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INTRODUCTION



01.
INTRODUCTION

This is a guide for the Dhahia Juice brand. It summarizes how
it looks, functions, and how it can be applied consistently
across different mediums.

Dhahia Juice’s brand has a delicate identity that is very
familiar to Kuwaiti society. The famous cocktails have unique
names that are extremely popular amongst customers. The

blue cup of Dhahia Juice is an icon and is a constant reminder
of the brand.
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RECOMMENDATIONS



02.
RECOMMENDATIONS

focus more on ambient marketing such as community marketing that
will cause both offline and online impact and word of mouth

Instore cross selling visually not dependant only on verbal cross selling

Marketing that will target new aspirational audience who are into

health drinks

Aligning social media - especially Instagram with a brand strategy
and not only posting a mood board visually. Therefore each post has a
purpose including more interactive posts that show the product with
people, social interaction

Capitalising on both online and offline media tools depending on the
target audience and the objective of the message

Getting younger audiences to see the value behind the history of dhahia
juice, what does it mean to be 40 years old and why is that important
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IDENTITY



THE LOGO
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LOGO CONSTRUCTION
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CLEAR SPACE

Clear Space
and Minimum size requirements

Being Dhahia Juice’s primary brand element,
the Logo requires enough clear space to stand out
wherever it is used.

To make things easier, the clear space is equal to double
the height of the latin logotype.

The same clear space guideline applies to all Dhahia
Juice logo versions.

To ensure clear legibility of the Dhahia Juice Logo, it
should not be used for sizes less than the set minimum
size requirements.

Ay 2

*SINCE 1978+

Minimum size requirements

A2

DHAHIA JUICE

*SINCE 1978+

35mm
100px
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INCORRECT USAGE OF THE LOGO

DHAHIA JUICE

+SINCE 1978+

Never distort the logo.

DHAHIA JUICE

*SINCE 1978+

Never use colours that are not defined
in the brand colour palette.

x DHAHIA JUICE

*SINCE 1978+

Never flip the logo Composition.

DHAHIA JUICE

SINCE 1978

Never change the latin font.

DHAHIA JUICE

*SINCE 1978+

Never change the layout of the logo
and logotype.
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DHAHIA JUICE
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Never fill the logo with images.
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DHAHIA JUICE

+*SINCE 1978+

Never add effects to the logo.

DHAHIA JUICE

*SINCE 1978+

Never add a gradient to the logo.
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LOGO PLACEMENT

There is no strict rule for Dhahia Juice logo positioning
however, Dhahia Juice logo’s favourite location is
centered. If the layout doesn’t allow, it can be placed in
other corners respective to the context language and
respecting the logo safe area.

DHAHIA JUICE
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SLOGAN

Sleo aila

GE Dinar Two font used for Dhahia Juice Slogan
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MONOCHROME ILLUSTRATIONS

6T0C SINITIAIND ANVYL H2INL VIHVHA
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03.9

BLUE CUP ICON

6T0C SINITIAIND ANVYL H2INL VIHVHA
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BRAND COLORS



Primary Colour 02

PANTONE 221 C
C9M 100 Y26 K38
R145 GO B72
#910048




Secondary Colour 02

PANTONE 222 C
C31 M99 Y40 K37
R108 G 29 B69
#6C1D45




LOGO COLOR APPLICATIONS

DHAHIA JUICE
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DHAHIA JUICE
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~ ACCEPTABLE LOGO APPLICATION

DHAHIA JUICE
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TYPOGRAPHY



05.1
LATIN TYPEFACES

Chaparral Pro

Aa Chaparral Pro Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ

B abcdefghijklmnopqrstuvwxyz
1234567890

A a Chaparral Pro Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
B abcdefghijklmnopqrstuvwxyz

1234567890
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ARABIC TYPEFACE

GE Dinar Two

£ L .
I GE Dinar Two Light
u W uoubusjaagee ool

J‘ 9oy oJdguéehln
e ITFEGTVAQ.

L
I GE Dinar Two Medium
J Uauaubrjjiagee gl

J. GgoysJdguéehn
e ITMEOTV AS.
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06.1
JUICE CUP 500ML.

30
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06.2
JUICE CUP 300ML.
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06.3
JUICE BOTTLE 2L.
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06.4
JUICE BOTTLE 1L.
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06.5

JUICE PACK

6T0C SINITIAIND ANVYL H2INL VIHVHA




06.6
SMALL PAPER BAG
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06.7
BIG PAPER BAG
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06.8

STRAW

6T0C SINITIAIND ANVYL H2INL VIHVHA



SOFT SERVE CUP

A2

DHAHIA JUICE

*SINCE 1978+

38

DHAHIA JUICE BRAND GUIDELINES 2019



39

SOFT SERVE PACK
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06.11
RETAIL BOTTLE

18 jlgc
Awar Galb

Valid for 2 days
from purchase date.

DHAHIA JUICE

+SINCE 1978+«

W0gy 620 alun
el ay)l oo
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NUTRITIONAL DRINK

DHAHIA JUICE

Jlaip
Orange

100% gjln (geul giio
Natural Fresh Raw Produce

JWip ealbigaall

Ingredients: Orange

L.oq.u oleo
Bottled daily.

keep refrigerated at 1-5C

claiiylg alioyl &gyl

6grell qlc jgaio
Production & Expiry date
shown on Bottle

cygalldlga dire’i
Made in Kuwait
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06.13
TOAST WRAP

P A T S

DHAHIA JUICE

DK,
PRI
ST

ZANVZANY _t‘
-

4 y
\@? NN

N
.

-diun qud qgogycbia il :culigiaall

Ingredients: Turkey slices, Lettuce, Cheese.

apo hoay
keep refrigerated at1-5C

claiiylg plisyl ayl
Production & Expiry date

cugalldlga glisl
Made in Kuwait

K.D 0.750

INOININON, ZANVZA
.
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PANINI WRAP

w w Kewmy W
wowm cEebod)

dINnrf VIHVHA

!"\F‘ 7%

-diua qud qqog) <l el :caligaall
Ingredients: Turkey slices, Lettuce, Cheese.

ap0 Khany
keep refrigerated at1-5C

claiilg aliyl ayt
Production & Expiry date

cgalldga gliil
Made in Kuwait

K.D 0.750

GLUE
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06.15

WRAPPING PAPER

6T0C SINITIAIND ANVYL H2INL VIHVHA




06.16
COFFEE CUP

- DHAHIA JUICE

+*SINCE 1978+

KX dhahiajuice.com -
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06.17

FRUIT CUT CUP

6T0C SINITIAIND ANVYL H2INL VIHVHA

dhahiajuice.com

DHAHIA JUICE
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NAPKIN

6T0C SINITIAIND ANVYL H2INL VIHVHA
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WET WIPES SACHET
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06.20
BAGS

DHAHIA JUICE

*SINCE 1978+

DHAHIA JUICE

+SINCE 1978+
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06.21
SHELF TALKER & WOBBLER
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06.22
MENU

3.25

175 1
1.5 0.8
1.5 0.8
175 1
1.5
1.75

300ml

0.65 s
Ferrari

S gl dlgls
Strawberry, ice cream

Gazz
algho Uiy

Orange, strawberry

aJghs yg.ar)
Lemon, strawberry

0.7 |
Ishta
s digl dlg
Guava, strawberry, milk

1.0

sUall wgpito
Energy Drink

wlelds
Bubbles

1oLA] cilclas
Extra Bubbles

3.25

usllpuac
Juices of the People

500ml 300l

175 1 0.75 s jlge
Awar Galb

A5yl ailo dlghs
Mango, strawberry, ice cream

0p0a
Dimeera
ana gl Wilo dghs galagsl

Avocado, strawberry, mango, ice cream
175 1 0)gigs
Bo Nora

A5 gl jgo dlglis
Strawberry, banana, ice cream

175 1 Jglalpo]
Embarator
s gl il

Mango, ice cream

175 1 jujc gal
Okho Aziz
A5yl jgo daile

Mango, banana, ice cream

175 08 075 . wlagliac
Abdulwahab

Jbip jgo.dgls aile
Mango, strawberry, banana, orange

15 1 0.75 b
Shaheen
a5 gl jgo dghs dailo

Mango, strawberry, banana, ice cream

175 1 0.75

a4yl dghs ailo
Mango, strawberry, ice cream

bl dll a1c &nld dioan (g6 pén LA VA ole dndll oy
ji UjiaLo.djgauiio dulno dodle annldiog
cuits g lono 14941 0 (91 gag Uiilj Lala g Lad S| Ggasiall
cBjldlolug 6:ualllne ll ciladh dian cLllg de Alglo il
pac g2 ol el eal o haa dlian ! bl cibys i cUiag g avitall
sl jac ga LAl

It all started in a kiosk in 1978, “Aldhahiya Juice” located in Dhahiat
Abdullah Al Salem Co-op grew from a quick, on the go juice pick up
to a national icon. Adding to a part of our history, most of the juice

recipes are created and named by our customers, many of which

are the best sellers today. It was a humble start and remains to be

humble through it's flavour, iconic blue cup and the sentimental
memories it pr. » s what makes Aldhahia

juice the juice
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TEMPLATES



07.1
SOCIAL MEDIA TEMPLATE

Cup sssss zain T

19:33

. To be used as a signature and keep ‘]“’*t“‘,}’mm

consistant placement

dhahia_juice
Kuwait

Text

. For English use Chaparral font, For
arabic use GE Dinar Two font
. Use 30% of the artwork

Fruits

. Can be used different crops and layout
. Use 30% of the artwork

L Qe

W 394 likes
dhahia_Juice
view all 12 comments

h O

oxgED

B Q &

(i |

esssss zain T 19:33
dhahia_juice
Kuwait

U

¥ 394 likes

dhahia_Juice
view all 12 comments

A Q ©

%

[

esssss zain T 19:33
dhahia_juice
Kuwait

¥ 394 likes

dhahia_Juice
view all 12 comments

A O O O

(i |
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SOCIAL MEDIA TEMPLATE

Cup

To be used as a signature and keep
consistant placement

Text

For English use Chaparral font, For
arabic use GE Dinar Two font
Use 30% of the artwork

ssses zain T

dhahia_juice
= Kuwait

L Qe

® 394 likes
dhahia_Juice

h

19:33

nstagram

(W)

essses Zain T 19:33

nstagram E

dhahia_juice
= Kuwait

What is your

favorite juice?

y

U

¥ 394 likes

dhahia_Juice m

h
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SOCIAL MEDIA TEMPLATE

ssses zain T 19:33

Instagram

» dhahia_juice
Kuwait

ssses zain T 19:33

Cup ssses zain T 19:33

-
«  Tobeused as a signature and keep qmg)m‘m (] ‘lmtug)m.m

consistant placement

O

» dhahia_juice - » dhahia_juice
Kuwait >

Text

- For English use Chaparral font, For go 1@
arabic use GE Dinar Two font

£
. Use 30% of the artwork i lj-c qA |
L1

Picture

. When taking images, maintain the bright
exposure look with a focus on fresh
ingeredients and vibrant atmospheres

L Qe U L Qe

¥ 394 likes ¥ 394 likes ¥ 394 likes

dhahia_Juice dhahia_Juice dhahia_Juice
view all 12 comments view all 12 comments MO - —
\ , O v p ~ Y

(W)
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SOCIAL MEDIA TEMPLATE

Logo essses Zain T 19:33 - essses Zain T 19:33 - essses Zain T 19:33 -
Place it in one of the corners q“btﬂg"ﬂm aa ‘lmtugmm s ‘l”f-‘tﬂg’lﬂm s
(Preferably right buttom) {4y dhahia_juice dhahia_juice dhahia_juice

o== Kuwait > B === Kuwait bl =t === Kuwait >
: o
Pattern - et i
S ]
Use 20% of the artwork AR
Make sure to have a contrast between -

the image and the pattern colors
Use a color from the color palette

.
o
o
.
- A\ Tel
i\plupe 3
DHANIA JUICE e DHAHIA JUICE

L ar U L Qe

¥ 394 likes ¥ 394 likes ¥ 394 likes

dhahia_Juice m dhahia_Juice m dhahia_Juice m

' Y _ A : A
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BRANDING BY

RAW DESIGN STUDIQ

20th Floor, Panasonic Tower, Fahad Al Salem Street, Qibla, Kuwait.
+965 22279325 | info@rawdesign.me | @rawdesign_kw
rawdesign.me
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