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Logo الشعار
Logo Minimum Size
incorrect usage
  clearspace
 Logo Alignment 

 Color Scheme
Co Branding 2030
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Brand 
The logo has two different placements for the 
wordmark which ensures the proper usage of 
various applications.

Primary version
الإصدار الأساسي

Secondary version
الإصدار الثانوي

2.0 Brand mark الشعار 

الشعار 
 ūاũŅل ŮتيřťتĭŨ ŮتيŝيĴŉĖ ارőĽال ŹũĹŨ Œńيو

�ěاŝيėŉالت Śťتĭũل ųŨاİĭتĸة اėĸاŭŨ
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حجم الشعار
 ĴƸƸيŕŁĜ ŧİƸƸőĖ ŧاĶƸƸلتǘا ĘƸƸيج ȕارőƸƸĽال ħوƸƸńو ūاƸƸũŅل

�ůاƸƸŬدĉ ĪƸƸńوũال ķاƸƸŝũال ŮƸƸŐ ارőƸƸĽال

Minimum Size
7R PDLQWDLQ OHJLELOLW\ȕ RXU ORJR DQG ZRUGPDUN 
should never be downsized its minimum size as 
shown below.

The minimum size 10mm.

When using the logo for exhibition 
stands and larger marketing print etc. 
consideration must be given to its correct 
VL]H DQG ZKHUH SRVVLEOH YHFWRU ¿OHV VKRXOG 
be used for print to keep quality of print 
and clarity of the logo.

2.1 Brand mark الشعار 
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Incorrect logo usage
Examples for incorrect usage.

التطبيقات الخاطئة 

ťġŨĉة ŹťŐ التėŉيŝاě الĭاđňة لőĽťار�

Incorrect usageIncorrect usage

X X

ųŬوŝيǜا ūوازĜ ةĤرİĖ łŭال ĴيėšتĖ ĒňاĬ ŧاİĭتĸاراĹيťل Ůيũالي ŮŨ ųŬوŝيǜا ůجاĜا ĴييŕتĖ ĒňاĬ ŧاİĭتĸا

2.2 Brand mark الشعار 
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المساحة الفارغة
 ŧİƸƸŐو ůاƸƸŬدĉ ةƸƸĩńوũة الƸƸŔارřة الĨاƸƸĹũالĖ ŧاĶƸƸلتǘا ĘƸƸيج
 ħوƸƸńو  ūاƸƸũŅل ĨولƸƸŲا  ũŁĜيũيƸƸة   ĴƸƸŀاŭŐ  źĉ  İƸƸĤواĜ

�ųƸƸĜاŝيėŉĜ  ŒƸƸيũجĖ الőƸƸĽار 

Clearspace
To ensure prominence and clarity for our logo 
and wordmark, the clearspace that is shown 
below should be free of other graphic ele-
ments.

NOTE:

The x measurement is always the height of the logo /2 (as shown) and this is consistent to whatever size the identity is reproduced, 
whilst considering it is never smaller than the minimum size (see page 25). 

2.3 Brand mark الشعار 
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استخدام الألوان
 ŒƸƸŨ ĘƸƸĸاŭة لتتƸƸřťتĭŨ ěاƸƸيřťĬ ūواƸƸلĊĖ ارőƸƸĽال ŞƸƸيėŉĜ ŪƸƸĜ
ũĤيŨ ŒƸƸتėťŉاųƸƸĜ التėŉيŝيƸƸةȕ وŮƸƸŨ İƸƸĖǘ التřťĬ ūĉ İƸƸŠĊيƸƸة 
�ħوƸƸńوĖ ųƸƸيتċر ŪƸƸة ليتƸƸŭايėتŨ ūواƸƸلĉ ěاıة وƸƸĩńار واőƸƸĽال

Color Reproduction
7KHVH DUH GLIIHUHQW ORJRW\SH DUWZRUN ¿OHV IRU 
varying reproduction requirements. Always en-
sure the logotype is against a background of a 
VXI¿FLHQW FRQWUDVW WR EH FOHDUO\ YLVLEOH�

2.4 Brand mark الشعار 
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Look & Feel 3أسلوب الهوية
3.1 General concept
Visual concept
Color Scheme
Footer
Typeface

3.2 Primary look and feel
3.3 Secondary look and feel\ Trader
3.4 Secondary look and feel\ Consumer 
3.5 Summary
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المجموعة اللونية 
يجĘ استİĭاŧ هůĲ المجموŐة الťوŬية ŽŘ ŊŝŘ الŲوية 

التجارية والمواد التĹويŝية والمėŉوŐاě وŔيĴها�

Color scheme
The colors are used for brand identity, market-
ing, correspondence, letterhead and business 
cards..etc

3.2.1   Primary Look & feel الأسلوب الرسمي  

Primary Colors

Secondary Colors
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Color Ratio
The color ratio illustrated below must be fol-
lowed in orGHU WR RIIHU XQLW\ DQG RUGHU� WKH SUL-
mary colors should always be the focus point.

نسب الألوان
 ŞƸƸťĭل ůاƸƸŬدĉ ةƸƸĩńوũال ūواƸƸلǜا ĘƸƸĹŭĖ ŧاĶƸƸلتǘا ĘƸƸيج
 ŹƸƸťŐ الġاŬويƸƸة   ūواƸƸلǜا  ųƸƸيŘ  ŹƸƸŕŉĜ  ǘ  ŧجاƸƸĹŬا

اĸǜاƸƸĸية�

%30 %20 %15 %5%30

3.2.2   Primary Look & feel الأسلوب الرسمي  



٠99Ministry of Commerce  وزارة التجارةMC’s Brand Guidelines  دليل هوية وزارة التجارة 2019 ©August 2019

Marketing Materials التصاميم التسويقية 

Business Card
Letterhead
Envelopes
Envelopes DL
Folders
Presentation Template

 Notepad
ID Badge

 Certificate
CD Cover

 Calender
mupis
Billboards
Flyer A5-A6

 

Tape
 Rollup
pop up
Digital\ twitter
Digital\ instagram
Digital\ internal announcments

4
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Business Card
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:
85 x 55 mm
Paper stock:
Conqueror smooth, Diamond White, 220 gsm

بطاقة العمل
 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

أبعاد المستندات:
ŪŨ 55 ŽŘ 85

 �śالور ŏوŬ
 ĴƸƸتŨ لšƸƸل ŧاĴƸƸŔ 220 ȕŽƸƸĸاũلĉ ņƸƸيĖĉ ȕĺƸƸťŨĉ رĴƸƸšŬوŠ 

 ĘƸƸőšŨ

6

 Printing Materials  4.1 المطبوعات

Employee name
Emplpyee Position

اسم الموظف
المنصب الوظيفي

Name@mci.gov.sa
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4.2  Printing Materials  المطبوعات 

Letterhead
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:
A4 297 x 210 mm

Paper stock:
Conqueror smooth, Diamond White, 100 gsm

أوراق مراسلة

 ŹƸƸťŐ ةƸƸōŘاĩالم ŽƸƸŘ اƸƸ ƻمŲŨ ƻية دوراƸƸاسňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭمتōŭمية لمƸƸة ورسƸƸيĖيجاč ورةƸƸŀ
 śياƸƸس  ŽƸƸŘ اǜساسƸƸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸاس ŠيřيƸƸة 

والاسƸƸتثمار. التجƸƸارة  وزارة  ňĴŜاسƸƸية 

أبعاد المستندات:
AA 297 x 210 مم

نوع الورق:
 ĴƸƸتŨ لšƸƸل ŧاĴƸƸŔ ǧǦǦ ȕŽƸƸلماسĉ ņƸƸيĖĉ ȕĺƸƸťŨĉ رĴƸƸšŬوŠ

ĘƸƸőšŨ
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Envlope
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:
41cm*38cm

Paper stock:
Conqueror smooth, Diamond White, 220 gsm

4.3  Printing Materials  المطبوعات 

ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

أبعاد المستند: 
41cm*38cm

نوع الورق:
 ĴƸƸتŨ لšƸƸل ŧاĴƸƸŔ 220ȕŽƸƸĸاũلĉ ņƸƸيĖĉ ȕĺƸƸťŨĉ رĴƸƸšŬوŠ

�ĘƸƸőšŨ
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Envlope
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:
230 x 325 mm

Paper stock:
Conqueror smooth, Diamond White, 220 gsm

4.3  Printing Materials  المطبوعات 

ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

أبعاد المستند: 
ŪŨ x325 230

نوع الورق:
 ĴƸƸتŨ لšƸƸل ŧاĴƸƸŔ 220 ȕŽƸƸĸاũلĉ ņƸƸيĖĉ ȕĺƸƸťŨĉ رĴƸƸšŬوŠ

�ĘƸƸőšŨ
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4.4  Printing Materials  المطبوعات 

Envlope DL
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions: 410*380mm 

Paper stock:
Conqueror smooth,
Diamond White, envelope

ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

ŪŨ410*380 �İŭتĹũاد الőĖĉ

�śالور ŏوŬ

�ŗĴŌ ȕŽĸاũلĉ ņيĖĉ ȕĺťŨĉ رĴšŬوŠ
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4.4  Printing Materials  المطبوعات 

Envlope DL
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions: 380*250mm
Paper stock:
Conqueror smooth,
Diamond White, envelope

ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

ŪŨ380*250�İŭتĹũاد الőĖĉ

�śالور ŏوŬ

�ŗĴŌ ȕŽĸاũلĉ ņيĖĉ ȕĺťŨĉ رĴšŬوŠ
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4.4  Printing Materials  المطبوعات 

Envlope DL
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions: 250*172.5mm

Paper stock:
Conqueror smooth,
Diamond White, envelope

ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

ŪŨ250 *172.5�İŭتĹũاد الőĖĉ

�śالور ŏوŬ

�ŗĴŌ ȕŽĸاũلĉ ņيĖĉ ȕĺťŨĉ رĴšŬوŠ
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4.4  Printing Materials  المطبوعات 

Envlope DL
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:125*195mm
Paper stock:
Conqueror smooth,
Diamond White, envelope

ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

ŪŨ125 *195�İŭتĹũاد الőĖĉ

�śالور ŏوŬ

�ŗĴŌ ȕŽĸاũلĉ ņيĖĉ ȕĺťŨĉ رĴšŬوŠ
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4.4  Printing Materials  المطبوعات 

Envlope DL
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions: 220 x 110 mm

Paper stock:
Conqueror smooth,
Diamond White, envelope

DL ظرف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

ŪŨ x 110 220 �İŭتĹũاد الőĖĉ

�śالور ŏوŬ

�ŗĴŌ ȕŽĸاũلĉ ņيĖĉ ȕĺťŨĉ رĴšŬوŠ
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4.5  Printing Materials  المطبوعات 

Foulder
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:
230 x 325 mm

Paper stock:
Conqueror smooth, Diamond White, 220 gsm

ملف

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

 �İŭتĹũاد الőĖĉ
ŪŨ x 325 230

�śالور ŏوŬ
 ĴƸƸتŨ لšƸƸل ŧاĴƸƸŔ 220  ȕŽƸƸĸاũلĉ ņƸƸيĖĉ ȕĺƸƸťŨĉ رĴƸƸšŬوŠ

�ĘƸƸőšŨ
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4.5  Printing Materials  المطبوعات 

Note Paper
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

Document dimensions:
A4,A5,A6

ورق ملاحظات

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

 �İŭتĹũاد الőĖĉ
A4,A5,A6
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4.6  Printing Materials  المطبوعات 

Presentation Template
Document dimensions: 1920x1080 pixels
These images illustrate the standard format 
PowerPoint© presentation template for 
Ministry of Commerce.

The use of the brand mark, colour, typography, 
and imagery are consistent with all Ministry 
of Commerce communications.

Do not include too much detail on one slide, 
include only essential information.

قالب العروض

 �İŭتĹũاد الőĖĉ 1080x 1920 İŭتĹũاد الőĖĉ
ĹšĖل

 ŃوĴƸƸőل  İƸƸũتőũال  ŪƸƸيũŁالت التاليƸƸة  الƸƸŁور  ƸƸġũĜل 
الėاورĖويȕĞƸƸŭ اƸƸĸتŧİĭ الƸƸŨǙőة والƸƸťوū والŊƸƸĭ والƸƸŁور 

الũتũاƸƸļية Š ŒƸƸŨل ĴŨاěǙƸƸĸ وزارة التجƸƸارة�
 ŏاėƸƸļč  ĘƸƸŭجĜ  ȕةƸƸũŲũال  ěاƸƸŨوťőũال  ŊƸƸŝŘ  ŚƸƸńا

�ŧزǙƸƸال  ŮƸƸŨ  ĴƸƸġŠĉ  ěاƸƸŨوťőũĖ  İƸƸĨالوا الĴƸƸĽيĩة 
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4.7  Printing Materials  المطبوعات 

Notepad
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

دفتر ملاحظات

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 
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ID Badge
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

بطاقة تعريفية شخصية
 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

4.8  Printing Materials  المطبوعات 

Employee name
Emplpyee Position

اسم الموظف
ŽřيŌالو ĘŁŭũال

Employee name
Emplpyee Position

اسم الموظف
ŽřيŌالو ĘŁŭũال
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4.9  Printing Materials  المطبوعات 

Certificate
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

شهادة
 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 
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CD cover
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

4.10  Printing Materials  المطبوعات 
غطاء الأقراص المتحركة

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 
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4.11  Printing Materials  المطبوعات 
تقويم

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 

Calendar
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.
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Mupis
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

4.12  Printing Materials  المطبوعات 
لوحات

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 
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Billboard
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

4.13  Printing Materials  المطبوعات 
لوحات إعلانية

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
لũōŭũتƸƸŭا�  ورũƸƸĸية  čيجاĖيƸƸة  ƸƸŀورة 

هĲƸƸا الجĆĶƸƸ يŠ ħĴƸƸĽيřيƸƸة اƸƸĸتİĭاŧ الŭőاĴƸƸŀ اĸǜاƸƸĸية 
ƸƸĸ ŽƸƸŘياňĴŜ śاƸƸĸية وزارة التجƸƸارة�
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Flyers A5-A6
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

4.14  Printing Materials  المطبوعات 
A5-A6 منشور

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 
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Tape
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context 
of Ministry of Commerce stationery.

4.15  Printing Materials  المطبوعات 
شريط لاصق

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ

 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

التجƸƸارة� وزارة  ňĴŜاƸƸĸية 
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Roll-up
Stationery plays an important role in 
maintaining a positive and professional image 
of our organization. This section explains how 
to use the basic elements within the context of 
Ministry of Commerce stationery.

4.16  Printing Materials  المطبوعات 
لوحة رول أب 

ƸƸا ŽƸƸŘ الĩũاƸƸōŘة ŀ ŹƸƸťŐورة  ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ

ŠيřيƸƸة   ħĴƸƸĽي ĆĶƸƸالج هĲƸƸا  لũōŭũتƸƸŭا�  čيجاĖيƸƸة ورũƸƸĸية 

اƸƸĸتİĭاŧ الŭőاĴƸƸŀ اĸǜاƸƸĸية ƸƸĸ ŽƸƸŘياňĴŜ śاƸƸĸية وزارة 

التجƸƸارة�
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Pop-up
Stationery plays an important role in 
maintaining a positive and professional 
image of our organization. This section 
explains how to use the basic elements 
within the context of Ministry of Commerce 
stationery.

4.17  Printing Materials  المطبوعات 
لوحة بوب أب

 ŹƸƸťŐ ةƸƸōŘاĩũال ŽƸƸŘ اƸƸ ƻũŲŨ ƻية دوراƸƸĸاňĴŝال ĘƸƸőťĜ
 ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا ŠيřيƸƸة 

ňĴŜاƸƸĸية وزارة التجƸƸارة�
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Twitter
Social media posts play an important role 
in maintaining a positive and professional 
image of our organization. This section 
explains how to use the basic elements 
within the context of Ministry of Commerce 
stationery.

تويتر
 ŽƸƸŐاũتĤǘل اƸƸŀالتوا ŒƸƸŜواŨ ěوراƸƸĽŭŨ ĘƸƸőťĜ
ƸƸا ŽƸƸŘ الĩũاƸƸōŘة ƸƸŀ ŹƸƸťŐورة čيجاĖيƸƸة  ƻũŲŨ ƻدورا
ورũƸƸĸية لũōŭũتƸƸŭا� هĲƸƸا الجĆĶƸƸ يŠ ħĴƸƸĽيřيƸƸة 
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا

التجƸƸارة� وزارة   ěوراƸƸĽŭŨ

4.18  Digital/ Online  التصاميم الرقمية 
تويتر

 ŽƸƸŐاũتĤǘل اƸƸŀالتوا ŒƸƸŜواŨ ěوراƸƸĽŭŨ ĘƸƸőťĜ
ƸƸا ŽƸƸŘ الĩũاƸƸōŘة ƸƸŀ ŹƸƸťŐورة čيجاĖيƸƸة  ƻũŲŨ ƻدورا
ورũƸƸĸية لũōŭũتƸƸŭا� هĲƸƸا الجĆĶƸƸ يŠ ħĴƸƸĽيřيƸƸة 
 śياƸƸĸ  ŽƸƸŘ اĸǜاƸƸĸية   ĴƸƸŀاŭőال  ŧاİĭتƸƸĸا

التجƸƸارة� وزارة   ěوراƸƸĽŭŨ



٠124Ministry of Commerce  وزارة التجارةMC’s Brand Guidelines  دليل هوية وزارة التجارة 2019 ©August 2019

Instagram
Social media posts plays an important role 
in maintaining a positive and professional 
image of our organization. This section 
explains how to use the basic elements 
within the context of Ministry of Commerce 
stationery.

انستقرام
 ŽƸƸŐاũتĤǘل اƸƸŀالتوا ŒƸƸŜواŨ ěوراƸƸĽŭŨ ĘƸƸőťĜ
 ŹƸƸťŐ الĩũاƸƸōŘة   ŽƸƸŘ  ƻاƸƸũŲŨ  ƻدورا الũوİƸƸĨة 
 ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũية لũƸƸĸة ورƸƸيĖيجاč ورةƸƸŀ
 ŽƸƸŘ يةƸƸĸاĸǜا ĴƸƸŀاŭőال ŧاİĭتƸƸĸة اƸƸيřيŠ ħĴƸƸĽي

ƸƸĸياƸƸĽŭŨ śوراě وزارة التجƸƸارة�

4.19  Digital/ Online  التصاميم الرقمية 
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Internal Announcement
Communication posts play an important role 
in maintaining a positive and professional 
image of our organization. This section 
explains how to use the basic elements 
within the context of Ministry of Commerce 
stationery.

الإشعارات الداخلية
 ŽƸƸŘ ƸƸا  ƻũŲŨ  ƻدورا التواƸƸŀل   ěوراƸƸĽŭŨ  ĘƸƸőťĜ
ورũƸƸĸية  čيجاĖيƸƸة  ƸƸŀورة   ŹƸƸťŐ الĩũاƸƸōŘة 
 ŧاİĭتƸƸĸة اƸƸيřيŠ ħĴƸƸĽي ĆĶƸƸا الجĲƸƸا� هƸƸŭتũōŭũل
الŭőاĴƸƸŀ اĸǜاƸƸĸية ƸƸĸ  ŽƸƸŘياňĴŜ śاƸƸĸية وزارة 

التجƸƸارة�

التــــواصــــــل الـــداخــلـــــــي
Internal Communication

8888

التــــواصــــــل الـــداخــلـــــــي

my.Mci.gov.sa �الėواĖة الİاťĬية

Internal Communication

Mciactivities
ĴļاĖ

الėياŬاě الĭاŀة 
بالتواصل الداخلي

المسمى الرسمي

4.20  Digital/ Online  التصاميم الرقمية 
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Uniforms
XQLIRUPV UHÀHFW SRVLWLYHO\ RQ 0F¶V SURIHVVLRQDO 
DQG XQL¿HG LPDJH

الزي الموحد
الƸƸوزارة  ƸƸŀورة   ŹƸƸťŐ ƸƸا  ƻيĖيجاč  İƸƸĨوũال  źĶƸƸال  ĺƸƸšőي

والũوİƸƸĨة� الũƸƸĸĴية 

 Uniform 4.21الـــزي
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Wayfinding system اللوحات الإرشادية
 Entrance/door signage
Floor directional signage
Depratment directional signange
Department signage
Manager’s name signage
Employee’s name sigange 
Facilities signage 

5
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5.1 Wayfinding system اللوحات الإرشادية
 

Intrance Signage
7KH ZD\¿QGLQJ V\VWHPLV is spatial problem 
solving. It refers to an information systems that 
guides people through a physical environment 
and enhances their understanding and 
experience of the space.

لوحة المدخل
ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ والƸƸġőور   ŪƸƸŲŉيĩŨ ŗاƸƸĽتŠا  ŽƸƸŘ اĴƸƸŘǜاد 
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو

Ć

Ć

2:30-     7:30
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5.2 Wayfinding system اللوحات الإرشاديةWayfinding system اللوحات الإرشادية
اللوحات الإرشادية للأدوار 

ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ ورƸƸġőوال ŪƸƸŲŉيĩŨ ŗاƸƸĽتŠا ŽƸƸŘ ادĴƸƸŘǜا
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو

Floor Directional Signage
7KH ZD\¿QGLQJ V\VWHPLV is spatial problem 
solving. It refers to an information systems that 
guides people through a physical environment 
and enhances their understanding and 
experience of the space.

ءء

ء

ء ء

ء
ء

ء
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5.3 Wayfinding system اللوحات الإرشادية
 

Department Directional Signage
7KH ZD\¿QGLQJ V\VWHPLV is spatial problem 
solving. It refers to an information systems that 
guides people through a physical environment 
and enhances their understanding and 
experience of the space.

لوحات التوجيهية للأقسام
ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ والƸƸġőور   ŪƸƸŲŉيĩŨ  ŗاƸƸĽتŠا  ŽƸƸŘ اĴƸƸŘǜاد 
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو

ء

ء

ء
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5.4 Wayfinding system اللوحات الإرشادية
 

Department Signage
7KH ZD\¿QGLQJ V\VWHPLV is spatial problem 
solving. It refers to an information 
systems that guides people through a 
physical environment and enhances their 
understanding and experience of the space.

لوحات الأقسام
ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ ورƸƸġőوال ŪƸƸŲŉيĩŨ ŗاƸƸĽتŠا ŽƸƸŘ ادĴƸƸŘǜا
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو
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5.5 Wayfinding system اللوحات الإرشادية
 

Manager’s name signage
7KH ZD\¿QGLQJ V\VWHPLV is spatial problem 
solving. It refers to an information systems that 
guides people through a physical environment 
and enhances their understanding and experience 
of the space.

لوحات أسماء المدراء 
ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ والƸƸġőور   ŪƸƸŲŉيĩŨ  ŗاƸƸĽتŠا  ŽƸƸŘ اĴƸƸŘǜاد 
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو

 المنصب الوظيفي

اسم الموظف
Employee Name
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5.6 Wayfinding system اللوحات الإرشادية
 

Employee’s name signage
7KH ZD\¿QGLQJ V\VWHPLV is spatial problem 
solving. It refers to an information 
systems that guides people through a 
physical environment and enhances their 
understanding and experience of the space.

لوحات أسماء الموظفين
ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ ورƸƸġőوال ŪƸƸŲŉيĩŨ ŗاƸƸĽتŠا ŽƸƸŘ ادĴƸƸŘǜا
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو

اسم الموظف
Employee Name
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5.7 Wayfinding system اللوحات الإرشادية
 

Facilities Signages
7KH ZD\¿QGLQJ V\VWHو is spatial problem 
solving. It refers to an information 
systems that guides people through a 
physical environment and enhances their 
understanding and experience of the space.

لوحات المرافق 
ŉĜ ŪƸƸĜويƸƸōŬ ĴƸƸاŧ الƸƸġőور ŹƸƸťŐ الĴŉيŞƸƸ لƸƸĹũاİŐة 
 ŹƸƸťŐ ورƸƸġőوال ŪƸƸŲŉيĩŨ ŗاƸƸĽتŠا ŽƸƸŘ ادĴƸƸŘǜا
�ūاšƸƸũťل ŪƸƸŲتĖĴجĜ źĴƸƸġĜ ةƸƸŝيĴŉĖ ةŐĴƸƸĹĖ ŪƸƸŲĜاŲĤو
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