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INTRODUCTION

WELCOME TO RIYADH SEASON BRAND
GUIDELINE. THIS GUIDELINE IS DESIGNED TO
CONSISTENTLY AND PERFECTLY REFLECT
OUR BRAND BY ESTABLISHING CAREFUL
USAGE GUIDES. THE COMPOSITION, DESIGN
AND GENERAL LOOK AND FEEL OF RIYADH
SEASON BRANDING IS REGULATED UNDER
THIS GUIDELINE.

OUR BRAND IS MORE THAN A LOGO.
Itis designed to create a distinctive look and feel thatis immediately recognizable as Riyadh Season, consisting
of a number of core elements and guiding principles.

This guide will familiarize you with the key branding elements to help you develop and initiate dynamic and
powerful communication with a certain level of flexibility.

At Riyadh Season, our goal is to create an extraordinary atmosphere for citizens, expats, & tourists that will
leave aremarkable printin every individual’'s mind.

The following pages clearly outline key elements of our identity to be reflected in all communications,
maintaining a well-designed brand.

Follow these guidelines when creating marketing materials, internal and external communications.
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BRAND

2.1 BRAND PERSONALITY

OUR BRAND PERSONALITIES DEFINE WHO
WE ARE, HOW WE DO THINGS,

& WHAT WE WANT TO REFLECT TO THE
AUDIENCE.

VISIONARY

Riyadh Seasonis part of the Kingdom's ambitious vision, working in accordance with the vision & mission of
empowering KSA. Aimed at offering the best from across the globe to offer individuals with a unique experience.

EXCITEMENT

Riyadh Season will be something extraordinary and unexpected, leaving everyone with a constant sense of
excitement and enthusiasm.

APPROACHABLE
Riyadh Season collaborates with the right partners to ensure a full enjoyment for different tastes.
CHEERFUL

Riyadh Season aims to create a smile on everyone's face & provide an entertaining environment for
everyone's amusement.

IMAGINATIVE

Riyadh Seasonis limitless, offering a wide imagination in each individual's mind for what to expect next.
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BRAND

2.2 BRAND VALUES

OUR VALUES ARE THE PRINCIPLES AND
COMPETENCIES THAT DRIVE US IN THOUGHT
AND IN ACTION.

IT REFLECTS THE PILLARS OF THE BRAND &
THE STRATEGIC ELEMENTS THAT GUIDE OUR
DECISIONS.

PASSION

We aim at showcasing our Saudi passion in growing global and being the talk of the year.

DYNAMISM

Our goalis to have a dynamic season that meets the different tastes and all target groups. Itis always opened

for growth.

EXCLUSIVITY

We are exclusive, unique, and love to stand out. The opportunities, adventures, & experiences offered are all

one of akind.
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RIYADH SEASON...
WHERE ENTERTAINMENT,
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LOGO

2.1 LOGO RATIONALE

OURLOGO IS THE MOST VISIBLE ELEMENT OF
OUR IDENTITY THAT IS THE KEY ELEMENT OF
OUR UNIQUE PRESENCE.

The logo was built on a thoughtful & meaningful
base, resulting in a deep rationale.

Presenting a uniqgue composition between Logo
Mark and Word Mark.

Starting with the Logo Mark, the focus was on highlighting AIMasmak Castle, which is the start point of KSA's
prosperity & a remarkable site in Riyadh. Adding colorful colors to reflect the vibrant & cheerful vibe the season
provides, in addition to having the negative space between the buildings to make it visually appealing & give it
a powerful presence.

Surrounded by fireworks from both sides, emphasizing on the festive feeling of the season.

Moreover, a bold & daring Word Mark was added to make RIYADH stand-out and leave a remarkable print
wherever used.

MORE
This yearis added to Imagine, as a continuation of last season with highlighting that it will surpass the last one.

Written in a way that is linked to the new identity to maintain a consistent brand.

All together building a powerful, outstanding, & magnificent logo.

RIYADH SEASON BRANDING GUIDELINE
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LOGO

2.2 LOGO CONSTRUCTION

The logois constructed of 3 main elements that
are carefully aligned and combined together to
reflect a powerful logo.

The full Logo Mark, Word Mark, & tagline
complete each other.

N oA (a

TS -

" ' .' ' WORD MARK

S EA S ON 2 0 21

Al ] Il o wg

«D

RIYADH SEASON BRANDING GUIDELINE

© 2021 ALL RIGHTS RESERVED

PAGE 10



LOGO

2.3 CLEARSPACE

To ensure legibility and prominence, the logo
is surrounded by an area of clear space which
remains free of other design elements, such as
other logos or patterns.

The construction of the exclusion zone area of
the logo is based on 1.5 dots of “More tagline”
as demonstrated here.

N

N '3
RIY PH

S EAS ON 2 0 21

wal Il o

(renguse

? CLEAR SPACE
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LOGO

2.4 TAGLINE

The tagline is akey element of the logo
construction.

More is added to Imagine, as a continuation of
last season with highlighting that it will surpass
the last one.

Written in a way that is linked to the new identity
to maintain a consistent brand.

[reagquse
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LOGO

2.5 LOGO VARIATIONS

Full Logo: Consists of a powerful element
evoking the culture of design reflecting festival
colours and the famous AIMasmak Castle, with
our remarkable tagline.

Logo Mark: Consists of a powerful element
evoking the culture of festival colours and
the famous AIMasmak fort.

Word Mark: Carefully chosen for its modern
and yet refined, highly legible style, which has
been further enhanced by the use of upper case
letters in colourful tones of the chosen branding
color.

NE -

N

RIY DH

SEASON 2021
vl o _wg o

(reangine
&«

Full Logo with
Tagline

N&'t-

N

RIY BOH

SEASON 2021
Wyl g o

Full Logo

RIY BH

S EASON 2 021
wb—p— o _wg o

[ragine
Core)

Word Mark with Tagline

SEASON 2021
N g wg o

RIY BH  /jmagine
[_more]

Word Mark Tagline
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LOGO

2.6 LOGO VARIATIONS FOR
MERCHANDISING

To ensure flexibility, the following logo option

usages are applicable for merchandising only.

N (magine
i l‘ RIVADH @D /9~

Option 1

Option 2

Option 3

Option 4
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LOGO

2.7 MINIMUM SIZE

To ensure legibility and clarity of the logo,

the minimum size usage must be considered.

The following clearly guides the scale of
the logo usages.

More 6 cm

N&'t-
N

RIY DH

SEASON 2021
vl o _wg o

(reangine
&«

Full logo with Tagline

More 6 cm

N&'t-
PN

RIY DH

SEASON 2021
Wyl g o

Fulllogo

Less 6 cm

RIY BH

S EASON 2 021
wb—p— o _wg o

[ragine
Core)

Word Mark with Tagline

Less 6 cm

RIY DH

SEASON 2021
N g wg o

Word Mark

Less 6 cm
i
@D

Tagline
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LOGO

2.8 COLORED & REVERSED LOGO

Contrastin colorsis essential.

When logo is placed on a white background,
the logo used must be of full color.

When logo is placed on a black background,
the logo used must be of white color.

RIYADH

S EAS ON 2 0 21
Wl o wg o

(g
® rore
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LOGO

2.9 LOGO ONBACKGROUNDS

Contrast between logo color and background
coloris essential.

When logo is placed on a light background, logo
used must be of full color.

When logo is placed on a dark background, logo
used must be of white color.

RIYARH

Sty
==
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LOGO

2.10 SECONDARY LOGO

The logo must be used in full blue color only
when the primary options are inapplicable.

N& -
P

RIYADH

S EASON 2 021
Wl I o g o

(g
o rors

One Color Version
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LOGO

2.1 INCORRECT LOGO USAGES

The logo should always be reproduced from
the master artwork provided to maintain

the integrity and promote the consistency of
the brand. It should never be altered, redrawn,
or manipulatedin any way.

The examples demonstrated illustrate possible
misuses of Riyadh Season logo that should be
avoided.

zzzzzzzzzz

Changing the Logo
Color

(8 X
(e

[

zzzzzzzzzz

Creating aLine
Version

X
\J =17

Nm
i\
(ragine
[ _more]
Removing any

Part from the Logo
Structure

uuuuuuuuuu

Deforming the Loge

.\‘;""'(r X
Iy
RIY.DH

Changing the Dot Color (only
whenthe logo is in motion it
will be allowed).
F.ﬁx
RIY.

s

Changing the Letters
Colors

ssssssssss

Removing the Dot Shape
from the Tagline

N X

s s
VA PP

&

Adding Effects

MR x
il |}

Do Not Fiil with
Patterns

ssssssssss

Placing the Logoin
Shapes

ya...
I‘.'

Creating Other
Versions
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LOGO

2.12 CO-BRANDING POSITIONING

To make sure that Riyadh Season logo is well
presented in co-branding, always place the logo
at the top left corner as demonstrated.

[
[
1009, SIZE
1009, SIZE
partner’'s
809 SIZE / zone logo

nnnnn
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LOGO

2.13 CO-BRANDING

A feature of our brand is being dynamic yet solid,

therefore, it will have a unique presence with
any co-brand.

The following guides how our logo shall
be co-branded with other logos, keepingin
consideration the clear space.

\5 l“l ((»-

oy

Dmv PH

ssssssssss

o

N ﬂ (~

.\

/ zone logo DO.'Y ."O(

zzzzzzzzzz
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LOGO

2.14 ZONELOGOS

The logos demonstrated are Riyadh Season
zones logos.

7 ,‘ RUH RIYADH RIYADH Wﬁ’f&)
SEASON
rﬁ A oAk | WONDERLAND
O] Of—
. = ORIBAY FiELD
AFARI oLl o STIETCR—
S)louw Lialyy Uigd%myadh ’

¥

ol_wulldp i
ALSALAM TREE

KHALOHA
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TYPOGRAPHY

3.1 TYPOGRAPHY TYPEFACE

SOMAR

Typography plays animportantrolein
communicating an overall tone and reinforces
our personality and ensures clarity and harmony
in all Riyadh Season communications.

For both, English & Arabic, SOMAR, provides
the sense of enthusiasm and excitementinto
the entire Riyadh Season communications, as
the primary corporate typeface.

IMAG

INE MORE

w

PRESS TO DOWNLOAD FONT
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TYPOGRAPHY

3.2 ENGLISHFONT STYLE

SOMAR

The primary English and Arabic typeface is
SOMAR. [t is modern and dynamic whilst
communicating with confidence.

Itis distinctive and carries communication at
larger sizes whilst retaining clarity and focus at
smaller sizes.

It comes with variety of font weights to meet all
needs.

ENGLISH

Heavy

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zz
1234567890

Bold

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zz
1234567890

Medium

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr
Ss Tt Uu Vv Ww Xx Yy Zz
1234567890

Regular

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qg Rr Ss
Tt Uu Vv Ww Xx Yy Zz
1234567890

Light

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn Oo Pp Qg Rr Ss
Tt Uu Vv Ww Xx Yy Zz
1234567890
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TYPOGRAPHY

3.3 ARABICFONTSTYLE

SOMAR

The primary English and Arabic typeface is
SOMAR. [t is modern and dynamic whilst
communicating with confidence.

Itis distinctive and carries communication at
larger sizes whilst retaining clarity and focus at
smaller sizes.

It comes with variety of font weights to meet all
needs.

rl I“"..'h:
éebbkﬁwuﬁuﬂjﬂnéeedﬁdﬂ_yﬁ

Jgoyop - 9 w . .

h QAVIOEMTCI e b
éebb@lpuﬁuuminéaadilduyﬁ

S 9o yp g @

SQAVIO0EPCI CETTETE SRS
Léggbbubkpujuuujjjaéaa&ugi

J9goypddg )

SQAVITO0EPTI gpleha
WEggbb e wildddaauuygl

Jgoygpeddg
9 AVIO0ERT] JeTlehNlah
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TYPOGRAPHY

3.4 ENGLISHPARAGRAPHSTYLE

SOMAR

Typographic hierarchy is another form of visual
hierarchy.

It presents lettering so that the mostimportant
words are displayed with the mostimpact so
users can scan text for key information.

Typographic hierarchy creates contrast between
elements.

The font weights are as the following:
Main Title: Bold

Subtitle: Medium

Body text: Light

1009,
50%

25%

MAIN TITLE

Subtitle Subtitle

Starting with the emblem, the focus was on highlighting AIMasmak
Castle, which is the start point of KSA's prosperity & a remarkable
sitein Riyadh. Adding colorful colors toreflect the vibrant & cheerful
vibe the season possess, in addition of having the negative space
between the buildings to make it visually appealing & give it a
powerful presence.

Surrounded by fireworks from both sides, emphasizing on the
festive feeling of the season.

Moreover, a bold & daring logotype was added to make RIYADH
stand out and leave a remarkable print wherever used.

RIYADH SEASON BRANDING GUIDELINE

© 2021 ALL RIGHTS RESERVED

PAGE 27



TYPOGRAPHY

3.5 ARABICPARAGRAPHSTYLE

SOMAR

Typographic hierarchy is another form of visual
hierarchy.

It presents lettering so that the mostimportant
words are displayed with the mostimpact so
users can scan text for key information.

Typographic hierarchy creates contrast between
elements.

The font weights are as the following:
Main Title: Bold

Subtitle: Medium

Body text: Light

Syl Jlgisli

Jicall jlgisll
a_206g0q dudg2 ull dupell d Aloall jloojl duly dhabi o Lo Uhil
lanoll a=ld jipl e jleunll JI_OJ_le_L” B Ul sy Al
Lo5 aagulg auginll doxaoll clgall ju4aei dlg_ll al CLawsl
aaluo Liangl jisl Lipny I_JIJAJI_Q_ouI J—=2Jg . .0owgall LgJ 2 Lody
Ul Ul oyl oy crhiadg Ligd [jgmn Lpaiol yullall o dudw
L0wgoly yulainul jge il JLle 5Ll awil

ey iig oLl dals jiii (uing (pll dals jleadll gl @ 1ol
A adyhy dryjc i oAUl Lilea woaniwl Lol =il aony
ol aialog

100%,

50%

25%
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OR SCHEME



R=038 G=094 B=166

HEX=265ea6

C=01 C=73

M=73 M=08

Y=82 Y=79

K=00 K=00
R=240 I G=107 B=064 R=069
HEX=f06b40 HEX=45ab69

G=171

B=105

R=173 G=036

HEX=ad247d

B=125

R=212 G=038

HEX=d42654

B=084

R=010

G=171

HEX=0aabcc

B=204



COLOR SCHEME

4.1 PRIMARY COLORS

A dynamic feature of our identity is that our color
palette can be used in different percentages as
demonstrated.

The color tints shall be only used on background
designs, notin typography nor pattern.

DARKER 209K 1009, 70%
DARKER 209K 1009, 70%

DARKER 209K 100%, 70%,

DARKER 209%K 100%, 70%,

DARKER 209K 100% 70%

DARKER 209K 100% 70%

DARKER 209K 1009, 70%

409

409,

409,

409,

409,

409,

40%,

10%

10%

10%

10%,

10%,

10%,

10%,
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COLOR SCHEME

4.2 BACKGROUND COLORS

Contrastin colorsis essential.

When logo is placed on a white background,
the logo used must be of full color.

When logo is placed on a black background,
the logo used must be of white color.

The background colors may be any from
the color palette, as demonstrated.

N&'

7\

RIYADH

S EASON 2 021
Wl g g o

(rngine
o rorc

N -

7\

RIYADH

SEASON 2021
wb—y—llo_wg o

(rgine
® rors

A

7\

RIYADH

S EASON 2 021
Wl o wg o

[rcgue
® rore

N&-

7\

RIYADH

SEASON 2021
wlb o g o

(ngine
® o)

N& '

7\

RIYADH

SEASON 2021
w I o vg o

(rguse
o rore

A

7\

RIYADH

SEASON 2021
vl o wg o

[rgine
® o)

N&%

7\

S EASON 2 0 21

- I o ug

(magine
(@ more)
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RIYADH SEASON...A WORLD OF
ENTERTAINMENT AND HAPPINESS



GRAPHICS

SHAPES & PATTERNS




DESIGN & VISUALS

5.1 HOW TO CREATE SHAPES

The following guides the creation of shapes.

Always begin with drawing the dot, then
duplicate the dots to create a shape that consists
of aline and a dot.

Take into consideration that the maximum
number of dotsis (5 dots).

N -

DRAW ADOT

FINAL SHAPE CONTAINS
LINE AND DOT

o ©

DUPLICATE THEDOT

v/

MAXIMUM NUMBER
OF DOTSIS (5 DOTS)
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DESIGN & VISUALS

5.2 SHAPES STRUCTURE

Animportant part of our graphic look & feel is
the usage of lines and dots.

Shapes are created with a dot and rounded lines
only, these shapes has specifics to build
the pattern.

Resultingin a playful, flexible, & colorful shapes
that resemble the limitless fun & imagination
coming along with the season.

The following pages will guide you on how to
use our pattern in different formats to ensure
a consistent brand that is bold & visually
appealing.

Rounded line and a dot

A line and a dot on the top

Aline and a dot on the bottom

Intersecting shape of a line & a dot

Intersecting shapes of two lines and a dot

A bottom intersecting shape of a line & a dot, with having a
rounded upper line

RIYADH SEASON BRANDING GUIDELINE
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DESIGN & VISUALS

5.3 SHAPES DESIGN EXAMPLES

In design visuals, shapes must be used.

The following demonstrates different shapes
usages in design visuals.

HERE IS

RIYADH HEART

RIYADH SEASON...A WORLD OF
ENTERTAINMENT AND HAPPINESS

HERE IS

RIVADHHEART g &

RIYABH

" pmagine
(@ more]

HERE IS

RIYADH HEART™

s RIYADH

| i
=D
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DESIGN & VISUALS

5.4 HOW TO CREATE PATTERN

When used in a horizontal perspective,
the following rules must be applied:

1.

2.

All shapes used must be of the same size.
All shapes must be directed in the same
direction.

Dots must be used alone or merged with a
line from the edge.

When merging lines, a dot must be created
between them.

. Number of dots in a row must be equal or

less than the number of lines used.
709% of the colors used must be light colors
(Yellow, Orange, Green, Cyan).

HORIZONTALLY

RIYADH SEASON BRANDING GUIDELINE
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DESIGN & VISUALS

5.4 HOW TO CREATE PATTERN

When used in a vertical perspective,
the following rules must be applied:

1.

2.

All shapes used must be of the same size.
All shapes must be directed in the same
direction.

Dots must be used alone or merged with a
line from the edge.

When merging lines, a dot must be created
between them.

. Number of dots in a row must be equal or

less than the number of lines used.
709% of the colors used must be light colors
(Yellow, Orange, Green, Cyan).

VERTICALLY

RIYADH SEASON BRANDING GUIDELINE
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DESIGN & VISUALS

5.4 HOW TO CREATE PATTERN

When usedin a diagonal perspective (45
Degree), the following rules must be applied:

1.

2.

All shapes used must be of the same size.
All shapes must be directed in the same
direction.

Dots must be used alone or merged with a
line from the edge.

When merging lines, a dot must be created
between them.

. Number of dots in a row must be equal or

less than the number of lines used.
709% of the colors used must be light colors
(Yellow, Orange, Green, Cyan).

DIAGONALLY

RIYADH SEASON BRANDING GUIDELINE
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DESIGN & VISUALS

5.5 BRANDING USAGES

To ensure flexibility and consistency of our
brand identity, demonstrated are different
pattern usages for branding purposes.

Pattern must be used on white background.

Expanded-scale shapes can be used on colored
backgrounds as demonstrated.

PATTERN & SHAPES USAGES

YHERE IS~

RIYADH HEART

HERE IS

RIYADH HEART

RIYADH

SON 2021
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DESIGN & VISUALS

5.6 PRODUCT USAGES

To ensure flexibility and consistency of our
brand identity, demonstrated are different
pattern usages for product purposes.

Pattern can be used on white and colored
backgrounds as demonstrated only in
production.

PATTERN & SHAPES USAGES

,,
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DESIGN & VISUALS

5.7 PATTERN MISUSES

To ensure consistency of our brand,
the following displays misuses of the pattern
which must be avoided.

MISUSE 1: Don't use the dot in a partial scale, it
must be fully inside or fully outside the line.

MISUSE 2: Don't add spaces between the
pattern.

MISUSE 3: Don't use pattern in different
directions and sizes.

MISUSE 4: Don't use same color of lines or dots

that are near to each other.

‘o

&‘

D -

/

Y,
2R

MISUSE 3 MISUSE 4

a
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DESIGN & VISUALS
5.7 PATTERN MISUSES
To ensure consistency of our brand,

the following displays misuses of the pattern
which must be avoided.

MISUSE 5: Don't use pattern as lines without

fore YHERE IS -

RIYADH HEART

L ) 4 3 i
- ¢} sublitles goeshere
‘;’ | - /
K

MISUSE 6: Don't use pattern on small scales.

MISUSE 7: Don't use pattern onimages. ""

MISUSE 5 MISUSE 6 MISUSE 7 MISUSE 8

MISUSE 8: Don't use pattern on design visuals.
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lcons are developed to reflect our identity.
To maintain consistency, icons are designed
using dots & lines from our identity.

Theicons displayed are used in small scales.

600000 E

Prayer Room Toilets Toilets / Female Toilets / Male First Aid Info Point Taxi Ambulance

®O ¢

Ticket booth VIP Entrance Food Trucks Lost & Found Priority Parking VIP Parking Valet Parking Shuttle

Tour Nursery Gift Shop Baby push chair Direction Signs
Parking

Buggy in Head Quarters Office CCTV Deaf and Hearing Visual Impaired Weelchair
Sahara City Impaired Accessible
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lcons are developed to reflect our identity.
To maintain consistency, icons are designed
using dots & lines from our identity.

Theicons displayed are usedin large scales.

A

ADVENTURE

\',

NATURE

+

SKATING
o

MOVIES

?

HERITAGE
& CULTURE

v

o~

-
S

COMEDY

)@

TOILET

Tl

BUSINESS RELATED

@

SPORT
°
'

THEATRICAL
SHOWS

@

CARS

M

P

COFFEE/
BEVERAGES

[\

SHOPPING

€
~ Q
CARNIVALS

i

ELEVATOR

L-

START

ARTS

GAMING

A

CIRCUS

G

Weelchair
Accessible

X
|4

LITERATURE
&POETRY

<&

Visual Impaired

Il

MUSIC

A

FASHION

\T4
S

MAGIC

AN

Impaired

Deaf and Hearing

Q)

PRAYER

Az

CYCLING

3

ICE-CREAM
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GRID SYSTEM

DESIGN & VISUALS




GRID SYSTEM

7.1 LOGO POSITIONING

v nYioH h!!.mi:"
/":g” /w /w
The following grid is created to guide you in
Riyadh Season logo positioning whenit's
the only logo used. o
(ringine
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GRID SYSTEM

7.2 VERTICAL TEMPLATES

VLIUY !H - i QIYADH ok RIYAPH
frgine e edsg : | s
The following grid is created to guide you in n
using the identity with Riyadh Season logo and
otherlogos.

Title

subtitles goes here

parners zone zone pariners
logo oo ogo logo Togo
T + X
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GRID SYSTEM

7.3 HORIZONTAL TEMPLATES

The following grid is created to guide you in
using the identity with Riyadh Season logo and
otherlogos.

RIYADH RIYADH
s pls
[ more] @D

nnnnnnn

nnnnnnn

RIYABH

(magine
fo--

RIYAPH

[regine
o1

Title

subtitles goes here
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GRID SYSTEM

7.4 COLORED TEMPLATES

RIYADH

[magine
=D

Typography designs need a clear space to be
easily readable for everyone.

Thus, single shape must be usedin any
typography design to ensure an attractive design.

s goes here

If used in an appropriate way, it can provide
focus internally &reflect our brand correctly
externally.
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GRID SYSTEM

7.5 IMAGE BASE TEMPLATES

To highlight the focus on the image, our pattern
will be used as a single shape.

If used in an appropriate way, it can provide
focus internally &reflect our brand correctly
externally.

i LIV OH

(g
[_more]

RIYABDH

[ [rmiagine
=D

RIYABH
[ jmagine
[® rore]
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GRID SYSTEM

7.6 ISOLATED TEMPLATES

With our flexible brand, shapes or patterns can
be used with isolated objects.

When used asinimage 3, clear space,
equivalentin size to the used shapes, must be
formed in between to ensure consistency in
design.

If used in an appropriate way, it can provide
focus internally &reflect our brand correctly
externally.

tles goesthere

Title

subtitles goes here
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GRID SYSTEM

7.7 SOCIAL MEDIA TEMPLATES

The following grid is created to guide you in
using the identity with Riyadh Season logo and
otherlogos.

RIYADH

RIYADH

Jmagite
=D

RIYADH

(magine
=
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Throughimagery, our brand has the power to express our personalities and values.
The following rules must be followed when choosing images to ensure a professionally and visually appealing result.

Rule 1: Rule 2: Rule 3: Rule 4:
Good focal point inimages, Have good clear space for text. Mid tone colorimages Mid contrast inimages
whether human or object focus.



WITH OURDYNAMIC
BRAND IDENTITY...
NOTHING IS IMPOSSIBLE




VIDEOGRAPHY

TEMPLATES




VIDEOGRAPHY

9.1 PRIMARY DISTRIBUTION
(SAFE AREA)

The suggested division of the video page is by
the following international percentage, so divide
the page into 16 squares in width and 9 squares
in height.

For margins, it will be the size of one square
around the page.

16 X

1920 PX

9X

1080 PX
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VIDEOGRAPHY

9.2 PRIMARY DISTRIBUTION
(Logo)

The suggested division of the video page is by
the following international percentage, so divide
the page into 16 squares in width and 9 squares
in height.

As for the location of the logo, itis advisable to
be centred in the middle of the page in length

and width. Logo size is 4 squares.

Logo will be used in the video only in the outro.

8X

CENTRED

8X

).3‘(,.

A

S EAS ON 2 021
Wl g wy o

(rngine
Cmore!

16 X

1920 PX

45X

4X

45X

1080 PX
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VIDEOGRAPHY

9.3 VIDEO DISTRIBUTION
(Video Title)

The textis concentrated in the center of
the video.

Font: Somar
Size: 100
Color #white

Juuigll glgis| lio
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VIDEOGRAPHY

9.4 VIDEO DISTRIBUTION
(Lower Thirds)

When using text over the video, please keep
the following in mind:

Use shape as demonstrated

Text coloris #white

Headline:
Font Size 80

Subtitle:
Font Size 60

Juuiyl lgisilio
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VIDEOGRAPHY

9.5 VIDEO OUTRO

The basic shape of the outro using white
background.

Na -
Bl
RIY . DH

SEASON 2021
wb—yp oo wg o

(renginme
«o

PRESS TO DOWNLOAD
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https://drive.google.com/drive/folders/1CJqWmle2E7GuAj7BvZvZ6NY2WBnHWhnB

VIDEOGRAPHY

9.6 VIDEO TECHNICAL
(SPECIFICATIONS)

Please note and take into consideration that
video and video files are photographed and
produced with high quality and with a clear focus
to the needed elements.

THE FOLLOWING LISTED ARE THE MINIMUM
REQUIREMENTS.

AS FOR TRANSITIONS, PLEASE USE SIMPLE, BASIC AND FREE OF STRONG EFFECT TRANSITIONS THAT

WILL AFFECT THE TRIM AND IMAGE CLARITY.
16:9 Aspect Ratio
Video Codec; HIr64
Color Correction/ Grading Thumbnail photos: PG, .GIF, png, bmp
Audio Codec: AAC
Hz 48000 : Sample rate
Resolution: 1080
HD
File Type: MP4
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VIDEOGRAPHY

9.7 SUGGESTED PATTERN

The following are examples for trims using our
shapes in videos.

The shapes should be moving in the same
direction and of the same size.
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VIDEOGRAPHY

9.8 TRANSITIONS

To showcase our identity, the followingis
an example of the transition to be used in
the videos.

The pattern should be moving in the same
direction & of the same size.
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WAYFINDING &
INSTALLATION
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Details here here
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APPLICATIONS




The following applications are applied based on the identity
branding rules.

Pattern must be used on white backgrounds & if used as an
expanded-scale shapes itcanbe used oncoloredbackgrounds.
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Ticket Number

STC20254DE

Dynamo Magic Show

Event Date
0c118-21,2021

3 Daystier event ticket

Sub Total (2)
Taxes

Total Amount
’ |
[=] %=

£ []
i

Scan Barcode Here
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The following applications are applied based on the identity
product rules.

Pattern can be used on white backgrounds or colored
backgrounds. lllustrations can be wused in products.
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IMAGINE MORE FOR KIDS

12.1 HOW TO CREATE ILLUSTRATIONS

Colors: Stroke: Skin:

#00a9¢ch #204f8c W #008fab

Embracing our playful brand identity, illustration
style is developed to be used for kids related #2660a5
material.

#eea06¢c

The following rules are created to guide youin
developingillustrations.

On Outfits Face

3pt Round Neck

#44a869 #b11c46 #2f824e (Iptsize) Hands
Feet

#e25e50

Colors, strokes, and skin tone must be followed
as demonstrated.

#e86¢c42 #e3bal2

On Ear Outline / Hand Lines
3pt Round
(Iptsize)
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IMAGINE MORE FOR KIDS

12.2 CHARACTER STRUCTURE
(MALE)

Characters have beenillustrated as part of our
dynamic and cheerful brand identity for kids
usages.

To maintain a consistent brand identity, dots are
used to create characters. Number of heads
demonstrated and rounded edges must be taken
into consideration.

The following rules are created to guide youin
developing similar characters.

feet

(") min. 9 heads

( max. 12 heads

ARl

RIYADH SEASON BRANDING GUIDELINE

© 2021 ALL RIGHTS RESERVED

PAGE 112



IMAGINE MORE FOR KIDS

12.2 CHARACTER STRUCTURE
(MALE)

Characters have beenillustrated as part of our
dynamic and cheerful brand identity for kids
usages.

To maintain a consistent brand identity, dots are
used to create characters. Number of heads
demonstrated and rounded edges must be taken
into consideration.

The following rules are created to guide youin
developing similar characters.

(") min. 9 heads

() max. 12 heads
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IMAGINE MORE FOR KIDS

12.3 CHARACTER STRUCTURE
(FEMALE)

Characters have beenillustrated as part of our
dynamic and cheerful brand identity for kids
usages.

To maintain a consistent brand identity, dots are
used to create characters. Number of heads
demonstrated and rounded edges must be taken
into consideration.

The following rules are created to guide youin
developing similar characters.

() min. 9 heads

( max. 12 heads
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IMAGINE MORE FOR KIDS

12.3 CHARACTER STRUCTURE
(FEMALE)

Characters have beenillustrated as part of our
dynamic and cheerful brand identity for kids
usages.

To maintain a consistent brand identity, dots are
used to create characters. Number of heads
demonstrated and rounded edges must be taken
into consideration.

The following rules are created to guide youin
developing similar characters.

knees

feet

(") min. 9 heads

() max. 12 heads

i
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IMAGINE MORE FOR KIDS

12.4 FACIAL EXPRESSIONS

The following illustrations explains how
characters can be used with various facial
expressions in kids related material.

Other expressions can be developed using
the same illustration style.

ey
goossd
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IMAGINE MORE FOR KIDS

12.5 CHARACTERS POSITIONS

The following illustrations explains how
characters can be used in different positions.

Other positions can be developed using
the same illustration style.

LA g N

Sitting

Playing

Running Standing
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IMAGINE MORE FOR KIDS

12.6 SUPPORTING ELEMENTS

The following illustrations explains how
supporting elements can be developed.

Other elements can be developed using
the same illustration style. Keeping in mind that
all edges must be rounded.
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IMAGINE MORE FOR KIDS

12.7 MURAL DESIGN

The following illustrations explains how a full
mural can be developed using characters and
supporting elements

Other murals can be developed using the same
illustration style. Keeping in mind that all edges
must be rounded.
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WITH RIYADH SEASON.....
EXPECT THE UNEXPECTED
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