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PREMIUM RESIDENCY BRAND GUIDELINES INTRODUCTION doadoll "dftool! doldlI" I diynul dugall

dujell dalooll (nd chunyi djitooll dolddl  Premium Residency welcomes you to Saudi
g0 Al jlolfwll diu j@aji cun diagauudl Arabia, where an attractive investment

: TPNIRY L environment thrives, with a promising future,
Uo (nnay 2acg £4iio ) lgaclg s diversified economy, and myriad of

deal qiewy Go Jal dinddllg diacllnpdll - professional and personal opportunities for
.aclullalaiolg dl ljdiwo dalooll  @anyone who chooses Saudi Arabia as their own.

Welcome

ualgollgdytill dgdall uliizl i liloAo It is our mission to attract brilliant minds and
wd bl e LS pb auni (nal duilitiwdl - exceptional talents to become active
linping partnersinoursociety.
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HOW
WE LOOK

UNIQUE
ELEVATED
STLyI}

LUXURY
dalinll cuaa

Our logoisour unique signature
® 00
.:u. [ L ] I
'ojw c...."

and acts as a visual anchor to all
ddaLill

brand communications.
\of il dgilitiw)l Lilony ga Lijlad)
djLooll doldll diga




PREMIUM RESIDENCY BRAND GUIDELINES

OURINSPIRATION | Liolall

Inspired by our Kingdom’s green, and our
leadershipin the gold, and our culturein the
abstracted patterns of Saduinouricon.

diibgll digall joj diagauudl dilgl (o Jlevudl olaliwl ol
Huud (nillg wurwlill dio il Laigh dalooll blid)lg

LOGO ANATOMY

Logo lcon

VVVVVVVVVVVVY
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Sadu Pattern

OURPALETTE | Lilgli

This new shade of green represents the
generosity and welcoming nature of our land
and people.|nline with our future vision of
growth and prosperity.

[alai daln (uag lmojag il dilyg jladudl glgli jabi
did) go jlavudl ggl Guuid (gl diagawdl dlgall Aio
didiinugllg hgaill

Official Brand Name

dj—L ooll ol dll

Premium Residency

The National Emblem

OURICON | L_iiigdui

Theiconisdecorated with geometric patternsinspired by Sadu - which was recently

includedin UN’s Representative List of the Intangible Cultural Heritage of Humanity.

It alsoincludes the national emblem of palm and swords - with the palm representing
prosperity and the crossed swords representing justice.

doild d [|hdo ditoni o (id gag yagauul gaull (o dlhgiue duuaia hleil digdiil gonii
dAalooll yrowll jlasul digdll doivud .dypull (naloll pé (naldtll &yl duliioill gauigdll

Jlevulldars

"dftaoll doldUl" J dyndl digall

OUR STORY | L_iifd

We opened our doors to these distinguished and
talented individuals, welcoming them to “reside”
in Saudi. Thisis a cohesive and comprehensive
premium offering that we wanted to simplify
and make clearand directinour name. Thisisa
residency, andit’'s premium.

i o ddilall aljlacllg daydll duall ulan lijlgi Aidi
Liljos Giloléyl uo dlolAio doghio yiag "djrooll doldl!"
Qs aliaudg



PREMIUM RESIDENCY BRAND GUIDELINES OUR LOGO COLORS Jlewidl glgli "ditooll doldll" J diynull digall

Green #005C5D White #FFFFFF Black #000000
Hasawi Bisht #C09862
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mmm Download the Premium Residency Logos here Sjsall dolodl dygo Jlod Jrami


https://drive.google.com/drive/folders/1EE2w6Yy-gYTjDjfkfy8R2UeT4A9ATmTu?usp=share_link

PREMIUM RESIDENCY BRAND GUIDELINES LOGO CLEAR SPACE dioVl daluwuoll "dilooll doldUI" 1 dynull dugall

--------------------------- B.SX---=-—---——————~—~———-———~—~————— -} -0.5X- -

The logo's surrounding area should consist of clear :
space, one that remains free from other graphic :
elements. Keeping a minimalistic, clear space area 5
will ensure that the mark remains prominent and 7
fully legible wherever it appears. |

Premium Residency
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PREMIUM RESIDENCY BRAND GUIDELINES LOGO SMALL USE

This flexible logo has been created to be adaptable - meaning it can be
iImplemented with or without the icon. In other words, the logotype version is
created for specific uses (depending on the context it is adapted for), in order to
prevent scalability problems. The logo’s icon has been created for exceptional
cases, such as when the full logo cannot be used.

dj—Looll d_oldJl

Premium Residency
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Maximum Sizing for Maximum Sizing for
Small Use Logo - option 1 Small Use Logo-Icon
Digital: 92px height 92px height

Print: 32mm height (For digital use only)

Jlawidl 023l (riall aall

"ditaoll doldll" | dynul digall
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Icon
46px height
(For digital use only)

Favicon
23px height
(For digital use only)

Hola dolaaiwl



PREMIUM RESIDENCY BRAND GUIDELINES LOGO MISUSAGE

dihlA CilolaAiwl "ditooll doldlI" 1 dinll digall
X s =1 .. . X 1z dj—Loo0ll d_oldll X =R
E?ﬁ% dji—L ooll d ol dUl Eaﬁi . ‘ ;@} dj—toodl d_oldll
Eaz = . . o B
: remium Residenc . . > Premium Residenc
5 J isvil Premium Residency ;t,:’iii ey
DON'T SCALE DSPROPORTIONATELY DON'T CHANGE LOGO RELATIONSHIP DON'T MASK IMAGES UNDER LOGO
Jlauidl alai piai jgau U wRill pdgo pLai jgu U Jlauidl d3la jgnll g jgu U

>< | E - . , . >< ;—-4 ~ | ‘
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Premium Residency i3] Premium Residency
B4 s
) m—
DON'T CREATE OUTLINE VERSIONS DON'T ADD EFFECTS DON'T ROTATE THE LOGOTYPE
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PREMIUM RESIDENCY BRAND GUIDELINES ~ CO-BRANDING sl Grguwidll  "diacll dolddl" | dyndl digall

SINGLE PARTNER | a2lg ¢Lipid

Both logos should be balanced to occupy the same visual area. The clear space
between our logo and our partner's logo will be the equivalent of two "X".

o clpoidl jleiog Ljlewt g ddluuedl .dipnudl daluued ! yudi Yo (ujlevud] g gjlgill
X" yidpl diloo 02ug danlg ugad ul

A i d——o-oll d_ol_alll

¥¥i| Premium Residency

Partner Logo

MULTIPLE PARTNERS | ¢Lipi (o Ji4i

Co-branding logos should be 20% smaller than the Premium Residency logo.
All logos should be aligned to the center of the Premium Residency logo; and the
clear space between our logo and our partners' logos is equivalent to one "X"

Bldnll po "djrooll doldul" jlasy to %620 dwud joni Ggad elapsiul o A jlasy 020
(w ddluuoll igailg Mdjooll doldll" jlew wniio oo clapiull iljlew Guulif (il
201g "X" @ 02l digluso ddlunoll aghli jAilg jlasul

*i| ditooll d_oI_a.IJI

¥*i| Premium Residency
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TYPOGRAPHY

29LT Bukra AND IBM Plex™ are our typefaces.

With their rounded and geometric characteristics,
they bring warmth and humanity into any written
expression of our brand.

Aoiagll KA ga 29LT BUKRA AND IBM PLEX™
(o wydllg cdall Go aquwaiall doronig ailajeil bl 13a aaioy Lo
digiaoll djrooll doldll diga clilha U4 wle ddlunidl jeliio!!




PREMIUM RESIDENCY BRAND GUIDELINES TYPOGRAPHY ball "dilooll doldUI" 1 diynull digall

29LT BUKRA BOLD

FOR ARABIC & LATIN HEADLINES

29LT Bukraisa contemporary geometric typeface drawn with extreme refinement and sleek mono-linear structure that unveils a
futuristicand clean impression. This font lives up to its name as Bukra means “tomorrow”. The type family brings both Arabicand
Latin scripts together while optimizing legibility and ease of usability characteristics. The Arabic letterforms were designed
based on the Kufic structure with large open proportions and short ascenders and descenders that were cut to a minimum length.
The Latin character set on the other hand was designed based on sans-serif structures with a large main body height, along with
minimalisticand original design aspects.

https://www.29lt.com/product/29lt-bukra/

IBM PLEX SANS ARABIC REGULAR

FOR ARABIC & LATIN TEXTS

IBM Plex™ is an international typeface family desighed by Mike Abbink, IBM BX&D, in collaboration with Bold Monday, an
independent Dutch type foundry. Plex was designed to capture IBM’s spirit and history, and to illustrate the unique relationship
between mankind and machine—a principal theme for IBM since the turn of the century. The result is a neutral, yet friendly
Grotesque style typeface that includes a Sans, Sans Condensed, Mono, Serif, and several other styles for several languages, and
has excellent legibility in print, web and mobile interfaces. Plex’s three designs work well independently, and even better together.
Use the Sans as a contemporary compadre, the Serif for editorial storytelling, or the Mono to show code snippets. The
unexpectedly expressive nature of the italics give you even more options for your designs.

: Download the Premium Residency Fonts here




PREMIUM RESIDENCY BRAND GUIDELINES TYPOGRAPHY

djLooll doldyl

Premium Residency

ool 81wl § o] all Gl 1 8000l Ll dysge wll dyjell dLall elnsll Lidog (§ 5
Liasall o)l wl =g ol (o pbgll lie Je Las Lelaizdl buljil (g3Laid¥l gaillg (Gl
duler lj il @ulailly dovallg sl 839 = wlgiue El45) gag . latiwilly J-asllg
JSJ.Q 99 JOJ'LQJJ d.olQXUS).o LJJL'> (9 CLu.u.OJJg J|)MJU d.(,>9 ugid dJ.)gp_u.J| d.u)_oJ| d_Slall
Joamlb puhl peall @ Gl Jassi djall &byl Gle Joamdl el Jagats G2 05
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It i1s such an honor to be leading this unparalleled entity, one that represents the
generosity of Saudi Arabia, the generosity of spirit, opportunities, and growth. This
country is, in turn, prospering with many attributes such as security, stability,
economic expansion, and strong social fabric, all of which contribute to making it
one of the most important destinations to live, work and invest. Moreover, the rise
we are witnessing in the quality of life, healthcare, and education is further
Increasing Saudi's attractiveness as a living destination.

"ditaoll doldll" | dinil digal

Cﬂ I PS )
| glgiall
(Soill Gudg JSaidl o dilall O (omay) SISt Gai dbluy 99 pg—un] 9!
Al paill jlell Jlj¥g pgann] e2)9) OIS il 959 Rilkall wlelio (§ pasxivdg
d&u.u k_é)_'>2| R CLC-Q.ODr.O UPH d.]g.(,_'zo d.v.LL‘m cwalo l.OJs.LCJ'u.LC- U,wol.'z” UJ.OJ| Ao
dewas L_QJ_'>2| oA.(,J ‘_,lfu.u&a.o 9| o dillay i o8 (i (o L(,JJDI d|9_,.u.c
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Headline Here

Lorem Ipsum is simply dummy text of the printing and typesetting
industry. Lorem Ipsum has been the industry's standard dummy text
ever since the 1500s, when an unknown printer took a galley of type
and scrambled it to make a type specimen book. It has survived not
only five centuries, but also the leap into electronic typesetting,
remaining essentially unchanged. It was popularised in the 1960s with
the release of Letraset sheets containing Lorem Ipsum passages, and
more recently with desktop publishing software like Aldus PageMaker
including versions of Lorem Ipsum.

29 LT BUKRA
BOLD 36 PT

IBM SANS PLEX
REGULAR 14 PT
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Premium Residency

It is such an honor to be leading this unparalleled entity, one that
represents the generosity of Saudi Arabia, the generosity of spirit,
opportunities, and growth. This country is, in turn, prospering with many
attributes such as security, stability, economic expansion, and strong
social fabric, all of which contribute to making it one of the most
important destinations to live, work and invest. Moreover, the rise we
are witnessing in the quality of life, healthcare, and education is further
increasing Saudi's attractiveness as a living destination.

DIN NEXT LT ARABIC

FOR ARABIC & LATIN HEADLINES

DINE NEXT LT ARABIC
DIN NEXT LT REGULAR

DIN NEXT LT ARABIC
FOR ARABIC & LATIN TEXTS REGULAR 15 PT
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These fonts are for generic use only
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OUR

Inspired by several elements existing within the
Kingdom's natural landscape, our color palette
reflects and symbolizes the ambitious sentiments

Saudi Arabia strives to achieve with the help of
Premium Residencuy.

.dalooll (neuhll aaduell (id djroo phlic dac (o Lolaliwl
dagohll jclikoll (il jopig uae’ alidiil (il glglll gld
dacluuos [@drdnT vul| diagewdl dujell dalooll (iawd (il
"djrooll doldyl"




PREMIUM RESIDENCY BRAND GUIDELINES PRIMARY COLORS d.Lqu.l.ul" Ulg]ﬂl

Itisimportant to use the correct color codes at all times,
since Premium Residency’s color palette branding will
create a tangible component of defining the brand's
value, as well as strengthen and support its positioning.

oLdl Lgolo ligao aiot "djrooll dolddl" 1 dunanll glglil olaAiwl
dlaoll (1 dadll aiilao jijaig ocal ddlndl djirooll doldll diga

OUR LAND, RENEWAL, GROWTH
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SECONDARY COLORS dugilill glglUl

Thesecondary colorsare used to
communicate different themes
(depending on the context) and
have been chosen to complement

the primary color palette. PROSPERITY, SUCCESS, LONGEVITY
, . e di)ljoiwdig alaillg jlaajul
2i0lgo iy dliug yia gt ulgl ] #4B917B
|&)Lidl oig Ghwudl (nle dapioe daline R 075 C 072
iyl ilgll degoao Uokig Guliill S
K 006
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COLOR TREATMENTS

PREMIUM RESIDENCY BRAND GUIDELINES
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PREMIUM RESIDENCY BRAND GUIDELINES COLOR USAGE ulglil oladiwl diui "ditooll doldUI" 1 dinill digall

Our dominant colors are Green and Hasawi Bisht, with the rest of the digall pjeil ulglll didl po oLl uloay (yuaillg sl éiiog,a.ojluL'Lingi
colors serving as complementary tones and shades for visual enhancement. .aynull
The below scale reflects the percentage rate when :ugd U5 Guhig oladiwl aic digioll duuill Jago aliai yulidoll yuaald

using/applying each color:

50%

HASAWI BISHT

10%

KINGDOM JADE




BRAND
ELEMENTS

digall nlic

Our core shapes— triangles and rectangles
—areinspired by the Saudi Sadu.

wnagauddl gawudl Go dlagivue - allihiuellg dliliall
Lail)ig dalooll ddldi yuaai (illg




PREMIUM RESIDENCY BRAND GUIDELINES BRAND ELEMENTS

OUR
VALUES
L _old

Each patternrepresentsadifferent
value of Premium Residency. Here
are the patternsand their meanings:

dolLdll" oLd (1o ddlido doid Uios hoi Ua
atiloog bloilll (il lordg ,"djrooll

Excellence

B0l

Efficiency
ocloSl

Collaboration
Ooledl

Diversity

e5ul

dgall pnlic "dftaoll doldll" | dynull dugall

Inclusivity

ddgac]

Prosperity
_)LQ-)_)X'



BRAND ELEMENTS

Our elements and shapes provide you with the
creative freedom to produce numerous patterns,
with endless design possibilities.

When experimenting and creating, it is important to
keep in mind that combining a maximum of 2 shapes
together is the optimal number, with both shapes
being distinct from one another, in order to create a
sharp contrast (for example: one shape reflects
transparency while the other takes on a more solid
look and feel).

The designs on the right are examples of what can
be done when using the patterns and shapes.

aliiy diclyyl dall jagi djlidell laduiig poliell ol
.dagano U dioLoni dliilaol oo - daac blaii
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Our Primary Elements | diynull liligal duulwl pnliell
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Our Secondary Elements dugilill ynlioll
We can mix between 1 or 2 primary elements, keeping in lill dlelyo 2o (uwudi) (unic gi pnic au hlai ai liiaed
mind the dynamic between the two elements. The color drdlallugl go Gulitd gglll juai gaos Lob (upniell Gu
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PREMIUM RESIDENCY BRAND GUIDELINES ICONS Gligaail "dftool! doldlI" I dyynul dugall

The icon style that fits the brand identity is
one that is based on geometric basic
shapes, with sharp-cut corners, and filled
out colors instead of thin lines or organic
shapes.

This compliments the triangles and other
shapes within the logo and overall brand
identity.

danlgll Ligjll cilag dolall digloll dlawill oaaiuud
déjaoll Jlawil gi dddafl hghall o U

dala qipll nliallg Glilioll go Jlawyl dia (Gdlgii
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Apply Now

WWW.Pr.gov.sa

DESIGN SAMPLES
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o Premium Residency

Saudi
Premium
Residency

isan opportunity to share our vision
inavibrant community, a promising
economy and an ambitious nation.
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Premium Residency
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Saudi Premium

Residency
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Premium Residency

Apply Now .

WWW.Pr.gov.sa

1- PORTRAIT LAYOUT 1- PORTRAIT LAYOUT 2- VERTICAL LAYOUT 3- LANDSCAPE LAYOUT

When selecting a photo for our design, the following should be kept in mind:

:coLonill dygn jLisl aic lajilelpo Ul jgol
- The background must include space and be clutter-free for any text that is to be applied. Gelydll yawg lanlg ugad lade gaill Guhi oil gindl aanll Go duls dé)jld dalune drdldll douiud gi-
- Our focal point is not centered - rather, we aim to direct the gaze towards the extreme
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Saudi
Premium
Residencg

l opport Ity to share our vision
brant community,a ptnm ng
Ecnnorng nd an ambitious nation.
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This is a directional design sample of the
website as to how it can be developed.

\igjialyl pdgoll osonil dijc

1_
\&"““‘a\ dj—1 ool d_oLayl

5%l Premium Residency



Edit Profile

promaton ) J(_comaar |

Ll
LLL] -1
LLL]

: - B

. Apply Now 3“

Apply Now |
LW | {

e

n . ® i Ve
II“' i b I { 4 .&
TR A : 4 <

Apply Now |

FYYYYYYYYYYY

140 B

FYVV VYV Vv vees




e
- e
-l
L
-
=

- ——————

e

=—o———————— - === - =

b,

e |
o5l

B
)

&
s gy
el

%

L’
2

i
[
o

Pk g g e =y
i

o d—l‘ b i

kK
|.*'

T mp———
- - - -. % ]
. Drmn =
- ¥ L
-Jw .“ ¥
= - ..___,H .__x\
L] [}
L | #
L L
i )







T

F
[
%
£

James S. Rivas
Entrepreneur
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PHOTOGRAPHY

Our photography should always convey humanity, warmth, and vulnerability.
Show all types of people —arange of ages, genders, nationalities and
socioeconomic backgrounds— for all types of professions.
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