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The application of identity starts from a deep
understanding of the identity aspects and details in
orderto create marketing communication messages
that relate to the audience and the identity targets
emotionally and visually. In this guide, we outline the
main features and formulate the ideal methods for
how to use the identity.
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Why this Manual?
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The following manual is intended to enable you
from exploring the main components of the Sports
Boulevard identity that form the pillars of our
visual language. It is necessary to comprehend the
Sports Boulevard identity dimensions to ensure
applying it with the desired effect by integrating
all the visual identity elements.



Sports Boulevard
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Logo type
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Sports Boulevard
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Sports Boulevard - Secondary
Applies to: If the horizontal space is limited.
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Logo
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A logo is a graphic mark used to aid and promote
public identification and recognition.
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Logo symbol
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Sports Boulevard - Primary
Applies to: print and digital marketing.

Sports Boulevard Foundation - Official usages
Applies to: stamps, official papers etc.


https://riyadhalmasar-my.sharepoint.com/:f:/g/personal/marketing_sbf_gov_sa/Evhax6FvQ4pNi4y_aekR-ucBmn0rKhVDcauv40Y-C3dllg?e=tfo0Ob

Jledill U

The logo Structure
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The logo's symbol is inspired by the six elements:
cycling, culture, sports, mobility, water and resilience.
The concept of connectedness was used to reflect
the different experiences of the development.
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Sports Boulevard

Printed applications
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30mm
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Clear space and Minimum logo sizes
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Sports Boulevard

Digital applications
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Whenever you use the logo, it should be surrounded
with clear space to ensure its visibility and impact.
No graphic elements of any kind should invade this
zone.
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To maintain a clear appearance of the logo elements,
consider using the smaller size.
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Sports Boulevard
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The Logo Positioning
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The main position of the logo is to the right of the
design space in Arabic and English documents.
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Logo color variations Jleaill (jgJ O LA
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Application on a background
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To ensure that the logo appears optimally, the colors
of the logo backgrounds have been selected.
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Do not change the size of the of
the logo elements.
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Do not add effects to the logo.
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Do not use colored background

other than the ones specified.
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Sports Boulevard
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Don't rearrange the elements of
the logo in any way.
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Don't change the logo colors
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Do not place the logo onto busy
photo.
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Do not change the proportions of
the logo.
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Don't use outlines on the logo.
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Do not delete any part of the logo.
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Logo Misuse
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Some examples of what not to do with the brandmark
toensurethecredibility and legibility of the brand.
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Color plays an important role in the SBF identity.
Consistent use of these colors will contribute to the
cohesive and harmonious look of the SBF brand

PANTONE: 306 C PANTONE: 636 C PANTONE: 359 C identity across all relevant media.
C71M:9Y:2K:0 C:44 M1 Y:7 K0 C:39 M:0 Y:64 K:0
Hex: 00b2e3 Hex: 87d1e6 Hex: a1d683

PANTONE: 605 C PANTONE: 158 C PANTONE: Neutral Black C PANTONE: WG 1C
C:15 M113 Y100 K:0 C:3 M:66 Y:99 K:0 C:72 M:66 Y:64 K:72 C:15 M:14 Y17 K:0
Hex: e0cc00 Hex: ee7623 Hex: 222222 Hex: d7d1cb
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Typography
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Bold crgopJUdguVLLeBbyYpydywjjizjpaooul
Regular crgo(pJUGuEchbbywubyjjizdayboul
All our brand applications should follow the same
typography styling principles.
FS Koopman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz

Regular

FS Koopman

Medium 1234567890
Regular 1234567890
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Presentation
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Presentation Main Title Uugquwl

Subtitle Title, second line
Month, Year

FrRsantation Main Tiis We ask all employees to view the PowerPoint User-

Subtitle Title, second line “Month, Year .
Guide.
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Icons
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An icon is a schematic diagram to help the user
express the content easily.



https://riyadhalmasar-my.sharepoint.com/:f:/g/personal/marketing_sbf_gov_sa/EqT1tCIWFONGnktuORBQa7YB1t5GdiaMWyAKB3vehZQD3w?e=kj2AHW



mailto:Marketing@sbf.gov.sa



