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BRANDMARK

RATIONAL

Our logo represents our goal that
leverages the skills and empowers the
local capabilities of commercial members,
legislation, and digital transformation and
opens the opportunity for the local content
to meet the investors and create chances
and support them.

This comes our logo from the concept of
circles which represent each category
that will join the form and connect through
the Local Content and Government
Procurement Authority.

Circle = Catogary

cJ

LCGPA = Connect

LCF = Meet
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BRANDMARK

OUR LOGO

N local g2 1o
Our logo is our signature and our brand .
Is the most widely recognized element. Content 69"3'0'”

It consists of two components in a fixed

relationship to one another — the brand
mark and the logotype. fO I'U m ‘JJJ.OJI
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BRANDMARK

STRUCTURE

Structure brings restraint, order, rhythm,
and comfort to a mark. |t puts care, time,
and effort into the exactness of your
drawing.

There is beauty in the perfection of craft. It
also establishes your playing field, making
variation more noticeable.

local oo
content cginal] \_/
forum o, JL—swJ|
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BRANDMARK

LOGO CLEAR SPACE

When correctly observed, clear space
protects the logo from other graphic
elements to preserve its integrity and
legibility. Please allow a minimum clear
space all around the logo equal to the
height of 2X of the Brandmark (see
iHlustration).

"X

local ga—1io

content gginall
forum 1l oall
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B R A N D M A R K Cositive Negative

|l OGO HIERARCHY local go_iio local go_iio
content gginall content gginall
forum L“,]J.O.” forum MI

NEGATIVE
The primary logo is white on a colored
background andisrecommended to use

on all occasions when the production and
design allow it. Gradient Black & White

POSITIVE

The Primary logo used the full-color
logo on white and light backgrounds
andisrecommended to use when the

reproduction technigue doesn’t allow the local GJ_IJD local 6 ]
usage of the primary logo. Content gIJ Dl Content 6 o |

BLACK-WHITE LOGO forum \“JJJ.O.” forum t._.,JJ.O.”

The black-white version is the tertiary logo.
It is used only when colored reproduction
IS not possible or the design requests a
monochromatic logo. (engraving, stamp,
etc.)
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BRANDMARK

LOGO USAGE

The way our logo is used affects the impact
of our communications and our brand
image. itis important to us that our logo is
always used correctly.

The images displayed here illustrate
some examples of what not to do with the
brandmark to ensure the credibility and
legibility of the brand.

local g
content

local )
content =

local g ¢

content ginall
foru A—oall

Do not recolor the brandmark

Do not change any part of the logo

Do not stretch or skew the logo

local << *
contelt s.sissl

orum >4

Do not rotate the logo

Do not use the low-resolution logo

Do not change the font on the logo

Do not use transparency with the logo

Do not add drop shadows or any effects

Do not use letters or part of logo
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BRANDMARK

LOGO POSITIONING

Our logo must always be placed with
sufficient open space in a spot where

it is clearly visible and readable and in
harmony with other elements. The top right
corners And the bottom right corner are the
preferred position.

You can put the logo in the middle area in
rare cases.

local g>_iio

content gqginall
forum 1l ool

local ga_iio

content gqginall
forum L ool

local ga_iio

content gginall
forum 1l ool

CENTERED

On a few applications
where the logo is debossed,
engraved, etc, the logo may
be positioned in the center.

BRAND GUIDELINE VERSION 1.0  AUGUST 2022
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COLORS
PALETTE

PRINT SCREEN
PRIMARY COLORS CMYK 100292918 JEX #00306E

The primary palette consists of four colors,

including white. PHINT SLREEN
) . . ) PANTONE 0000 RGB 36.78.252
Blue is our main color. ltisused in the CMYK 826900 HEX #244EFC

logo, and extensively throughout the visual
identity,

PRINT SCREEN

PANTONE 0000 RGB 0.100.233
CMYK 73.29.00.00 HEX #0099E9

PRINT SCREEN

PANTONE 0000 RGB 0.209.214
CMYK 65.0.22.0 HEX #00D1D6

BRAND GUIDELINE VERSION 1.0  AUGUST 2022 12
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COLORS

PALETTE
SECONDARY COLORS

The secondary palette has been developed
to complement our primary colors. |t
provides versatility in situations where
many colors are needed, e.g., to create
complex graphs, charts. highlighting colors
are used to emphasize certain spotsin the
visual such as the call to action.

Secondary and highlighting colors are used
only when the primary palette does not
suffice.

PRINT

PANTONE 0000
CMYK 68.0.72.0

SCREEN

RGB 38.208.124
HEX #26D07/C

PRINT

PANTONE 0000
CMYK 20.75.100.0

SCREEN

RGB 186.88.38
HEX #BA5826

BRAND GUIDELINE VERSION 1.0 TAUGUST 2022
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COLORS
PALETTE

COLOR BALANCE

Color balance are distributed to correct
the use of color in all applications, whether
digital or print.

The recruitment space for colors was

developed by creating two types of balance,

dark and light, where dark colors are
distributed more in the dark style and the
light style reflects the light style.

Dark mode

Light mode

20%

50%

10%

10%
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TYPOGRAPRY

PRIMARY TYPEFACE

ALMARAITYPEFACE

Our primary brand typeface is Almarai
was created by Boutros. It is available in
four optical weights, Display and Text,
used respectively in headlines and body
copy throughout our visual identity. It
offers excellent readability in both printed
materials and digitally, and plays a major
role in making our visual identity unique.

LIGHT

AABB CCDDEEFFGGHHIIJJ KKLLMM NN OO PP QQ RR
SO TTUUVVWW XXYY ZX 1234567890

REGULAR

AABBCCDDEEFFGGHHIIJJKKLLMMNN OO PP QQRR
SSTTUUVVWW XXYY ZX 1234567890

BOLD
AABBCCDDEEFFGGHHIIJJKKLL MMNNOOPPQQ
RRSSTTUUVVWW XXYY ZX 1234567890

HEAVY

AABBCCDDEEFFGGHHIIJJKKLL MMNNOOPPQQ
RRSSTTUUVVWW XXYY ZX 1234567890

TYPOGRAPHY

S9oypJugucchbbypypyn ywjJjlagopouwuyl
LIFPPE0VAY

goypddguéchbbypypyb yujiiIrdoouudl
LIFPEOTIVA9

ogpddgugebbybypyn yrjiirdouuadyl
“IFYE0TIVAI s g

ogpdad guiebbyypuyn yujiidioeuadyl
+IFPEOTIVA9 g g

BRAND GUIDELINE VERSION 1.0  AUGUST 2022
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TYPOGRAPRY

TYPOGRAPHY
HIERARCHY

When our brand typeface used according
to our typographic hierarchy, they unify

messaging and support brand recognition.

Bold for Almarai may be used to highlight
or emphasize something specific in the
text. For greater flexibility, Almarari is also
available in bold and Extra Bold.

1. Headlines

Almarai Extra Bold

2. Introductory text

Almarai Regular

3. Body copy

Almarai Light

4. Subheadline

Almarai Boold

5. Secondary body copy

(info and short texts)

Almarai Light

LOREM IPSUM
DOLORSIT AMET

Lorem Ipsum Dolor Sit Amet,
Consectetuer Adipiscing Elit, Sed
Diam Nonummy Nibh Euismod

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nis| ut

Nulla facilisis at vero

slaic ) oA S
pa)9d glo asbluadl

0g-uu) a3jg) Lo iluull slaic Al Laals
9 )93 al gyl JH I.ulg_u.u.cLloJu.u_lJ
S il WEY |

UJJbJIdLMIUJLpSMIULéjLQJIL,meLOGJQDJLQJ_QOJI
IQ_]JLU'JJQLG)U_éJU.:mG_J_Q_DJ" 2nll 0 wlpdoll e vgi JSau gl yaill
O J- u_v_u_bl_QngJUJoy_leJkagJuJleJJgJa_oJprlml

Lnge ool -Lo

Lorem Ipsum Dolor Sit Amet, Consectetuer Adipiscing Elit, Sed Diam
Nonummy Nibh Euismod Tincidunt Ut Laoreet Dolore Magna Aliguam
Erat Volutpat. Ut Wisi Enim Ad.

il e 23g4ais gb|Jj.6|
J920 ad gl 3 bilgire L i gl a1jg) (Lo 2Ll alaic Lol
0 yisTaley Lao aaluall J1645 plell Ao (SewAlSH il sl 6
Jguuogpll olé 06l 6 olc
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IDENTITY
PATTERN

PATTERN OVERVIEW

Patterns are a recurrent part of nature and
have inspired designers for centuries to
create discernible regularities in the world
of manmade design.

The elements of a pattern repeatin a
predictable manner, especially in a
geometric pattern, which typically repeats
itself like a wallpaper.

The line weight of each pattern has been
setto 1.5pt. For some applications this may
need to be adjusted.

=R\ LI U
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IDENTITY
PATTERN

PATTERN OVERVIEW

Patterns are a recurrent part of nature and
have inspired designers for centuries to
create discernible regularities in the world
of manmade design.

The elements of a pattern repeatin a
predictable manner, especially in a
geometric pattern, which typically repeats
itself like a wallpaper.

The line weight of each pattern has been
setto 1.5pt. For some applications this may
need to be adjusted.

NS

) OXC

AN

* .

7

AM/\ _WVAa AM/\ _WVAa

BRAND GUIDELINE VERSION 1.0  AUGUST 2022

20



LOCAL CONTENT FORUM

IDENTITY ” ) )
PATTERN ‘
PRIMARY COLOUR

PALETTE EXAMPLES j

Patterns are a recurrent part of nature and p
have inspired designers for centuries to M

create discernible regularities in the world A _ VA A\ A _ VA Y/
of manmade design. / /

The elements of a pattern repeatin a 3 ] :
predictable manner, especially in a

geometric pattern, which typically repeats 4

itself like a wallpaper.
The line weight of each pattern has been
setto 1.5pt. For some applications this may
need to be adjusted. j
"9 /) A VA "ﬁ

4
AAAA

—
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IDENTITY
PATTERN

PATTERN USAGE
GUIDANCE

Follow the rules given in this guideline
when preparing the our brand pattern visual
layout as given on the page.

<O

A

5%

N\

&

5%
2

R
%&%ﬁ%&ﬂ%

’&)\V Na, ’&3\/%\‘
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1 2 3 4 5 6 7 8 9 10 m 122 13 14 15 16 17 18 12 3 4 5 6 7 8 9 10 M 12 13 14 15 16 17 18
fo¢al 5o %
local-g3—iio content icginall
- |
content ggiaall forym Lol
forum L1 o0l

GRID & LAYOUT

FORMATS

A grid helps to ensure all the identity

elements are used correctly across

different formats and media. When the grid

IS used for a specific application, such as

editorial, grid are added for better usability.
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TEMPLATE

PROFILE PICTURE

Our logo on white must be used as the
profile picture across all social media
channels. Please note that this picture
IS circular on most sites, and you must
therefore ensure that the entire logo is
visible within a circular crop.

local ga_iio

content gqginall
forum l—all

local ga_iio

content gqginall
forum k“,JJ.QJI
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TEMPLATE

HEADER BANNER

Many social platforms support header/
banner images. When choosing these
images, please ensure they are of good
quality and in accordance with our brand
image style. Only use images that fit
naturally within the panoramic format of
these headers without cropping out too
much of the main subject.

local g2 _iio

content gqginall
forum L ool

local g2 iio

content gginall
forum L oall

dJjlgy awlo

cayyall jaiy |

ol ggisall di;
drogSall wilyyinirallg

Local Content & Government
Procurement Authority

BRAND GUIDELINE VERSION 1.0  AUGUST 2022
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TEMPLATE

TWITTER POST

Anything other than external links and
content, meaning anything we produce

ourselves for publication on social media,

must be in accordance with our visual
identity guidelines. The examples show
Twitter posts where brand colors and
typography have been used.

¥ LC Forum

LC_Forum.gov.sa

local g2 _1iio

content gginall
forum L 2all

BRAND GUIDELINE VERSION 1.0  AUGUST 2022
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TEMPLATE W
o0 II l o0 o0
Anything other than external links and E °
content, meaning anything we produce I
ourselves for publication on social media, / u').lJa'JIJJ.iJ | 63
must be in accordance with our visual i = e
identity guidelines. The examples show
Twitter posts where brand colors and
typography have been used. pggj dnio pic ‘9" 09:00 - 007:00 £2020-7-17 capanl| §§@|

local ga_iio

content gginall
forum L 2all

¥ LC Forum

LC_Forum.gov.sa
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TEMPLATE

INSTAGRAM POST

Anything other than external links and
content, meaning anything we produce
ourselves for publication on social media,
must be in accordance with our visual
identity guidelines. The examples show
Instagram posts where brand colors and
typography have been used.

cqinall  Judi
t..539_<7_|.|.|J|

p 9:00 - 07:00

o000
00w
oo

£2020-7-17 eyl

£99j dnio yic
J

TR O LA O
ol
ag5)Wl E
local ga_iio local ga_iio
¥ LC Forum cofntent 69—'3-0J: ¥ LC_Forum cofntent 69.IJ.OJ:
LC_Forum.gov.sa ohrzin UJJ'OJ LC_Forum.gov.sa orum o
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TEMPLATE

SNAPCHAT POST/ADS

O&@

dyjlgo duuls

<qinall  Judi
SIg<2 ]

Anything other than external links and
content, meaning anything we produce
ourselves for publication on social media,
must be in accordance with our visual
identity guidelines. The examples show
Snapchat posts where brand colors and
typography have been used.

at

Q 0000
YA 8579
AN

p99j dnio pc p 9:00 - 007:00 £2020-7-17 cupanll
295l auuol Juoowil
local g2 _iio local ga_iio
W LC Forum content sginall W LC_Forum Cofntent Sginall
LC_Forum.gov.sa forum UJJ'O'” LC_Forum.gov.sa orum U]J.O.”
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TEMPLATE

ADVERTISEMENT
PRIMARY COLORS

The displayed examples illustrate the
template designs for Advertisement.

Format:
A4

¥ LC Forum

LC_Forum.gov.sa

local g>—iio

content gqginall
forum L 2all

Aol gginall diym
dyogSall eilyyidiallg

Local Content & Governmen t
Procuremen t Authority

t V. )
/ local g>_iio

content gqginall
forum L oall

dyjlgo duuls
S92l sginall Jdio
~ JEE

E ) 0 9:00 - 907:00 £2020-7-17 cull

295)Wl auwol Janowill

£99j dnio yic

. |6 . I ..1" ’..s\“
¥ LC_Forum m"b‘”, ”9"“”‘,__"_1 - f"‘""’”g Ty
Local Content & Governmen t NG 7
LC_Forum.gov.sa Procuremen t Authority ‘\\\.-’
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TEMPLATE

ADVERTISEMENT
SECONDARY COLORS

The displayed examples illustrate the
template designs for Advertisement.

Format:.
A4

local g2 iio

content gginall
forum L 2oll

¥ LC Forum

LC_Forum.gov.sa

local g2 _iio

content gginall
forum L 2all

cayyall jain

dy)lgo duuls

S92l gginall Jubiuo

p9:00- 507:00

ool gginalldire ’-"‘\
¥ LC_Forum drogSallibyyidially §
LC_Forum.gov.sa Local Content & Government 4,

BRAND GUIDELINE VERSION 1.0 T AUGUST 2022
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APPLICATIONS

BILLBOARD

The billboard template is simple and clean
so that messages are communicated with

clarity, while showcasing impactful imagery.

The billboard will need to communicate
faster with its target audience from a great
distance, therefore all text is minimal and
grouped together.

Format

Confirm digital file format directly with the
installation company.

local g2 _iio

content gginall
forum 1l 2all

dyjlgo duul>
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local g2 _iio
content gqginall

APPLICATIONS o

ROLLUP

The rollup template is simple and clean

so that messages are communicated with
clarity, while showcasing impactful imagery.
The rollup will need to communicate

faster with its target audience from a great
distance, therefore all text is minimal and
grouped together.

>\

Format

Confirm digital file format directly with the
installation company.

9 gges
INL oo
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APPLICATIONS

POPUP

Event backdrops offer a great opportunity
to promote Brand entities during a press
conference or other high-level events. For

all events where the media is in attendance,

one must ensure that Brand Identity is
visible for all photo opportunities and
television recordings.

The examples presented here should be
used as a guide and a source of inspiration
for briefing designers on the appropriate
look and feel and quality standards.

BRAND GUIDELINE VERSION 1.0  AUGUST 2022
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APPLICATIONS

ID CARD

The displayed examples illustrate the
template design for the ID Cards.

For good printing quality, print the
employee cards with a “Direct to card” or
“Reverse transfer” card printer, the latter
being the preferred method.

Format:
54x86 mm

3 LC Forum

LC_Forum.gov.sa

local g2 _iio

content gginall
forum 1l ool
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All Advertising or Marketing Materials using LCF
Branding must be Reviewed And Approved

By LCF Prior To Publication.
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