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Delivery is our job through our love for the street and your

order.

And Mrsoal,
Short text about Mrsool

We deliver anything from anything
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Our logo is our most precious asset. It's our primary
form of sign-off and must be present in all applications.
Our logo is made up of our logo icon and our word-
mark. Both elements have been carefully crafted to tell
our story. A simple, Friendly perfect for our digital en-
vironment.

Only use the official master artwork, which can be ob-
tained from the Mrsool Brand and Marketing team at
marketing@mrsool.co. Never alter, re-draw or re-create
the logo in any way. The logo must always be applied
correctly and consistently as per these brand guidelines.

All artwork where there is the usage of the Mrsool
brandmark is to be submitted to the Brand and Market-
ing team at marketing@mrsool.co for approval.
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Primary Version
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Our Primary logo is the vertical full-color logo and
should be used in all first points of contact like ads, bro-
chure covers, and the website header. It can be used on
white, our dark background colors, and tints and can be
placed on light and bright images, as seen throughout
this style guide. See page 13 for guidelines when placing
the logo on imagery.

Only use the official master artwork, which can be ob-
tained from the Mrsool Brand and Marketing team. Nev-
er alter, re-draw or re-create the logo in any way. The
logo must always be applied correctly and consistently
as per these brand guidelines. The reversed mono logo
variation is to only be used when background colors are
out of our control. such as the design of a bank-branded
card. Their use is restricted. When using the reversed
mono logo you must seek approval from the Mrsool
Brand and Marketing team at marketing@mrsool.co.
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Our Primary logo is the vertical full-color logo and
should be used in all first points of contact like ads, bro-
chure covers, and the website header. It can be used on
white, our dark background colors, and tints and can be
placed on light and bright images, as seen throughout
this style guide. See page 13 for guidelines when placing
the logo on imagery.

Only use the official master artwork, which can be ob-
tained from the Mrsool Brand and Marketing team. Nev-
er alter, re-draw or re-create the logo in any way. The
logo must always be applied correctly and consistently
as per these brand guidelines. The reversed mono logo
variation is to only be used when background colors are
out of our control. such as the design of a bank-branded
card. Their use is restricted. When using the reversed
mono logo you must seek approval from the Mrsool
Brand and Marketing team at marketing@mrsool.co.
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Our Horizontal logo is useful when vertical space is limit-
ed. It can be used on white, our dark background colors,
and tints, and can be placed on light and bright images
as seen throughout this style guide.

Only use the official master artwork, which can be ob-
tained from the Mrsool Brand and Marketing team. Nev-
er alter, re-draw or re-create the logo in any way. The
logo must always be applied correctly and consistently
as per these brand guidelines. The reversed mono logo
variation is to only be used when background colors are
out of our control. such as the design of a bank-branded
card. Their use is restricted. When using the reversed
mono logo you must seek approval from the Mrsool
Brand and Marketing team at marketing@mrsool.co.
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Our Horizontal logo is useful when vertical space is limit-
ed. It can be used on white, our dark background colors,
and tints, and can be placed on light and bright images
as seen throughout this style guide.

Only use the official master artwork, which can be ob-
tained from the Mrsool Brand and Marketing team. Nev-
er alter, re-draw or re-create the logo in any way. The
logo must always be applied correctly and consistently
as per these brand guidelines. The reversed mono logo
variation is to only be used when background colors are
out of our control. such as the design of a bank-branded
card. Their use is restricted. When using the reversed
mono logo you must seek approval from the Mrsool
Brand and Marketing team at marketing@mrsool.co.
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Emblem
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Our Brand Emblem is a standalone brand element, as
well as part of the logo. By doing so, it creates a strong
and distinctive brand symbol. Our Brand Emblem should
be used as the reduced form of our logo in tight spaces.
It can be used on white, our dark background colors, and
tints, and can be placed on light and bright images as
seen throughout this style guide.
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When correctly observed, clear space protects the logo
from being crowded by other elements such as text or
images. Please allow a minimum clear space all around
the logo equal to the height 2X of the Mrsool wordmark
(see illustration). This includes co-branding situations.

Primary Logo
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Emblem

2X

Secondary Logo

2X

RSOO

Brand Style Guideline Vesion 01

2X

Jouupn




BRAND MARK

pLz.>‘}J|9 yl=zdl

Minimum Size
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Our logo is a simple and recognizable mark. To ensure
its legibility the logo has different compositions at dif-
ferent minimum sizes and works on a sliding scale as you
decrease size. Depending on your application, you will
need to use a different composition of the logo. Overall,
the logo should never be reproduced to a size smaller
than 8mm Hight in print and 23px wide on the screen
(see illustration).
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Arabic

Print Digital Print Digital Print Digital

8 mm in Hight 23 Pixels in Hight 8 mm in Hight 23 Pixels in Hight 12 mm in Hight 33 Pixels in Hight
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Primary Logo Emblem Secondary Logo

English

Print Digital Print Digital Print Digital
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Logo Usage
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Only use the official master logo files, which can be ob-

tained from the Mrsool Brand and Marketing team at

marketing@mrsool.co. Never alter, re-draw or re-create

the logo in any way. The Mrsool logo must always be

applied correctly and consistently. The logo must ap-

pear only in the specified configurations and in the cor- M oL
rect brand colors, as defined in these guidelines.
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Do not change the colour of our logo.
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Do not apply the logo on backgrounds with insufficient contrast.
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Do not create new lock-ups or change the proportions of any of the
elements that form the logo.
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Do not apply drop shadows or any other 3D effects to our logo.
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Do not apply the full colour logo to solid colours other than our own
primary brand colour palette.
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Do not change the lbgotype position of our logo
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Do not rotate, distort or flip the logo

MRS
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Do not apply the logo on backgrounds with insufficient contrast,
always ensure the logo is readable.
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Our logo is our most precious asset. To guarantee its
visibility and legibility it has to be placed in a prominent
position in the layout. Always place the logo in one of
the positions shown. Pick the location for the sign-off
that’s most prominent and visible, depending on the re-
quirements of your medium and creative execution. Be
mindful of background color when selecting a position
for the logo, taking into account rules in page 10.
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Our logo is our most precious asset. To guarantee its
visibility and legibility it has to be placed in a prominent
position in the layout. Always place the logo in one of
the positions shown. Pick the location for the sign-off
that’s most prominent and visible, depending on the re-
quirements of your medium and creative execution. Be
mindful of background color when selecting a position
for the logo, taking into account rules in page 10.
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Our logo Emblem is our most precious asset. To guar-
antee its visibility and legibility it has to be placed in a
prominent position in the layout. Always place the logo
in one of the positions shown. Pick the location for the
sign-off that's most prominent and visible, depending on
the requirements of your medium and creative execu-
tion. Be mindful of background color when selecting a
position for the logo, taking into account rules in page
10.
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When correctly observed, clear space protects the logo
from being crowded by other elements such as text or
images. Please allow a minimum clear space all around
the logo equal to the height 2X of the Mrsool wordmark
(see illustration).

Minimum size

Our logo is a simple and recognizable mark. To ensure
its legibility the logo has different compositions at dif-
ferent minimum sizes and works on a sliding scale as you
decrease size. Depending on your application, you will
need to use a different composition of the logo.
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Logo Hight 80mm
Outer Margin of 50% of logo

Jouuyn

Al

Logo Hight 60mm
Outer Margin of 50% of logo

Jouyn

A2

Logo Hight 40mm
Outer Margin of 50% of logo

A3

Logo Hight 30mm
Outer Margin of 50% of logo

A4

Logo Hight 20mm
Outer Margin of 50% of logo

A5

Logo Hight 15mm
Outer Margin of 50% of logo

A6

Logo Hight 10mm
Outer Margin of 50% of logo
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25

20

40
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When correctly observed, clear space protects the logo Al : d
from being crowded by other elements such as text or 322,“@?;?32?0% iz QM}D
images. Please allow a minimum clear space all around

the logo equal to the height 2X of the Mrsool wordmark
(see illustration).

. . q A2
Minimum size Logo Hight 40mm d g-w}‘o

Our logo is a simple and recognizable mark. To ensure Outer Margin of 50% of logo
its legibility the logo has different compositions at dif-

ferent minimum sizes and works on a sliding scale as you

decrease size. Depending on your application, you will A3

need to use a different composition of the logo. Logo Hight 30mm Jowun

Outer Margin of 50% of logo

A4 Joupn
Logo Hight 20mm

Outer Margin of 50% of logo

A5 Jown
Logo Hight 15mm

Outer Margin of 50% of logo

A6

Logo Hight 10mm
Outer Margin of 50% of logo
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Logo on Imagery
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Full-color logo Depending on the brightness of your im-
age, either the full color positive or reversed logo can be
used, noting that preference should always be to use the
full-color logo. Always ensure that the logo is positioned
on an image in a legible way, making sure that the hero’s
Brand color is not obstructed.

MRSOOL
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Logo on Imagery
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Full-color logo Depending on the brightness of your im-
age, either the full color positive or reversed logo can be
used, noting that preference should always be to use the
full-color logo. Always ensure that the logo is positioned
on an image in a legible way, making sure that the hero’s
Brand color is not obstructed.

Reversed mono logo

In some rare instances, the reversed mono logo may
need to be considered. This may be when the image
contains a color too similar to the brand color, or when
the image contains a color that will clash with the brand
color. Use your discretion to ensure maximum legibili-
ty as well as brand recognition. Any branded content
should always feel distinctly Mrsool.

Joupn
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Emblem on Imagery
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Full-color logo Depending on the brightness of your im-
age, either the full color positive or reversed logo can be
used, noting that preference should always be to use the
full-color logo. Always ensure that the logo is positioned
on an image in a legible way, making sure that the hero’s
Brand color is not obstructed.

Reversed mono logo

In some rare instances, the reversed mono logo may
need to be considered. This may be when the image
contains a color too similar to the brand color, or when
the image contains a color that will clash with the brand
color. Use your discretion to ensure maximum legibili-
ty as well as brand recognition. Any branded content
should always feel distinctly Mrsool.
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Co-Branding
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When the Mrsool brandmark needs to be displayed
alongside other brands in co-branding situations, the fol-
lowing guidelines must be applied. Always ensure an op-
timal balance between all logos is maintained and that
the Mrsool brandmark is not superseded or dominated
by other brand marks. Where other brands dominate or
are equal in scale to the Mrsool logo, the Mrsool logo
should scale appropriately within the hierarchy to pro-
vide optical balance.

The width of the Mrsool logo should always be at least
equal to the width of other network logos. Clear space
in co-branding When correctly observed, clear space
protects the logo from being crowded by other ele-
ments such as text or images. The Mrsool logo must also
meet the clear space and minimum size requirements.
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Logo with Partner

PARTNER LOGO j MRSOOL

Emblem with Partner

PARTNER LOGO j

Emblem with Partner

e &
Applebees MRSOOL

GRILL & BAR
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Logo Styling:

Logos are to be separated by a thin weighted line in Grey Color. The line
weight should not exceed 0.5pt. The distance from the logo to the line
should be equal on both sides. Logos should be proportionate to each
other in height Partners.
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Brand Mark with partner header
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Brand Mark with multiple partner footer
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Brand Mark with international partner header
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BRAND COLOR . SOFT PEACH
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Color Palette

oMl elll
THUNDER

CUSTOMERS
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Print

PANTONE

7480C

CMYK

/8. 0.80.0

o)
Digital

RGB

0.191. 111

HEX/HTML

00BFoF




BRAND COLOR

).c’uaf)”
RONCHI
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BRAND COLOR

REWRY
THUNDER
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s
Print

PANTONE

Black

CMYK

0.0.0. 100
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o)
Digital

RGB

0.0.0

HEX/HTML

000000




JUNGEL GREEN
COURIERS

Ao UL Uyl (jo 8logiats il yaill
oS doMsl) (§68 jurod L] (6 selul Lgil
5 Lol 0oyl placiil aelu leidl polic

dyylaill doM=ll lgll Ol yail i) S
Gubiy L33 8 i pungs o0 oS duwlwlll
-yl dyglyy Ol yaill

Gradients are inspired by our full-colour logo.
They help create strong brand recognition mir- RONCHI
) : CUSTOMER
roring elements of the logo. The use of gradi-
ents also helps create a modern, digital feel.

Gradients can be created with primary brand co-
lours as seen here. Always apply gradients on a
diagonal angle.




BRAND COLOR

dugilil lglVI
Secondary Color

833500 ailbg (6 plaziunM) d>bio dgilill e UILET Lys)
UX Jio gaso goys) of duasiyll gpoy =l juow pb .
p arogill 8y dapaill yogy=lly ladls Juslsills
bVl Glg IV d>o) J_oSa) dgilid] lg VI d>g) piouss
L5815 Lagii duwlbwll d>glll 3 855 M Losie b 6s paziiuig
Il dslodl L dacly alseung sl glodl de)l Wl
o sl 6 oLyl 233l d>gl) JolSy il plasiul
Jbciel &S J=dl doadsoll glg Ul d>g) plasiwl se

ol yasie 8 oWl o 3 il w2 o U Jolog

We also have a secondary palette of colors available
to use for functionality in specific Highlight a key
offers or call to aciton purpose, such as UX, internal
communications and reports, presentations, and in
illustration. The Seconday colour palette is designed
to compliment the primary colour palette and is only
to be used when the primary palette does not offer
enough diversity. There are four primary colours and
supporting tints, as well as free and complete use of
the greyscale palette at any tint. When using the func-
tional colour palette, do so sparingly, and try not to
combine too many colours in a singular element.

SALMON PEARL

PANTONE
2347C

CMYK
0.94.100.0

RGB
255.6.0

HEX/HTML
E10600

PANTONE

RGB

COOL GREY 1C  217.217. 214

CMYK
0.0.0.15

HEX/HTML
D9D9D6
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JlgJVI )9 ) 60%
Color Balance
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TYPOGRAPHY
bl
Typography

e bacbun oo 3930 @il . aolg 8l 399 (Syoe Mrsool Y b
b plaziwM plis ail e Mozl 2o dislonll dase) e bloxll
ol 2y 1839« Saleg bwgiog (Judill - oligl dsl
bl oy dneyal oglially oyl loimll zo

JUS o Lidwolgi dogdi (] lsaiwl bosdl plasswl g5
200 2 ade By =il Jg 5aao Liys Usluwl Lgin
d8luall .ol duyell dllly Jluwul) dujuloodl dsell oLl
A +9 S pos (0 powsd] G il jahoull o

Y Lgolasiwl Sy Mg dusls d4SLo Mrsool Y b iddastlo
Jowye BM3y Juoe

Mrsool Y is modern, Friendly, confident, and stylish. It is
approachable, helping us maintain a conversational tone
with Customers. it is available to use in five weights -
Black, Bold, Medium, Regular, and Light. It should be used
for Headline, Subtitles and body text.

Using our typeface consistently strengthens our com-
munications by giving them a distinctive, easily recog-
nizable visual style. Type should be left Aligen for En-
glish and right Aligen for Arabic. Optimal leading for
body copy is the type size +9 pt.

Note: Mrsool Y is proprietary and cannot be used for
any client other than Mrsool.
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HI, | AM A
HEADLINE IN
MRSOOL Y BOLD

Brand Headline Typeface

Mrisool Y Bold ]

&buo mm»)s.mmn 2w 0l ._.,h.-.s“ 3o soul
S><+)(*&*Z$#@! \CPEOTVAQ-

THE QUICK BROWN FOX JUMPS OVER THE LAZY
DOG. 1234567890 '@ $%"&*()_+<>?:{}

Content Typeface

Mrsool Y Regular i
><+)(F&/$H#@1 \CPEOTVAA: ghun 335 iy godsew b1S B3 350 asul
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG. 1234567890 ! @ $%*&*()_+<>?:{}

Mrsool Y Sami Bold

<+ /$H@! ICPEONVAQ 2hun 335 uiyd yodsw 418 GBS 550 Al
THE QUICK BROWN FOX JUMPS OVER THE LAZY DOG. 1234567890 1@ $%"&*()_+<>?:{}
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bl glgli
Font Color

o)l A il ) 6980 8332io lodt placsuiuwl
lodlg b3l plasiiwl duasS xong Lis

Using many colours can be distracting. The hierarchies
shown to the visual aid when deciding what colours to
use for literature.
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TYPOGRAPHY

bl ulslasiuwl
Usage of Fonts

Allbl @ung pd bl ligly plosV dullio @b dolas)
dagilll jagbilly pugliel) xumuadl caubgill (e el Lg)
-wogailly

Qo Lo 10pt (o J8l s oo placiwl o JLs 8
slocwMl (6 pasiu Bold gy Regular i plazeiwl
Alwlddly  ploslly ol

In order to present a coherent image, we have estab-
lished clear definitions for when to use which of our
font weights. Headlines, sub headlines and copy must
utilize our Light font.

However, if the text size falls below 10 Pt, it should
be written in Regular. Bold fonts are to be used for
selected proper names, source references and quotes.

Headline 1
Bold
72pt, Leading 56pt

Headline 2
Medium
45pt Leading 36pt

Headline 3
Regular
36pt Leading 28pt

Copy
Light
10.5pt Leading 12pt

Quotes etc.
Bold

Brand Style Guideline Vesion 01
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Headline 1
Two Lines

Headline 2
Two Lines

Headline 3
Two Lines

Lorem Ipsum is simply dummy text of the printing and type-
setting industry. Lorem Ipsum has been the industry’s standard
dummy text ever since the 1500s, when an unknown printer took
a galley of type and scrambled it to make a type specimen
book. It has survived not only five centuries, but also the leap into

electronic typesetting, remaining essentially unchanged. It was

¢ uloasll

g fve-3]

dnand cy0all goiall gl g Jiob (o) Sio disio dad> Sl
I ol aill G2l Sl Gle 525301 e ()18l gl Lo
Pl piy el Wy Gl dxtuodl 9 wlyadll giog)
632U Lo 3> U bmub lejgl Gl Lgi poinl payo) dinyh
0 §0i0 3203 b (10 §oix0 324 L plackinl e Livge
sl zolyy o a2l o380 4o gilSs (6y>Yl 6l g3y Lgleis




TYPOGRAPHY

bl gwlig 8)‘.;.)

Font Tracking and
Alignment

dslll G QJQJLLAJD' uogseill @lily Gl placiwl

Aol o’ doy=ll delllg “ ponl) Ll o’ dujlaaMl
Dbl ]

Laiw pybow Juold ging o 83032 8586 A8l JL> (6
Aoyl 5y 6all 09

All texts should be left-aligned with default tracking.
for arabic all texts should be right-aligned with default
tracking.

In order to add a new paragraph, please use two de-
fault line breaks.
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<<—— Left Alignment

Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been the indus-
try’s standard dummy text ever since the 1500s, when an
unknown printer took a galley of type and scrambled it
to make a type specimen book. It has survived not only
five centuries, but also the leap into electronic typeset-

ting, remaining essentially unchanged. It was

Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been the industry’s
standard dummy text ever since the 1500s, when an un-
known printer took a galley of type and scrambled it to
make a type specimen book. It has survived not only five

centuries, but also the leap into electronic typesetting, re-

maining essentially unchanged. It was

Tracking 0

Right Alignment  ———>>|

coya0ll sgizall g Jigh (o) dio divio dawe> cllim
o>l JSiadl Gle 355301 e 5yl gl Lo dain)
ey Lol yay il danll 6 olyaall ging) JSib ol joul
Lisessb Lsjo) bl Lgil porinl paje) danyb placiiunl o)
S5m0 3351 i plasiul (e linge by>W Lo 3> i
(8> M1 61) g Lglenid "o §5ixs 3201 Lo (o)
sl 2ol o o=l eg360 o0 LQ_)ljg

coya0ll Ggizall Gl g Jigh (1o) Ao disio dawd> i
o2 ISl Gle 35531 e )l Galow b daanl
ey \olyay Gl dxanll 6 lyeall ogi JSub ol Gal
Lz 22303 b Lgl poss] poye) dauyb plasiul oo
Soizeo 39 id” plasiuwl e Loge by o a>
(6y>M1 1) g3 Lglenis “uoi Ggino 324 L (o)

sl 2ol o o=l eg360 o0 LQ_)ljg

Tracking 0
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TYPOGRAPHY

LS selgd
Type Setting Rules

I 3ol paziws doslell ye ololwll e

od Lol www oo Lails URL jaglic dliS pS
laall aslll o Lgign Josy o bl 5

bg b gl by hs gl blai ggan wallgell playl d LS el
PL8U o) o el plasiowl syl bl

dnlioll (ulisMl oloMe paziw delll Gle 1laicl

In non-scientific contexts we use a pipe () instead of a
slash (/) to express an alternative.

URLs are always written without www (unless the link
would technically not work without it).

Telephone numbers are written without dots, pipes or
slashes. Please use blanc spaces to divide the numbers.

Depending on the language, we use the appropriate
quotation marks.

© 2021 MRSOOL DELIVERY PLATFORMS

We Use
American
English.

Pipe | Not Slash

We Do Not Use
Ligatures. start
NOW.

Phone:
+966 551 308

Brand Style Guideline Vesion 01

Visit Us:
marsool.co

"Hello, We Are
the English

Quotation
Marks.”
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TYPOGRAPHY

oIVl @13839 polisll
Headings & Color Hierar-
chy

ol Gogailly sl g 3uaill Gla VI plazsiwl
gV plainwl py i xpgl yognilly

Using many colours can be distracting. The hierarchies
shown to the visual aid when deciding what colours to
use for literature.

DON'T
STARVE

typesetting industry.
Lorem Ipsum has been the industry's
standard dummy text ever since

What is Lorem Ipusm

printing and typesetting industry. Lorem Ipsum has
been the industry's standard dummy text ever since
the 1500s, when an unknown

M MRSOOL _—
| & Rppbiore H "GAESkHiJ

DON'T
STARVE

What is Lorem Ipusm
printing and typesetting industry. Lorem Ipsum has been the industry's
standard dummy text ever since the 1500s, when an unknown

M MRSOOL
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TYPOGRAPHY

ulglVl @jgig olisell
Headings & Color Hierar-
chy

gl jognilly gl g juail Il VI plazsiwl
gV plaziiwl piy i xpg) yogunilly

Using many colours can be distracting. The hierarchies
shown to the visual aid when deciding what colours to
use for literature.
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-

DON'T
STARVE

JUST ORDER

typesetting industry.
‘Lorem Ipsum has been the industry's
rtandard dummy text ever since

LNhat is Lorem Ipusm

rinting and typesetting industry. Lorem Ipsum has
een the industry's standard dummy text ever since
the 1500s, when an unknown

@ MRSOOL
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P> Google Play

|
HUST ORDER

that is Lorem Ipusm
printing and typesetting industry. Lorem Ipsum has been the industry's
‘standard dummy text ever since the 1500s, when an unknown

@ 7MRSOOL7
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Visual System

Grid & Layout Introduc-

tl%w;'}og 8aacly dy)ls Gislgm (o dSuiil oS
)S30

szl plasi
AXA Yoy s p3 - gVl Jo1 o

a3l Giaolggll
ole ) yleill oo 507 Wadls o)l Girolgll e
20 Jleidl pos . A 3 il oS Losie « Jiadl Jasaw

olelusllg 8oVl

Lo paseiwl Wodls jlesidl (1o 257 Ladls eildluuall JSuus
sy B . Guussdl o oyl Cuns el diuw G Jusy
Sgosll oo

The grid is made of outer margins, columns, gutters
and centre points.

Logo sizes
For consistency, the AXA logo has set

Outer margins

The outer margin is always 50% of the logo.
So, for example, when the format is A4,

the logo size is 20mm and the outer margin
is 10mm.

Columns and gutters

Gutters are always 25% of the logo. Always
use up to six columns depending on the width
of the format. The column width will vary.

Outer margin
50% of the logo.

Gutters
25% of the logo.

Columns
Up to six columns.

Brand Style Guideline Vesion 01
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dilsyoll calss 13|

g0 bl

dilbug
.-

aldb 5 U5 Lleldb 50 puos
alb JSI Juy 10

PBoUlg byl @it

Logo
Logo placement on right
We have set sizes for the logo.
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abailly @il Olbui
Grid & Layout Formats

8yl Tass 20 Lgaolgig dSuill

Slavuwidl Jio Iyall iloll uoi 8350l §ubl glows
g5 e I3laiel 15T dlggun ca bl dilSal 2o duwiyll
&3> Olasuwidl g (6 (gaisally dorziuall jgunll
Olés i) U yoy 038U peosdl jlLias! 6 s clall Joiodd .
iolagll 813Lon) a by’ els a2 oy 5o 480Vl dywlyl
a6 ybiodl of o33 Ul Olawisll jioled s p.ddsll gf

ollally s el jle il oy 0 257 (e

Here are a few different formats to demonstrate how
the grid is flexible and compatible with the Circle
Switch.

This is to ensure the Switch retains the same visual bal-
ance as the portrait formats and can adapt more easily
depending on the type of imagery used, and content.
On all other formats, the rule is to choose the size that
is closest visually to the portrait and landscape for-
mats. It can then be slightly adjusted to align to mar-
gins or guides. Margins for other or extreme formats
are set at 25% of the logo. Columns and gutters.

vo1 Vo2 Vo3
List Hero Crop
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Visual System

duilsy yoll css 13)
g0 bl
Jowyo

=D
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Visual System
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Visual System

e ey @ I
Twitter Post

Byl s 20 Lgadlgig dSuuiul

657 6557 g 507 - dalizall lamidl groo e s plas ditle 8513l s plasiwl pi
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Agga @Sl aiSog duwlyll Olasuiall Jis iyall giladl puan Iasll blais! glows) 13
«Soinolly dossiwall ool goy Gle 3losel 351
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Here are a few different formats to demonstrate how
the grid is flexible and compatible with the Circle
Switch.

he Circle Switch is only used at three sizes across all different formats - 50%, 55% and
65% of the height of the formats. Placing the Switch & sizes For portrait formats, the

rule is that the hero Switch is placed in the middle and is 50% of the format height.

For narrow formats, the hero Switch should adjust to the outer margins. For land-
scape formats, there are two sizes the hero Switch is best used at - 55% or 65% of
the format height. This is to ensure the Switch retains the same visual balance as
the portrait formats and can adapt more easily depending on the type of imagery

used, and content.

On all other formats, the rule is to choose the size that is closest visually to the
portrait and landscape formats. It can then be slightly adjusted to align to margins
or guides. Margins for other or extreme formats are set at 25% of the logo. Columns

and gutters.

PS>y byl @b

b JS) JUy 10 Sl 5 S e JUy 50 puo>

pUSolly b il gubi

LSolg byl gabit
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sz pbdl cals s 13)

Outer margin
50% of the logo.

Gutters
25% of the logo.

Columns
Up to six columns

/" 00:00 V \_ —— /= Il

Edit Profile

MRSOOL | Jguyo

5l 58 IS0 ST o i T Jies lpgbinn JS e eluss Gubi Jouno
https://t me/mrsool_bot ieo Juolgi S ¢ybliy | Jauso# Jawlyal pusdl aunss

@136 13lg 185

mrsool.app.link/XXgbKKBccU

1 302.6K

Tweets

§ MRSOOL | Jgusyo

sl yoll alss 13|

Joswyo go bl

Q

MRSOOL | Jguyo

1535 by 90 803 gl 5933 836l
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Visual System

olyBianil duoio cilbub
Instagram Post & Story
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Here are a few different formats to demonstrate how
the grid is flexible and compatible with the Circle
Switch.

he Circle Switch is only used at three sizes across all different formats - 50%, 55% and
65% of the height of the formats. Placing the Switch & sizes For portrait formats, the

rule is that the hero Switch is placed in the middle and is 50% of the format height

For narrow formats, the hero Switch should adjust to the outer margins. For land-
scape formats, there are two sizes the hero Switch is best used at - 55% or 65% of
the format height. This is to ensure the Switch retains the same visual balance as
the portrait formats and can adapt more easily depending on the type of imagery

used, and content.

On all other formats, the rule is to choose the size that is closest visually to the
portrait and landscape formats. It can then be slightly adjusted to align to margins
or guides. Margins for other or extreme formats are set at 25% of the logo. Columns

and gutters.
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Instagram

(+

MRSOOL | Jguyo

QY

appmrsool suat Je asudl Juasl!

See Translation

(] Q

MRSOOL | Jgwyo
@AppMrsool
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Your comment
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Pattern
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From our concept of circle, our pattern proceeds to
enhance the presence and vital and flexible use in
printed and digital applications as well as the use of

copy.

© 2021 MRSOOL DELIVERY PLATFORMS

UNLIMITED
DELIVERIES

NN
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Visual System

I\
Se

Icongraphy
dEEEEEEEEREER
|| ||
. 5 5
. 5 o)l daadl 6 baus | S ep Ul
| o y 4 N\
Lol i g szl Jo-op)l Cobuwly ot a3y gLl cazu dEEEEEEEEEEEEEEED
ooyl eLiil = =
. : . ) H aEEER aER B
lconography performs a vital role in the visual identity H B E B EBR
of Mrsool. | | HEEEN
= UEEED B B =
Strictly follow the colors and style of the iconography CENEEEEEEEEED
showcased here while creating icons.
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Billboard
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Application

Jo=ll &)S

Business Card

Jos2)l d8lny LU@Q_DQJLLH bl font font
goibazl
p.Lo 55 x 90 8bb)| x> Jouupn
The applecation is the tempalte for Business Card
Specification Joorn
Trim Size 90x55mm
mrsool.co mrsool.co

Back

Back
RV

MUHAMMAD LEE

MANAGING DIRECTOR

[NEV-CY)

MUHAMMAD LEE

Know more

@muhammac

MA

Know more

@muhammadmlee@marsool.co

DIRECTOR

King Abudullaziz Rd,

Arabia

45 King Abudullaziz Rd, M
rabia
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Application

Jo=l §)9
Letter Head

Back

Joun
Continuation Sheet
Jasll g9 B o JUl Gubill o
‘godlasdl -
plc297>< 210 gbgp>> o Jear St Madarnme
Know more: Jucimi wtiur
The applecation is the tempalte for Letter Head eappmrsoc N, olita

Specification
Trim Size 210x297mm

harum quidem rerumn facilis est et ex

Egypt Offices
E Shasrawy St

mrsool.co

KSA Office - HQ Egypt Offices
POBox EFShaikh E-Shaar

Cairo,

awy st
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Application
DL (&,
DL Envelope

DL (a3l s g2 JUl s

:ueilosl
Lo 220 X 10 gball p>

The applecation is the tempalte for DL Envelope

Specification
Trim Size 110 x 220mm
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oAy,
& S \

7

-/:.M'Soo
»
'\:. s

Lo <
Staplisned

TEL 4966 111111414 Saudi Arabia office - HQ Egypt Offices
FAX :+966 111114141 P.0Box:12345King Abudullaziz Rd, El-Shaikh El-Shaarawy St,
nquiries@mrsool.co Riyadh, Saudi Arabia Cairo, Egypt
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Application
Ad 8,)
A4 Envelope

Ad 3b Qb g Ul Gubil

:goilosl
plo 324 X 229 gball px>

The applecation is the tempalte for A4 Envelope

Specification
Trim Size 229 x 324mm
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mrsool.co
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Joupn

Egypt Offices

ElShaikh El-Shaarawy

Cairo, Egypt

st
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Application

Ad sl>o
A4 Folder

©
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mrsool.co
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Application

Jo=2)l doly
ID Card

Joall sty LS g U asbs)
‘gailasll
plo 54 x86 zhall pa>

The applecation is the tempalte for ID Card

Specification
Trim Size 54x86mm

ID NO. 7145
) o0

MUHAMMAD LEE

MANAGING DIRECTOR
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Lorem ipsum dolor sit amet EF:-:E
b

consectetuer adipiscing elit
sed diam nonummy nibh

euismod

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

euismod tincidunt ut laoreet nonummy nibh

Lorem ipsum dolor sit
amet, consectetuer
adipiscing elit, sed
diam nonummy nibh
euismod tincidunt ut
laoreet nonummy
nibh

ID NO. 7145

ERV-CY
MUHAMMAD LEE

MANAGING DIRECTOR

Y
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Digital

I 1SIYI 33l 2480
Email Signature

New message —_ L

il Yo e o SISl 3y #1863 pasuad Gle Jls
Jollg youll px>g

dbs>Moll >

2o 24603 L] 8ale] Jolo V-

.a;&go.’d\ (oA:>_>,uJ| -

.. o . Lorem ipsum dolor sit amet,

An example of designing an email signature in terms

. consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
of logo placement, text size, and color.

erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut

aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse

Please note:
- Do not attempt to recreate new signature molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
- Use the template. dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te.

’,' MUHAMMAD LEE

Managing Director

T : 4966 11114 2545 Ext : 1452

Mobile : +966 55 544 4784
Riyadh, Saudi Arabia F:+96 545
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You can customize the correct appearance of Mrsool
app account by applying the correct avatar, adding
name, bio, location and identity application.

—© 2021 MRSOOL DELIVERY PLATFORMS

Avatar

Facebook

Instagram
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An example of designing an email in terms of logo lo-

cation, size, visual location, text size, color, and design
footer by placing social media icons and partner logos.
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Lorem ipsum dolor

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore
magna aliguam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci

tation ullamcorper

Register Now —>
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Lorem ipsum dolor

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim
ad minim veniam, quis nostrud exerci

tation ullamcorper

Register Now -

MRSOOL For Freelancers

Lorem  ipsum  dolor it  amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat
volutpat. Ut wisi enim ad minim veniam,
quis nostrud exerci tation ullamcorper
suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel
eurn iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero
eros et accumsan et iusto odio dignissim
qui blandit praesent luptatum
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Headline Here

What is Lorem Ipsum?

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum
has been the industry's standard dummy text ever since the 1500s, when an unknown
printer took a galley of type and scrambled it to make a type specimen book. It has survived
not only five centuries, but also the leap into electronic typesetting, remaining essentially
unchanged. It was popularised in the 1960s with the release of Letraset sheets containing

Lorem Ipsum passages, and more recently with desktop publishing software like Aldus

PageMaker including versions of Lorem Ipsum,

book. It has survived not only five centuries, but also the leap into electronic typesetting,
remaining essentially unchanged. It was popularised i the 19605 with the release of Letraset

sheets containing Lorem lpsum passages, and more recently with desktop publishing

software like Aldus PageMaker including versions of Lorem Ipsum.

Mrsool Presentaiton
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What is Lorem Ipsum?

Lorem Ipsum s simply dummy text of the printing and typesetting
industry. Lorem Ipsum has been the industry’s standard durnmy
text ever since the 1500s, when an unknown printer took a galley
of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic
typesetting, remaining essentially unchanged. It was popularised in
the 1960s with the release of Letraset sheets containing Lorem
Ipsum passages, and more recently with desktop publishing
software like Aldus PageMaker including versions of Lorem Ipsum.

book. It has survived not only five centuries, but also the leap into
electronic typesetting, remaining essentially unchanged. It was

Mrsool Presentaiton

What is Lorem Ipsum?

Lorem Ipsurm is simply dummy text of the printing and typesetting
industry. Lorem Ipsum has been the industry’s standard dummy
text ever since the 15005, when an unknown printer took a galley
of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic
typesetting, remaining essentially unchanged. It was popularised in
the 1960s with the release of Letraset sheets containing Lorem
Ipsum  passages, and more recently with desktop publishing
software like Aldus PageMaker including versions of Lorem Ipsum.

book. It has survived not only five centuries, but also the leap into
electronic typesetting, remaining essentially unchanged. It was

Mrsool Presentaiton
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What is Lorem Ipsum?

Lorern Ipsum is simply dumrmy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s stan

text ever since the T

00s, when an unknown printer took a galley of type and scrambled it to make a type specimen boo

survived not orly five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsum.

Lorem Ipsum s simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy
text ever since the 15005, when an urknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsum.

What is Lorem Ipsum?

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy
text ever since the 15005, when an unknown priner took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letras

sheets containing Lorem Ipsum passages, and more recently with desktop publishing sof tware

like Aldus PageMaker including versions of Lorem Ipsum

Lorem Ipsum s simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dumimy
text ever since the 1500s, when an unknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in

the 1960s with the release of Letraset s

ets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem lpsurn
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What is Lorem Ipsum?

Lorern lpsum is simply dumrmy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy

text ever since the 1500s, when an urknown printer took a galley of type and scrambled it to make a type specimen book, It has
survived not orly five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Larem Ipsum.

What is Lorem Ipsum?

What is Lorem Ipsum? Lorem lpsum is simply
ummy text of the printing and typesetting
inclustry. Lorem Ipsum has been the industry's
standard dummy text ever since the 15005, when
anunknown What is Lorer Ipsum? Lorem
ipsumn is simply durnmy text of the printing and
typesetting industry. Lorem Ipsum has been the
industry’s standard dummy text ever since the
15005, when an urknown

What is Lorem Ipsum?

Lorern fpsum is simply dumrmy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy

text ever since the 15005, when an unknown printer took a galley of type and scrambled it to make a type specimen book. It has
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Table of Content

1. Introduction
2. Summary
How do we do
3. Personalized Delivery Experience
4. Flexible Bidding System

5. Integrated Map Solution

Edit Title Here

Edit Subtitle Here

Date Here
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What is Lorem Ipsum?

Lorem Ipsumis simply dumimy text of the printing and typesetting industry. Lorem Ipsurn has been the industry’s standard dumimy
text ever since the 15005, when an urknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing sof tware

like Aldus PageMaker including versions of Lorem Ipsum.

Lorem Ipsum s simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy
text ever since the 15005, when an urknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsum.

What is Lorem Ipsum?

Lorem Ipsum s simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy
text ever since the 15005, when an unknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived ot only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsum.

Lorem Ipsum s simply dummy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dumimy
text ever since the 15005, when an unknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsur.
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What is Lorem Ipsum?

Lorem Ipsumis simply dumrmy text of the printing and typesetting industry. Loren Ipsum has been the industry's standard dummy
text ever since the 15005, when an nknown printer took a galley of type and scrambled it to make a type specimen book. It has
survived not only five centuries, but also the leap into electronic typesetting, remaining essentially unchanged. It was popularised in
the 19605 with the release of Letraset sheets containing Lorem lpsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsum.

What is Lorem Ipsum?

What is Lorem lpsum? Lorern Ipsumis simply
ummy text of the printing and typesetting
industry. Lorem lpsum has been the industry’s
standard dummy text ever since the 15005, when
anunknown What is Lorer Ipsum? Lorem
Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been the
industry's standard dummy text ever since the
15005, when an urknown

What is Lorem Ipsum?

Lorern fpsum is simply dumrmy text of the printing and typesetting industry. Lorem Ipsum has been the industry’s standard dummy

text ever since the 15005, when an unknown printer took a galley of type and scrambled it to make a type specimen book. It has
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