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This section explains the brand concept of Diriyah, which is
the driver brand. While anchors, extensions and sub-brands
such as At-Turaif and Wadi Safar (and major future assets) fit
this concept, each has its own distinct features and values
described in their specific brand documents.



GROUNDED IN HARMONY PURE
NOBILITY WITH NATURE CHARM

BRAND ESSENCE:

DIRIYAH.

THE CITY OF EARTH.

PAST HUMAN MODEST
FORWARD SCALE MAGNIFICENCE



Narrative 1/5

The most distinctive and
ownable fact about Diriyah

s that it will be the world’s
largest mud-brick city. Diriyah
s the city of earth.
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From the ground up, Diriyah

s layered with meaning. Born
on an ancient crossroads of
culture and trade, Diriyah rises
through gatherings of artists,
merchants and scientists into
a globally connected city.

Narrative 2/5




Some cultural hubs loose
their roots and turn into busy
yet unsustainable suburbs.
Diriyah is made from its
origins. Unlike vanishing
sands, sparkling gold or new
concrete, mud sticks, in

spirit and fabric. Here is our
invitation to reflect on how far
being down-to-earth can go.

Narrative 3/5




Narrative 4/5

The brand essence contains
all sorts of implicit claims and
meanings; factual, emotional
and spiritual.




IMPLICIT

The world’s largest
mud-brick city.

Destination: discover
an earthen city.

Promise of ambition
and diversity.

Earthen, grounded.
A global gathering place.

A sense of invitation:
welcome earthlings.

A sense of sustainability,
organic, natural, human.

Worth caring for, motherly love.

Narrative 5/5

A place to find culture,
knowledge, commerce,
hospitality and entertainment.
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CORE VALUE:

GROUNDED
NOBILITY

CORE VALUE:

PAST
FORWARD

CORE VALUE:

IN HARMONY
WITH NATURE

DIRIYAH.
THE CITY OF EARTH.

CORE VALUE:

HUMAN
SCALE

CORE VALUE:

PURE
CHARM

CORE VALUE:

MODEST
MAGNIFICENCE




GROUNDED
NOBILITY

Diriyah is the birthplace of Al
Saud nobility. A nobility that is
uniguely down to earth, firmly
connected and dedicated

to the land, with principles
guiding Saudi Arabia for

300 years.
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IN HARMONY
WITH NATURE
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Diriyah is built in Najdi
design, known for its purity
and functional beauty.
Complementary to Saudi
nature - the signature
smiles, poetry, warm social
iInteractions and spirit.
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MODEST
MAGNIFICENCE

Diriyah is an example of Najdi
architecture and design.
Celebrated for being both
impressive and beautiful
whilst retaining a modest and
serene nature.
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The entire city was developed
around humans and their
original way of life instead of
cities designed around cars,
skyscrapers or factories. In
scale, Diriyah never wishes to
be a menagerie of towering
synthetic skyscrapers
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PAST
FORWARD
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Diriyah is a jewel from the
past, risen anew. A source of
national pride. From fertile,
Wadi Hanifah soil, inhabited
for hundreds of years, it
carries the heritage of

l>q=ll Jo (the people from
the bend) far into the future.
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This set of guidelines has been created to ensure that the
Diriyah identity is applied precisely and consistently throughout
every manifestation and application of the brand. By following

these guidelines carefully and applying them intelligently, every
manifestation of the Diriyah brand will be attractive, consistent

and strong.
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INTRODUCTION

Make a statement in an understated way.

In-line with the core values (see pages 5 & 11-16) Diriyah’s tone of voice should take
inspiration from its non excessive surroundings and the down to earth mentality of its
people. Wording should be chosen for its human touch and non materialistic appeal.
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HOW?

Slow the tone.

Developed around humans and their
original way of life, rather than around
cars, skyscrapers or factories, Diriyah is
ambitious, never bombastic. Its modest
magnificence inspires relaxation. Its
tone should be an invitation to serene
human living. Voice-overs should never
speak too fast or loud, and information,
such as online posts, should never be
too frequent.

Show. Don’t say.

Let visuals show finesse and copy

be the finishing touch. Good copy
always adds something to a visual.

Bad copy just states what's in the visual.
Example: Inclusivity. Let the visual show
inclusivity and don’t mention it in the
copy. Highlighting it would perhaps
cause more guestions than necessary.

Avoid ‘re’ words.

Diriyah is a jewel from the past, risen
anew. It Is not a renovation, restoration
or revival. Such words allude to Diriyah
needing to have been remade which is
not the case. We want people to look
forward positively.
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DO'S
Whisper
Keep copy short

Appeal to human emotion

Present Diriyah as a place for
a beautiful quality of life

DON'TS

Shout
Write intimidatingly long copy
Make it rational

Present Diriyah as a frivolous
tourist destination
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CONSUMER &
CORPORATE

Some people like facts and figures, that’s indigestible. These can be more

others respond more to stories effective by adding relevance to human

and images. In both consumer and emotion.

corporate communications, our TOV

should appeal to people’s emotions. Even in the most rational of situations,
presenting facts emotionally, in a down

Whilst we are receptive to facts to earth, minimalist manner, is the

because they tell us undeniable truths, most effective way to resonate with our

we often make decisions based on audience.

emotions, for example when buying a

house. See examples on the following page.

All too often, facts and figures take
prominence leading to rational copy



EXAMPLES

Consumer

Imagine living in a pedestrian street.
With no noise disturbance, you softly
converse with your friendly neighbours.
Take the time to take time. Welcome
home. Welcome to Diriyah. The city of
earth.

Corporate

Inspired throughout by

At-Turaif, the historical jewel at the
heart of Diriyah, every apartment bears
the authentic Najdi style.

Ranging from 80-150 m?, each embrace
modern living within a traditional Saudi
building style for timeless appeal. An
unmissable opportunity to experience
a finer quality of life.
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The English wordmark is based on Noe Display, and uses
capital letters only. The Diriyah triangular window is

embedded in the letter Y, and its angles are carried through
ENGLISH LOGO the whole word
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The Arabic wordmark embeds the Diriyah triangle in the
letter Dal, Ra' and Ya'. The remaining characters are created

to complement the all capital English wordmark with softer
ARABIC LOGO odges




EXCLUSION ZONE

The English logo must always be surrounded by a clear
space that equals double the width of the capital letter

|. To maintain a similar clear space between the English
and Arabic and to accommodate the ascenders in the
Arabic logo, the clear space in Arabic is double the size of
the letter | on the left and right and a single letter | above

and below the word. The result is two languages that are
visually balanced and that occupy the same width and
height.

Exception to the rules shown on page 38, where both logos
are locked together.
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Occasionally, you will need to locate Diriyah in Saudi
Arabia. Below is a general guide on size and position, not
specific to context. If Saudi Arabia is not mentioned in
the body copy, the tagline or the event name and there is
no way for your audience to identify where Diriyah is, aim
to add Saudi Arabia to the brand in one of the two ways
explained below.

Please note that because of the descender in Arabic, there
is always one size for the word Saudi Arabia equivalent to
the third of the brandmark width. Saudi Arabia can however
either be right aligned or centered.

CONSTRUCTION

Distance is equal T_ - _i -

to 2x heights

CENTERED VERSION RIGHT ALIGNED VERSION

Brand width Brand width

Q.&

- dygaudl

_ = — — — —

1/3 Brand width

1/3 Brand width

FINAL FORM

PP

dy gl

il 5o |

msgsz;.u.ll
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Occasionally, you will need to locate Diriyah in Saudi the brand, and should be seperated from the brand with a

Arabia. Below is a general guide on size and position, not space equal to the x height.
specific to context. When needed, aim to add Saudi Arabia This is a general rule to guide your design decisions,
to the brand in one of the two ways explained below. The exceptions can be applied on a case by case basis.

words Saudi Arabia can be either 1/2 or 1/3 of the width of

CONSTRUCTION OPTION 1 OPTION 2

Brand width Brand width

x height Saudl Arabia cheant
" 1/2Brand width 1/3 Brand width
LEFT ALIGNED VERSION
DIRIYAH  DIRIYAH
Saudi Arabia Saudi Arabia

CENTRED VERSION

DIRIYAH  DIRIYAH

Saudi Arabia Saudi Arabia



The minimum sizes are calculated to make the English The exclusion zone is also reduced to the minimum which
and Arabic logo appear to be the same visual size at their equals one width of the letter | in English Diriyah.
minimum. The digital minimum size for English is 35px and

for Arabic is 70px. This is to compensate for the difference

of upper case (En) and sentence case (Ar).

DIGITAL PRINT

X=16[0X X=1.65mMm
T

1
1 1
I I
----------------------------------------------- -
‘ -------------------------------

DI RIYAH """"" . | 35px DIRnAH::: 35mm

__________________________________________________

.‘:‘;:J‘ """"""" "' 7Opx :ﬁ::I::I:ZZ:_ZZ:Z:Z::::C
e




Both wordmarks are created from the same concept and
are made to look visually identical. It is recommended to
choose one of these languages to speak depending on your

B | I_ I N G U A L U SAG E target group. Should you need to use both languages at the
same time, it is recommended not to stack them in order to

DIRIYAH a i ;JJ_H

THE CITY o
OF EARTH S

www.diriyah.sa www.diriyah.sa

English speaking target audience Arabic speaking target audience

maintain the stature of the brand.
Always aim to separate the languages in print.
Always aim to show them one after the other

in digital.
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Should you need to use both languages on communication
material, aim to separate the languages and keep the copy

to a minimum.

It is advisable to alternate language in a series of posters
instead of cramming both languages on one page.
However, below we show some examples where it is
acceptable to mix languages. More on this can be found in

the outdoor section, page 170 onwards.

Exception to exclusion zone rules could be applied in this
instance: Two languages locked at an angle and lining up to

the edge of the layout.

DIRIYAH

\ix L 5 id

Exception to exclusion zone rules could be applied in this
instance: Two languages locked at an angle and lining up to

the edge of the layout.
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Do not extend the word with Kashida

Do not increase the letter proportions

Do not miss any diacritics

Do not stretch the logo out of scale horizontally

o N O O1

Do not stretch the logo out of scale vertically
Do not create patterns from the logo

Do not fill the logo with an image

Do not add an outline to the logo
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Do not add a drop shadow to the logo

Do not use two different colours in the logo

Do not miss the triangle in the logo

Do not stretch the logo out of scale horizontally

Do not stretch the logo out of scale vertically
Do not stack the English and Arabic logo

Do not fill the logo with an image

Do not add an outline to the logo

DIRINAH WW%

LWVl

~AOWWDN-
o N O O1
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EARTH 100%

DATES 100%

PALM 100%

PANTONE 7591 C

C20 M60 Y68 K9

R193 G114 B 80
HEX C17250

PANTONE 4102 C

C42 M95 Y 44 K63

R85 G21 B 46
HEX 55142D

PANTONE 548 C
C77 M28 Y74 K67

R39 G71 B54
HEX 274736

DATES 80%

C33 M76 Y35 K50
R12 G55 B74
HEX 70374A

PANTONE 5545 C

C70 M27 Y54 K35
R68 G106 B 95
HEX 446A5F

Our primary colour palette is earth, dates, sand, palm and
sun. Tints (80%, 60%, 40%, 20%) are allowed for all colours.

DATES 60%

C25 M57 Y26 K38
R143 G 95 B 110
HEX 8F5FGE

PANTONE 5555 C

C62 M24 Y47 K21
R92 G127 B 118
HEX 5C7F76

EARTH 40%

C5 M14 Y16 K2
R240 G221 B 210
HEX FODDD2

DATES 40%

C17 M38 Y17 K25
R176 G143 B 153
HEX BO8F99

PANTONE 5565 C

C50 M19 Y36 K7
R127 G157 B 151
HEX 7F9D97

* PANTONE TURAIF GOLD = (PANTONE Yellow 012 - 3.00) + (PANTONE Warm Red - 1.40) + (PANTONE Black - 1.00) + (PANTONE Trans. White - 94.60)

EARTH 20%
C4 MM Y12 K1

R244 G230 B 222
HEX FAEGDE

DATES 20%
C6 M16 Y6 K10

R 223 G207 B 213
HEX DFCFD5

PANTONE 5595 C
C23 M6 Y18 KO

R191 G 207 B 204
HEX BFCFCC
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BASIC BRAND COLOURS

BASIC BRAND COLOURS 1

BASIC BRAND COLOURS 2

LUX BRAND COLOURS

MIX & MATCH
BRAND COLOURS

The colour palette is divided into 3 themes:
Basic Brand Colours (3 variations), Lux Brand Colours

and Mix & Match Colours.
Through the following pages, we specify their use.

36



BASIC BRAND COLOURS

EARTH 100% WHITE

The logo is always EARTH. SAND 100% is the main colour in this theme and should ’ .
White may be used in the logo when be used for background colour, creating clean and calm DIRIYAH TH E DIRIYAH

Earth does not generate a contrast layouts. SAND 80%, 60%, 40% and 20% can also be used as — ol
with the background, for example over background. kel Cl Y i
Images. |

Future Aims

Unity. It's about coming together.

Celebr:ating our pastbworklng u A hlStOI’IC Clty
together to create a better wor ’
today and sharing the responsibility Where were

DIRIYAH T H E
THE CITY for building a better future. 1
OF EARTH C I TY O F Dir/{ah is built on ur;]ity. It’sI Wh(ﬁre Creatl ng new
we first came together to lay the H
T foundations of a state; to reach out Storles/ tog ether

to our neighbours in a spirit
of peace; and where we started so
many of the stories that make us

the country we are today.

ot ;!

We're still writing these stories
today, now with our family from the
wider world:

| = s SN .
| L] = =
= & = . - S . - 2 - o
- e T,
e & i s £ G 25
= 0 A —
=5 e A ALl T - & =}
. Slafalslilary ]
& = al s Lgtgils 2 BT 3 B i 1 1
e I e L < i B By ¢
i y 5 P
- 1]
Mecas P, o | [FEEERY wosimtons R . Byl
DIRIYAH
= 09139 | lizaay
o 4 — a
[ = . F
» 5 o plataXl 2 3g2ll S a0
i g \
= 1
P )
LI

CITY
VRIS EARTH

DIRIYAH
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The BASIC BRAND COLOURS create a clean and pure
identity. Inspired by the colours of Diriyah, this palette
should be used for internal materials, annual reports,
internal communication, invitations, way finding and
every other material that is used or seen in an indoor
environment.

DIRIYAH THE  DIRIYAI

THE CITY
OF EARTH

THE CITY
OF EARTH

www.diriyah.sa www.diriyah.sa

oasgzall 5eSs ol pgall oo « dsgmull dolll Ghga Jol Liidap
Lgiigar 3 daaluallg « ducyall dilgy z1xi clyg )28l sgaell pa
Ji8 Go z 158X sLiily psaai it of pgall oo cllal .5ayall
elolall oyl « dacyally plaiaXl paslazl byl Loy pusgmull
> allall cl=il giaz 8 lalas 331 . JUaXlg

Lupaly oo e dpesedl DIRIAI el e i desedl DIRIA Lt oy gl

el

yy=all y8il tylgisll

=l )il 128 Olgic

14 cilg cusia
Lallge 5

ol delaol ailgal J§ ps=i

Typography should be applied used EARTH and SAND.

Future Aims

Maxim quasse liquisimus reriorum
quidunt aut et faccae pro ma sinum
iduciur sitatio tor atium quas exces
vides elignat iberro eum senim
dunt lam, qui odita inihillatur

Annual Report 2021 Annual Report 2021 nnual Report 2021

DIRIYAH

THE
CITY
OF ©
EARTH

DIRIYAH

White can be used in logo and typography when high contrast is needed.
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BASIC BRAND COLOURS 1 utilises the colour SUN as an
extra colour. This palette can be used to create more lively
layouts when needed. The palette should be used for
internal and corporate communications.

BASIC BRAND COLOURS 1

EARTH 100% WHITE

The logo is mainly EARTH. SAND is used as a background, typography and SUN is used as a background, typography and illustrations.
EARTH can be used for background, illustrations. SAND 100% can also be used in the logo when
typography and illustrations. the background colour is EARTH 100%. SAND 80%, 60%,
White may be used in the logo when Earth 40% and 20% can also be used as background.
does not generate a contrast with the
background, for example over images. 01 ) DIRIYAH:
gfgé e “:igi'” GATTﬂEE;i/\I/IEl)glE)[EECE |

yy=ll yail tplgisll

sp=all y8il 1 gesd Hlgic

s .
5
2 - —
TTTTTTTTTTTTTTTTTTTTTTT DIRIYAH ) ' THE
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA - . ot o B oo - “ f ) D I RI\vAH OF
i i : .
e I | EARTH
01.09—
_ 15.09.2021
DIRIYAH
DIRIYAH
D[RIYAH L DIRIYAH
F's 3 g
DIRIYAH 3 Abadia : Razan Alazzouni
kAL ; Bourd T R A Banawi
| Nasiba Hafez Honayda Serafi
Sotra Reem Al Khanal
Hatem Alakeel Razzan Alazzouni

Mohamad Khoja ~ Mashael Al Rajhi
Jaddah CQ Runway

PRESS — SAMHAN HOTEL
28.08.2021— 19:00
RSVP diriyah.sa/fashion




BASIC BRAND COLOURS 1 utilises the colour SUN as an
extra colour. This palette can be used to create more lively
layouts when needed. The palette should be used for
internal and corporate communications.

DIRIYAH
DIRIYAH
DIRIYAH

DIRIYAH g

DIRIYAH

I OM OF SAUDI ARABIA
HEART OF A NATION

Logo should be mainly applied in EARTH 100%

colour.

SUN 100% can create a
fresh pop of colour.

I

A

01.09
2021

{5 {0ke)

Abadia Razan Alazzouni
Arwa al Banawi Dichotomy
Foulard Arwa Al Banawi
Nasiba Hafez Honayda Serafi
Sotra Reem Al Khanal
Hatem Alakeel Razzan Alazzouni
Mohamad Khoja ~ Mashael Al Rajhi
Jaddah CQ Runway

PRESS — SAMHAN HOTEL
28.08.2021— 19:00
RSVP diriyah.sa/fashion

SUN 100%, EARTH 100% and SAND

100% can be used for typography.

HVAIIIA

DIRIYAH

DIRIYAH

DIRIYAH:
THE WORLD'S
GATHERING PLACE

P]R?SE%TAITENIT}}%E DIRIYAH Divider Title

AA AA AA AA AA AA AA AA AA AL
A‘AAAAAAAAAAAAA‘AAA‘A‘AAAAAAA‘A‘AAAAA‘A‘A‘A‘A‘A‘A‘A‘A‘A‘A‘AAA

Title: Click to Edit

Subtitle: Click to Edit

01 Titlé: Click to Edit

Subtitle: Click to Edit

» Slide Bullet Text 1
» Slide Bullet Text 2
» Slide Bullet Text 3
» Slide Bullet Text 4

Vision, Mission &
Unique Propositions

Subtitle: Click to Edit

The presence of the 3 main color, EARTH, SAND and SUN, creates
dynamic layouts. White can be used in the logo when it needs contrast

DIRIYAH
DIRIYAH DIRIYAH

DIRIYAH

/'
DIRIYAH

AA
AAA
AAAA il

e

The 3 main colour, EARTH, SAND and SUN, should create
together big blocks of colour. The 3 colours have the same
weight in the layout.
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BASIC BRAND COLOURS 2 utilises SUN, DATES and PALM
as extra colours. These extra colours can be used to create
collections, subdivisions, chapters, highlights and charts.
This palette should be used for internal and corporate
communications.

BASIC BRAND COLOURS 1

EARTH 100% DATES 100% PALM 100% WHITE

The logo is mainly EARTH. SAND is used as a background, typography SUN is used as a background, typography DATES and PALM are only used when there
EARTH can be used for background, and illustrations. SAND 100% can also be used and illustrations. is a need to create collections, subdivisions,
typography and illustrations. in the logo when the background colour is chapters, highlights and charts.

White may be used in the logo when EARTH 100%. SAND 80%, 60%, 40% and 20%

EARTH does not generate a contrast can also be used as background.

with the background, for example over

Images.

igec o)

DIRIYAH  DIRIYAH

Title: Click to Edit = — Title: Click to Edit ~ ®m&  m™

Subtitle: Click to Edit Subtitle: Click to Edit

DIRIYAH

DIRIYAHO

Title: Click to Edit Title: Click to Edit

Subititle: Click to Edit Subtitle: Click to Edit W oo W oo




BASIC BRAND COLOURS 2 utilises SUN, DATES and PALM
as extra colours. These extra colours can be used to create
collections, subdivisions, chapters, highlights and charts.
This palette should be used for internal and corporate
communications.

HIVAIIA

DIRIYAH

|
|
;

DIRIYAH  DIRDAH

The 5 colours can be used with the same proportion as long as they are together and create an The extra colours DATES and PALM can be
idea of collection or categories. Logo should always be EARTH or SAND 100%. For photography used to create subdivisions and highlights
backgrounds, WHITE can be used in the logo. and also decorate a sequence of offices.

DIRIYAH

Title: Click to Edit  =— Title: Click to Edit =~ ®& W

Subtitle: Click to Edit Subtitle: Click to Edit

KSA & Riyahd 6cc  Global  Other

Title: Click to Edit Title: Click to Edit

Subtitle: Click to Edit Subtitle: Click to Edit W oo W oo

The 5 colours can also be used to In this example, the 5 colours are used to create chapters and help tell a story.
create charts and illustrate presentations.
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LUX BRAND COLOURS

DATES 100%

LUX BRAND COLOURS should only be used for luxury
corporate communications, internal and external.
The LUX BRAND COLOURS are not to be used when
creating campaigns.

EARTH 100%

DATES is the main colour for
backgrounds. DATES can also be used
for typography and in the logo when it
needs contrast over an image.

cER e

DIRIYAH

The logo is always EARTH. Metallic 1 and 2 (see Metallic Palette at the end of SAND and its

this file) can also substitute the EARTH colour in the logo. EARTH can also be variations can

used for background when the logo is NOT present and typography. be used for
typography.

DIRIYAH
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LUX BRAND COLOURS should only be used for luxury
corporate communications, internal and external.
The LUX BRAND COLOURS are not to be used when

creating campaigns.

DIRIYAH

EXPLORE
SHOP

DINE
LIVE
STAY
SEE
LEARN
WORK

@606

COMMERCE

This palette should only be used to promote exclusive
brand related content.

The logo can be applied using the DATES colour when
contrast is needed over an image. DATES, SAND and EARTH

can be used for typography.

DATES is the main colour of the LUX BRAND COLOURS
palette.lt should be used as the colour of materials such
as invitations and packaging. The logo can be applied in
exclusive material using Metallic 1 or 2 of our

Metallics Palette.

The EARTH colour can be used to create contrast with the
main colour DATES.
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MIX & MATCH COLOURS are to be used for external Please note: for the correct application of colours, follow
communication. The colours allow us to create multiple the rules on the COLOUR- LOGO USAGE guidelines on the

combinations, styles and attitudes. All colours and following pages.
variations have equal weight.

MIX & MATCH
BRAND COLOURS

EARTH

All colours can be used together. SUN makes great highlights when used in typography, while SAND and its variations create clean and calm backgrounds.
The variations of the colours should also be seen as main colours. They add to the palette and help create a diverse imagery.

CER-PICH | By-CR-PRE | Sl 5 |
DIRIYAH DIRIYAH DIRIYAH

faen P SAUD -
FASHION
WEEK

OPENING NIGHT — DIRIYAH
SQUARE
01.09.2021— 19:00

DESIGH R =

PRESS — SAMHAN HOTEL
28.08.2021— 19:00
RSVP diriyah.sa/fashion

DIRIYAH
ART OASIS
OPEN TODAY

Diriyah is 20 minutes drive from Ri-
yadh, Saudi Arabia — diriyah.sa

Swipe Up To Find
Out More

~

A\ y/




MIX & MATCH COLOURS are to be used for external Please note: for the correct application of colours, follow
communication. The colours allow us to create multiple the rules on the COLOUR- LOGO USAGE guidelines on the

combinations, styles and attitudes. All colours and following pages.
variations have equal weight.

DIRIYAH

01.09—  saupi DIRIYAH
WEEK

DIRIYAH :;‘E‘;K . | y SAUDI 15.09.2021
iy FASHION
“_ WEEK

SAUDI %% Eid - i SAUDI 505 Eia
FASHION £ FASHION
WEEK WEEK

DESIGIEER== Py == "Wl DESIGIER=

nnnnnnn

: DIRIYAH DIRIYAH ‘ ; ‘\‘ DIRIYAH

Mixing the colours allows the brand to

The colour variations help to create fresh layouts.
consistently appear fresh and interesting.

All colours can be used in typography. Choose the colours
that will create good contrast for legibility. Eg: SUN is a great

highlight colour.

DIRIYAH DIRIYAH gDIRIYATL

Mohammad Alothaim . Marketing chief

Mohammad Alothaim . Marketing chief
T 92 000 26 22 . info@diriyah.sa . diriyah.sa

T 92 000 26 22 . info@dliriyah.sa . diriyah.sa

Mohammad Alothaim . Marketing chief
T 92 000 26 22 . info@diriyah.sa . diriyah.sa

e

_ DIrnyyy

Gouill pud) . gaiell »_a=o Gomill puid) . gaiell »_a=o Gguill putdy L paiell »_a=o
info@diriyah.sa . diriyah.sa. a7 --- T1 1T & info@diriyah.sa . diriyah.sa . a7 .- T1 1T & info@diriyah.sa . diriyah.sa . 47 --- 71 1T &
The colours together should create a Always looks for the right contrast. Using contrasting colours When creating a collection, use all colours. The colours together create the
right message of a lively, proud brand. Do not favour one colour.

lively perception of our brand. Eg: dark with light colour.
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ANNUAL
REPORT

Ahtiorr uptaturecum alia ius vent
pernatetur, que sanis qui omnim e,
sam voluptiis autem. Oviditat enisqui
cuscidus.

Erionec erciatest iuntur milluptiae
simpor sini tem eveiesequias quistem
quia non rempos magnatendit,
consequibus solorehent fugitibeaqui
volorehernis cullabo. Urehent ctatius
qui velit evelit quam dole

Our colour palette consists of two dark colours: palm
and dates, two light colours: sun and sand and a mid-
tone earth. Always use the best combinations for your
applications without combining two dark colours or
two light colours when legibility is paramount.

ooONOOR~WDN—

DO use colour for big bold headlines
DO use colours for infographics

DO use colour for paragraph headlines
DO use colour for pull outs

DO NOT use colour for body copy

DO NOT combine two dark colours

DO NOT combine two light colours

DO NOT use a light colour on a light tint

of a darker colour

Alitiorr uptaturecum alia ius vent
pernatetur, que sanis qui omnim
re, sam voluptiis autem. Oviditat

enisqui cuscidus. Erionec erciatest

iuntur milluptiae simpor sini tem
evelesequias quistem quia non rempos
magnatendit, consequibus solorehent

fugitibeaqui volorehenis cullabo.

“Orumuliu cae
perfentem movis
vilissoltu sessus
facie consigilia
dine”
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The RGB earth coloured wordmark can be used with the
sun, dates, palm and sand colour; excluding tints of dates
and palm. This is to ensure legibility and maximum contrast
between background and foreground. Avoid using the
Earth colour wordmark on tints of dates and palm.

For print purposes, refer to the CMYK colour guide and
print proof on coated and uncoated paper to check
visibility. These pages are for colour usage on screen in

RGB colour breakdowns.

Recommended colour usage

100% Sand

DIRIYAH

Possible colour usage

80%

DIRIYAH

40%

DIRIYAH

60%

DIRIYAH

20%

DIRIYAH

100% Dates 100% Palm

DI

AN DIRNAHO DIBRIWYAH DI

100% Sun

80%

DIRIYAH

40%

AH DIRIYAH

DIRIYAH

60%

DIRIYAH

20%

DIRIYAH
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The RGB date coloured wordmark should only be used
with the sand, sun and earth as background colours. This
is to ensure legibility and maximum contrast between
background and foreground. Never use a date colour
wordmark on a palm background, even if tinted.

For print purposes, refer to the colour guide and print proof
on coated and uncoated paper to check visibility.
These pages are for colour usage on screen in RGB colour

breakdowns.

Recommended colour usage

100% Sand

DIRIYAH

Possible colour usage

80% 60%

DIRIYAH DIRIYAH

40% 20%

DIRIYAH DIRIYAH

100% Earth 100% Palm

DIRIYAH

DIRIYAH DIRIYAH DIRIYAH DI

100% Sun

80%

DIRIYAH

40%

'AH DIRIYAH

DIRIYAH

60%

DIRIYAH

20%

DIRIYAH
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The RGB palm coloured wordmark should only be used
with the sand, sun and earth as background colours. This
is to ensure legibility and maximum contrast between
background and foreground. Never use a palm colour
wordmark on a date background, even if tinted.

For print purposes, refer to the colour guide and print proof
on coated and uncoated paper to check visibility.
These pages are for colour usage on screen in RGB colour

breakdowns.

Recommended colour usage

100% Sand

DIRIYAH

Possible colour usage

80% 60%

DIRIYAH DIRIYAH

40% 20%

DIRIYAH DIRIYAH

100% Dates 100% Palm

DI

'AH DIRNAH DIRIYAH

100% Sun

80%

DIRIYAH DIRIYAH

40%

DIRIYAH DIRIYAH

DIRIYAH

60%

DIRIYAH

20%

DIRIYAH
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The RGB sand coloured wordmark should only be used For print purposes, refer to the colour guide and print proof

with the date, palm and earth as background colours. This on coated and uncoated paper to check visibility.
is to ensure legibility and maximum contrast between These pages are for colour usage on screen in RGB colour
background and foreground. Never use a sand colour breakdowns.

wordmark on a sun background, even if tinted. Some tints
of palm and date colours do work, at 80% and 60% to
provide alternative possibilities.

Recommended colour usage

100% Dates 100% Palm 100%-Sun

DIRIYAH DIRIYAH DIRIYAH

Possible colour usage

60% S0% 650% 30% 50% 80 60%

40% 2 40% 20




The RGB sand coloured wordmark should only be used For print purposes, refer to the colour guide and print proof

with the date, palm and earth as background colours. This on coated and uncoated paper to check visibility.
is to ensure legibility and maximum contrast between These pages are for colour usage on screen in RGB colour
background and foreground. Never use a sand colour breakdowns.

wordmark on a sun background, even if tinted. Some tints
of palm and date colours do work, at 80% and 60% to
provide alternative possibilities.

Recommended colour usage

40% Sand 100% Dates 100% Palm

DIRIYAH DIRIYAH DIRIYAH

Possible colour usage

80% 60% 30% 650% S0% 50% 60%

40% 20% 40% 2




COLOUR
METALLIC COLOURS

Use metallic colours on certain applications
such as book covers and upscale packaging.
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METALLIC COLOURS are for special usage. They can
be used for print material and as inspiration for other

brand objects.
The DIRIYAH logo can only be printed using
METALLIC 1 and 2.

METALLIC 1
PANTONE 10132 C

METALLIC 2
PANTONE 8560 C

METALLIC 3
PANTONE 8502 C

METALLIC 4
PANTONE 8382 C




This section shows how we envision bringing The City of
Earth concept to life. All stimuli are designed from and with
this brand document, similarly to how The City of Earth is
made from its natural surrounding. This ensures harmony,
from bags to buildings. As seen with uppercase copy
arrangements, clarity is favoured over boldness. We look

for ways to seamlessly integrate all information displayed.
Priority in messaging goes to The City of Earth. This to
produce an overall output that is colourful, focused and
aligned with the document’s principles. Most importantly,
to present people with something fresh, distinct and
interesting in the context of a new brand introduction.

THE
CITY
OF |
EARTH

THE |
CITY

DIRIYAH

- el 7 =
TSN o M e

DIRIYAH

o cats——

DIRIYAH

el
e

ZPSRIR |) | RIYAH
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The patterns of the Diriyah identity were inspired by the
details of the city’s characterist architecture. The patterns
can be used to decorate objects and integrate layouts.
We have pre-designed 5 patterns using the elements. The
patterns can be used alone and in a composition to form a
larger pattern.

ellae o1 plhw o
I ovT -

3l gyl Ao

A d d o

i
_

A d d o
A d d o
A d J o

DIRIYAH
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Graphik Arabic, combines the simplified strokes of a Kermes 3 Arabic reflects in its design this cross cultural
grotesque with the structure and proportion of a fluid mixture. It has few specific characters with a unique design

script. The typeface is available in 9 weights. structure, making the typeface stand out in its personality,
and positioning it as a recognisable yet very easily legible

License for this typeface is available from Commercial Type font. The typeface is available in 4 weights.

under Graphik Arabic or Graphik International

License for this typeface is available from Arabic
Typography under Kermes Arabic or Kermes Arabic Font

GRAPHIK ARABIC EXTRA LIGHT
GRAPHIK ARABIC REGULAR
GRAPHIK ARABICBOLD

o7


https://commercialtype.com/catalog/graphik_arabic/graphik_arabic
https://www.arabictypography.com/retail-fonts/kermes-arabic-font/purchase

The Arabic language has diacritical marks that sit with the English should both languages sit next to each
above ascenders or below descenders. This means that other. Should your copy not carry any diacritics, then you
sometimes the auto-leading of the typeface is not enough can use the typeface at its normal auto leading.

space to avoid overlap. We should always set the leading

of headers at 110%-120% of the type size, and to follow suit

ARABIC BODY COPY — LEADING IS ALWAYS ARABIC HEADING — LEADING IS ALWAYS
130% OF TYPE SIZE (34PT/44PT) 110-120% OF TYPE SIZE (100PT/110PT)

leC@HLQAJ.o&”g Livd Loy cloisX] |0 .o.szlh;.oN@.l.szu . o o . .
.0l Jadluo clial dylgdusall S)liog poull Jad] d..I.I)SZ.” dSZ.L”.I Ulg.lﬁ
JoX 4 linaizl Al ylSall dil L6256l Lle dyire dycyall

cu>g fedMwll Zzoy Lilp= Al Jovoll . &]93-” U"'""‘"i 8“a9j éfo \5 .) |.£ ""‘ U-L\"O)S 'h:

pg.l.”d.l.LCu:u\SA.” A.|.|.|||.|.|.sz=uu|.|kp.\a.cz.||().o).|.15\|| i A
2ugX| p.||.sz.||u.,o|.|i|j|r.goum ool pansll oda Lisi Lily Lo
dlni €€ yhuwdl acly (dhhdi PE azou phgyze Jliall d_b.ﬂ.l \" p.27
2

blai \)- ).|a.\.uX| ac i
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The Arabic language has diacritical marks that sit with the English should both languages sit next to each
above ascenders or below descenders. This means that other. Should your copy not carry any diacritics, then you
sometimes the auto-leading of the typeface is not enough can use the typeface at its normal auto leading.

space to avoid overlap. We should always set the leading

of headers at 110%-120% of the type size, and to follow suit

ARABIC HEADING — LEADING IS ALWAYS
110-120% OF TYPE SIZE (35PT/42PT)

________________________________________________________________________________________________________ ol olgiell

ONE LINE SPACE

s lay cloisdl . 1se Josll yo3I Gloi
iS)livog poull Jadl alle Gl 150 Josllg

J.\QSI Jroiwme clivl dilgguall
_________________________________________________________________ Sazgll e dvio dacynl

8ygall dimwd gill mﬂ -------------------------------------------------------------------------------------------------------- k:.C).Q.”QI‘ -------- I ----------------------------------------------------------------------

\ié)gbuﬂd:hmgodbm\\'bxugﬁn\pdﬂmi 5 -
. dlnsi i ONE LINE SPACE

ECAPTIONWIDTHA\/ERAGE 0)-»0 \J9z dJS IJSZOJ?I \5-3-” QIS-O-” d-ll

 HALF IMACE SIZE gy Liilyp=> \:”; Jowvoll dg.lgé.” U-‘-‘-‘-‘-‘I 8.@9]
woaall Go yusdl bla dnzg fpdlull
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The Arabic language has diacritical marks that sit the English should both languages sit next to each other.
above ascenders or below descenders. This means that Should your copy not carry any diacritics, then you can use
sometimes the auto-leading of the typeface is not enough the typeface at its normal auto leading.

space to avoid overlap. We should always set the leading of

body copy at 130% of the type size, and to follow suit with

ARABIC BODY COPY — LEADING IS ALWAYS 130% OF
TYPE SIZE (25PT/32.5PT)

oiboll J81aill sgisall 8 16X Tyga= dysgmull dlyall cals

bl yall paSiai Jle desindll dSlaill §)ljg Sl o ge
iua3lg dyiell lgilelnb claimdl clgw « Gilclhall alise 8
Olwl Gaclhng . d9Mell il Egp.u.,oﬂ o>|3| \ﬁ LQS|)_\.\.\|_| 9|

lelag \ﬁ Gbaygew aleaio ;Lc_\.u| YoM «:LC odan (juSaill
aslaill o>|>9 J19 o draxime 9| N> lgaoy §3a0io disled

Olelholl Liils u-” cLQ.?LLCL”Q u—G-b-” Ugﬁg ;LI)X| Jio
\_13.84_\_\9 .s2uugallg p/BX|9 uAX| X =0 \ﬁ da S M|

@JLJ Iyl yaiul d_uaLo.” gyioll US dydgunl| 86l d Ll
Lﬁ |)9ﬁ.7 Cl=an JLO£| M= o u_||_139$24.\_\ﬂ p/BX| Oleils
US \rlng Lalyall uayel diadyll cilniall US 9| Lot &ifln
agan dalinll dysygeuwll d:).zoJ_I =l 6ann” ali9 Le_n.om.o
aslaill 6ylyql dsulill p/|.92| d_u_m 5.\4.\.\).1 sle Uyl=g u..LOl

o8 < g3 alid Jiadl )SungX zudyill Gluw 8 dudlial
U 6A.|| "ouglug lghwlnay yaell clio d:).za.” WA=
lgAi H19 LeS @oLoﬂgugJ\ﬁdJ.o_”.QJlu.uSJ_Qudﬁ_mp_c

ARABIC HEADING — LEADING IS MINIMUM 110% OF TYPE SIZE
(50PT/60PT)

hyga= dsgaull slyall il
SOl sill agiiall 9 19X
6>|'>9 :“—'lmlm oo @LMQ"J%“
u_||.£:|_|a_o_|| k.SZ.LL?bO uﬁ o|).0.“

lgilelab < laisdl clg

0;0
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Diriyah adopts one type of numerals to use with each The mix of numerals happens sometimes automatically
language. Always maintain consistency of numeral usage depending on softwares used, so it is important to look our

within each language.

for numerals, and establish one convention.

NUMERALS TO BE USED WITH THE ENGLISH LANGUAGE —
KNOWN UNDER THE TECHNICAL NAME OF ARABIC NUMERALS

June 2021
23 June 2021
0123456/89

NUMERALS TO BE USED WITH THE ARABIC LANGUAGE
— KNOWN AS HINDI NUMERALS

R R -TET-Y
V1) guigy TV
ATPEOTVANS
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The Kashida is the equivalent of increased letter spacing
(kerning) in Arabic. Kermes' kerning adds Kashidas across
the typeface, which is relatively new in typefaces. However,
the kashidas may be added in incorrect spaces, so it is
advised not to increase the kerning beyond 30. Similarly,
because Arabic is a connected script, aim to never drop the
kerning below zero.

KERNING: DO NOT USE A POSITIVE KERNING
VALUE OVER 30 FOR ARABIC COPY

5 Lol ag el u_S L5 X |)9_m7 dy 3 gl | o|)_c\.|| e
dez nall a9 Lail| 0)|)9 O lwbw oo < A 9.||
e [z XL .Clg_\.\.\ck_ll_CUQ.Q_”gLLLZOU_SOI | oSl
¢ g)ymall 3Kl k,_9 las 1yl 9| d_uAX|9 iaioll Lailel b
1o ole oaa aSell wlwlw Gacking . d9Mall als
d3a9i0 dugleiiulellhd (9 GlbSgew Gileaw ¢ Lo
;|_|)X| J-io d_9|_9_|_|| 0)|)9 ‘” O A=i o 9| AN A Lg.msz_n
S w S| alelholl Gils | ¢&JhAJ|9 U_QJQ.” 09_139
d=Lwll Gagag . Qraigallg @) Xlg u3X| O X =0 .J_S

oIl yheiwldialall §yiall di3gemll d 8 lsill

S5 hygas al= | M oo abs | oMOX| oileiln

UJug Lolyall0aysl cl_mS)_H S laiall 8 gl beiull WXl

dy L] drSgewll dzyzall "y =l 6aw” a9 280 O

oxty ol dsulill pJ_9X| diiay zunyi e aylsg Ho A.e_m
.d_9

KERNING: DO NOT USE A NEGATIVE
KERNING VALUE FOR ARABIC COPY

ec 3y Gibooll SLaill agiall S 1183 Tyga> disgeunll lpall cul
cale |m§o|wlwk§£wmwo>bg Lo
il ggyirath 6ylal 9 LaSTybl of dnsXlg duisll lgilel v e 035Xl £lgu
Gbagow ale s L04u|)9>4UJ_C;oA_mu_15~.oJJ|u_|Luhm Scbg . d9Mell
dslsill )lyg 18 (o Ba=iws gl M2z lgiey 631918 dislei cilellag 9

kﬁcl_IS\.l_\.\.\JS\.”L“_ILC u_l_'||_7u_||¢§27" 9GQ.JQ_||\)9J39;|J>X|JJ.O
59 drsgeunll diSlaill dlull Cisgs gallg M8XIg Liadl ciXl=e

Jlacl M= o Slageuwll szz il Sl Tyl yaiwl dualall 8yisll
ilig (Lolyall uayel duedyll cilaiall 3 ol tai mxmusbwmm
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lgluliay pzsll clio dzy=all cipaz Lasd gy alid Jadl)lSungX
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When using softwares such as Adobe Photoshop, lllustrator, In "Preferences" make sure to tick the box "Use Native Digits
InDesign etc. Arabic type could use specific settings to When Typing in Arabic Scripts". Choose from the drag-

function properly.

down menu of "Default Composer" the "Adobe Word-Ready

Please follow those steps to make sure the Arabic is Paragraph Composer” option. Make sure the "Character”

working correctly:

language is set to Arabic

ARABIC BODY COPY WITH THE CORRECT SETTINGS

alle gl 180 Jaslly lisslay £181>3] 120 Josll yoX| Gleiy
Jad] Judiwe clisl dulgdumall dS)litag poull Juadl

Jo3 a8 linaizl $all ylSall dil .6azgll le diise dac)all
Cu=g tedwll Zzoy Liilp= LI Jewoll Ldlgall guwl 24l 650
poll asle =i AN ALl lile=i Gill paadll (o sl lil Ay
2ol allall yo Liilile 20 o3l cpoul anall ora Lisi Lil) Lo

dladi €6 yhudl ack cdhéi FE ammu pagyRe Jliall

ARABIC BODY COPY WITHOUT THE CORRECT SETTINGS

S Jé J|p) \_IIJEQJ pg| IJIZ\.I&SI.C- L_Ipluakfuh 9|
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The English header has a leading of 85-90% of the type size
as shown in examples below.

The exception to this rule happens when Arabic and English
are sitting side by side, in this case, the English follows the
Arabic rules.

The body text leading is always 110% of the type size.

ENGLISH HEADING — LEADING IS ALWAYS 85-90% OF TYPE SIZE (100PT/90PT)

HEADING ENGLISH
EXAMPLE

UPPER CASE
GRAPHIK REGULAR
100P1

LEADING 90PT

ENGLISH BODY TEXT — LEADING IS ALWAYS 110% OF TYPE SIZE (100PT/110PT)

Unity. It's about coming together. Celebrating our past,
working together to create a better world today and
sharing the responsibility for building a better future.
Diriyah is built on unity. It's where we first came
together to lay the foundations of a state; to reach out
to our neighbours in a spirit of peace; and where we
started so many of the stories that make us the country
we are today.

We're still writing these stories today, now with our
family from the wider world.

Example shown at 35pt type size, 38.5pt leading.
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The English header has a leading of 85-90% of the type size The exception to this rule happens when Arabic and English
as shown in examples below. are sitting side by side, in this case, the English follows the
Arabic rules.

The body text leading is always 110% of the type size.

ENGLISH BODY TEXT — LEADING IS ALWAYS 110% OF TYPE SIZE (100PT/110PT)

SUBHEADING: UNITY

It's about coming together. Celebrating

our past, working together to create

a better world today and sharing the

responsibility for building a better

future.

AL A g e (o g Rl B B P it
N LN E O P A e e ..k
; PHOt6 caption, leading 100% of type size : :

TThis example is shown with Graphik regular at 12pt
with leading at 12pt i
5 g ONE LINE SPACE

CAPTION WIDTH AVERAGE Dlrlyah IS built on unity. It's where

Mt ~ we first came together to lay the
foundations of a state; to reach out to
our neighbours in a spirit of peace;
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Aim to use contrast to create type hierarchy in your layouts.
Context should inform type sizes, to maintain a clear text
hierarchy. For example, use Bold, at the biggest size for the
most important bit of information in your layout. Leading
rules should follow the typesetting basics established in the
previous pages. Leading differs between English and Arabic
layouts to accomodate diacritics.

=
e
©

DATE: GRAPHIK REGULAR

o1
®
O
N |
O
N
o

SIZE: 75PT

HEADLINE: GRAPHIK BOLD

SIZE: 150PT
LEADING 127.5PT

—NasibaHafez— Honayda Serafi———————————————+—— SUBHEAD: GRAPHIK REGULAR —

Abadia Razan Alazzouni
Arwa al Banawi Dichotomy
Foulard Arwa Al Banawi
Sotra Reem Al Khanal
Hatem Alakeel Razzan Alazzouni
Mohamad Khoja  Mashael Al Rajhi
Jaddah CQ Runway

PRESS — SAMHAN HOTEL -

SIZE: 150PT LEADING 127.5PT

BODY COPY: GRAPHIK REGULAR

28.08.2021— 19:00
RSVP diriyah.sa/fashion

SIZE: 25PT
LEADING 25PT
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Aim to use contrast to create type hierarchy in your layouts.
Context should inform type sizes, to maintain a clear text
hierarchy. For example, use Bold, at the biggest size for the
most important bit of information in your layout. Leading
rules should follow the typesetting basics established in the
previous pages. Leading differs between English and Arabic
layouts to accomodate diacritics.

I.T¥ -910.

19yl oly)

Sfle o

L ¢yl

Soliall Sl
GOHO biay
JL=l ey
19yl oly)
o=yl JeLiv

A .q—

Lskc
Solidl Sl
3yX g9
591> dugni
Jsell ail>

CQ 51

DATE: KERMES REGULAR

SIZE: 60PT

HEADLINE: KERMES BOLD
SIZE: 150PT
LEADING 140PT

SUBHEAD: KERMES REGULAR —
SIZE: 150PT LEADING 140PT

BODY COPY: KERMES REGULAR
SIZE: 25PT

LEADING 32.5PT
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Always aim to separate English and Arabic, giving each
language its indiviudal space. In this example, we show

a series of posters that alternate English and Arabic and
maintain the same visual identity and colours. Should
these posters live side by side, it is possible to use different
imagery with each language, although the layout stays

the same.
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CITY OF
EARTH

www.diriyah.sa
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In print material, such as booklet or brochure, also aim to two covers, one English, one Arabic, with both languages

separate languages, either by creating an English copy and meeting in the middle. The middle spread can be a double
an Arabic copy, or by combining both languages to meet page image, with minimal copy. Imagery does not need to
in the middle of the book. In the second example, use the repeat on both sides unless it is relevant to the copy.

reading direction as your guide, creating a brochure with

Unity: It's about coming together.
Celebrating our past, working
together to create a better world
today and sharing the responsibility
for building a better future.

, earumendi doloFrul
stemperi gue alique
cia

iatempe rru
evel eaqui i m velignis
dolor asped e,

officieAdidu
1 gillr, solorémp
veliquiscium aut eatu aut eatur
>stis dol Uptist proses ores escia
percid eliquo ipitatquam recatisiaut liquo ipitatquam recatis ]
blatas quiatem porita doluptam rem. Ita con con esec

esedio
volorrum

Diriyah Guide 32

ENGLISH SPREAD

ool=ill Jo= )97 Lgil 182>l
oo Joslly syliallg . Lissley claisX|
Jo= paidi lgi] poll Juadl plle 3l
Juadl Jidiwe elid dilgduiall dSyLive

cgo" diylus yc Slagaull pMXI Cilsile 8Ll 6lyg cioc g

5% Tygs> dysgmanll 8lyall il

Acestisto volor restestibus illest
poreperum ut aut landeli gnitatur, earum
endi dolorrum eos autat ut am, assit qua
intione ctemperi que alique est, is dolupti
usandi suntis venda porescia simus coj
cum non et ea cus.

dicyall J 33 32 ducyall Juls

33 Diriyah Guide

MIDDLE SPREAD ARABIC SPREAD
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If Kermes is not available, for example on mailchimp
platforms, or while creating a presentation without the font
installed, we use IBM PLEX SANS ARABIC as a fall back font.

IBM Plex Sans Arabic is a free google bilingual font that is
closest to Graphik Arabic. The fall back font is only a back-
up and is not meant to be used widely.

IBM PLEX SANS ARABIC PRIMARY FALL BACK FONT

IBM PLEX SANS ARABIC LIGHT 105 ye plw ouSih ol 4 Sl
IBM PLEX SANS ARABIC REGULAR sole e Ul oS ol 3 sl s
IBM PLEX SANS ARABIC MEDIUM bug gpe Olw ol ol 4 Sl b
IBM PLEX SANS ARABIC BOLD oSS (pe Olw sl ol g ST S
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Below is an example of how the grid is used, combined with Aim to use contrast of typography to maintain a premium
our typographic rules. Grey boxes signify imagery. feel. White space also plays an important role in allowing
the content to breathe, and to communicate a high end

TEMPLATE EXAMPLE e

Body copy —|draphik Regulhr[10pt Uga. Nam, sifhcf omnientia dplpre suntiur refcérspe

leading 11 pt {—|Always at 114% of type size nonseni mpofemqguam aut guiat autessed Utgtem velitat P M L

|Acestisto volor{restestibus illest poreperum yt aut landeli | jatempe rrumjgpias abor molligtis eventin refs aliciur aut u -]eac r(a p I L reg HI a r
nitatur, earym endi dolorrum eos autat utfamp, assit quas | evel eaqui ipgandignis re ne molendit que nopem velignis

intione ctempari que alique est, is dolupti ysandi suntis olor asped entur apidelest officiae incid jquas re,

enda poresdid simus con clurh non et ea s bfficiendi dudofa veribus tibyshm denda sad. [taecupta 35 pt |eading 38.5Dt ] »HOOO Of Size
It's about coming|together,
brating our past, working
together to create a better|world
y and sharing the responsibility
uilding abetter future,

@
m
(D
A~ e
(D= =

(o)
J

=
®)
=
(Sht)

(Caption (Caption
[Graphik Regular gpt (Graphik Regular gpt
lleading 8pt lleading 8pt
Captior
[Graphik Regular 8pt
leading 8p
Caption
Graphik Regular gpt
eading 8pt
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