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Brand guidelines present a system for applying the elements of visual identity.
In order to bring the visual identity to life, brand guidelines should be strictly
followed.

Guidelines exist to follow the logic of the visual identity so that all authors who
will be using it in the future can easily maintain its visual system.

The basic elements of the visual identity are logo, logotype, color, typography,
Visual System, and the logic of applying those elements.

Basic graphic standards have to be systematically implemented, while other
means of communication provide a wider range of creative freedom.



BRANDMARK

BRANDMARK

LacluwillaSg.ay pgdilogdoglaios ¢jaijo yuseil laataniaidypny dige Lisal
Al Lay paif il d 6y all e s il Liggag Liilgllg lijle sl ¢l jgaally jyaill e

dulyl dujai e Jgmall (o 2 Slill -6 dacliuall ¢liSay . calaluinyll 03 o gliil
J-Saii s dypaull y nlic a @l padi w . @il calasnll 6 Ligag Lilollel 61 agog
Liygeg Liiode cliy 6 jlpai will (j 0

We have a new visual identity that has been designed to reflect who we are as a
company and what we do, as well as to help us stand out in a highly competitive market.
Our logotype, colors, typography, imagery, and graphics have a big impact on the way,

our brand is perceived.

By following these guidelines, you can help ensure that our stakeholders will have a
positive and uniform experience of our brand. On the following pages, we will present
the most important design elements so that you can continue building our common

brand and identity.
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Our logo is our signature and our brand is the most widely recog-

nized element. It consists of two components in a fixed relation- I oo I o €

ship to one another — the brand mark and the logotype. \JJ” DLOJ 6 g_l_‘i.nJ CLLLQ“
dl1og o]l by i allg

Local Content & Government
Procurement Authority

Only use the official approved artwork, which can be obtained

from the LCGPA Brand and Marketing team at marketing@Icgpa.

gov.sa. Never alter, re-draw or re-create the logo in any way. The
logo must always be applied correctly and consistently as per

these brand guidelines. ‘ ‘ ‘ ‘

Al gl Jleuw
LOGOTYPE BRAND MARK
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THE FULL LOGO
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NEGATIVE

The primary logo is white on a colored background and is recom-
mended to use on all occasions when the production and design

allow it.

POSITIVE

The Primary logo used the full-color logo on white and light back-
grounds and is recommended to use when the reproduction tech-

nique doesn’t allow the usage of the primary logo.

BLACK-WHITELOGO

The black-white version is the tertiary logo. It is used only when
colored reproduction is not possible or the design requests a

monochromatic logo. (engraving, stamp, etc.)
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NEGATIVE

The primary logo is white on a colored background and is recom-
mended to use on all occasions when the production and design

allow it.

POSITIVE

The Primary logo used the full-color logo on white and light back-
grounds and is recommended to use when the reproduction tech-

nique doesn’t allow the usage of the primary logo.

BLACK-WHITELOGO

The black-white version is the tertiary logo. It is used only when
colored reproduction is not possible or the design requests a

monochromatic logo. (engraving, stamp, etc.)
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When correctly observed, clear space protects the logo from oth-
er graphic elements to preserve its integrity and legibility. Please ekl i3\ 2l
allow a minimum clear space all around the logo equal to the MINIMUM SIZE
height of /2X of the Brandmark (see illustration).
Show special care when the logo is placed next to other logos. ) ) ) )
. . dclio 09) dclio 09)
The distance should be a minimum ‘recommended clear space’, , T , T
. _ Print Digital Print Digital
and it should always be clear that the logos represent different
companies. Also, the our logo should never be used as part of an- | oinalldizm A~ | oinalldizm A=~ ~~ _~S\y
Giogsallcilyyiiially § € % | 15mm frogsallciyidially 7 € Y | 40pixel 79 Y | 5mm 7 9 | 40Pixel
otherlogo/symbol ocaconensoenment WG 7| pigh Locaconencoverment £, G 7| hight & 2 | night "G £ | hign
‘\\.— ‘\\.-

DIMENSIONS

Logo dimensions are determined to create size continuity.

To ensure clean and legible lettering and art detail, the Hight

of the logo must never be less than 15 mm.

BRAND GUIDELINE V.01
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Achromatic continuous surfaces are uniform backgrounds of the

grey spectrum. The logo is applied in a form depending on the

contrast of the background and the color of the logo.
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The way our Iogo Is used affects the Impact of our communica- Do not recolor the brandmark Do not change any part of the logo Do not stretch or skew the logo

tions and our brand image. it is important to us that our logo is

always used correctly.

The images displayed here illustrate some examples of what not
to do with the brandmark to ensure the credibility and legibility of
the brand.

Local Content & Governm
Procurement Authority

Jlosill ygais adi \ a6l Aasio jlesill padiwi \ Jleidl s 1197 )
Do not rotate the logo Do not use the low-resolution logo Do not change the font on the logo

-.\\\ ’- \

; * ‘0 / * ]

" " 3¢ ¢ “WC 4

Local Content & Governme ' w ” - P
Procurement Authority - Procurement Authorit -

Jleiul Lo dualasill 023w \ calyili 5 gl dlnd o JAS dalnb adi Jleuidl Lle diiglll caloyaill gl bolailll padiui Al
Do not use transparency with the logo Do not add drop shadows or any effects Do not use patterns or gradients on the logo
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Our logo must always be placed with sufficient open space in a spot where it is
clearly visible and readable and in harmony with other elements. The top right
and bottom right corners are the preferred positions, however, you may also
place the logo in the top left or bottom left corners depending on what works
best in the specific context.

You may place the logo on top of images or solid colors as long as there is suffi-

cient contrast between our logo and the background.

A. Preferred placement-topright

Top right placement is recommended when the logo has an introduc
tory role, for example on our website, stationery & advertisements or on the front

cover of a brochure.

B. Preferredplacement-bottomright

Bottom-right placement is recommended for digital advertising for example on
our twitter, instagram, linkedin, snapchat etc...

BRAND GUIDELINE V.01

Procurement Authority

Aol gginall diym
duogSall ealyyinirallg

Local Content & Government
Procurement Authority

-\

&k

%

/

|
/
/

/

/
'l

P

"\

drogSallwilyyidially
o o [}

Procurement Authority

Aol gginall diym
da0gSall wilyyidiallg

Local Content & Government
Procurement Authority

Laall sginall diy
duogsall wbyyinallg

Local Content & Government
Procurement Authority

byasgi
259 (Say e Ells I log auniidi gl jleaul
. .. II L.-',le & II.

CENTERED

On afew applications where the logo is
debossed, engraved, etc, the logo may be
positioned in the center.
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The logo size depends on the size format of the page. There are
recommended sizes for certain standard stationery and publica-
tion sizes, A1, A2, A3, A4, A5, A6, and business cards. If the page
format is not one of those listed in the table, work to the nearest

size.

Foradvertisingwhere spaceis apremium, the measurementsfrom

the edge can be halved. Ensure that the minimum clear space is s 3% aal sginalidiza N,
bracaroment utnorty ol dyogsallalyyidially / Y
respected. LociConen s ovmment 1, G/
Horizontal )
Portrait/landscape
format
Format (mm) Emblem Hight Measurement from edge (mm)
(mm) L/R T/B
Business card
90 ¢ 55 10 5/5 5/5
A6 148 x 105 30 7.5/7.5 7.5/7.5
A5 210 x 148 40 10/10 10/10
A4297 x 210 48 12/12 12/12 G ) o )
A3 420 x 297 34 17117 17/17
A2594 x 420 48 24/24 24/24
A1840 x 594 68 34/34 34/34
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PARTNER CO-BRANDING

LCGPA logo with partner logo in digital & print advertising templates.
e e oy . . ool sginalldize 7™,
20 Joleill d ajjln () o dolito Lélgil d dlill callinniall A ihgi PARNTER drogsallelyyidally § € Y ol sginall diya ;;6\“
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3Lu‘U¥ UM¥I 839—0“| ;|_1_|JJ! [Q—‘ Cl_lng_LO.” 9' GSJJ—LLIJI LILOM_Q” LOGO P?%acu?glﬁ?ant A()l:,fl';r:)mr?tny ‘\\‘.-’ Partner I—Ogo IﬁocaIContent&(X)ve;lnment "‘ M ,"
) N . . rocurement Authority \ S
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The following diagrams demonstrate various types of co-branding gLaijl 6 yh el Llarie) g o drwliio

layOUtS' The advertlsmg template has been created to instruct the Logos are to be separated by a thin weighted line in Grey Color. The line weight should not

placement of core elements including the different co-branding be less than 0.5pt. The distance from the logo to the line should be equal on both sides. Logos LCGPA logo with multiple partners logo (header)

should be proportionate to each other in height.

layouts.

: | I 9 Il d g“ ’_.\\\‘
Partner logo Partner logo drogSallwlyyidially [ > y
02 Local Content & Government &, N~ g
. . c P SN 01 Procurement Authority ="

Aoall gginall dge TN,

Partner drogsSall wlyyiallg ,’ * ',

Co-Branding Local Content & Government " w ,’

Procurement Authority \ R

LCGPA logo with national event logo in digital & print advertising templates LCGPA logo with multiple partners logo (Fotter)

. I 1 S .“ Il d ;“ ’..s\“
National drogSallalyyivially > !
Event Iogo LocaIContent&Governmgnt " M ”
Procurement Authority =" . . -
Cropiniyiiaty £ 9
4 wby 9
Partner Logo Partner Logo Local Content & Government "‘ w ”'
Procurement Authority \ S
Sl doMel ¢l i ciaunl g duall dolle
ENDORSEMENT BRANDING
u.i‘." Ild_o I Iull “l o oo . o . Iuo l_&lgjld_'!Jl:j-ll ul | | . II . gj
Sl dolMel Elyp s
LCGPA logo with endorsement logo (Header), in digital & print advertising templates LCGPA logo with endorsement logo (Footer), in digital & print advertising templates
The following diagrams demonstrate various types of endorse-
ment layouts. ool gginalldize -7 N
drogSallalyyidially § € Endorsement logo
Local Content & Government " w ”
N ) Procurement Authority ="
<Us o Sol lals Ladl ek 3 calyleaad] oaAiwl.
A Ye a0l erhg Lol fo ool sginalldizn N,
Use the logos in a horizontal positioning whenever possible. Endorsement logo dpogSalialyyiiially { €
Local Content & Government " w ”
Procurement Authority | S
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COLORS PALETTE
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Color is a key factor in ensuring rapid recognition of our brand, and it is therefore
important that our brand colors are reproduced accurately. We have defined our colors
with specific values for both print and screen. Always make sure you adhere to these

specifications for all applications.
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COLORS PALETTE
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PRIMARY COLORS
PALETTE
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The primary palette consists of four colors, including white. Brand
Blue & Light Blue is our main color. Itis used in the logo, and exten-
sively throughout the visual identity, carrying the strongest brand
recognition. grey color can be used as solids, gradients, text, pat-

tern, and details
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LCGPA
sl Gyji

DARKBLUE

PRINT

PANTONE
CMYK

SCREEN

RGB
HEX

534C
71.42.0.64

27.54.93
1B365D

LCGPA
2ils §ji
LIGHT BLUE

PRINT

PANTONE
CMYK

SCREEN

RGB
HEX

7698 C
54.18.0.45

65.116.141
41748D

PRINT

PANTONE
CMYK

SCREEN

RGB

Cool Grey 11C
0.0.0.85

84.86.91
54565b

PRINT

PANTONE

WHITE

CMYK

0.0.0.0

SCREEN

RGB

255.255.255

HEX

FFFFFF
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SECONDARY COLORS

PALETTE
SECONDARY COLORS ACCENT COLORS

dwbwl Lilgl\ acliuog droln] daluwal digilill ¢jlg Al pighni a
IlgJVl (3o anell Lulinii il ca élgall -6 Légii 3 agi Lail ¢iis
Gr6eall alhihiallg duilwll pguul clunil o Jliall Juww e

I o y II U_Q . . U_J_C J_JSL_LI . ” UIQ_Ji '0 e 2
Jn 66 dacluall ylg il oa e 0a3iwl.aciton dilac Ll

buugio §)ji
MEDIUM BLUE

60%

The secondary palette has been developed to complement our
primary colors. It provides versatility in situations where many col-
ors are needed, e.g., to create complex graphs, charts. highlight- 40%
ing colors are used to emphasize certain spots in the visual such
as the call to action.

Secondary and highlighting colors are used only when the primary o

palette does not suffice.

10%

LCGPA

ORANGE

PRINT

PRINT PRINT

PANTONE 7584 C
CMYK 0.53.80.27

PANTONE 306 C
CMYK 100.20.0.11

PANTONE 7479C
CMYK 82.0.40.18

SCREEN

RGB 186.88.38

SCREEN

RGB 0.181.226

SCREEN

RGB 38.208.124

HEX 26D07C HEX 00B5E2 HEX BA5826
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inlbd ungi
SPECIAL COLORS
PALETTE

d vl wljgaiiall -6 d umillg duAsll d vlall lg U 031 i
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Silver and gold colours are used in special publications that mark

anniversaries, events, etc., or when making monochromatic mate-

rials such as badges, tassels, foil stamp, etc.
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SILVER

Pantone
877C

LCGPA

Fio3
GOLD

Pantone
871C
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COLOR BALANCE
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Color balance are distributed to correct the use of color in all ap-

plications, whether digital or print.
The recruitment space for colors was developed by creating two

types of balance, dark and light, where dark colors are distributed

more in the dark style and the light style reflects the light style.
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Font selection is a key component in the creation of successful brand communication
and in managing a unified brand. Consistency in the use of the brand-approved fonts
reinforces brand recognition, identity, and allows all communication to speak with
a common typographic voice. Typography should work in concert with the overall
design, photography, information graphics, and writing to help describe and define the
department brand identity.
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PRIMARY
TYPEFACE
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ALMARAITYPEFACE

Our primary brand typeface is Almarai was created by Boutros. It
is available in four optical weights, Display and Text, used respec-
tively in headlines and body copy throughout our visual identity. It
offers excellent readability in both printed materials and digitally,

and plays a major role in making our visual identity unique.
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LIGHT

AaBb Cc Dd Ee FfGgHh liJj Kk LI Mm Nn Oo Pp Qg Rr
Ss Tt Uu Vv Ww Xx Yy Zx 12345678901@#$%™&*().,;./7?

Joddguichbhpupyn ywjjirgoouuyl
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REGULAR

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LIMm Nn Oo Pp Qg Rr Ss
Tt Uu Vv Ww Xx Yy Zx 12345678901@#$%"&*( ).,;:/?

oJdguichbbypupyn yujjidjopuuul
SR IMPEOTIVAY s ga y

BOLD

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zx 12345678901@#$ %N &*( ). ,;:/?

pddgugebbypypyl yujiizdjoguudyl
313, IFPEOTIVNY s 9a g

EXTRABOLD

AaBbCcDdEe FfGgHhliJjKk LIMm Nn Oo Pp Qq
RrSs TtUu Vv Ww Xx Yy Zx 1234567890!@#$ %" & * (
)52/ ?

Jdguéebbypypuyn grjiizoeuadyl
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HIERARCHY

L0all Julill Léég lamolaaiulg Almarai )i g 0l oy Loaic
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traBold

When our brand typeface used according to our typographic hier-
archy, they unify messaging and support brand recognition. Bold
for Almarai may be used to highlight or emphasize something spe-
cific in the text. For greater flexibility, Almarari is also available in
bold and Extra Bold.

1. Headlines

Almarai Extra Bold

2. Introductory text

Almarai Regular

3. Body copy
Almarai Light

4. Subheadline

Almarai Boold
5. Secondary body copy

(info and short texts)

Almarai Light
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o Lorem Ipsum

Dolor sit Amet

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
@ —diam nonummy nibh euismod tincidunt ut laoreet dolore magna

aliguam erat volutpat. Ut wisi enim ad.

e—-Lorem ipsum dolor sit amet, consectetuer adipiscing elit,
sed diam nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut
aliguip ex ea commodo consequat.

Q—Nulla facilisis at vero

Duis autem vel eum iriure dolor in hendrerit in vulputate velit
esse molestie con sequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliguam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl utaliquip ex ea commodo consequat. Duis autem
veleumiriure dolorin hendreritin vulputate velit esse molestie
con sequat, vel illum dolore eu feugiat nulla facilisis at vero
eros etaccumsan etiusto odio dignissim qui blandit praesent
luptatum

Nulla facilisis at vero

Duis autem vel eum iriure dolor in hendrerit in vulputate velit
esse molestie con sequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliguam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem
veleum iriure dolorin hendreritin vulputate velit esse molestie
con sequat, vel illum dolore eu feugiat nulla facilisis at vero
eros etaccumsan et iusto odio dignissim qui blandit praesent
luptatumNulla facilisis at vero Duis autem vel eum iriure dolor
In hendrerit in vulputate velit esse molestie con sequat, vel
Illum dolore eu feugiat nulla facilisis at vero eros et accumsan
etiusto odio dignissim qui blandit praesentlorem ipsum dolor
sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat
volutpat. Lorem ipsum dolor sit amet, consectetuer

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismodtinciduntutlaoreetdolore magna
aliguam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat.
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traBold

When our brand typeface used according to our typographic hier-
archy, they unify messaging and support brand recognition. Bold
for Almarai may be used to highlight or emphasize something spe-
cific in the text. For greater flexibility, Almarari is also available in
bold and Extra Bold.

1. Headlines

Almarai Extra Bold

2. Introductory text

Almarai Regular

3. Body copy
Almarai Light

4. Subheadline

Almarai Boold
5. Secondary body copy

(info and short texts)

Almarai Light
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&4jgillg dspull
GRID AND LAYOUT
INTRODUCTION
Vertical Layout Landscape Layout
JS i dugall p nlic @ 102 oladi wl globd e dSadl acl i
ASudull pladi wl aic dalisall nilwgll -6 cildy wiill jic agan i 736
il dualéill 62 aclil d obA) i puyaill o (jreo Guinil LocalContent & Government , D/

oAt willdlga

A grid helps to ensure all the identity elements are used correct-

ly across different formats and media. When the grid is used for a

specific application, such as editorial, traditional columns and gut- °

ters are added for better usability. A0l 910l dive
G_I_nga_“ l._lL_!J iLa ||9
Procurement Authority

14
/

Y

N
Q|

&k

\

'e

1. Outer margin Square Layout

50% of the Brandmark Hight

Lol sginall diye
2. Gutters drogSall ealyyiidiallg

Local Content & Government
25% of the Brandmark Hight

Procurement Authority

3. Columns

Up to Six columns

\
[}
¢
/

=N\
&K
l\“-

/
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GRAPHIC ELEMENTS
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The graphic elements are key to building recognition of our brand.
The main graphic element is the brandmark putting a spotlight on
ouriconthat canimpact ouridentity and leave an indirectimprintin

the minds of our audience.

The figure displayed here visualizes the continuous unity and con-

sistency of our brand.
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PATTERN OVERVIEW
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Patterns are a recurrent part of nature and have inspired design-
ers for centuries to create discernible regularities in the world of
manmade design. The elements of a pattern repeat in a predict-
able manner, especially in a geometric pattern, which typically re-

peats itself like a wallpaper.

The line weight of each pattern has been set to 1.5pt. For some ap-

plications this may need to be adjusted.
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PATTERN USAGE
GUIDANCE
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Follow the rules given in this guideline when preparing the our
brand pattern visual layout as given on the page.
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Max 30%

A

Always show
the edge of
pattern

Avoid any of the following examples blow here.

%S¢ XeN

Max 459%

Always show
the edge of
pattern
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The following diagrams demonstrate various types of visual sys-

tem layouts. There are three versions of this template.

1:  Outer margins

The outer margin is always 50% of the logo.

So, for example, when the format is A4,
[N s

the logo size is 48mm and the outer margin
[N I S I O

IS 12.0mm.

2: Gutters

The gutters margin is always 25% of the logo.

So, forexample, when the format is A4,

the logo size is 48mm and the outer margin

IS 6.0mm.

3. Columns and rows

Always use up to six columns and rows depending on the width

and hight of the format. The column and rows width will vary.

4. Logo placement
o . . ool gginall dite =™ ooalllgginall dite  ~~"™ oAoalllsginall dite  ~~"™
The logo sits in the bottom right. for more guidance on logo place- &rogsallclyyiially § D€ dr05all lyyidially § € dr0gsall cilyyidially { D€
f 13 W LCGPASA in LCGPA Local Con::lnt&Governm nt " NG 2 W LCGPASA in LCGPA Local Con}ﬁnt&Government " NG J W LCGPASA in LCGPA Local Con::nt&Government " N7 2
ment, reter tO page . lcgpa.gov.sa Procurement Authority A Icgpa.gov.sa Procurement Authorjty \ae” Icgpa.gov.sa Procurement Authority \q=”

|
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VERSION 01
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W LCGPA_SA in LCGPA
Icgpa.gov.sa
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Ilcons are used to aid navigation on our website as well as to sup-

port recognition of important elements in our communication. As N\

with ourillustrations, icons are line-based with rounded end points. @
Single color icons must be our brand Blue, and dual color icons

must be our brand Dark Blue and Light Blue. lcons may also ap-

pear in negative (white) on dark backgrounds.

+
@
\ 4
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Our illustration style is line-based with rounded end points, mirroring the style of our
brand-mark. All illustrations should only use colors from our primary and secondary
palette, In more complex infographics, individual elements can be contained within

colored circles.

Whenever charts, graphs and similar infographics are used to illustrate a story, they

too must only contain official brand colors.

Lastly, it is important to note that this illustration style only covers the immediate

need for infographic-type illustrations. More emotional and/or intricate illustrations
for use in brand communication should be created by professionalillustrators based

on a creative brief.
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-orem Ipsum is simply dummy text of the printing and

ypesetting industry. Lorem Ipsum has been
P g y P @® Catl @ Cat2 @ Cat3

o ~~
By aNEIVENSZaN
— % l

3 —
2 A—
S
0
Jan Feb Mar Apr May Jun Jul Aug

-orem Ipsum is simply dummy text of the printing and
'ypesetting industry. Lorem Ipsum has been

Lorem ipsum Lorem ipsum Lorem ipsum Lorem ipsum
Loremipsum Loremipsum Loremipsum Loremipsum

236548 421548 632548 2365438
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Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been

90%

6 @ cat’
L | @ cat2
@ cCat3
@ cat4
70%
3
Lorem Ipsum Lorem Ipsum
2 is simply
10%
Lorem Ipsum
1
0 Lorem Ipsum _ 50%
Jan Feb Mar Apr May Jun Jul Aug 40/0
Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been
Lorem Ipsum is simply dummy text of the printing and Lorem Ipsum is simply dummy text of the printing and Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been typesetting industry. Lorem Ipsum has been typesetting industry. Lorem Ipsum has been
6
4 I
Loremipsum Loremipsum
3 dolor sit amet, consectetuer adipiscing dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod elit, sed diam nonummy nibh euismod
) tincidunt ut laoreet dolore tincidunt ut laoreet dolore
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod
t1 t t1 t
1 ® c- i cat3 ® ca i cat3 tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis
nostrud exercitation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
@ Cat2 @ cats @ Ca2 @ Cat4 Duis autem vel eumiriure dolor in hendreritin vulputate velit esse
0

Mar Jun Sep Dec
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To help maintain consistency across the organization, templates for standard business
stationery have been created. There are templates available for business cards, letters
(also used for memos and minutes of meetings), documents, envelopes, and ID cards.

Basic guidelines for document folders and notebooks are also included in this chapter.
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The displayed examples illustrate the template design for the busi-
ness cards. The front displays the logo along with the website and
pattern, while the back of the business card displays all the contact

information.

Format:
90x50mm

.doMell (jlg Il 6 §Luwil jlarlg . L wliall G ulnill § 1871l
Ujgd Jg-dno e ai gaul §)9 Lle Joell wilslay d clin ciny
JSaua  LiSao ella Sy ad 132130l yiall 6 132300 (pc J-6 A)
0231 i M .LeoM Lajglal 0adiwi M. oMl ji1¢ §jgll pladi il

Jaluaul b slol asliglh ,alell gl eninll G gl

To achieve the proper tactility, and to ensure consistency in brand
colors, business cards must be printed on uncoated pure white
paper with a weight of at least 300 gsm. If this is not possible, the
matte paper may be used. Never use glossy paper. Do not use pa-

per with natural, ivory, cream, or any other shade of white.

J-ac cilaling culis ] alini Loaic dygall G136 ol gga )l -2

.02J2>
Note:

Please refer to brand team when you need to order new business

cards.
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The displayed examples illustrate the template design for the Let-

terhead, font & backside & Continuous Sheet.

Format:
A4

doMell ylgdl o6 GLuwidl ylarlg . ciwliall ju alll G 167il
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To achieve the proper tactility, and to ensure consistency in brand
colors, letterhead must be printed on uncoated pure white paper
with a weight of at least 120gsm. If this is not possible, the matte
paper may be used. Never use glossy paper. Do not use paper with

natural, ivory, cream, or any other shade of white.
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To achieve the proper tactility, and to ensure consistency in brand
colors, Envelope must be printed on uncoated pure white paper
with a weight of at least 200gsm. If this is not possible, the matte
paper may be used. Never use glossy paper. Do not use paper with

natural, ivory, cream, or any other shade of white.
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The displayed examplesiillustrate the template design for the Doc- Procurement Authority

umentfolder.

Format:

A4 Document Folder, A5 Notebook
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To achieve the proper tactility, and to ensure consistency in brand
colors, folder must be printed on uncoated pure white paper with
a weight of at least 300gsm. If this is not possible, the matte paper
may be used. Never use glossy paper. Do not use paper with natu-

ral, ivory, cream, or any other shade of white.

1IN - 1019 Al Foaogll ps) Gaaell > FAVV, il jSsal
H.0:2877 Al Aqeeq Dist. Unit Num. 2 Riyadh 13519 - 6686 lcgpa.gov.sa
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The displayed examplesiillustrate the template design for the Doc- L berterta overrmort 1 > )
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umentfolder.

Format:
A4 Document Folder, A5 Notebook
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To achieve the proper tactility, and to ensure consistency in brand
colors, folder must be printed on uncoated pure white paper with
a weight of at least 300gsm. If this is not possible, the matte paper
may be used. Never use glossy paper. Do not use paper with natu-

ral, ivory, cream, or any other shade of white.

1N - 11019 ALY Foaagl ad) Gubell o MV, uuiyl Syl
H.0. 2877 Al Aqeeq Dist. Unit Num. 2 Riyadh 13519 - 6686 Icgpa.gov.sa
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The displayed examples illustrate the template design for the ID
Cards.

Format:
54x86 mm
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For good printing quality, print the employee cards with a “Direct
to card” or “Reverse transfer” card printer, the latter being the pre-

ferred method.
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The displayed examples illustrate the template design for the

Notepad including the cover and inside perforated pages. ,
Cover Page Inside Page

Format:
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To achieve the proper tactility, and to ensure consistency in brand

colors, Notepad must be printed on uncoated pure white paper

with a weight of at least 300gsm & a inside page of 130gsm. If this is

not possible, the matte paper may be used. Never use glossy pa-

per. Do not use paper with natural, ivory, cream, or any other shade

of white.

Almarai Icgpa.gov.sa Almarai
8 pt Bold 8 pt Bold
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The displayed examples illustrate the template design for the

Notepad including the cover and inside perforated pages.

Format:
A5
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To achieve the proper tactility, and to ensure consistency in brand
colors, Notepad must be printed on uncoated pure white paper
with a weight of at least 300gsm & a inside page of 130gsm. If this is
not possible, the matte paper may be used. Never use glossy pa-
per. Do not use paper with natural, ivory, cream, or any other shade

of white.
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The displayed examples illustrate the template designs for all of

the required stamps.

Format:

A: 35x35mm
B: 60x35mm

aaid )i gSaig paslgl yaal gilghll po (g yl ysay

Stamp ink can be blue or red.
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Thedisplayed examplesillustrate the template designs for Brooch.

Format:
40x40mm

Silver finish with Pantone painting
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LCGPA has a single PowerPoint template which must be used across all business ar-
eas. It is available in widescreen (16:9 aspect ratio) only. We do not use the legacy 4:3
format. The template includes several options for title and chapter slides, as well as a
variety of content slides to accommodate many different needs. Lastly, it has a stan-

dard end slide which should be used in all presentations.

Our color palette is included in the template and is chosen automatically when creating
graphs, charts and other graphics. Please do not modify these colors or use others, and
if adding any colored elements like icons and infographics from external applications,

please make sure they are consistent with our brand colors.
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Divider slides Title slides with image and with color background
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Lorem Ipsum s simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been

Lorem Ipsum is simply dummy text of the printing and Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been typesetting industry. Lorem Ipsum has been

@ Cail ® Cat2 @ Cat3 4
6 6
3
5 5
2
4 e 4 8
[ 1
3 — 3 . an
| 8 0 ool sginalldiye
— 3 drogSallalyyidiallg
Local Content & Government
, I | | Procurement Authority
0 0 | o | di
J Feb M Api May J Jul Aug J Feb M Ap May J Jul Aug Aol gginalldiye

d1ogsall wilyyiidiallg

Local Content & Government

W LCGPA SA in LCGPA
lcgpa.gov.sa Procurement Authority

Content slides Chart examples Last page
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The collateral templates have been created to secure visual consistency between
surfaces and across our organization, as well as to provide a good starting point when
beginning a new project. There are templates available for brochures, advertisements,

posters, flyers, fact sheets, certificates.

Mosttemplate files include several layout variations demonstrated withdummy textand
images. Editorialand brochure templates are accompanied by demo documents. These
should be used both for layout inspiration and as a general placement guide. Please
note that all of the images in demo documents and template files are placeholders only,

meaning they are not production-ready.
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COLLATERALS
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EDITORIAL
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This is the core template on which all multi-page print publications
should be based, including annual and quarterly reports. It may be
adapted to fit specific needs. However, please do not add more

levels to the typographic hierarchy or deviate from the grid system.

Format:
A4
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This template is a slight variation of the editorial template, and
should be the starting point for both corp rate and product bro-

chures.

Format:
A4
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COLLATERALS
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POSTER
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The displayed examples illustrate the template designs for Post-

ers.

Format:
A4
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COLLATERALS
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LEAFLET
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The displayed examples illustrate the template designs for leaflet.

Format:
A5
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CERTIFICATE
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The displayed examples illustrate the template designs for Certif-

icate with Cover.

Format:

Aol gginalldiym
Ad drogSallwlyyidiallg
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CERTIFICATE OF EXCELLENCE

Your Name uul.lJI o)l

2021 paiw yovuid "yevnll calhgo” djily ajgog g_TUJI ajlol)
for performing exceedingly well and winning the "Employee of the Month"
award for the month of September 2021

2021 gisi4 6 aqyadi aj
Presented on the 4th of October, 2021

&Ml Gulao ) olell paall P20 .S il 5jlgall
Chairman Director Managing Director HR. Manager
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COLLATERALS

2l go daloaw
CERTIFICATE WITH COVER
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The displayed examples illustrate the template designs for Certif-

icate with Cover.

Format:
A4
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for performing exceedingly well and winning the "Employee of the Month"
award for the month of September 2021
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Presented on the 4th of October, 2021
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ADVERTISING
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The advertising templates have been created to secure visual consistency between

surfaces and across our organization, as well as to provide a good starting point when

beginning a new project.
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BILLBOARD
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The billboard template is simple and clean so that messages are
communicated with clarity, while showcasing impactful imag-
ery. The billboard will need to communicate faster with its target
audience from a great distance, therefore all text is minimal and

grouped together.

Format

Confirm digital file format directly with the installation company.
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ADVERTISING
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ROLLUP
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The rollup template is simple and clean so that messages are
communicated with clarity, while showcasing impactful imagery.
The rollup will need to communicate faster with its target audience
from a great distance, therefore all text is minimal and grouped to-

gether.

Format

Confirm digital file format directly with the installation company.
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ADVERTISING
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Event backdrops offer a great opportunity to promote Brand en-
tities during a press conference or other high-level events. For all
events where the media is in attendance, one must ensure that
Brand Identity is visible for all photo opportunities and television
recordings. The examples presented here should be used as a
guide and a source of inspiration for briefing designers on the ap-

propriate look and feel and quality standards.
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BACKDROP
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Event backdrops offer a great opportunity to promote Brand en-
tities during a press conference or other high-level events. For all
events where the media is in attendance, one must ensure that
Brand Identity is visible for all photo opportunities and television
recordings. The examples presented here should be used as a
guide and a source of inspiration for briefing designers on the ap-

propriate look and feel and quality standards.
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The following guidelines demonstrate how to present our brand in a professional and

consistent manner in digital channels.
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DIGITAL
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PROFILE PICTURE
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Our logo on white must be used as the profile picture across all
social media channels. Please note that this picture is circular on
most sites, and you must therefore ensure that the entire logo is

visible within a circular crop.
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DIGITAL
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HEADER BANNER
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Many social platforms support header/banner images. When
choosing these images, please ensure they are of good quality and
in accordance with our brand image style. Only use images that
fit naturally within the panoramic format of these headers without

cropping out too much of the main subject.

1. with white background
2. with brand dark blue background
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10pt Regular W LCGPA_SA in LCGPA f;:?é,ﬂm&'éﬁfﬁ:ﬁ '0‘ é y 20mm Hight
Anything other than external links and content, meaning anything 12pt Bold 0o procurement AUIRONN.— Anas?
we produce ourselves for publication on social media, must be in
accordance with our visual identity guidelines. The examples show
Twitter posts where brand colors and typography have been used.
A simple grid has been developed to work across different formats,
making sure the brandis consistent and easy to implement.
36t el g sinall A 36t el g sinall A 736t olaall g sinall A
W30 Lassall sl W07 Lassall cl saa W0/ Lassallal sl
1. 50% of logo hight
2. 25% of logo hight
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Anything other than external links and content, meaning anything
we produce ourselves for publication on social media, must be in - : : ; . ' ,
. . . . o sl egoll glgiell sl sepoll glgiell
accordance with our visual identity guidelines. The examples show e 0
Twitter posts where brand colors and typography have been used.
A simple grid has been developedto work across different formats, el ol tise o ot ataie
making sure the brandis consistent and easy to implement.
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2. 25% of logo hight
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Anything other than external links and content, meaning anything
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12pt Bold Icgpa.gov.sa Procurement Authority ="
show Instagram posts where brand colors and typography have a ’
been used.
A simple grid has been developed to work across different formats, e i o, el i dia el i A
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making sure the brand s consistent and easy to implement.
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2. 25% of logo hight

3. upto 6 column & rows
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Anything other than external links and content, meaning anything
we produce ourselves for publication on social media, must be
in accordance with our visual identity guidelines. The examples
show Instagram posts where brand colors and typography have

been used.
A simple grid has been developed to work across different formats,

making sure the brandis consistent and easy to implement.

1. 50% of logo hight
2. 25% of logo hight

3. upto 6 column & rows
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Anything other than external links and content, meaning anything

we produce ourselves for publication on social media, must be

in accordance with our visual identity guidelines. The examples

show Snapchat posts where brand colors and typography have s 1 3¢ s 36
Icgpa.gov.sa Procuremen t Authority S Icgpa.gov.sa Procuremen t Authority A

been used.

A simple grid has been developed to work across different formats,

making sure the brand is consistent and easy to implement. e (B)) i, &) sl

1. 50% of logo hight
2. 25% of logo hight

3. upto 6 column & rows

\
[}
4
/

“InoJlksg'i:ollfii o “\
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Local Content & Government LCGPASA in LOGPA Local Content & Government t
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The newsletter should prioritize tablet and mobile devices fitting
both portrait and landscape modes, with a width of 600 px and a

height depending on how many announcements need to be dis-

seminated. Use the same principle with the website design, where

the first quadrant enables the users to click for more information.

1. 50% of logo hight
2. 25% of logo hight

3. upto 6 column

GetHelp FAQs This is a promotional email from
Local Content & Government Procurement Authority
View online Privacy Policy Riyadh Saudi Arabia
Unsubscribe Terms of use
Foot text GetHeln
Almarai 8pt Regular FOOt Local Content & Government Procurement Authority - All rights reserved © 2021
150 pixel

Almarai 6pt Regular Local Conte nment Procurement Authority - All rights res

600 Pixel

Brandmark
30pixel
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The new Icgpa.gov.sais being developed in compliance with our visual identity guide-
lines. This means that the typefaces will be Almarai, arranged according to our ty-
pographic hierarchy, and the colors will be only official LCGPA brand colors. Some
adaptations have been made to tackle web- and screen-specific issues as well as to
ensure the best possible customer experience. Nonetheless, the overall look and feel

of our website are consistent with how we present ourselves in non-digital channels.

Whenever possible, use approved brand images that follow our brand image style.
This is especially important for the front page, and the other main pages, i.e., top-lev- in Cwww)

el in the navigation. For regular news and other types of articles, editorial or other T\L @ @

Ul dimll ¢jc

third-party images may be used in the same way as before. our brand has a distinct cilles) diaall el

2ilglilg dakilll pladiwll g puy

illustration and icon style that is part of our visual identity. It is important to maintain oo S

Local Content & Government Procurement Authority - All rights reserved © 2021

this style across all pages of our website. If new icons or illustrations need to be creat-

ed, please refer to the lllustration and Icon Style chapter for more information.

JusyI
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ilglllg dakAilll pla3iwl Ing juby
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nt Procurement Authority - All rights reserved © 2021
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EMAIL SIGNATURE
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E-mail signatures are standardized and should correspond with
the information on your business card. They must be setin almarai
at the same text size you use when composing your e-mails, and

formatted as the illustration shows.
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MERCHANDISE
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Our merchandise is an important touchpoint for the our brand and, like all successful
brands, we're careful about where we choose to put our logo. Although we don’t sell our
merchandise, we do make sure that the products we create are carefully designed and

produced in a way that reflects our brand values.

lllustrations on the following pages show in more detail the placements. It is also
important to adhere to the clear space and minimum size requirements, as defined in
the logo chapter. By following these simple rules and by respecting the brand colors

and the logo clear space.
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Ll
GIFTS ITEMS
Ulaall aranig wiglwlg daga Jol cablyisyl
Demonstrated here are suggestions on quality, style and design of
giftitems.

1. Leather Card Hodler

Logo Hight depends on card holder size
Logo Blind Deboss

2. Cup Coaster
Logo Height depends on Coaster size

Colored logo screen printing

3. USB Keychain
Logo Height depends on Keychain Band size

white logo screen printing e

4. Mousepad
Logo Height depends on Mousepad size

white logo screen printing

1500l colaall dive
trogiailcilipiaen g
Local Content & Goeemmmen
Procuroment Suthaority
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Ll
GIFTSITEMS

Ulaall aranig wiglwlg daga Jol cablyisyl

Demonstrated here are suggestions on quality, style and design of
giftitems.

1. Coffe Cup

whanll goianll dis Avall ggianldire
dingSiall vl iadinllg
Local Comlent & Government
Procsirement Authority

80z, 120z, 160z Kl oy Lt o llg

Logal Comient & Government
Procuramaent Authority

2. PaperBag
Medium 21X11X27

3. Coffe Mug

Logo Height depends on mug size

logo screen printing

4. Cap

Logo Height depends on cap size

white logo embroidery

ool gginall dira
drogSallculyyidiallg

Local Content & Government
Procurement Authority
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T-SHIRT & VEST

1. VEST

use embroidery full color logo on white fabrics

oAl gginall diye
drogSalleilyyLitally
[}

Local Content & Government \ w ”
Procurement Authority

. I soinoll diy AN
dyogsallcilypidiallg /
Local Content & Government !,

2. T-Shirt

use screen print full color logo on white fabrics R

dpogSallwlyyidtally § £

3. Blue T-Shirt

use white color logo on white fabrics

Aol gginall diye
drogsSallalyyimallg

Local Content & Government
Procurement Authority
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SECURITY GUARD UNIFORM

1.  White Shirt

use blue color logo on white fabrics

2. Cap

use white color logo emblem on blue fabrics

3. BlueJacket

- : EEE® T == SECURIT
use white color logo on blue fabrics “ SECURITY
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BRANDMERCHANDISE
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CLEANER UNIFORM

1. White Shirt

use blue color logo on white fabrics

2. Cap

use white color logo emblem on blue fabrics

3. BlueJacket

use white color logo on blue fabrics
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NOTEBOOK
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PEN & PENCIL
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CARS
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our brand logo should be placed on both sides of the vehicle, cen-

tered on the front doors as shown below.

Use the full color logo for light-colored vehicles.
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SIGNAGE
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We have defined guidelines for facade signage, outdoor pylons, flags and banners,
and reception area signage. The purpose is to ensure compliance with the our brand

standards, and secure a strong, consistentbrand presence onand around our buildings.
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EXTERNAL SIGNAGE
Lilaiol (i Linii , og. ,itall dealg ,Lc (o Ligal caliorll jyi gJ-a-OJI S9io0ll diim
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Our most prominent signage is on our facades, and these demand
close attention to size and placement. The size of the signs is lim-
ited by the available space; however, you do not need to exagger-
ate sizes when space is ample. Signs should be scaled to be clear-
ly visible from the appropriate viewing distance, while also being in

balance with the architectural context.
All facade signage must be fabricated in brushed aluminium with

clear back trays and internal LED lighting (or similar solution), cre-

ating a halo effect.
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1. Thelines that make up our icons should always have round cor-

ners.

2. Eachicon is designed in a grid of 20x20 squares. Each of these

squares can be subdivided in case finer adjustments are neces-
sary.

3. The width of every line should be 2 square.
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Our most prominent signage is on our facades, and these demand
close attention to size and placement. The size of the signs is lim-
ited by the available space; however, you do not need to exagger-
ate sizes when space is ample. Signs should be scaled to be clear-
ly visible from the appropriate viewing distance, while also being in

balance with the architectural context.
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HANGING SIGN
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Our most prominent signage is on our facades, and these demand
close attention to size and placement. The size of the signs is lim-
ited by the available space; however, you do not need to exagger-
ate sizes when space is ample. Signs should be scaled to be clear-
ly visible from the appropriate viewing distance, while also being in

balance with the architectural context.
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Thankyou

All advertising or marketing materials using
LCGPA branding must be reviewed and approved
by LCGPA prior to publication.

Please contact brand@Icgpa.gov.sa for approval.
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