlight | Special compositions

1.7 Moonlight Split layout (1Moon) 1.8 Moonlight Center aligned (1 Moon)

This type of layout will only be used when a free space is needed For this kind composition we will use one moon in the centre of our layout.
to place some additional information that may be difficult We must use the gradient, not a photo masked in a circle nor a solid color.
to integrate within one of the standard layouts. The moon will coexist with a headline or calligraphic element with a strong message.

Images without usage rights, for reference

These are basic examples of composition. As long as you respect the rule,
only, to show the photographic style.

you can create a new composition evenif it is not shown on this moodboard.



07.2.2 Layout | Key Visual | Types of compositions | Two sides of the moon

2

Two sides of the moon

For this type of composition, we
willuse two moons, as a metaphor
for the two sides of the moon.

We can combine themin multiple,
flexible, and creative wauys.

AlHilal Brand Guidelines P-78



Two sides of the moon | Standard compositions

TSOTM Solid or photo + Gradient (2 Moons) 2.2 TSOTM Gradient + Solid or photo (2 Moons) 2.3 TSOTM photo + Solid or vice-versa(2 Moons)

PHOTO OR SOLID PHOTO OR SOLID SOLID

2.4 TSOTM Gradient left + Gradient left (2 Moons) 2.5 TSOTM Gradientright + Gradient right (2 Moons) 2.5 TSOTM Gradient left + Gradient right (2 Moons)
Images without usage rights, for reference Those are basic examples of composition. As long as you respect the rule,
onlg to show the photographic style. gou can create a new composition even if it is not shown on this moodboard.




Two sides of the moon | Special compositions

2.7 TSOTM Splitlayout (2 Moons) 2.8 TSOTM Full bleeding moon (2 Moons)

This type of layout will only be used when a free spaceis For this composition, both moons can be used full bleed.
needed to place some additional information that may be The onein flat color can be modified and extended, starting from the center
difficult to integrate within one of the standard layouts. of the moon, to create an area that can be useful to layout content.

Images without usage rights, for reference

These are basic examples of composition. As long as you respect the rule,
only, to show the photographic style.

you can create a new composition evenif it is not shown on this moodboard.



07.2.2 Layout | Key Visual | Types of compositions | Crescent

3

Crescent

Thisis the composition that best
represents movement and dynamism.

The three moonsin crescent order reflect
the evolutionin sports as a metaphor.

AlHilal Brand Guidelines P- 81



Crescent | Standard compositions

Crescent -Right to left (3 Moons) 3.2 Crescent - Left toright (3 Moons) Crescents + Centered alignment (3 Moons)

PHOTO OR SOLID PHOTO ORSOLID PHOTO ORSOLID

Crescent + photo + solid (3Moons) 3.5 Solid + photo + Crescent (3 Moons) 3.6 Crescents only with gradients (3 Moons)

SOLID SOLID -

Images without usage rights, for reference These are basic examples of composition. As long as you respect the rule,
onlg to show the photographic style. gou can create a new composition even if it is not shown on this moodboard.




Crescent | Special compositions

3.7 Crescent Splitlayout (3 Moons) 3.8 Crescent Full bleeding moon (3 Moons)

This type of layout will only be used when a free space is needed to place some additional For this composition, the moons can be used full bleed.
information that may be difficult to integrate within one of the standard layouts. The onein flat color can be modified and extended, starting from the center
of the moon, to create an area that can be useful to layout content.

Images without usage rights, for reference

These are basic examples of composition. As long as you respect the rule,
only, to show the photographic style.

you can create a new composition evenif it is not shown on this moodboard.



Crescent | Moons placement

Same distance between them

To preserve visual harmony in our
artwork we must keep the same
distances between the moons
and distribute them equally.

AlHilal Brand Guidelines P-84




Margins and bleeding

Margins and bleeding

The moons can be placed within the
layout in different ways: within margins,
full bleeding or out of the bleed.

This willdepend on the type
of communication to be made
and the coexistence with the
rest of the elements.




Don't place moons with different distances Don't mix moons of different sizes Don't use more than three moons Don't place gradients of different colored
between them moons in the same layout

X X X X

Don't overlap two photos Don't use more than one solid color shape Don't place moons with small distances Don't apply veiling or transparencies to
between them the photos

Images without usage rights, for reference
only, to show the photographic style.




07.2.2 Layout | Key Visual | Types of compositions | Calligraphy

A4

Calligraphy

Our calligraphy is created to leverage
on our arabic history androots

but provide a modern touch when
combined with our wordmark.

This supporting asset will provide

dynamism and distinctiveness
to our touchpoints.
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Types of compositions | Calligraphy

Type of calligraphy

We apply our calligraphy for
these three types of graphics:
words, numbers and versus.

To ensure consistency, there are alimited
amount of words that can be used with
the calligraphu. Please contact the
Marketing team to receive these files.




Types of compositions | Calligraphy

Usage with moon graphics

Thereis a perfect connection between
moon graphics and calligraphy and we
have to create a good mix between them.
Here are some examples of how to useit:




Types of compositions | Calligraphy

Don't apply the calligraphy with no legibility Don't apply the calligraphy with no legibility Don't use different colors Don't place calligraphy on a photography
and apply another moon graphic with no legibility
X X
L
Don't overlap two calligraphies Don't use more than one solid color Don't place calligraphy behind of moon graphics Don't apply the calligraphy out of the

publication

oF

Images without usage rights, for reference
only, to show the photographic style.
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Playing with the metaphor

How to translate the moon phases
metaphor to texts

The way we set typographyis
expressive strong and dynamic.

The capitalized headlines will play
with moons and calligraphy to create

very diverse compositions. P RO l ' D
Staggerd text - These headlines will break
with the classic editorial compositions I O B E SA ' D I

with the purpouse of expressing a step,

a blow, an advance, coherently with
the metaphor of the moon phases.

PROUD TO BE

Standard compositions - These headlines
will be used when staggered text cannot
be used due to technical requirements.




Typographic styles

Typographic styles

Typographic styles determine I I EO U D I O

the hierarchy we want to

give to the information. B E B I l ' E Bukra Wide Medium (preferred)
Bukra Wide Semibold / Bold (allowed)

Please follow the rules shown on
the right, for each type of text.

This will provide better
comprehension and readability. LOREM IPSUM DOLOR SIT AMET,

CONSECTETUER ADIPISCING ELIT, SED. Bukra Regular /Medium /Light

Lorem ipsum dolor sit amet, consectetuer

adipiscing elit, sed diam nonummy nibh

euismod tincidunt ut laoreet dolore magna

aliquam erat volutpat. BukraRegular / Medium / Light



Typographic styles

O O
Typographic styles J w

Tuypographic styles determine

CY ) o £ O
the hierarchy we want to
give to the information. Bukra Wide Medium (preferred) G J J m
Bukra Wide Semibold / Bold (allowed) oo O

This will provide better
comprehension and readabilitu.

Bukra Regular / Medium / Light oguul ol)gl ddiph

wgizoll ul (g digh Goj dio ditio ddidn ¢lia

ule ol ue gyldll naluw lo daanl egydoll

wa dlpaall engi daw gl yaill (uojbll sl

Bukra Regular / Medium / Light ol cllalg |aiar Ul daanll



”””””””””””””””””” LOREMIPSUM ””””””””””””””””””””””””””””””””””””””””””””””””””””””” © 1roug-lﬁmjb

Loremipsum dolor sit amet, consectetuer ‘ ‘ Ul uieg igh uoj Alo dilio ddidn ellia
adipiscing elit, sed diam nonummy nibh Gc uyldll el o dadnl egpdoll inginoll
euismod tincidunt ut laoreet dolore magna ; ; gl Uau gi unill gl il e el
aliquam erat volutpat. 1 1 ol cllalg @ijay Ul dadnll (ig aldall




7TOREM7|PSUM 77777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777777 foffoéjgf&ﬂajh

Lorem ipsum dolor sit amet, consectetuer ‘ ‘ Ul idg Ligh uoj Alo dilio ddidn ellia
adipiscing elit, sed diam nonummy nibh Gc uldll (ki lo dadnl egydoll (ngingl!
euismod tincidunt ut laoreet dolore magna ; ; angidadgi ill goghll dadudl ke el
aliquam erat volutpat. [ 1 1 ol ellalg [ald) (Ul daanll L_quuIJ.q.qJI




" LOREM IPSUM

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

ul (nag tigh Goj dio ditio ddids ellia

uc mJLaJIulaluu lo daanl cgydoll l_ng.m.q]l;
euismod tincidunt ut laoreet dolore magna ‘ angi q.bm‘gl il uujb.lldb.uujl uﬂ.c;lb;dl
aliquam erat volutpat. ol ellalg [ald) (Ul daanll L._.quuIJ.q.qJIE




PORTS

" LOREM IPSUM

gl ol)gl ddih
Loremipsum dolor sit amet, consectetuer Ul idg Ligh uoj Alo dilio ddidn ellia
adipiscing elit, sed diam nonummy nibh uc uildll naliw lo dadnl egydall (ngingll
euismod tincidunt ut laoreet dolore magna ; ; angida ghunill (ol dadudl ale ol
aliquam erat volutpat. 1 1 ol cllilg el (Ul dadnll (ng alyddll




’TOREWPSUM foffoéjgf&ﬂ-ub

Loremipsum dolor sit amet, consectetuer ‘ Ul idg Ligh uoj Alo dilio ddidn ellia
adipiscing elit, sed diam nonummy nibh | | Gc uldll (ki lo dadnl egydoll (ngingl!
euismod tincidunt ut laoreet dolore magna : ; ; : anigiUAat gi unill gl Al e el
aliquam erat volutpat. ! 1 1 ! ol cllalg @i Ul dadnll (nd alydall




Composing texts

Composing texts

Center-aligned headlines can
be typeset with the calligraphy
developed for the brand.

Place the calligraphy between
the two lines of the sentence
inaway that it does not
interfere with the legibility.

Latin

Arabic




Composing texts

Composing texts Latin Arabic

Center-aligned headlines,
aslong as the starters are
short, can be staggered.

Place the calligraphy between the d
two lines of the sentence in a way that I EAD 9

it does not interfere with the legibility.

PORTS




SPORTS

Loremipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
ialiquam erat volutpat.

ul (ndg digh toj io ditio ddidn ellia

e ildll ki lo dadnl egydoll Lnginall
ngi Jau gl unill ol Jauidl nle jiapdl
ol ellalg [@idy Ul dadnll ua Glpdall

Lorem ipsum dolor sit amet, consectetuer
iadipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.

(X J
Al
o0
Ul g igh o) io diklo daudd i
uc ldll (nal lo dadnl egydoll ungingll

AOgIUAL gl Al ol sl e ol
ol clalg aijd) (il dadnll (g ljddll




- LEADINGSP RT

)

‘adlplscmg elit, sed diam nonummg nibh

euismod tincidunt ut laoreet dolore magna anhgi dﬁu.u gl LDJJJ o Jb.ll dadull (nle ;lj J'lJ |
aliquam erat volutpat. ol ellilg laid) (Ul dadnll g alddll

i
o

; Lorem ipsum dolor sit amet, consectetuer : uluiag igh Goj dip dilio ddidn LJLLE)‘
; ‘adlplscmg elit, sed diam nonummy nibh } (e yldll w1l lo dadnl egydoll Lﬂg.Dng‘
; euismod tincidunt ut laoreet dolore magna 1 angiJa gi il gogall asul nle el
1 aliquam erat volutpat. i ol ellalg aid) (il dadnll (nd uIJ.a.qJI‘




Misuses

Don't use different sizes on the Do Don't
same headline.

For a correct hierarchy of information
and leqibility, the headline in a single P RO l ' D
language should use a single size.

Lorem ipsum dolor sit amet, consectetuer

|t |S Importaﬂt that the headllnes adipiscing elit, sed diam nonummuy nibh
euismod tincidunt ut laoreet dolore magna
i liqu rat volu . Ut wisi enim ad mini
are short and concise. veniam, s nostrudexerc alaup exea

commodo consequat.

Jo create a clear hierarchy, make sure
the informative paragraph and the
headline have enough contrast.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci aliquip ex ea
commodo consequat.



Misuses

Don't stagger headlines more
than once.

For a correct application of the
visual identity, headlines should
not be staggered more than once.

If the headline is long, the third line
will be aligned with the secondline.

Do

PROUD

TOBE
LEADER

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummuy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci aliquip ex ea
commodo consequat.

Don't

Loremipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci aliquip ex ea
commodo consequat.



07.3.5Layout | Typeinuse | Misuses

Don't align the secondline at the Do Don't
end of the first.

For a correct application,
the staggered texts must
support each other.

Make sure that the next staggered
line starts fromthelast 4 or 3
letters of the upper word.

AlHilal Brand Guidelines P-106



07.3.5Layout | Typeinuse | Misuses

Don't align Latin texts to theright Do Don't
side or arabic texts to the left side.

Always respect the reading
direction of the language.

AlHilal Brand Guidelines P-107



Misuses

Staggered headlinesin Latin must
begin from left toright.

For a correct application of the
hierarchy of the information and
understanding of the message,
the staggered headlines must
follow the reading direction.

For latin texts, the first word
should be aligned to the left,
while for arabic the first word
should align to the right.

Do

Don't

i m dolor sit amet, consectetuer
adipiscing etit, sed diam nonummy nibh
euismod tincidont ut laoreet dolore magna
aliquam erat volutpat, Ut wisi enim ad minim
veniam, quis nostrud eXerci aliquip ex ea
commodo consequat.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci aliquip ex ea
commodo consequat.

SPORTS SPORTS



07.3.5Layout | Typeinuse | Misuses

Don't stagger subtitles. Do Don't

To ensure the correct reading
of the message, we should
not stagger the subtitles.
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Misuses

Don't write headlines Do Don't
in lowercase.

The headlines must always be write
in Bukra Wide and in capital letters. P RO l ' D

Lorem ipsum dolor sit amet, consectetuer Loremipsum dolor sit amet, consectetuer

adipiscing elit, sed diam nonummuy nibh adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci aliquip ex ea veniam, quis nostrud exerci aliquip ex ea

commodo consequat. commodo consequat.



Misuses

Don't stagger more thanone
title per composition.

We should not apply stagger
when two titles compete
with the same hierarchu.

In the case of bilinguals
we will align to the margin
according to reading order.

Do

_LEADING
SPORTS

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.

dalla
ambll

wiginoll Gi (g digh Goj Aio ditio ddldn ¢llia
uile jafll e Jijldll (naluw Lo dadnl cgydoll

1 aljddll gngi Jaib gi waill guojlall daill
cody ellalg @iy (Ul daanll

Don't

PORTS

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat.

et il el ] s
uile ol ge yiyldll gnaluw love
ud dilddll engi da gl wrill gofisy] davll

oy ellalg i il dsanl|



07.3.5Layout | Typeinuse | Misuses

Don't alignbothlanguages to Do Don't
the same side.

Align the texts according to
the reading direction: left for
latin and right for arabic.

AlHilal Brand Guidelines P-112



O/74
BUILDING THE LAYOU'T

0641 Horizontal formats
06.4.2 Severalformats




0/.471 Layout | Bulding the layout | Horizontal formats

Example build up: horizontal formats

e Divide the longest side of the
layoutin 22 equal parts (follow
the rulein chapter 6.1: Grid -
Layout - Other formats)

e Place thelogo at the proper size: 1/22

e Set the margins: half the
width of thelogo.
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0/.471 Layout | Bulding the layout | Horizontal formats

Example build up: horizontal formats

* |n this case, we want to use the
dissociated logo version, so we must
place symbolandlogoin the correct
proportions. (Wordmark = 2/3 Symbol)

M
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Horizontal formats

Example build up: horizontal formats

e Placing the key visual: crescent
composition using 3 moons
placed respecting margins.




Horizontal formats

Example build up: horizontal formats

e Place the photo inside the mask.

Images without usage rights, for reference
only, to show the photographic style.




Horizontal formats

Example build up: horizontal formats

e Place the headline staggered
throughout the artwork.

orem ipsum dolor sit amet, consectetuer adipisding elit,
ed diamn nohummy nibhjeuismod tincidunt ut laoreet
olore magna aliquam erat volutpat. Ut wisi enim|ad minim
eniam, quis|nostrud exerci tation ullamcorper su

obortis nisl| Ut aliquip ex €a commodo consequat

lhilal.com

Images without usage rights, for reference
only, to show the photographic style.




Horizontal formats

Example build up: horizontal formats

e \Welldonel youhave now
created your billboard.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut lacreet
dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat.

alhilal.com

ALHILAL
duali

Images without usage rights, for reference
only, to show the photographic style.




Images without usage rights, for reference
only, to show the photographic style.
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0/.4.2Layout|Bulding the layout | Several formats

Example build up: several formats

e Split the layoutin the corresponding
sections with respect to the longest
side (fo<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>