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Introduction

aoado

Our brand identity is the face and
personality we present to the world.

Our identity is the total effectiof our Logo,

visual property, typography and colour
palettednderpinned by ourvalues and
proposition. In order for our brand'not
to be compromised, we have created
these guidelines to provide all the relevant
rules of use and specifications needed to
maintain its integrity.

These rules of use are not meant to inhibit,

but to improve the creative process. By
following these guidelines the materials

you create will represent the General
Entertainment Authority cohesively to
both our nation and the world.

We have tried to provide guidelines
that are easy to follow. In the event of
any queries, however, please contact

The Branding Team:
Name of Person
Title of Person

Email: branding@gea.gov.sa
Tel: +966 50 0000 000
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Our Brand Promise
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Creating experiences that bring us together to share the human emotions of joy,
delight & wonder and so much more, touching everyone, everywhere across
the Kingdom for a richer, more rewarding life.
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Defining Our Logo
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Official Logo

Our logo is the foundation of our brand
identity. To build and maintain a strong
Entertainment Authority identity, it is important
that we apply the logotype consistently across all
applications.

Our logo combines three core elements:

1. The Palm and Crossed Swords, which both form
the symbol of the Kingdom of Saudi Arabia and
also symbolize the authority.

2. The Radiating Fireworks symbolize 13 regions
of the Kingdom that hold entertaining events that
urge the community to feel happy, which makes
them more effective and active in their lives in
full,

3. The relationship between the logo elements is
fixed; none of these elements may be altered or
repositioned.
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The White logo
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Official Logo

Our logo is the foundation of our brand
identity. To build and maintain a strong
Entertainment Authority identity, it is important
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that we apply the logotype consistently across all
applications ‘ ’
Our logo combines three core elements: . . \‘, ’ ‘
1. The Pal dC d Swords, which both f ‘
. The Palm and Crossed Swords, which both form
the symbol of the Kingdom of Saudi Arabia and - -- ,I/ . -
also symbolize the authority. x

2. The Radiating Fireworks symbolize 13 regions ’

of the Kingdom that hold entertaining events that

urge the community to feel happy, which makes ' .
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them more effective and active in their lives in
full.

3. The relationship between the logo elements is
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Our Logo: Horizontal full Colour alolall ylgllllg (uojoll jlowll
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Positioning our Logo jloadl (54ad
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An exclusion area (Clear Space) has
been established around our logo to
ensure visibility and to strengthen
its position. Please ensure no text,
photography or graphic elements
are placed within this area.

As a general guide, keep as much |
space around our logo as possible. L e e
The Exclusion area (-,0X) can be
calculated by measuring half the
height of the Palm..




Positioning our Logo

Co-Branding
Ranged right layout i/
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An exclusion area (Clear Space) has
been established around our logo
to ensure visibility and to
strengthen its position. Please
ensure no text, photography or
graphic elements are placed within
this area.

As a general guide, keep as much
space around our logo as possible.
The Exclusion area (-,0X) can be
calculated by measuring half the
height of the Palm .
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An exclusion area (Clear Space) has

been established around our logo
to ensure visibility and to
strengthen its position. Please
ensure no text, photography or
graphic elements are placed within
this area.

As a general guide, keep as much
space around our logo as possible.
The Exclusion area (+,0X) can be
calculated by measuring half the
height of the Palm .
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Do's & Don't
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Our Primary Colours

General Entertainment Authority General Entertainment Authority

General Entertainment Authority

e
N, ‘=’¢
.'A\«/"‘ﬂl
mmn 7N
o, <
L4 |

General Entertainment Authority

-

L ‘=~'o

."x\l_'""

--’I‘él\/'l:-

YN
*

aapill & olell aiygll

General Entertainment Authority

General Entertainment Authority

WEB #F28A04

WEB #2D2F/B WEB #58B0B7 WEB #009F80 WEB #A71979 WEB #€E51448
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88 176 183 159 128

Pantone 534 C Pantone 7472 C Pantone 3278 C Pantone 241 C Pantone 1925 C Pantone 144 C
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Our Colours: Shade Support Colours
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Primary Typeface: Effra

our typeface has been chosen to Effra's overriding design features are
present a unifying relationship between its clean lines and open proportions.
Arabic and English. It is a clean, modern Circular characters hint at a geometric
sans serif, which can flex to look bold basis and express modernity. Where
and authoritative or more delicate and traditional Grotesque features are
sophisticated, depending onits role. expected, the font family surprises

with soft and humanist design details.
Effra Light This, combined with Effra’s subtle
Size:10pt spacing and abundant kern pairs,
Leading: 12pt creates a very even texture.
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Brand pattern: auall dlgall

The Fireworks/ 13 region elements from the logo (o @Aaloall adhio 1 joy/éylill wlalill JAui
can be used to create our brand pattern agiall llgall clivill lgoladiwl (500 jlodll
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Brand pattern

The Fireworks/ 13 region element from the logo

can be used to create our brand pattern
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Brand pattern: auall Cdlgall

The Fireworks/ 13 region elements from the logo (o @Aaloall adhio |1 joy/éylill wlalill JAui
can be used to create our brand pattern agiall llgall clivill lgoladiwl (500 jlodll
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Brand Stationery
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Thank you






