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1.1 Brand image

The Chambers of Commerce and Industry emerged

in the world as service institutions aiming at a kind of
commercial solidarity between businessmen, as those
who work in cities and provinces are keen to establish
these institutions in order to organize their business
sectors and preserve their interests. In general,
achieving the following services: offering commercial
plans and opportunities for their employees to benefit
from,communicating with the authorities to discuss
business and trade interests, creating a vibrant na-
tional economy, and contributing to achieving sustaina-
ble development for their community.
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1.2 Persona

The figure embodies the mark of the past,
present and developments in these years,
and despite all the variables, still adheres
to its culture
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1.3 Vision

Riyadh Chamber to be the largest source of
confidence in the Kingdom of Saudi Arabia by
the year 2020.

1.4 Mission

That the Riyadh Chamber harness its energies
to enhance the business community in Riyadh
by providing high-quality services and effective
support that it needs to achieve its ambitions.

R | 1.5 Values

. ‘\? - Customer focus
' - Team work
- Performance excellence

- Integrity
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2.1 Mood Board 3jqs 2goll 2.1

Chart Numbers wlibl wilpihgo Icon Style wiligay Il bai
The brand identity consists of several elements, ) o . B n
here its summary lia yolic 8ac go dollell d1ga gg3ii
Use the master file, available in all popular for- R ) o L .
mats, and don't try to reconstruct the identity. yogiallg . uuiyll caloll Lail> pa3kul
Jalai Ug . asibidl Gléuwiill grany
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2.2 Brand Identity Concept

A'sign is a type of diagonal line to the left, as it is known by Arabic
writing, starting from right to left, which made the shape appear as a
line (Al-Raggah) in a developed and modern style that coincides with the
requirements of the current era, which gives the impression of simplicity
and ease of reading

Nameing

Riyadh is the capital of the Kingdom of Saudi
Arabia, its largest city and the third largest
Arab capital by population. Riyadh is located in
the middle of the Arabian Peninsula on the Najd
plateau, at an altitude of 600 meters above sea
level. It is the seat of the Emirate of the Riyadh
region according to the administrative division
of Saudi regions.
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2.3 Brand Mark

brand mark consists of the modernspecially drawn
typographic wordmark, which comprises a signify-
ing name . Serving as the main brand signature,
the brand mark appears in the shown lockup in

a dynamic and modern horizontal flow, in Arabic
reading

direction.

The figure displays the lockup guidelines
which are only relevant when a brand mark
reconstruction is needed, such as to build a 3D
implementation.

Use always the master file, which is available
in all common formats, and do not attempt to
re-build the brand mark.
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2.4 Brand Mark
Versions

Rdcci favorite reproduction in its positive full
color version on a white background. Alterna-
tively, the logo may be reversed only from the
dark blue Rdcci background color from the
brand's primary palette, to ensure adequate
contrast to the appropriate vision.

When there are production restrictions and a full
color logo is not used, the grayscale version (see
color value) is applied, not an automatic conver-
sion. Rarely is the use of mono (monochrome)
or bitmap (black and white) versions necessary.
For example: faxes, stamps, and film exposures
for special finishes such as pigment blocking
and engraving.
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2.5 Clear space

Logos should be protected from other
elements. The minimum amount of
space around all logos is equal to a
quarter of the symbol's height

Clear space

To ensure prominence and legibility,
the logotype is always surrounded by
an area of clear space which remains
free of other design elements, such
as type

.and other logotypes The construction
of the

exclusion zone area is based on twice
the height of the letter ‘M’ within the
logotype, as demonstrated here

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION

Primary logo—stacked
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Riyadh Chamber
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The logo can be placed on any type of journey graphic apart
.from those designed for corporate
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2.6 Logo Incorrect use

The Center identity must be used consistently. The Ithra logos
must not be recreated, adjusted or altered as this would con-
tribute to the dilution and fragmentation of our brand
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® Riyadh Chamber

Don't outline the logo

.Don't add a drop shadow

Don't use a color other than
platinum, white or black
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Don't stretch or distort
the logo
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Don't stretch or distort
the logo

Don't tilt the logo

Don't adjust the positioning

Don't place logos on busy
backgrounds

.yl Lilole Cuyioig ca1aii
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2.7 Alignment

There are four points of alignment for our logo-
type, as demonstrated here. Wherever possible,
these points should be used to align other design
elements such as type and imagery.

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION
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2.8 Primary typeface

Our primary typeface is Effra. It is available in
both Latin and Arabic languages.

Din Next is used in the following weights: regular
and medium.
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2.9 Secondary Typeface

In some digital applications or for general office use,
it will not be technically possible to use our primary
typefaces.

When this is the case, we recommend the use of our
secondary typeface SST for Latin communications
and SST for Arabic communications.m.

1] Office

augilill bghall 2.9
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Latin secondary typeface

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

Latin
SST Arabic Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Latin
SST Arabic Bold

Latin secondary typeface
cbbwywsoo égaé;’.’:&g!”i
Sdgomdyupddguwg

Arabic
SST Arabic Medium

cebbyywpsnoo égaé&&g!lii

SggoaypJdguw

Arabic
SST Arabic Bold
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2.10 Color Palette

Rdcci favorite reproduction in its positive
full color version on a white background.
Alternatively, the logo may be reversed
only from the dark blue Rdcci background
color from the brand'’s primary palette, to
ensure adequate contrast to the appro-
priate vision.

When there are production restrictions
and a full color logo is not used, the gray-
scale version (see color value) is applied,
not an automatic conversion. Rarely is
the use of mono (monochrome) or bitmap
(black and white) versions necessary.

For example: faxes, stamps, and film
exposures for special finishes such as
pigment blocking and engraving.

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION

C:37 M: 18 Y:16 K: 01
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2.11 Identity Style asggll boi 2.11

we can use imges with colors or gray- anslol of i | ol o
scale and text in white on shapes fjbi:ﬂj E g.bo) _%J?_ng_Upb CJLJUiﬁ_:'

with our colors. \»\3)\\\9)@ day9g)l ylgdb dpwais

Riyadh Chamber
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2.12 Image Style jonll boi 2.12

we can use imges (with diglo) janll plaaiwl ol
colors or with grayscale) w2ubll lglauy (asloj o
and we can put gradient blue " ullio 9jai Josy gf
with 100% opacity to 0%. awladg sl ggll

0% )l 100%
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2.13 Icon Style iligey il bai 2.13

we can use Icon with Lineal style

with blue or shade of black. bgba go4ull plaaiwl o0
sguwdll gl GjUl yolllh abyuy
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2.14 Footer Juaill 2.14

we can use foter with blue color

and logo, icons or text with white g QU gl pigd elasiwl o1

and we can reverse the colrs. gl pwdl gollb wblisll g jledll
6)grnll aic glgdll yuse ghay

20gall Jloilljbpo | inYf4 @G
920004565 riyadhchamber

25g0ll Joilljbo | NnYfS 0O
920004565 riyadhchamber

10gall Joilljsp | inYf8@E

920004565 riyadhchamber
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2.15 Charts il pu gl 2.15

The graph is used in flat shapes

in blue and gray colors in their ol aowl pladiwl oy
degrees as shown g @il glgJ UL dabowo Jlasbl
ago go Los agilojay saloyl
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2.16 Layout

we can use layout as showen as
portrait or landscape.

ololl Guuiill 2.16

solic auwai ga olsll Guuill
g lob Lg_m:)?m 223g ouandl
-lob gl Bje clgw ango
header &gyl - - - - - - - - - - - - &’“\.’}\i\;)/’Q """"" logo jleuull
tagdodle - - - - - - - - -~
oyl dlalll jgal asgeal aylasll aiall dlino Pyl ase  — — - = - = - = - - sub headline (:,c_;.é.ll olgi=ll
ayjloell lopnill ayyn

---------- headline iyl glgisll

--------- speakers guianiall
pligll jpjsllase g4 pdss § il alllae giagos | uipall alllase gy 2000
[ —

sl aiall gae
(loallj20)

61 a0 gusy il
Pl 0yt b aylaal il sy

@ 1©2020 pgisl 7 cloyy 0l
2luto 5:30 - 4:00

Jololl
0 .

aylasll ilsynill ays alo +
Jsall ayyg aslhall dowll aus gy djlao +

aylasll wilbyoill duys 265 Cildlj] +
social media Jolgil Jilwg - - - - - - - - - - s

invisao
920004565

riyadhchamber

footer Juwail

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION

RDCCI BRAND GUIDELINE © 2019



Visual Identity
2.16 Layout

syl g
ploll Guwiill 2.16

1olic Al 9o plall Gyl
98 a5 lgengai 2)32ig aronill
.lob gl Bje clguw abgo

we can use layout as showen as
portrait or landscape.

photo 6janll
- logo jleidl
social media Jolgill Jilwg - - - - - - - -~ smdmsse e ABWNes footer Juyaill
header duygpll - - - - - - - - - OMINNBR - - logo jlesil
tagaolle - - - -
§Ub] pjizi Lilas iiload pgbil PPl d6p¢ (o6 lio liouw - - - - - - - - - - - - - - - sub headline cpall glgisll
pchopbo headline iyl glgisll
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social media Jolgil Jilwg -~~~ -~~~ e - footer Jysil
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2.17 Other logos

we can use other logos in three ways:

- on the top left of design

- on the left beside the main logo

- on the r but smaller than the main logo on
buttom.
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3.1 Business Card

size:
9cmW*5cmH

The print detailes and material
you can contact design section.

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION

+966 55 555 5555
+966 11 404 0044 EXT. 000
name@rdcci.org.sa

glasll aeuw g1 gilac i

Ajlan Saad AL Ajlan

Y@@ & 0 /riyadhchamber

+966 55 555 5555
+966 11 404 0044 EXT. 000
name@rdcci.org.sa

padall allo gy e

Ali Saleh AL Othaim

YO D& 0 /riyadhchamber

+966 55 555 5555
+966 11404 0044 EXT. 000
name@rdcciorg.sa

1l pluio 1 puly

Yasser M. AL Harbi

YO D& 0 /riyadhchamber
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Riyadh Chamber

NENSTATGEN

Riyadh Chamber

(S\NXBARGIN

Riyadh Chamber
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3.2 Letter Head oyl g§jgll 3.2

size: Ak gulbo
As4 XL I\

IENXTACRSN
The print detailes and mate- h 04 @)l doldg duclibll wlanlgallg
rial you can contact design os0nill auwsl lgio ggoyll
section.

asgall it 10
92000 4565
info@rdcciorg.sa YOO B riadhchamber
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3.3ID Card

ID Card for employees

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION

:clgiitll 2yl
1441/12/12

il Jaull
123456789

i oaubsgll pyl
123

Pyl @92l auyell @slaall
Jodl jgall - Uyl asye
info@rdcci.gov.sa
92 000 0000

gl &yl 20 Jolgill clagl ablbl e gisll Jia b

Risllase Gruo guigy

Giguillg oLl dl &)lo]

chamber.sa

duayyeill aslbyl 3.3
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STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION

jisllase guuo guigy
Gigui sl

@iguillg el 5o

chamber.sa

clgiil sy)ls
1441/12/12

iinall Jaull
123456789
habgll asyl
123

Blyll- @99l yyell d8laall
Jodlljgall - Byl dsye
info@rdcci.gov.sa
92000 0000

@15 35| 20 i o BBl e ol o b
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3.4 Rollup ul Jgj 3.4

[ONTA DN

Roll-up is used in this way
The correct advertisement for
the workshops or for advice

asybll sagy vl Jopl pladiwl aiy
gl wlijgll ge gle ) daunnll
dyeqill g 2ilnill

aolpall din) 6 dliao PBUl ddjc puy

and awareness ity e e vt e
bl glhall
ibiaaillg gslgll

pagisl 1P il
of.T.

oIl Jaouill
plrF. :oliiodl

9596 §3i6
g6 cllall Gyb
wlyllacls
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3.5 Backdrop

The background for photography
is used, preferably in these sizes
3*4mand 3*7m.

STRICTLY CONFIDENTIAL AND NOT FOR CIRCULATION
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N ek . \’ \“ e o IEVERNSY
\» . Q\‘)ﬁ
Nk [SNTACEAN [T
Riyadh Chamber
IR [R\SSEA [C\SSEAN
[E\TEINREN [RATEN RO [E\TEINRAN [RAAEN IR\ [N [\
[N [N [N

ke

[EATEAY

awduiNaok

[RNSEN

[RNTATENN

Riyadh Chamber

IR

o\

[EATEAY

[ENTATEAY

[R\CEAXENY

IR\

ek

[ENTATEAY

[R\CEACENY

awduiNaok

Vot

OVt

awduiNaok

Aok

[RNSEN

[N

awduwiNaok

pgoill aals 3.5

panil duals elaaiwl o
Ulwléall o3 gy ggéi gl JBeug
.07*3qgpb*3
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3.6 PowerPoint

Cuiygygr LS 3.6
Template i A g

PowerPoint template

Jiygyjg) goje wuLs

dasll Jolpal e

Lp2020 | 1462

ol sl i i

= g

2lgall 3455 Cliio

Jaill cilisio sl oo
Jigall Cilayyhig dsig ALl ayailly
LguSyiito o 8y daypid lols lacs 8jakiall 032 JU5 go asysll padi
pg=o Jolgillg tilelball go 2ac 32l wli3g dilaiiog vlyiitall &g i)
. aojll agilily Jledi wlg Cyanig
o)
& 1ot B 2
cllisio jsg23 cliiio digall ciliio paanill Sliio
alloall ol Gilibgallg pctball Josallg GI3lall

13 pyleill go 1ac wasy jany

o200 | 1042

gty uswtal Yol oo

thank you

[EANTARRIN
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3.7 Email signature Jrosll 21695 3.7

Email signature
Jaou il 2466

g . R
Mohamed A. Alabdullah alllagall alllase 31 3030 EAITARRIN
Human Resources Manager aypindl 5)lgall 8)la] pao in Char
chamber.sa
email@rdcci.gov.sa 9200 00 000
0555 555 555 inY f 8§ @@ riyadhchamber
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3.8 Social Media Jolgill Jilwg 3.8

Twitter header
Facebook header Fagi duygyd

cloruud duygy

Jilljs | in¥fs@E
004565 | riyadhchamber

[RUSATN

walyllds,e

riyadhchamber@

INE
riyadhchamber@®
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identity arfplication.? W\ aiggll ulsubi
3.9 Social Media Jolgill Jibug 3.9
&b} pjisi lilas) Liloas ygbil glyll &)é ;5 lio s

instagram and twitter posts p<l> 6)5Lo

Hugig olpaiuil arolod
aisao daupd 1451 Ly Jaogllg asilitio wiloasg wilalioy Laysill

b T

20gall Jloill jsj0 | inW FE@O
920004565 | riyadhchamber

¥ W\ W\

Riyadh Chamber

dastnstsi s Riyadh Chamber

«aysill dlalll jgral psgeai dylasll ainlly dliao gyl asie

ayjlsell vloy nill duy B

& A& =

pliall jjallage gy pian | yallallige gragos i adiyall alllae gy 3050 0

Go-aty o) Pl 8 i il g
Jgloall
0 2020 3gisi 7 clay DI
2l 05:30 - 4:00 aylas)| olyolll s alo *
Jaall auyig asloall dassll duss gu dilao
@ 20 5e aylasll Olbyoill dus 86> Sl +

000l Jlaill 3o | in¥fs@E

20gall Jloidl 5o | iV @O
920004565 | riyadhchamber

920004565 | riyadhchamber
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identity applications wggll lsubi
3.10 Social Media Jolgill Jibwg 3.10

Photo template for twitter and
facebook ouuwog gl jao Ll

20 duiluilllg aypallg ¢
ailbslaall eiliigllg iluwsa
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3.11 Signs Gbgll 3.11

1- Ward signs olinll @8) + 6)la Ul ouwl Cilbgl i1
2- Office name signs auebgall Lilso clouwl cilog) 2
3- Service signs (olwo 8jg3 ) iloaall Loyé clowwl bl :3
4- Art canvas aall vbglll :4
5- Quotes sign ajponill awnyell vilhglll :5
6- Floor sign Jlgadl olb)lg clowwl byl :6
7- Map sign olall dbyps cilbbgl 17
8- Direction sign oSlo il arngi ilhgl 18
9- info sign (@nindll Jsla . aclowll Lily ) duaypei clagl 19
Material: :Wiloldll
1- die cut metalic Jga00 ga=o 1
2- sticker on metalic ga=o e jauiw 2
3- die cut metalic Jg910 ja=o 3
4- canvas oulails 4
5- sticker on metalic 020 e huiw 5
6- die cut metalic Jga00 =0 6
7- sticker on metalic g0 e Buiw 7
8- metalic ga=o0 :8
9- sticker on metalic gm0 e i 9
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