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INTRODU

The most important way of expressing
our brand is through our identity. This
brand manual will help differentiate
us from our competitors and provide

a modern and distinctive image to our
clients, staff and the general public.

These guidelines offer an overview of
the thinking behind the identity — what
it is, it's construction, and why it is
vital that we use it in the right way. It
provides simple guidance to managing
our identity to ensure it is expressed
consistently across all applications.

Please ensure that you understand and
use this manual to maintain a correct
and consistent visual identity.

CTION
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Our Bra_md 1.7
Overview

SEC

Facts

Mission

Saudi Electricity Company (SEC) is

a leading utilities company based in
Riyadh KSA and is a semi-government
institution. It was created by merging
all Saudi regional electricity companies
in the Central, Eastern, Western and
Southern Regions including ten small
companies in northern KSA plus
electricity operations managed by The
General Electricity Corporation into what
is now Saudi Electricity Company (SEC).

Today, Saudi Electricity Company

not only powers the Kingdom, but
energizes the world as it powers Saudi
oil production via providing energy to
shareholder/partner Saudi ARAMCO.

Vision

Saudi Electricity Company (SEC) is
committed to excellence, generating
reliable power through high standards
of safety and quality whilst caring

for the environment and delivering
sustainable benefits to its customers,
employees, shareholders and society.

Purpose

Saudi Electricity Company'’s (SEC) vision
is to become a globally recognized

public utility company in electric power
generation and distribution, increasing
the company’s revenues and enabling the
Kingdom to be proud of its achievement.

Creating energy opportunities to
improve lives and businesses in the
Kingdom and beyond.
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Our Brand 12
Brand Values

What are behind the brand values?

Caring

Active

Progressive
Excellence

Duty
Human Focus

How we think How we act How we relate
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Our Brand 13 _
Brand Promise

People First:
Enabling better
energy futures

Tone Of Voice

Determined
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Our Brand 14
Brand Principles

The main focus of SEC visual
communication (look & feel) should lie on
absolute clarity & simplicity that will allow
brand engagement reaching outstanding
customer experience.

This comprises certain qualities &
features; i.e., Human focus progressive
movement, differentiation and Credibility,
accessibility and comprehensiveness,
and level of Services beyond today's
boundaries (speed and quality).

This certainty should be reflected in the
brand identity of SEC.

How will this certainty
be reflected?

In clear messages in an enhanced
logomark/logotype based on
revolutionary approach in simple yet
balanced shapes and layout; legible
& clear typography using the primary
main colors that represent a theme,
using a range of secondary colors for
a clear structure of products, services,
and brand architecture. Honest &
trustworthy style photography; that is
overall brand look and feel.
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INTRODU

This section covers the key elements
that make up SEC, from the brandmark,
colors and graphic device up to the
typographic style. It shows you what
these key elements are and how to
apply them correctly and consistently
throughout the various applications.

It is essential that the key elements be
applied correctly and consistently.
However, there is enough flexibility

to always produce fresh, creative and
differentiated communication pieces.
It is not essential to use every element
on every item of communication, but it
is important to deliver a strong brand
message without compromising the
brand identity.

CTION
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Basic Elements 21

Symbol

The artwork shown here illustrates the
basic grid in constructing the SEC symbol.

The circular shape represents energy
wave movement. A circular movement
with central focus, stressing on our main
promise of ‘people first'. The circular
movement reflects SEC 360-degree
services (duty/care).

The symbol consists of 2 curved energy
waves that are rotating in a path much
similar to the magnetic field that creates
energy. The circle or dot relates to humans.

WAVE 2

WAVE 1

Human-centric
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Basic Elements 22
Logo Inspiration

The artwork shown here illustrates the basic ~ .,
grid in constructing the SEC symbol.

The circular shape represents energy
wave movement. A circular movement
with central focus, stressing on our main
promise of ‘people first'. The circular
movement reflects SEC 360-degree
services (duty/care).

The symbol consists of 2 curved energy
waves that are rotating in a path much
similar to the magnetic field that creates
energy. The circle or dot relates to humans. .
Circular Energy Movement Humans Logo
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Basic EIemgnts 2.3
Construction
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SEC logo is constructed from 2 elements
as shown in the left figure.

- SEC Symbol
- SEC Wordmark

The dot circle in the logo mark has

been measured as the X-height, this is a
base that we will be building the whole
elements of the logos around.
Colorways have been studied to
differeniate SEC consistently from other
competitors as it will be shown in later
stages.

The solid red keyline represents our
logo’s free space. Nothing other than our
logo should appear within this space.
This keyspace has been determined by
using the yellow circle in the logo as the
basis for the X-height.

SEC typeface has been attached to
the symbol, and should abide with the
alignment presented.

Full Color Version

Measurements
Minimum use of the logo should not be
less than 30mm in width.

Colorways
The logo when used can be used in 2
colorways.
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Basic Elements 2.4
Core Color Palette

Primary Colors Secondary Colors
PANTONE Color PANTONE Color
Coated 286 ¢ Coated 280 c
Pantone CMYK CMYK
286¢ C:100 - M:85 - Y:10 - K:0 Dark Blue C:100 - M:89 - Y:29 - K: 32
RGB RGB

R:30 - G:70 - B: 145 R:25 - G:43 - B:92

PANTONE Color PANTONE Color

Coated 1495 ¢ Dark Gray Coated
Pantone CMYK CMYK
1495¢ C:0 - M:53 - V:87 - K:0 C:0 - M:0 - Y:0 - K:80
RGB RGB

R:247 - G: 143 - B: 58 R:88 - G:88 - B:88

PANTONE Color
Coated 60% Black

CMYK
C:0-M0-VY:0-K:60
RGB

R:130 - G:130 - B: 130

60% Black

Paint Colors Code

Jotun (Coloring building)
RAL 5002

Jotun (Coloring building)
RAL 1003
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Basic Elements 25 _
Black and White Version

Logo can be used in black color for
special purposes, i.e when using fax N b eSU 200 gaud! AS 4t
etc... Saudi Electricity Company

Using the logo in black and white is wee
not recommended. It should only be

used when full color and single color

production is impossible, such as in
certain press/print application, etc... N

;L})@ﬂ’ z,.ﬂ’a.m." K}ﬂl‘
Saudi Electricity Company
palal go plisl Jozi

Image Background

Brandmark on different backgrounds

SEC logo is preferred to be always used
on white or very light grey background.

If needed, all the primary colors can
be used as backgrounds for the SEC
brandmark, examples of which are
shown on the right.

A background for the brandmark
should be of an even tone and provide
sufficient contrast to ensure legibility.
This rule also applies to a photographic
background.

v e b Sl Qs gawts AS L4
Saudi Electricity Company
sl go glish Jo=i
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Basic Elements 26

Solid Backgrounds

C
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Basic Elements 2.7
Clear Space

FIGURE 01: SEC brandmark clear space

To ensure prominence and legibility, /
the brandmark is always surrounded 2
by a minimum area of clear space. No

graphic device, imagery or type should

ever encroach into this area. The

construction of the clear space area is

based on the X’ which is measured by

the height of the orange dot, as shown. X

| B
F

L
B
&
£
A
E.

_____

<pace aa shown an n Figura 01 " Saudi Electf)l(:'gzity Company|

Ratio of length to height is approximatly rQﬁ.lal LJ'D U LQ_‘-IJ LJ_Q&’
4/131/3.25 : o

2 %
Please remember that the clear space \X /

shown is a minimum and should be
increased if needed in all applications | | | | | | | | | | | | | | | | | | l | | | | | | |
wherever possible.

However on printed material logo’s F

inside box cannot be any less than 5 - ( . sl 2 |4 i
mm to the edge of artworks. A6 4o 3"“"‘ gt

X
.....

Saudi Elect ,;,jcity Company

5mm ................. iU-DULQ-‘jI-‘, I R

FIGURE 02: Logo cannot come
with 5mm to cropping edges

5 mm
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Basic Elements 23

Arabic Tagline

Tagline should always be aligned to the
left and the X-height separates it from

the clear space and the emblem. Xzﬂ \ v s L J'@S'" 44; M | AS ).m’ {

The minimum area of clear space is 2x

space as shown on in Figure 02. Saudl EIQCtrICIty Company

X X

FIGURE 02: SEC brandmark with tagline

We can use the logo vertical if the @D

visual is vertical

D
N

)
N
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\
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Basic Elements 2.9

English Tagline

Tagline should always be aligned to the
left and the X-height separates it from

X
the clear space and the emblem. X::H \ ‘_ ;uw “AM‘ 6ﬂ'

The minimum area of clear spaceis2x | T | IS\ ~ iy
space as shown on in Figure 02.

Lot
-

2 2
" X
FIGURE 02: SEC brandmark with tagline
We can use the logo vertical if the o 22)
visual is vertical N N

oY
N
n
N
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Basic Elements 210 _
Scaling and Minimum Size

Specifying the brandmark size

The size of the brandmark is specified by
measuring horizontally from the extreme
left of the symbol to the extreme right of
the wordmark (see Sample 01).

o 0 v st aasgaun as,an
\ Saudi Electricity CQmpany

a)al (o il Jo=i

SAMPLE 01: How to measure SEC brandmark

Minimum size

The minimum size of the brandmark
is 30mm as shown in Sample 02. The
brandmark is scalable and there is no
limit on the maximum size.

Note: This brandmark size is a minimum
and should be increased wherever
possible, depending on the reproduction
process and to ensure legibility.

30mm

o s b eSU Aasgaud) AS pat
Saudi Electricity Company
s dal po QLS Josi

SAMPLE 02: SEC brandmark minimum size
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Ba_sic Elements 211
Alignment

8

£ Lo pgSU 283 gnaad | 45,“.:‘

When aligning text, imagery, a graphic SaUdl Electricity company

device or other items with SEC i R S
brandmark, always align along the five
points shown in the illustrations.

i1 (2}
o L3 pgSAY Asa gaudf AS pit h. £ L pgSUY Zan gt AS A8 o o b Sl A gaud) AS SAN .
Saudi Electricity Company Saudi Electricity Company Saudi Electricity Company
palal go Ylish Jowi padal po Ylaik Jo=i | padal go Ylail Jowi
6\ s LS Axagaudt AS pal . v s heSU Aasgandt As At www.se.com.sa
Saudi Electricity Company . T OOO/ALKAHRABA ©@0O/SEC.ALKAHRABA
T palaigogliibJoi
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Basic Ele[nents 212
Constraints and Misuse

__________________________________________________________

| AS pad!

icity Company

Do not distort the SEC symbol.

Do not mislocate the wordmark.

Do not distort the proportions of the

symbol and wordmark.

4. Do not distort the relationship of the
symbol and wordmark.

5. Do not use tints or incorrect colors
for the SEC brandmark.

6. Do not use a different font/color for
the SEC wordmark & description

7. Do not use the brandmark at an

angle.

Do not use SEC logo as Word bullets.

Do not put additional text or graphic

elements around SEC logo.

| 10. Do not add extra colors.

: 11. Do not use wrong colors.

! 12. Do not rearrange the elements.

| 13. Do not use more than one logo in the

I

o o
| |
I I
| | (
| - Smiu¥) AS , vy |
Jo=i Sa
| |
I I
| |
| |

wnN

© ®

| A4S pad
icity Company
same field of view.
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INTRODUCTION

The graphical language is the look and
feel behind the brand. The combination of
colors, fonts and graphic devices build a
consistent platform for the SEC brand.

Our distinctive color scheme draws its
influence directly from the extreme &
dynamic culture that relate to the nature
of the brand. The SEC colors represent
speed, dynamism, extreme activities,
progressiveness & dedication to
delivering fun and enjoyable experiences.
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Graphical Language 3
Color Ratio

It is important to maintain the correct The color orange represents:
relationship between these three colors. Energy and Care.

Wherever possible, they should The color blue represents:
approximately match the color balance Optimism & Future and Modern &
shown here. Technology

ORANGE REPRESENTS

ENERGY

BLUE REPRESENTS

CARE

OPTIMISM & FUTURE

MODERNITY & TECHNOLOGY
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Graphical Language 32

Typography and Font

ABCD 1

Roboto
Light

Roboto
Regular

Roboto
Medium

Roboto
Bold

*71&

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

U Ul

«*a{ \

bibyauaubusjsdaéeeuul
Y9 ayUnPJYYwEe
AAVIOERT |

Wuaubujjiadeevuul
o aypJugwEehh
QAVIOERT

vaubujjaadeevuyi
Yvo9DdympJudYguwllhbhuya
QAVIOErTI

GE SS Two
Light

GE SS Two
Medium

GE SS Two
Bold

Consistent typography is essential in
creating any brand.

While communicating, one English
typeface family is chosen throughout
the identity:

Roboto light

Roboto regular

Roboto medium

Roboto bold

While communicating, one Arabic
typeface family is chosen throughout
identity:

GE SS two light

GE SS Two medium

GE SS Two Bold

Varying font-weights in all these fonts
exist, and should be used appropriately.
Roboto & GE families of font-weights
are in opentype format and can be used
for headings,subheadings, body copy,
captions and footnotes.

All stationery Headlines can be set in
Roboto light or GE SS Two medium.

Body copy text can be set in Roboto
light or GE SS Two light.

If you need to emphasize on more
headlines you can use the bold.
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Graphical Language 33

Supergraphic

We have created a distinctive element
for our brand identity. The curved
element reflects the circular movement
and dynamic personality of the

brand and is used as a supergraphic

to establish a unique, powerful and
attractive style. When used together
with our mark, colors, typeface and
imagery, our supergraphic can create
truly dynamic designs.

The side supergraphic/main graphic
element holds the primary colors of
the brand and used specifically across
the entire look and feel flexibility of the
supergraphic.

If required, we can rotate or flip the
Supergraphic, depending on the layout
to add more flexibility/life/dynamism
on the look and feel.

Stationery and Branding

We have created three versions of the
supergraphics. Each version works
better in one area.

Unless specified, we can mix the
different supergraphics

Advertising templates

Signage and Branding
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Graphical Language 3.4

Supergraphic - Scaling

Deciding the size of the supergraphic is

a matter of design decisions.

The supergraphic should not obstruct
any other elements on the artwork
where they are used.

Their size should be compared to that
of other elements like logo, photo and
text. The size of the supergraphic
should not be of a size where it
becomes the center of the viewers
attention.

The supergaphics cannot be scaled
down to the point where they become
unnoticeable.

Lid LSl Ylgisl

Uagrnill arel L Jio oinell @4 o Ul $eiwllay dygiwl anll

< £ LSt As gt AS 2l
)
Saudi Electricity Company
adal go plish Josi wiw.se.com.sa

LKAHRABA @O/SEC_ALKAHRABA

L sl Olgisll
Vagaill arel wu Jio $einoll @4 9f Ul $eiwllay dygiwl anll

\Guiul Gle W@ileib Pl Pi3o L] Usenll MebuL Jio $einel 8y ol Ul $aiwl Eunl sl dlos Elifoss il Lt (b AR LI Aol
i 0) CLif o6 31U LI (0T 0 632 it LAl A6LA| GLis] U dglie Jolisl @ilal caAlwlinly depw md (oo dof
0] Elifoionig Al (@sUigh G5y Wbl .Go b i xdgal Ul UL g Wi Wiedd lan) wig Wgiwl Elises del del Alionill gk
W@ Uleloxioly &l Wigo b LAYl Al Guiul ole Wileul pladie Kido oJ] uagaill ael Jio $einoll @k o Ul giwl Eual
Uil QLo CLifoub Ul g Uagl ULAST b LA GaIln] Giul jgaill Ljlay duglul At

Q;q,‘ma._u,mms,m

Saudi Electricity Company:
@adal oo (il Jowi

Www.se.com.sa
QOO/ALKAHRARA @OUSEC.ALKAHBABA
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Photographic 4.

Consumer

Human-focused
& Friendly

Commercial

Human
Innovative
Caring
Modern
Progressive
Determined
Upbeat

High Tech
Professional
Confident
Precise
Expert

Individuals

Corporate

Third
Parties &
Partners

Human drama
Family drama
Optimistic
Straight Forward
Humble approach

Closer to you

Hard work and team work, a helping
hand, someone to watch over your
Business & efficiency

The feeling of success,
Partnership,
Professionalism
Impressive Confident
Determined

32

In terms of looks, we want to balance
the “real” world with an emotional feel.
Not too gritty and not too perfect, just
honest and natural. The looks of the
imagery should be human-focused

& natural, casting real people, with
stories that come to life and make the
customer believe.

The Feel of the imagery should be
friendly, determined, upbeat, caring,
modern, emotionally rich and focused
on the people.
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Photographic 4.2
Photography Style

Angle

The style of photography consists
of dynamic angles and actions,
expressing the power, spirit and
efficiency of SEC, showing the
dynamism and reliability of SEC,
creating a vanishing point directly
relating to the depth of vision &
modernity at SEC.

Lighting

We always see a shining light source
where the brightness of SEC is
emphasized on. It's omnipresent,
constantly giving light and brightness
to the photos, underlining the modern
excellence of SEC.

Colors

Desaturation or black and white

give no importance on colors but
importance on the expression and the
seriousness of the company.

Expression

Very dynamic & true expression
will be set over the whole project
to communicate the seriousness,
sincerity and the true feel of SEC.
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Photographic 43

Type of Photography

The types of photography used in SEC
publications break down into two
areas; inspirational photography and
locational photography (which may
also be inspirational and aspirational).

Inspirational & aspirational
photography

As the title suggests, the photography
should be inspiring and aspirational.
The images should be caring,
empowering, innovating, i.e., reflecting
SEC's values. The images should show
SEC's unique qualities. People should
appear active, happy and show that
they are happy.

Locational photography

Locational photography enables us

to show people interacting with SEC
and its staff. This can be both indoors
and outdoors, during programs, fund
raising events, etc.

Aspirational

Specific-use/multi-use

When shooting specific-use
photography, take into account how a
picture will be used, what size and in
what format.

For example, when shooting a cover
picture for a piece of literature,
imagine how headings and titles will
work with the picture. When shooting
a picture which will be used across a
fold, ensure that the composition is
asymmetrical so that the main point
of focus will not be lost in the fold or
through binding.

This is particularly important when
people are part of the composition.

By shooting a larger area than you
actually require, you give greater scope
for positioning and cropping.

This is particularly important when
shooting multi-use photography.
Pictures which are part of a campaign
and may be used in many formats
and at varied sizes as well as generic
photography which may be used
across many applications and over a
long period of time.
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Photographic 4.4

Depth of Field & Effect

Correct use of
Depth of Field

Special effects should
be kept to a minimum

Depth of field

Blurred foregrounds and backgrounds
can be used for different reasons. If a
specific point of focus is required in a
busy picture, a shorter depth of field
can be used to highlight this.

In addition, if a foreground or
background is unattractive, unclean,
too cluttered or distracting, a shorter
depth of field can soften those areas
which are deemed inappropriate. Other
than these instances, repetition of
blurring images should be kept to a
minimum.

Special effects

Special effects photography should
be kept to a minimum. Panoramic and
fisheye lenses, cross-screens, tinted
gels, etc., should all be avoided.

Always check the
resolution of the image.

Image size

When taking digital pictures, determine
the ideal size of image that will
eventually be used. For example, a full
bleed image for an A3 poster should be
a minimum 60MB in size. Images for
larger items, such as banners, should
be as large as the camera allows.
When scanning printed photography,
assess carefully the size at which you
intend to use the picture and scan to

a sufficiently high-resolution file size
(300dpi for use in print). As a guide,

an A4 litho-printed picture should be

at least 30MB in size. Pictures used in
screen presentations and online only
ever appear at 72dpi and therefore are
much smaller in memory size; these
are unsuitable for print. Take care when
using imagery provided by an outside
source. The file size of such a picture
will determine how large it can be used.

Always use colorful,
bright images.

Quality of photography

SEC photography should always be in
color and be rich and vibrant. Where
photography is shot in black and
white to be used as duo-tones, ensure
the images are strong in contrast. Be
mindful when selecting pictures of
people that their eyes are open and
they look happy. When using images
of named people in SEC publications
they must sign a media release form
consenting to the use of their image.
Be careful to fully check an image to
ensure it is fit for reproduction.

Take particular care in ensuring the
foreground and background are
satisfactory. If a picture requires
digital retouching, try and keep it to a
minimum and ensure it always looks
realistic.
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Photographic 45
Using Photography

Avoid black & white
wherever possible

Wherever possible, keep
horizontals horizontal

Only certain images are suitable to
use as a background for text

) D I.ympertain pictures are suitable f.ofg~
SRS o background to a body of text. There

Angles/horizons

Where possible, horizons should
always be horizontal; pictures of the
sky in particular may appear odd if they
are not horizontal. Angles should be
dynamic. Vertical lines are important
too. Be careful when featuring
buildings that they are not at an angle.
Sometimes a building’s perspective will
mean no two lines are parallel in which
case a happy medium is best. Never
angle a photograph in order to fill a
picture box.

Black and white pictures

In a full color document, only color
photography should be used.
Exceptions to this are when picture
files are provided in black and white
and must be used. Portraits within a
color document should always be in
color. When printing in one color, only
black and white photography should
be used. When printing in two or three
colors, both color and black and white
pictures can be converted and used as
duo-tones.

Backgrounds

Only certain pictures are suitable for
use as a background to a body of text.
There are many factors to take into
account; for example, the amount/size
of text there is. This will help determine
whether a picture can work around
small text. How detailed is a picture and
will it complement the color of the text?
What printing process will be used?
This will determine whether reversed
out text is feasible and/or at what size
the text needs to be.
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Photographic 46
Briefing Photographers

¢

When commissioning photographers,

it is useful to provide a brief (preferably
written), detailing what you wish to
achieve and convey through your images
If a specific feel or style is required; e.g. for
a cover shot or a series of smaller shots.
For a smaller publication, ensure that this
is clearly communicated.

Talk to your photographer. He can help
if you can find examples to demonstrate
a sense of what you are after. However,
be aware, that copyright prevents the
exact recreation of images. Additionally
for a large display stand or similar,
ensure that your photographer knows
how to shoot and store the image at the
optimum file size. In any event, contact
the Media and Branding team who will
be able to help you with your brief, or
may even be able to provide suitable
pictures from stock.
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Saudi Electricity Company
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INTRODUCTION

The Stationery section is a guide to ensure
the correct and consistent application of
SEC identity across all stationery items, so
as to maintain a clear & professional image
for our company.

This guide will help the people responsible
for implementation to ensure that all SEC
logo elements are used correctly.
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Stationery 5.1

Letterhead English Standard

Size

Overall dimensions 210mm x 297mm.

Paper stock

Conqueror CX22

Diamond White (no watermark)
120 gsm

Body copy

Roboto

Ranged Left

Upper & Lower Case
Black 100%

Contact

Roboto Bold

Ipt

Ranged Center
Upper & Lower Case
Black 88% & Orange

Logo size:
1/3 from width

35mm

1/3 from width

>
' N s besl Agagadt AS
\ Saudi Electricity Company'
Diligently Serving You

‘Sub. : Roboto Bold - size 9

I
(Dear, Mr. / Miss ) Roboto Bold - size 11 |
ILorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
‘Iaoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tatlon‘
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor i |n
hendrerlt in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros eg
)accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugam
\nuIIa facilisi.

\
:Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ui“
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
‘ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt um
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
lullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in'
'hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et‘
laccumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugan

I
‘nulla facilisi. |

I
\Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tanon\
lullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
‘Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ul
Iaoreet Roboto - size 10
|

I
I(Regards ) Roboto Bold - size 11

Job title

signature ______

Name of the sender
Roboto Bold - size 11

| 1
| Central Region P.0.Box: 22955, Riyadh 11416 King of Saudi Arabia | www.se.com.sa |
| |
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Stationery 5.2 _
Letterhead Arabic Standard

| |
B l } l
15 mm : : :
‘Q o o LeSt Aga gaudt AS Hal !
! Saudi Electricity Company !
g mm : oadal o plash Josi | :
- | I
Size I e
. . | A
Overall dimensions 210mm x 297mm. | 03751
| GESS Two — Size 9
Paper StOCk | GE SS Two Bold - Size 9 :£qugal
Conqueror CX22
Diamond White (no watermark) 1 o 1
]20 gSm : GE SS Two Bold - Size 11 (ﬂJJujoJI\pmquqIM;JIMI):
| GE 55 Two Bold ~ Size 11 QLA g Qlll Gon g radLe rorull
I I
ALl el Lo io Ul Ol ELLs Ll o 1 elonl Uity ) delo alall Gy a8
Body copy b o e g Al s Lo A 5] Ao e SN
‘bJquwuchLdmlqﬂag_o:.mel&tuufmuumldq\wum\CLoLnI\guqh_J.lioguﬂquldequmhm:bm_lu\‘
GE SS Two polizll el o] Glosdii yil pé i oni Ul elitos clifos elitol il Gle @ 16 Aold|Gp ciis Gnls Lansy
. Jdugi 1ol Ul Gle @3liglig olal o AAJILLe el U—oioll &)l oll LayJl Jolaal uio
RaHQEd nght :M Hoolty grsialelesiolom Clmlg;l:nlzdglm@wécmlm:dllﬁmgmh
I I
Upper & Lower Case o523 Wig ol Ao Wlgal el €l 6321 S9Lio L] ELifioy Elios PAADIG) HAWYIL eyl alid Jao
LngnJI@Uquanq_m)bJuum el Mmguumlpumlwwlmgluwlm‘
BIaCk ] 00% ‘Q.olgfla;ﬂlqulamlInlmLngn.lJl@JchghJund\u)I;ungnJluJ:\mJLuumJngmm\ﬂ QJ\q;meanJ;mqu
lelinl dunlg ungaillg puonill 6:31=0JIg prlilo (oub oyl Jrani) Wigwpl &g PIaAin o (xolgo Anillal Ay M
| iy Joxiolleoll Elifolony
Contact LJIM\Cu:puI\J.o_v_loquul.QJUu\uJbnguuLthJul\)qulqdiJm" \q;ld.‘uwﬂ.l;.ll@ﬂ.clo&)noll@).uuua_u‘
\_D.LoLnlmstgl dyay el Aionill €y ulis wmwmulmlmylmmgm\;uuwlaww‘
GE SS TWO \_m.oLn[m:\mgl IR Q.cpuICU.Lo.nJJIE)_uuuleLu\JruLoum;uulpblu_Q.uquLLlj{ogm\:ung;\oJI\gJLQ_mu\‘
9pt i GE S5 Two - Size 10.8el Galis dantib il d6)n d8)h) mAaiils col J@stel]
p ; :
Ranged Center : GE SS Two Bold — Size 11 (s a.m.ul):
I I
Upper & Lower Case ! !
Black 88% l |
- | (L&rigll Gouuoll) |
Website w " w
‘ —(&uBoi)—— ‘
Roboto : :
! rowyl |
gpt 4c | GE SS Two Bold - size 11 |
Ranged Center ! !
Upper & Lower Case | |
I I
orange I — 77777
15 mm | wiww.se.com.sa | (dgagsuul sl 5Looll 11416 $aul jopll 22955 w.ua UALI- Bweyl EUAII) |
I I
Logo size: 15 mm
1/3 from width . ! 1

1/3 from width |
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Stationery 53

Press Release Enqlis

Size

Overall dimensions 210mm x 297mm.

Paper stock

Conqueror CX22

Diamond White (no watermark)
120 gsm

Body copy

Roboto

Ranged Left

Upper & Lower Case
Black 100%

Contact

Roboto Bold

Ipt

Ranged Center
Upper & Lower Case
Black 88% & Orange

Logo size:
1/3 from width

35mm

1/3 from width

6. £ 5SY Aps gadt AS 51

Saudi Electricity Company'

I

I

| "
I

: |

| | Diligently Serving You

i .

|

Press Release !

\
:Date: Roboto Bold - size 9

|
'Sub. : Roboto Bold - size 9
|
|
|
|
|

|
((Dear, Mr. / Miss ) Roboto Bold - size 11 |
ILorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut
:Iaoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation:
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in
hhendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et,
)accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugam
\nuIIa facilisi.

\
‘Lorem ipsum dolor sit amet, cons ectetuer adlplsclng elit, sed diam nonummy nibh euismod tincidunt uf
Iaoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci latlon‘
‘ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor il mw
hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et
'accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te feugall‘
nuIIa facilisi. i
‘Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ul:
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. |
ILorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt uﬂ
‘Iaoreet Roboto - size 10

\
:( Regards ) Roboto Bold - size 11

Job title

signature ______

Name of the sender
Roboto Bold - size 11

| 1
| Central Region P.0.Box: 22955, Riyadh 11416 King of Saudi Arabia | www.se.com.sa |
| |
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Stationery 5.4 _
Press Release Arabic

; ; 1

15 mm 3 3 3

:( . ;\.ws.u:\_u,..masﬂn‘ 3

! Saudi Electricity Company !

g5 mm : adal o plash Josi | :

. | . |
Size _ _ I L oan

Overall dimensions 210mm x 297mm. j 1

: o

G519

Paper stock 1 cessTwo ZSied

I I

Conqueror CX22 ! G 55 Two Bold - Size 9 Eouigal

Diamond White (no watermark) | |

120 gsm

: GE SS Two Bold - Size 11 (M\prJltpiJi'ulqlid;JIr\uul)‘

Body copy | GE S5 Two Bold - Size 11 QLA g alll don g folyle rou.uuq‘

GE SS Two :muquuufmlqﬂeumanmuufmuuuuq\mumqgmlgqumummlmum \m.l_w\‘

) Puml\tu_nl@lmguuuua_mmquwmwl@quow@pm‘mb
Ranged nght h. 50\}1\O.Jql_uu)ml\jguuuuglylkglcmhqjlqmblo;sjnhjl\ulcut:qj_lomo‘lI@JuJUJLbn):\Ln\:i}ldqlm;::o‘
\ Aanlgalduolg Jgladimoe oJ depwl og Ua

Upper & Lower Case ‘rub:.liulgrul;;\lm.oﬁJlgaiwgan;wTémlggm\_ﬂlMm&ml@@wulwuwlmwylwlyw

Black 'l 000/ @olg £l anligulagnlllelan lagnill gl delg nuwgl Jlujlaig jenllelis ol (uai wlgiuie oJ.lgal o dyginglly

o ‘I.;Luuy Qg uagaillg il 63129 polilo Koub oyl LA Glgupl Aulg plaiiue polgo Aaiiiall ay u.d

| quJIq\J.nmoJLv_oJlu.lbmm

c MJIM\tlcuuld.omog)JluLﬂJUd\LJ.JACUQ.uuLl_bJJLJI\)J)Jqudjuuqc\q)'dbuuﬂgyl@&clgepmlgpmﬂw

ontact 0161 o2 61 Ay el o A €4 uay S Lol (anni Clis] déioll e1is g pols Cilginoll @l il

Lm.oLaImbmgltL;J eyl dlio Nl &4 1Ol Ly ol i) wlkial dbrigl elis g Lals Ulginell @ile il

GE SS Two ‘ GE 55 Two - Size 10.4eUQAS daslub Ll d8sa) Gyl AaIA Cul )| sl

Ranged Center | GE SS Two Bold — Size 1T ( ausessesens agxill)y

I I

Upper & Lower Case ! !

Black 88% | |

Website ! (autaoll Gouoll) !

‘ —(&uBoi)—— ‘

Roboto 1 |

! rowyl |

gpt q | GE SS Two Bold - size 11 |

Ranged Center ! !

Upper & Lower Case
orange I — 77777

15 mm | wiw.se.com.sa | (dgagsuul sl 5Looll 11416 $aul jopll 22955 w.ua UALYI- Bweyl EUAI) |

I I

Logo size: 16 mm

1/3 from width - : :

1/3 from width
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Stationery 55 _
Compliment Slip - Standard

70 mm

£ Ly peSU Ay gl | AS 41

palal go plaslh Jowi

Saudi Electricity Company With Compliments _ _ _ |

|
Gl cal o

Size
Overall dimensions 220mm x 110mm.

Paper stock

Conqueror CX22

Diamond White (no watermark)
120 gsm

The SEC Compliments Slip has
been designed to fit within the SEC
communication style.

Finish
Matt Laminated

Logo size:
7cm



BRAND GUIDELINES, 2017 SEC ®

45

Stat

lonery 5.6

DL Envelope

70 mm

y S |
‘ [N ;L})@g‘: a:t.\)a.m." 'ASJ.EJV‘
Saudi Electricity Company
alal go plasl Jomi ‘

ANV+-1-VI0EPM 1 :yuald | ANV+-I-VIOEP( | 2 fila | duagewl Gyl alooll OEPII UALMI 0EPM T Lua
P.0.Box 54321 Riyadh 54321, Saudi Arabia | Tel. +966-11-7654321 | Fax +966-11-7654321
,,,,,,,,,,,,,,,,,,,,,,, info@se.com.sa _| www.se.com.sa_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _

20 mm

Size
Overall dimensions 220mm x 110mm.

Paper stock

Conqueror CX22

Diamond White (no watermark)
160 gsm

Brandmark
The size and position of the SEC logo is
as shown on the envelope.

Address/contact details
GE SS Two Light - 9pt
Ranged Center

Upper & Lower Case
Black 100%

Roboto Light - 9pt
Ranged Center

Upper & Lower Case
Black 100% & Orange

Flap
Prints in CMYK

Logo size:
7X2.1 cm
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Stationery 5.7
A4 Envelope

Size
Overall dimensions 229mm x 324mm.

Paper stock

Conqueror CX22

Diamond White (no watermark)
160 gsm

Brandmark
The size and position of the SEC logo is
as shown on the envelope.

Address/contact details

Address is set in 9pt / Roboto Light,
reversed in

white

Flap
Stays clear

Logo size:
7cm

20 mm

40 mm

:ZOmm: :ZOmm
|
| | |
I | |
| | |
I | |
I | |
| | |
I | |
I | |
| |
| |
I |
| |
| |
,,,,, e
| & »
! {
! |
| s
! » e |
| Eg.r |
| - |
| %mﬁ !
c 2 a !
! o
‘ ERE
E cb
7 o
o1 I} |
83 3R
g2 EL
s3] < = ]
8z
El
56
s_
@0

H
H
H
H
o
I
3
8
3
o
H

LZEYS9L-11-996+ Xed | LZEVSIL-11-996+ 2L |
SN 1430 IMATN 1430 Ir0TSp I Imresbeip | @

wuw oL
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Stationery ss

Folder Kit A4/Front

Size
Overall dimensions 450mm x 310mm.

Paper stock

Conqueror CX22

Diamond White (no watermark)
400 gsm

c.

LD B gad 38,20
Saudi Electrcity Company
el o glch ass

Contact

GE SS Two Light
Ipt

Ranged Center
Upper & Lower Case
Black 100%

Roboto Light

Ipt

Ranged Center
Upper & Lower Case
Black 100% & Orange

Logo size:
8cm

Please note that this kit can hold
letterheads, business cards,
flyer or brochures in addition

to cd case. This can be done

by using the pockets on both
sides in addition to a die cut to
hold business card on the right
pocket.
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Stationery 59

CD Case

15 mm

|
T

e i e I
\)(.;gﬁua._u,mms,m

ANF-I-VIOEPTT:UuALS | AN+-I1-VIOEPTTdila | @usgsull dupsl &5 Looll 0T UALMI OEFIT s

|PO.Box 54321 Riyadh 54321, Saudi Arabia | Tel. +966-11-7654321 | Fax +966-11-7654321
-y - _ _ _ _ _ info@secomsa | wwwsecomsa — — — — — _ _ _ _ _ _

|

Saudi Electricity COmpan)/ |
reslal yo plisl Jos | |
| |

‘ N sy Auagandi A4
\) Saudi Electricity Company
alsl ol Olisl Josi |

Size CD Case
Overall dimensions 130mm x 130mm

Size CD Label
Overall dimensions 120mm x 120mm

Please note that this kit can hold
letterheads, business cards, flyer or
brochures in addition to cd case. This
can be done by using the pockets on
both sides in addition to a die cut to
hold business card on the right pocket.

20mm ., | 55 mm

Contact

GE SS Two Light - 6pt
Ranged Center
Upper & Lower Case
Black 100% & Orange
Roboto Light - 6pt
Ranged Center

Upper & Lower Case

Black 100% & Orange

Logo size folder: Logo size Disk
5cm 3.5¢cm
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Stationery 5.10
Business Card

Size
Overall dimension 55 x 85mm

Paper stock

Conqueror CX22

Diamond White (no watermark)
320gsm

Brandmark

The size and position of the SEC logo is
as shown on the business card. Prints
CMYK

English Name & Title

Name is set in 9pt/ Roboto Bold,
Title set in 7pt/Roboto regular
Description set in 7pt/Roboto light
Prints CMYK

Arabic Name & Title

Name is set in 9pt/ GE SS Two Bold,
Title set in 7pt/GE SS Two Light
Description set in 7pt/Roboto light
Prints CMYK - and 7pt GE SS TWO light

Logo size
3X0.93 cm

English side
30mm 7mm
T
i | !
i i !
i | !
13.75 mm i ﬁ
i { o oLl Ao gaudt AS paN
1 \ Saudi Electricity Company
R alal o plsh Jozi
Area For Card Name
! Area for Job Position
¢ +966 11 7654321
30.84mm, & +966 11 7654321
! 0 +966 50 7654321
| name@se.com.sa
! @ www.se.com.sa
! Q PO.Box 22955, Riyadh 11416,
3,,,,, Kingdom of Saudi Arabia
5.5mm |
o
Tom a6mm 32mm
Arabic side
7mm 30mm
N
| \ |
P :
5.5mm ;
Q o L ygSUY A3 gad) Ay
\ Saudi Electricity Company
Diligently Serving You

Mgl ool dalio

+966 11 7654321

+966 11 7654321

+966 50 7654321
name@se.com.sa
www.se.com.sa

114716 wualpl 22955 uun
Qyagsul dyylldAlooll

L X3 (=h RS
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Stationery 511
Email Signatures

English email signature

Arabic email signature

Space For Name
Space for Position Title
Space for Department

N TRV | - WY PE A [T A |
Saudi Electricity Company

& khaled@se.com.sa
@ Diligently Serving You

L +966 11 7654321
0 +966 50 7654321

‘ S 5‘!’)‘6:“ z,.i.\ﬁm." ;\SJ.&“
Saudi Electricity Company
palal go plaslh Jo=i

vl Lotel) daluo Ua
o dJl ouwY dale Lo

khaled@se.com.sa &
765432111 +966 J
7654321 50 +966 (]

Name:

Roboto Bold - 11 pts - Left aligned - SEC
Blue

Position Title & Department:

Roboto Reguler - 7 pts - Left aligned - SEC
Blue

Contacts:

Roboto Light - 7 pts - Left aligned - SEC
Orange & Blue

Use only either English or Arabic version

Name:

Ge SS Two Bold - 9.5 pts - Left aligned -
SEC Blue

Position Title & Department:

GE SS Two Light - 6 pts - Left aligned -
SEC Blue

Contacts:

Roboto Light - 7 pts - Left aligned - SEC
Orange & Blue
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Stationery 5.12

Internal Announcement Template

Size
Overall dimensions 210X297 mm

Paper stock

Conqueror CX22

Diamond White (no watermark)
80 gsm

Brandmark
The size and position of the SEC logo is
as shown on the envelope.

Entries

GE SS TWO Bold - 11 pts right aligned
SEC primary blue

Roboto - Bold - 11 pts left aligned
SEC pirmary blue

Body text
GE SSTWO - 10 pts - 100% black
Roboto Regular - 10 pts - 100% black

20 mm | 1/3 from width

35mm

15 mm

R
“ § s LSt Agsgantt AS ya|
N\ Saudi Electricity Company
I

padal go sl Josi I

77777 Internal Announcement

Date
I

e ————

O 1Aala M cl

Ayt
I
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Stationery 5.13

Internal Correspondence Template

35mm

15 mm

! 1/3 from width

[}

“ § e LSt Agagandt S i
Saudi Electricity Company
rosdal o sk Josi I

nternal Correspondence

,,,,,,,,,,,,,,,,,,,, 4

Size
Overall dimensions 210X297 mm

Paper stock

Conqueror CX22

Diamond White (no watermark)
80 gsm

Brandmark
The size and position of the SEC logo is
as shown on the envelope.

Entries

GE SS TWO Bold - 11 pts right aligned
SEC primary blue

Roboto - Bold - 11 pts left aligned
SEC pirmary blue

Body text
GE SSTWO-10 pts - 100% black
Roboto Regular - 10 pts - 100% black
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Stationery 5.14

PowerPoint Template Guide - English

Tcm Tcm
: < o £ LSl s gaud) AS 400
Saudi Electricity Company
Diligently Serving You
Logo hanging line - no contents can cross this line 1.5cm :

Click to add title

Click to add subtitle

.................................................................................................................

Logo hanging line - no contents can cross this line

Main - Starting - PPT slide
Title in Roboto Bold - 48 points - Primary orange - left aligned
subtitle in Roboto Bold - 32 points - Primary blue- left aligned

Tcm Tcm

""""""" Click to add title

e The Text is generally in form of bullet points

e It has a 4 points leading 20 points for 24 leading

e The text must (as much as possible not) overlap
with the super graphics

o This copy can also be used in 15 points font. When the text is that small
it is either that the space did not fit or that we are trying to insert special
references or copy.

o We can use bold, and Italic too to highlight parts of the text.

Logo hanging line - no contents can cross this line

logo height: 1.4cm

cm cm

Click to add title

Click to add subtitle

M Color 1
M Color 2
M Color 3

August January

Templates using charts and figures at least with a title

subtitle and detail text:

Title: Roboto Bold 36 - 40 Points - Primary Orange - left aligned

Subtitle: Roboto Regular - 24 points - Primary blue - left aligned

Detail text: Roboto Regular - 12-20 Points - Secondary Grey - left aligned

: Main logo
Plan your presentation. 6.6X2.01 cm
Try to retain as much white
space as possible. This allows for Small logo
further clarity and better visibility 3X0.95 cm

of elements. If your space gets
cluttered try to break the elements on
several slides.

Templates using a title and follow up text only:
Title: Roboto Bold 48 Points - Primary Orange - left aligned
Detail text: Roboto Regular - 15 to 20 Points - Secondary Grey - left aligned
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Click to add title
- fTohriZ;:;ltaifgﬁl{yd_};ﬁlsaéir:i;'Ollizit:;;iysgﬁlrydisplay only This text is for display only This text is ) Clle tO add Subtltle
,,,,,, Y 7= O o ) -7-Y:
Logo hanging line - no contents can cross this line Logo hanging line - no contents can cross this line
Templates using one photo at least with a title and subtitle Templates using one photo at least with a title and follow up text only
Title: Roboto Bold - 36 to 40 Points - Primary orange - left aligned Title: Roboto Bold - 36 to 40 Points - Primary orange - left aligned _
Subtitle: Roboto Regular - 24 points - Primary blue - left aligned Followup text: Roboto Regular - 12 to 20 points - Secondary Grey - left aligned
Tcm Tcm 2.58cm Tcm
‘ : .-{0.5cm

Logo hanging line -

1.2cm

Logo hanging line - no contents can cross this line
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Stationery 516

PowerPoint Template Guide - Arabic

Tcm Tcm

Qgg”ﬂm:n,um as it

Saudi Electricity Company
oslai go il Jozi
...............................................................................................................................

Logo hanging line - no contents can cross this line
LLﬂ ) I ) I j I
\}l'l'u".. JJ U w Ll
Y

s ocpall Ylgisll

Logo hanging line - no contents can cross this line

Main - Starting - PPT slide
Title in GE SS TWO Bold - 42 points - Primary orange - Right aligned
Subtitle in GE SS TWO Bold - 30 points - Primary blue- Right aligned

Tcm Tcm

Lo a5yl Ylei=ll|

hooyallyailllaa hdoyarslinilllae e
hooulyaillaa hdoarsliunilllae e
hoouar=lluaillag hés uarelluaillas hésuareluaillas e

Ju—

Ao héouyaluailllas héoualuaillas héoysluailllie héousluailllaa
hooyarllyailllaa héoyarlyailllaa héo yarslyaill

Aliloll balhAJl gl Aoy s ungnill Jlosiwl LAyl lifely

Logo hanging line - no contents can cross this line

-~ logo height: 1.4cm

cm cm

Licd a5l Ylgise))

Lo perllUlgisll

ne - no contents can cross this line

Templates using charts and figures at least with a title

subtitle and detail text:

Title: GE SS TWO Bold 36 - 40 Points - Primary Orange - Right aligned
Subtitle: GE SS TWO Light - 21 points - Primary blue - Right aligned

Detail text: GE SS TWO Light - 12-20 Points - Secondary Grey - Right aligned

Main logo
Plan your presentation. 6.6X2.01 cm
Try to retain as much white
space as possible. This allows for Small logo
further clarity and better visibility 3X0.95 cm

of elements. If your space gets
cluttered try to break the elements on
several slides.

Templates using a title and follow up text only:
Title: GE SS TWO Bold 48 Points - Primary Orange - Right aligned
Detail text: GE SS TWO Regular - 15 to 20 Points - Secondary Grey - Right aligned
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Stationery 5.17

PowerPoint Template Guide - Arabic

Lia puausigiyl
o 0l Ulgisl|

0.5cm

Logo hanging line - no contents can cross this line

Templates using one photo at least with a title and subtitle
Title: GE SS TWO Bold - 36 to 40 Points - Primary orange - left aligned
Subtitle: GE SS TWO Regular - 21 points - Primary blue - left aligned

Tcm

Logo hanging line - no contents can cross this line

1.2cm B

ﬂ""“n_
0.5cm

Lid g5l Ylgis)

wailllaa héoyspellyailllaa hoo yaslyailllas héo yarelyaill 1aa hd o yarellyaill laa
hooua=liuaillas héo sl uaillas hé o yarlluailllas hoo yaysl) 7

Templates using one photo at least with a title and follow up text only
Title: GE SS TWO Bold - 36 to 40 Points - Primary orange - Right aligned

Followup text: GE SS TWO Regular - 12 to 20 points - Secondary Grey - Right aligned

Tcm

Logo hanging line - no contents can cross this line

0.5cm
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Stationery 5.18

Gapless Ring Binder

Ring Binder/Cover

- 500 gms (cardboard) covered with
white matt vinyl

- Metal ‘Gapless’ 4 ring binding for page

inserts

Logo size o

%1 86 am Cov.er B €+ oz . h\ £ Lo St A3 gat ) AS p4
6.4X1.96 cm - spine ) oty s N\ S

osdal go plisl Josi

Font Arabic

cover

Center aligned

Main: GE SS TWO Bold - 55pts SEC
primary blue

Secondary: GE SS TWO Regular - 24
pts - SEC primary grey

=k
Spine: : :_39
Main: GE SS TWO Bold - 48pts SEC g

i |

J

Giligiaell Ylgic

~arolal Ylogl=zo -

primary blue

Secondary: GE SS TWO Regular - 24
pts - SEC Secondary grey - Center
aligned

Font Latin:

Main: Roboto Bold - 55 Pts - SEC
primary Blue - Center aligned
Secondary: Roboto Regular - 24pts -
SEC Secondary Grey - center aligned

back cover Front cover

Text center aligned with the center of the rectangle Text aligned with center of the cover
stretching from the right side of the logo to the
edge of the spine.
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Stationery 5.19

A5 - A4 sizes Notepad

For A5 Size: Cover Inside
B A AL romm _35mm
Logo size ‘
7.7X3.2 cm - cover
3.5X1.1 cm - Inside Commmns
N e b Ansgaddt AS 24 .
Logo placement: Saudi Electricity Company
Set The 2X bounding box at 0.5cm from e
Left and top edges (both on the inside
and cover)

First line on the inside is at 3.1 cm from
top with 1 cm spaces between lines.
Last line is at 1.9 cm from bottom edge

Supergraphic:
Aligned right 9.8X8.8 cm on cover
Bottom Right 3.5X 4.95

For A4 size

Logo sizes: Same
Logo placement: Same
Line space: Same 1cm

First line starts: Same at 3.1
Last line ends: 1.9 cm
Supergraphic placement: same
Inside supergraphic Size: same
Cover supergraphic: 9X12.72
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Stationery 520
A5 - A4 sizes Notepad

For A5 Size:

Logo size Cover Inside
7.7X3.2 cm - cover ”mm”mm /},,9,@;9,,,,,,3,5,@?,,,,,,3
3.5X1.1 cm - Inside L : ‘ ‘

Logo placement: . s
Set The 2X bounding box at 0.5cm from h o LSt Asgaudt AS pat i
Left and top edges (both on the inside \. ) Saudi Electricity Company
and cover) rosldal po plih Josi

Event Name: Roboto Bold - 30pt

First line on the inside is at 3.1 cm from
top with 1 cm spaces between lines.
Last line is at 1.9 cm from bottom edge

Supergraphic: EveﬁtxﬁNlame

Aligned right 9.8X8.8 cm on cover
Bottom Right 3.5X 4.95

For A4 size

Logo sizes: Same
Logo placement: Same
Line space: Same 1cm

First line starts: Same at 3.1
Last line ends: 1.9 cm
Supergraphic placement: same
Inside supergraphic Size: same
Cover supergraphic: 9X12.72
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Advertising

Conventional
6.0

Saudi Electricity Company
Diligently Serving You

\)M £ Ly pgSU Assgal) AS 221
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INTRODUCTION

The guidelines shown in this section
illustrate how the grid system can work
across a wide range of advertising
formats — in color and in black and
white — in press, print, and outdoor. It
has been designed to ensure control of
the look of each advertisement, whilst
allowing as much creative freedom as
possible in the central area.



BRAND GUIDELINES, 2017 SEC ®

62

Advertising Conventional 6.1 _
Advertisement, Portrait - English

ww el

®Main Headline here
Alonger subheadline goes here

12pt leading consectetuer adipiscing elit, sed diam nonummy nibh euismod 10pt Roboto Light on Letterhead body copy size
tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorp-
er suscipit lobortis nis! ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit
esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla

( o £l eSU Ausgautt AS 2410
Saudi Electricity Company
! Diligently Serving You

WWW.Se.com.sa
©OO/ALKAHRABA @O/SEC_AL

Holding Devicel/Grid System for image Ads/English

The guideline shown here illustrates the measurements that are used to regulate
the advertisement components. It has been designed to ensure control of the look
of each advertisement, whilst allowing as much creative freedom as possible in the
central area.

The supergraphic curves from the edge of the logo bounding box as shown and
exits the artwork at 2X distance above the address bar.

Address - contact
Website: Roboto Bold 10 pts - SEC Primary orange - Left aligned
Social media: Roboto Bold 8 pts - SEC Primary orange - Left aligned

For an A4 layout:
Logo size: 6.68X2 cm - Distance to edges: Right: 1 cm or 4X - Bottom: 0.5 cm or 2X
Address bar: 4.58X0.65 cm - Distance to edges: Right: Tcm or 4X Bottom: 0.5 cm or 2X

A. Headline is set in Roboto Bold - Primary blue - 30 Pts - Leading 40pts
B. Subheadline is in Roboto Regular - Primary blue - 15 pts - Leading 20 pts
C. Body copy is set in Roboto Light in Secondary grey - 10pts - Leading 14 pts



BRAND GUIDELINES, 2017 SEC ®

63

Advertising Conventional 6.2 _
Advertisement, Portrait - Arabic

ww /6

Lo wau iyl Pleille
Uagaill arel vy Yo $oinoll §4 of Ul $eiwllay dugiwl anll

Gl e @31l ola A6 1360 LJl.URGALI e o $o1noll G of Ul Sowl Enl Qlis)l A8 Lo CLiSosdyill (e b UARLLIL Aslg
C1ifo) elifogd il Aya el gillg ouound (o 632 LLé i Ulgiwlinll sla] il £ dygime Jolislu@silall caaiwlinll el (rog dolan]
Lin010279 PAALWILIUGI GV WLaI G &0 L6 0T LUgal Ul UL LIK Llg Wi olan] Ll Wlgiuwl elife debdcl dlonill gl LIS &

lo=ioll &ali Wigo uo UA I AAl GHiUI le LB3le1b PIaALILe Jido Ll UsgAl ael il Jlo v9inall Gk ol Ul seiwl Euhal Uizl ddle)
©lifoto)il.Olg Uagni pULST 6 UA= UGS Un] @il jonill Ljlay dugiwl aall

( o oLl A gadt AS o
\ Saudi Electricity Company}

i www.se.com.sa
ol go UL Josi : GOO/ALKAHRABA ©O/SEC_ALKAHRABA

Holding Device1/Grid System for image Ads/Arabic

The guideline shown here illustrates the measurements that are used to regulate

the advertisement components. It has been designed to ensure control of the look
of each advertisement, whilst allowing as much creative freedom as possible in the

central area.

The supergraphics curves from the edge of the logo bounding box as shown and
exits the artwork at 2X distance above the address bar.

Address - contact
Website: Roboto Bold 10 pts - SEC Primary orange - Left aligned
Social media: Roboto Bold 7 pts - SEC Primary orange - Left aligned

For an A4 layout:

Logo size: 6.68X2 cm - Distance to edges: Right: T cm or 4X

Bottom: 0.5 cm or 2X

Address bar: 4.58X0.65 cm - Distance to edges: Right: Tcm or 4X

Bottom: 0.5 cm or 2X

A. Headline is set in GE SS TWO Bold - Primary blue

30 pts - Leading 40 pts

B. Subheadline is in GE SS TWO Medium - Primary blue

15 pts - leading 20 pts

C. Body copy is set in GE SS TWO Light in Secondary grey 9pts - Leading 14 pts
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Advertising Conventional 63 _
Advertisement, Landscape - English

wiul

10 mm 10 mm

e T 1,;..‘ 4

®Main Headline here
A longer subheadline goes here

© 12pt leading consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. 10pt Roboto Light on Letterhead body copy size
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulpu-
tate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis

:‘ N s b Sl A gaud) AS L4t
'\ \ Saudi Electricity Company
' Diligently Serving You

www.se.com.sa
©OO/ALKAHRABA @O/SEC_ALKAHRABA

ww G| |

wu g

Holding Device1/Grid System for image Ads/Arabic

The guideline shown here illustrates the measurements
that are used to regulate the advertisement components.
It has been designed to ensure control of the look of each
advertisement, whilst allowing as much creative freedom
as possible in the central area.

The supergraphics curves from the edge of the logo
bounding box as shown and exits the artwork at 2X
distance above the address bar.

Address - contact

Website: Roboto Bold 10 pts

SEC Primary orange - Left aligned
Social media: Roboto Bold 7 pts
SEC Primary orange - Left aligned

For an A4 layout:

Logo size: 6.68X2 cm - Distance to edges: Right: 1 cm or 4X -
Bottom: 0.5 cm or 2X

Address bar: 4.58X0.65 cm - Distance to egdes: Right: Tcm or 4X
Bottom: 0.5 cm or 2X

A. Headline is set in Roboto Bold - Primary blue - 30 Pts
Leading 40pts

B. Subheadline is in Roboto Regular - Primary blue

15 pts - Leading 20 pts

C. Body copy is set in Roboto Light in Secondary grey - 10pts -
Leading 14 pts
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Advertising Conventional 6.4 _
Advertisement, Landscape - Arabic

Holding Device1/Grid System for image Ads/Arabic

The guideline shown here illustrates the measurements
that are used to regulate the advertisement components.
It has been designed to ensure control of the look of each
advertisement, whilst allowing as much creative freedom
as possible in the central area.

The supergraphics curves from the edge of the logo
bounding box as shown and exits the artwork at 2X
distance above the address bar.

Address - contact

Website: Roboto Bold 10 pts

SEC Primary orange - Left aligned
Social media: Roboto Bold 7 pts
SEC Primary orange - Left aligned

For an A4 layout:

. i Wil jal o o 020 A 4 0 A A % Logo size: 6.68X2 cm - Distance to edges: Right: T cm or 4X
Ll et sl o el ke Ll el el VA e ol ol e Lol e M ton Bomnlont el oy
H“MHHMJ-““HMWJ P ATl KPSl Ml Pl - Bottom: 0.5 cm or 2X

ool Yo o [l il ol o ool ol o ol e Pl Sl P e ol i ekl 1 e Address bar 4.58X0.65 cm - Distance to egdes: Right: 1cm

or 4X Bottom: 0.5 cm or 2X
A. Headline is set in GE SS TWO Bold - Primary blue
30 pts - Leading 40 pts
B. Subheadline is in GE SS TWO Medium - Primary blue
is 15 pts - leading 20 pts
Ia C. Body copy is set in GE SS TWO Light in Secondary grey
9pts - Leading 14 pts
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Advertising Conventional 65

Flyer - English

Please refer to the A4 template

for sizing and placement of
template elements

Brochure Title here

Saudi Electricity Company

www.se.com.sa 5 8L Jos
600/ 2490 rosdal go olish Josi

Q;\,‘,‘mz:u,mn as i

iThis headline goes here

12pt 10pt Roboto Light on Letterhead body copy size
leading consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te feugait nulla

12pt 10pt Roboto Light on Letterhead body copy size
leading consectetuer adipiscing elt, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te feugait nulla

This headline goes here

12pt 10pt Roboto Light on Letterhead body copy size
leading consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent
luptatum 2zl delenit augue duis dolore te feugait nulla

12pt 10pt Roboto Light on Letterhead body copy size
leading consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te feugait nulla

12pt 10pt Roboto Light on Letterhead body copy size
leading consectetuer adipiscing elt, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie conse-
quat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent
luptatum zzril delenit augue duis dolore te feugait nulla

12pt 10pt Roboto Light on Letterhead body copy size
leading consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud
exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit in vulputate velit esse molestie conse-
quat, velillum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent
luptatum zzil delenit augue duis dolore te feugait nulla

The English flyer template is only for
Arabic A4 size flyers

The template uses a two-column grid
with 1 cm bounding box and 1 cm
gutter.

Main headlines (Front)
Roboto Bold - 36 pts - Right aligned
SEC Primary blue

Secondary titles - Back
Roboto Bold 21 pts - Right aligned
SEC Primary blue

Body text

Roboto Regular - 10 pts - Leading 14
points - SEC Secondary grey - Justified
left

Front:

Top blue strip - 5 cm height - houses the
Flyer title - Orange strip 1.6 mm

Image area has been maximized to
create maximal impact.

Logo: 5.8X1.77 cm

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Left aligned

Social media: Roboto Bold 8 pts - SEC
Primary orange - Left aligned
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Advertising Conventional 6.6

Flyer - Arabic

Please refer to the A4 template
for sizing and placement of
template elements

Saudi Electricity Company:
Diligently Serving You :

LY 0 G5 21.0U1 U939 Loa s, A 8lg)l 1 iJgig ol od roJg:
Jo=lU s U L Ub Eoinell Aa)l=ol i )] Cuilhs Jal

O30l AgUl LAl (1 90 0 303J1 Jga 030
laion Eoinoll 636 Ul pwl ool Wilkhypg lay ol
Al Wiiwl ot poll Ua o P ay Gaspoll plasniwl
1495 Lot 03] Llj,g0 CLoldd gilo a0 oy dsalaisl jgoll
0J.90 J=a bl dylay ol rof jé WS Waaol 6guus).ga
Lusigo-Willayp Gpoluwly Cuée djataisyl Joalll vy 26

U1V 0 O A0l Y9319 Load A2lgll 1a g roUlell i g
Jo=lu s U el Ub Eoinoll Aa)l=a i 9l Cuilas Jal

L0 dgll LTl (14 94 ad 30301 Jgan 03a -
laion &oinoll 636 Ul jwl Ukl Wilhupg Loy ol
Al uWiiwl peiiw ol Ja &o F Ay Auypoll plasiwl
12495 Lois 03] Llj,g0 Cioldd gilo a0 o) dsalaisl jgoll
0J.0 J=o éph il dylay Jal rof jé WS Waol 6guus) .ga
Lsigo-Willayp Gpoluwlg Cube @iataisyl Joall prog 26

QLYo p AoVl U909 Loas A slgll 1alg otz miralg
oI jus s Ll Us Goinoll Aol J gl Cuilas Jal
Lay ol ool augll Latad)l (un 9o o 393l Jgan oia
olaainy laior Soinoll 6316 Ul pwl Ugbioll Willaypg
Jgoll A Wil poiuw ol s fo P amy duaupoll
9 145 oy 020 Ll 90 Ciolds gulo 130 ok dyaLAisl
26000 J2o 6l dylay Jal ol e WA laaol 6guwsd)
09 iy~ Lillny ijelinlg Cbe @alaisyl Joaill ooy
Yl J o0l Ugag Loas A blgl 1aigug o=l o g s
s s L) U5 Aolnoll Aiylzes L ol Cilas Jal Ll
Aol Lausi)l (o g od 393l Jgan oda M Jos=lU
ion &oinall 6316 Ul 1wl Ughojell Wil g Lay .ol
AWl ol ol Us &o F 2wy Auspoll plaaiul
110 Lol 03a) ELli 9o Clolé s g)lo 130 od) Qalnisl jgoll
0J.90 J=a il dylag Jal ol e Wilh ol 6g1wés.ga
L o-Uillay Opolulg Cude Aplaisyl Jeall Grog 26

QLU oy AoV 9209 Loas A slgll 1ailgg otz miralg
P dosIU s (s Ll Us Roinoll Aol J g Cuilas Jal
Lay rol.uuipéll dugll LayAl)l (s ga .J 3gaJl Jgan ora
olaain laior &oinoll 63 Ul jwl Uekgioll Wilkayug
Jooll 3] LWikiwl poiuw ol Ja fo P sy duaupoll
9 17 Loy 02 Ll 90 Ciolds gulo 130 ok daLaisl
26000 U2 dphuull dylay Jal rof e WA laaol 6gusd)
009 Lty Lillay Cijolinlg Cube @alaisyl Joadll ooy
Yl oJ oAy k0UlUgag Loas A=blg 1aigug rodlell e g s
Jus (o Ll JA Goinoll dylser J ol cilas Jal Wil
Al lausil (s 9a qoJ 303l Joan oia F Jo=lU
aion &oinall 6316 Ul 1wl Ugho)oll Wil g Lay .ol
AWl poiin ol s &o F 2w duspoll plaaiul
110 Lol 028 ¢l go Clolés g)lo 130 od) dQalnisl jgoll
0J.90 J=a 6l dylay Jal ol ye Wilh ol 6g1wés.ga
Luipo-Uillayp Cpolulg Cude 4)laisyl Jeall Grocg 26

The Arabic flyer template is only for
Arabic A4 size flyers

The template uses a two-column grid
with T cm bounding box and 1 cm
gutter.

Main headlines (Front)
GE SS TWO Bold- 36 pts - Right aligned
SEC Primary blue

Secondary titles
GE SS TWO Bold 19 pts - Right aligned
SEC Primary blue

Body text

GE SS TWO Light - 10 pts - Leading 14
points - SEC Secondary grey - Justified
right

Front:

Top blue strip - 5 cm height - houses the
Flyer title

Image area has been maximized to
create maximal impact.

Bottom template area is 4.7 cm from
bottom

Logo: 5.8X1.77 cm

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Left aligned

Social media: Roboto Bold 8 pts - SEC
Primary orange - Left aligned
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Advertising Conventional 67

Brochure - English

Please refer to the A4 template

for

sizing and placement of

template elements

Brochure Title here

Back cover logo: Center aligned version
5X3.47 cm - centered with the center
point of the back cover

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Center aligned
Social media: Roboto Bold 8 pts - SEC
Primary orange - Center aligned
Aligned with the center of the cover at
5.7 cm from the bottom

15450 &5 25,20

The Arabic Brochure template is only
for Arabic A4 size Brochures

The template uses a one-column grid
(as shown here) and can use a one-
column grid with 1 cm bounding box
and 1 cm gutter.

Main headline (front)
Roboto Bold- 36 pts - Right aligned
SEC Primary blue

Secondary titles
Roboto Bold 19 pts - Right aligned
SEC Primary blue

Body text

Roboto Regular Light - 10 pts - leading
14 points - SEC Secondary grey -
Justified right

Front:

Top blue strip - 5 cm height - houses the
Flyer title

Image area has been maximized to
create maximal impact.

Bottom template area is 4.7 cm from
bottom

Logo: 5.8X1.77 cm

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Left aligned

Social media: Roboto Bold 8 pts - SEC
Primary orange - Left aligned
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Advertising Conventional 6.8

Brochure - Arabic

Please refer to the A4 template
for sizing and placement of
template elements

Back cover logo: Center aligned version
5X3.47 cm - centered with the center
point of the back cover

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Center aligned
Social media: Roboto Bold 8 pts - SEC
Primary orange - Center aligned
Aligned with the center of the cover at
5.7 cm from the bottom

1450 B2 a1 35,20

The Arabic Brochure template is only
for Arabic A4 size Brochures

The template uses a one-column grid
(as shown here) and can use a two-
column grid with 1 cm bounding box
and 1 cm gutter.

Main headline (front)
GE SS TWO Bold- 36 pts - Right aligned
SEC Primary blue

Secondary titles
GE SS TWO Bold 19 pts - Right aligned
SEC Primary blue

Body text

GE SS TWO Light - 10 pts - Leading 14
points - SEC Secondary grey - Justified
right

Front:

Top blue strip - 5 cm height - houses the
Flyer title

Image area has been maximized to
create maximal impact.

Bottom template area is 4.6 cm from
bottom

Logo: 5.8X1.77 cm

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Left aligned

Social media: Roboto Bold 8 pts - SEC
Primary orange - Left aligned
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T2

Advertising Conventional 6.1

Leaflet DL Size - English

Main headlines
Roboto Bold- 20 pts - Center aligned
SEC Primary blue

Secondary titles
Roboto Bold 13 pts - Left aligned
SEC Primary blue

Body text

Roboto light - 10 pts - Leading 14 points

SEC Secondary grey - Justified
left

Front:

Top blue strip - 3 cm height - houses the

Flyer title - orange strip 2 mm

Image area has been maximized to
create maximal impact.

Bottom template area is 5.5 cm from
bottom

Logo: 7.72X2.37 cm

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Center aligned
Social media: Roboto Bold 8 pts - SEC
Primary orange - Center aligned

The English DL template is only for English DL size leaflets.
The template uses a one column grid with a bounding box of 5 mm.

5mm

Secondary Headline Here

12pt 10pt Roboto Light on Letterhead body copy size X ,
leading consectetuer adipiscing elit, sed diam nonum- . ! J
my nibh euismod tincidunt ut laoreet dolore magna \\ ' s
aliquam erat volutpat. Ut wisi enim ad minim veniam, K
quis nostrud exerci tation ullamcorper suscipit lobortis \‘\ 45 mm

nisl ut aliquip ex ea commodo consequat. Duis autem \ P EREaEE o REEELER
vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla !
facilisis at vero eros et accumsan et iusto odio dignis- N
sim qui blandit praesent luptatum zzril delenit augue : N\
duis dolore te feugait nullaLetterhead body copy size :
12pt leading consectetuer adipisc- 10pt Roboto Light on X
ing elit, sed diam nonummy nibh euismod tincidunt ut : N\
laoreet dolore magna aliquam erat volutpat. Ut wisi : \\
enim ad minim veniam, quis nostrud exerci tation ullam- :
corper suscipit lobortis nisl ut aliquip ex ea commodo
consequat. Duis autem vel eum iriure dolor in hendrerit

in vulputate velit esse molestie consequat, vel illum : i :
dolore eu feugiat nulla facilisis at vero eros et : AN . :
accumsan et iusto odio dignissim qui blandit praesent “L’)"s‘" 4?‘?‘1‘\““ AS)"‘:‘“‘
luptatum zzril delenit augue duis dolore te feugait ‘Saudi Elegtri¢ity Company:
10pt Roboto Light on nullaLetterhead body copy size Dlllg?“"v %ervlﬁq You

12pt leading consectetuer adipiscing elit, sed diam ' ! H K

Supergraphics
enter the template
at 6X from logo

3 bounding box and
3 exit at 2X of it

: :6\ £ L p6SY Aaagand| AS 501 )
! : PN\ Saudi Electricity Company Address bar is 2X
www.se.com.sa \ : '

DiIigentIyiServing You from bottom of the
— s artwork and aligned
‘ L ‘ to the left side of
the SEC logo
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Advertising Conventional 6.12

Leaflet DL Size - Arabic

Arabic headlines

GE SS TWO Bold- 18 pts - Center
aligned

SEC Primary blue

Secondary titles
GE SS TWO Bold 13 pts - Right aligned
SEC Primary blue

Body text

GE SS TWO Light - 10 pts - Leading 14
points - SEC Secondary grey - Justified
right

Front:

Top blue strip - 3 cm height - houses the

Flyer title - orange strip 2 mm

Image area has been maximized to
create maximal impact.

Bottom template area is 5.5 cm from
bottom

Logo: 7.72X2.37 cm

Address - contact

Website: Roboto Bold 10 pts - SEC
Primary orange - Center aligned
Social media: Roboto Bold 8 pts - SEC
Primary orange - Center aligned

The Arabic DL template is only for Arabic DL size leaflets.

The template uses a one column grid with a bounding box of 5 mm.

e LSl A saad AS
Saudi Electricity Company
s dal g plail Jowi :

e Lo oS A3 jaud) AS 2401
'Saudi Electrigity. Company!

P IR
a1l yo Pl Josi
/ ' \

www.seicom.sa

116 mm

$ig0 gaill a1el vy Jio
ginoll @y of Ul $eiwl Euhl Ylisll délo) elifo )il
e oo uAsu Aolg Ciifio) elifors il yaiel cuillg
o0’ L6 63 e Ulgiwlinl Aola] WIiATELdgiue
Jolis)l 5le)l elasniwlnly depwl J (og Aolan]
Elifolomig laAiwl (@stigl @Y Wil @) o v Do)
wq:idl VW LIP Wlguledd lan|wlgulgiwlEline) del
el dlonil gall Willh Wldloxiclu &alil) Wigo LO
vasUlanll guidlole (@ileib olaaie Fgo oJlusgnil
el w Jio seinoll 94 of I selwl Euhl lisl ddloy
elifou84l.0ilg Uagua pUpal o Uasul §ilelUin] Guivl)
gl jlay dgiuwl Aol Guidl Gle WOilolb lasio o
Wl urgaill ael i Jio ginoell @4 ol Ul selwl Euh Uy
U=l GGloy Elifosopill eyl o UARi dolg iifo)
Cliforspill dyagel Wil pond o 6%l ey W
Lgiwlinl dola] wiisl €U dugiuo  Jolisl w@slall o
ATl dejwl pd (Log dolan] Elifolonig olaAiwl
L&3ligl @5V WLaJ &) .Eo b oo U9l JI LT LI Wig s
b olan| wlg Wugiwl Elihgy [del del dlonill gnll
LSS UlloRioly &l Wigo Lo VAUl Al Guill ole
Wileib plaaine o vl ungnill alcliuJio sginoll g
169wl Ll YLzl Ablo)

Super graphics
enter the template
at 6X from logo
bounding box and
exit at 2X of it

Address bar is 2X
from bottom of the
artwork and aligned
to the left side of
the SEC logo
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Advertising Conventional 6.13

Roll-up - English

Roll-up 85x200 cm
Headlines

Roboto Bold- 227 pts - SEC Primary
blue

Secondary titles
Roboto Medium 133 pts - SEC Primary
blue

Body text

Roboto Regular - 100 pts - Leading 140
points - SEC Secondary grey - Justified
left

Logo: 34.5X10.5 cm

Roll-up 120x200 cm
Headlines

Roboto Bold- 227 pts - SEC Primary
blue

Secondary titles
Roboto Medium 133 pts - SEC Primary
blue

Body text

Roboto Regular - 100 pts - Leading 140
points - SEC Secondary grey - Justified
left

Logo: 45X13.8 cm

iSpace For Subtitle

fLorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh

‘euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper

omp:

(k\ 51256 433 gaud) AS 520
\)Sa Compan:

X1
reee v sl Aasgandt AS pad

| Saudi Electricity Company

! T S COM-S2 e acarn Diligently Serving You e
i XX ; T
i X1
i [

I 17X

Space For Title

Space For Subtitle

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo
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Advertising Conventional 6.14

Roll-up - English
Roll-up 85x200 cm

Logo: 34.5X10.5 cm

Roll-up 120x200 cm
Logo: 45X13.8 cm

X
o N e LSl dangands AS pay
] Saudi Electricity Company|
' T eSO 83 sk aLkaHRAL Diligently Serving You e
i PR H Tox [ox
i 3]
i X
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Advertising Conventional 6.15

Roll-up - Arabic

Roll-up 85x200 cm
Headlines

GE SS Two Bold- 227 pts - SEC Primary
blue

Secondary titles
GE SS Two Medium 133 pts - SEC
Primary blue

Body text

GE SS Two Light - 80 pts - Leading 180
points - SEC Secondary grey - Justified
right

Logo: 34.5X10.5 cm

""" Ulgisl daluo Lia

el Ulgisel daluo U

Roll-up 120x200 cm

Headlines ocrll Ulgisl daluo Lia :
. ™ : onillgnll@illAa wlélowiol &ali Wlgo uo Ua=U Aall Guill sle @il olaning

GE SS Two Bold- 227 pts - SEC Primary v v ! B , o - o

blue Aronill gl QSIS URloRiol &l Wigo ub UARYI Al l93 H80 0ll.ungnill el dio seinoll G ol Ul seiwl Eubliylislldblo) Clito o4l Wiy

il Gle W5lotl lasine Po Wl .uagnill ael vy Jio di uowruUuiwiqbuoiul@imeJ@Lﬁqum\uﬂn\i‘
Secondary titles ginoll @ ol Ul aiwl Elall Ylis)l dblo) Elito1syill Wi Uﬂ‘ !
. Ul oo uasdl @ilevin] G pill jgnillujlay

GE SS Two Medium 133 pts - SEC [

Primary blue

Body text

GE SS Two Light - 80 pts - Leading 180 - : N ]

points - SEC Secondary grey - Justified \Js”ﬁ“”&f;‘“' 3 . mlalgo gl foss | BOSIEERD S s s 55

right pors i wsseomas oo X

Logo: 45X13.8 cm
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Advertising Conventional 6.16

Roll-up - Arabic
Roll-up 85x200 cm

Logo: 34.5X10.5 cm

Roll-up 120x200 cm
Logo: 45X13.8 cm

N s besl Apagadt AS 40

Saudi Electricity Company
alal yo pliil Jowi
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Advertising Conventional 6.17

Pop-up - English

Pop-up 3x4

Headlines

Roboto Bold- 395 pts - SEC Primary
blue

Secondary titles
Roboto Medium 200 pts - SEC Primary
blue

Body text

Roboto Regular - 136 pts - Leading 190
points - SEC Secondary grey - Justified
left

Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from

front 3150mm

A longe

Letterhead
nonummy
veniam, q

-- WWw.se.c
X POO/ALKAH

om.sa
ABA @O/SEC_ALKAHRABA

r subheadline goes he

body copy size 10pt Roboto Lig
nibh euismod tincidunt ut laore
is nostrud exerci tation ullamcol
Duis autem vel eum iriure dolor in hendreri

re

ht on 12pt leading consectetue
ot dolore magna aliquam erat vo
per suscipit lobortis nisl ut aliqy
in vulputate velit esse molestie

adipiscing elit, sed diam
utpat. Ut wisi enim ad minim
ip ex ea commodo consequat.
consequat, vel illum dolore eu

Saudi Electricity
Diligently Serving Y

675mm

675mm

675mm

675mm

675mm

675mm
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Advertising Conventional .18
Pop-up - English

Pop-up 3x4

Headlines

Roboto Bold- 395 pts - SEC Primary
blue

Secondary titles
Roboto Medium 200 pts - SEC Primary
blue

Body text

Roboto Regular - 136 pts - Leading 190
points - SEC Secondary grey - Justified
left

Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from front 3150mm

N b S Ao gaudt AS yad
Saudi Electricity Company
Diligently Serving You

ain Headline here
A longer subheadline goes here

Letterhead body copy size 10pt Roboto Light on 12pt leading consectetuer adipiscing elit, sed diam
nonummy; nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.
Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie;consequat, vel illum dolore eu

Ci

__Wwww.se.com.sa
25 POO/ALKAHHABA @O/SEC_ALKAHRABA

675mm 675mm 675mm 675mm 675mm

675mm




BRAND GUIDELINES, 2017 SEC ®

Advertising Conventional 6.19
Pop-up - English

Pop-up 3x4
Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from

front 3150mm

al
A longe

Letterhead
nonummy
veniam, q

X GOOIALKA

n Headline

r subheadline goes he

body copy size 10pt Roboto Lig
nibh euismod tincidunt ut laore
is nostrud exerci tation ullamcol

Duis autem vel eum iriure dolor in hendreri

__Wwww.se.com.sa

ABA @O/SEC_ALKAHRABA

.

here

re

ht on 12pt leading consectetue
>t dolore magna aliquam erat vo
per suscipit lobortis nisl ut aliqy
in vulputate velit esse molestie

adipiscing elit, sed diam
utpat. Ut wisi enim ad minim

ip ex ea commodo consequat.

consequat, vel illum dolore eu

i o s bl Aas gt AS 4

Saudi Electricity Company

Diligently Serving You

675mm

675mm

675mm

675mm

675mm

675mm
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Advertising Conventional 6.20
Pop-up - Arabic

Pop-up 3x4 Overall width 4050mm

Arabic headlines
EIE SS Two Bold- 395 pts - SEC Primary Area visible from front 3150mm
ue

Secondary titles
GE SS Two Medium 200 pts - SEC
Primary blue

Body text
GE SS Two Light - 140 pts - Leading 230
points - SEC Secondary grey - Justified

right £
€
Lo
Logo: 70.67X21.65 cm g
N
+—
e
=
()
e
©
¢ vl Plgisl Aalwp Lid
o GHII Ll (@SLaub olaAiue Jigo LIl usgALl arelL Jio (56in0ll G4 ol Ul Soilwl Euh Uyl déloy
Clifo bl (Le)i o0 UaRi dolg Wiite) elined pil dyaiel (yillg mpond oo 6as) weyihgiwlin L
Aol wlyial eudygime Jolisdlc@iloll slaaimlnally de @3 (rog dolan] Elifolomig olaaiwl @iligl

N LSl Arsgaudt AS a8
\ Saudi Electricity Company
I radlal go plESL Jomi BB AL RNRADA 08/ ALKAHRABA

675mm 675mm 675mm 675mm 675mm 675mm
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Advertising Conventional 6.2
Pop-up - Arabic

Pop-up 3x4

Arabic headlines

GE SS Two Bold- 395 pts - SEC Primary
blue

Secondary titles
GE SS Two Medium 200 pts - SEC
Primary blue

Body text

GE SS Two Light - 140 pts - Leading 230
points - SEC Secondary grey - Justified
right

Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from front 3150mm

‘ N 2SI A gaud) AS 2ad
Saudi Electricity Company
palal go ol Jowi

WUl e @5l olaAiu
CLinou 64l LLE kT )0 AR
Aola| wlial eudygiue Jou

0 3o LJl.UrgnillatebiJio
Ly Aolg Ciifhey Elihoropilll 4y
i)l il claaiwlnly de i o

w0l Ulgisl aal
(59100l 9L of Ul 5wl ELn U
hiebuillg owond oo 6a)uiey]
J ULog dolan| Elifolonig olas

www.se.com.sa .
GOO/ALKAHRABA ©O/SYC_ALKAHRABA 2y

o lig
lis)ldéloy
Lolwlinl)

il Q5Ugl

675mm

675mm

675mm

675mm

675mm

675mm
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Advertising Conventional s.22

Pop-up - Arabic

Pop-up 3x4

Arabic headlines

GE SS Two Bold- 395 pts - SEC Primary
blue

Secondary titles
GE SS Two Medium 200 pts - SEC
Primary blue

Body text

GE SS Two Light - 140 pts - Leading 230
points - SEC Secondary grey - Justified
right

Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from front 3150mm

i o e beSU Aapad) AS At
Saudi Electricity Company

padal go LBl Jozi

N

GHiJI Ole Wil plaAiiie Jgo wJ] Ungnill arebey Jio
Clifob)ill e )i oo YA dolg uiiho) elifo o pill dy
Aola| wlyial €U dygimo Jolisdl @5l slaaiwlinlyde i

Uloisl daluo

o1l Ulgiml dalw, U

(59100l 9L of Ul 5wl ELn U
hiebuillg owond oo 6a)uiey]
1 Log @olan|Elifolonigolas

il Q5Ugl

www.se.com.sa .
©OO/ALKAHRABA @O/SHC_ALKAHRABA 2

Loiwluihl)

675mm 675mm

675mm 675mm

675mm

675mm
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Advertising Conventional 6.23

Pop-up - Arabic

Pop-up 3x4
Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from front 3150mm

£35S0 Aga paad) A 8

Saudi Electricity Company

alal o plaih Jowi

www.se.com.sa |
©OO/ALKAHRABA @O/SHC_ALK

675mm

675mm 675mm 675mm 675mm
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Advertising Conventional 6.24

Pop-up - Arabic

Pop-up 3x4
Logo: 70.67X21.65 cm

Overall height 2225mm

Overall width 4050mm

Area visible from front 3150mm

‘ (N TRV | g WEYP IR [ Lg% |
Saudi Electricity Company

padal go sl Jomi

675mm 675mm

675mm

675mm
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Advertising Conventional 6.25

Pop-up - Arabic

Pop-up 3x4 Overall width 4050mm

Logo: 70.67X21.65 cm
Area visible from front 3150mm

x »
i o e beSU Aagad) AS Ay

Saudi Electricity Company
e palal Go LSl Jomi
2X | X II|

Overall height 2225mm

www.se.com.sa |
©OO/ALKAHI SHC.

675mm 675mm 675mm 675mm 675mm 675mm
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Advertising Conventional 6.26

Backdrop - English

Logo size:
Will be 1/5 from the longer side

English title:
Font: Roboto - bold
Color: secondary gray

Space For Event Name
Space For Event

1/4 from height

Space For Eyen‘t'"ﬁame
Space For Event

' N sl 3:"&‘-“"‘35)“
Saudi'_Ele(ii'r'icity Company
Diligently S You
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Advertising Conventional 6.27
Backdrop - Arabic

Logo size:
Will be 1/5 from the longer side

Arabic title:
Font: GE SS Two - bold
Color. secondary gray B 1 2 3 4
— /! ) h;""yl..g&" s padt A8 p5H
‘I N Sau&i‘Engtricity Company

eidal go oty o2

| 1/4 from height
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Advertising Conventional 6.2s

Brand Mnemonic

The Demo is a graphic animation of
our logo signaling the end of every
film for SEC. It can be used across all
motion pictures, and on all channels.
It may not be used if the movie is
intended to be a teaser.

Duration : 0.7seconds

Check SEC Brand Mnemonic
on the inside cover
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Advertising Conventional 6.29
On-Screen Logo

1/3 from width

This is a visual stamp giving identity
to all SEC videos. It is used exclusively
for television or any other media
channel where SEC branding is not
present. Its usage can be decided
upon the type of motion picture

like documentaries, field reports

etc. It should not be used on short
broadcasts; e.g., TV commercials and
social media videos. Add the previous

|
|
|
)
|
|
|
|
|
|
|
|
|
|
|
|
|
:
info with suitable supporting graphics. :

The logo size will be 7X animated

;Ll).@:." :\:MM‘ :\Sﬂq
8
f Saudi Electricity Compan

s )al o gLk Josi

R, .
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Advertising Conventional 6.30

Copywriting

Tone Of Voice

The CTA

Body copy

Determined - caring - upbeat

Retaining one style of copywriting
throughout our communication channels
helps us unify the sound / voice of the
brand. We must watch our words, not to
harm local values, trying to be as clear
and as concise as possible.

Headlines

The CTA (call to action) orients the
reader towards a certain required
behavior. It should be clear, short

and always in direct language. CTAs
are essential when the reader is
required to perform a certain behavior
and must come at the start of the
message. It can come in the headline
or the sub-headline.

Subheadline

Headlines must be as short as possible.
They hold the key message of the
communication. They must be grabbing
and fast to comprehend.

Copy in the headlines supports the
visual and should also channel the view
to read further or learn more of the issue.

Subheadline is secondary and
supports the main message in the
headlines. It can be a mix of a CTA with
copy or can be a stand alone CTA.

In the template it comes under the
subheadline, but can be put under the
body copy; only if it is a CTA.

Body copy is a long block of text
intended solely to give “needed”
further information or legal notices.
It should not be used otherwise.
Repetition of the clear messages
creates redundancy and should be
avoided.

Avoid, long banal copy blocks. Copy is
always read better when classified and
in bullet points. Revert to that at every
possibilities.

Body copy can be shortened in the
form of Info-graphics only if its usage
compliments the visual layout.

The language of the body copy must
be clear, transparent and easy to
understand. Since it may be serving
technical matters like detailing offers
or ‘how to, the flow of the text should
cater for fast reading through easy
language and short sentences.
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Digital
Channel Guidelines
7.0

Saudi Electricity Company
Diligently Serving You

\)M £ L pgSU Asa gaad| AS pLd |
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INTRODUCTION

Digital channels are versified connected
only with their online existence, hence
our visual identity must be spread and
consistent across all those channels.
This helps solidify our Digital brand
image and our visual presence online.

To do so use a singular branding
approach across all platforms. Use our
photos, fonts and colors only. Always
increase the visibility of our logo. Have
the same tone of voice used all over.
Create user-friendly web and app and
try to replicate this experience on
social media. This is how we create a
differentiate Dawiyat digital identity.



EEEEEEEEEEEEEEEEEEEEEEEE

Social Media
7.1
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Social Media 7.11
Facebook

Profile image e

- Must be at least

180 x 180 pixels.

- Photo will appear on page as
160 x 160 pixels.

- Photo thumbnail will appear
throughout Facebook at

32 x 32 pixels.

180 x 180

1200x 900

Shared link @

- Recommended upload size of
1200 x 627.

- Square photo: Min

154 x 154 in feed.

- Square photo: Min

116 x 116 on page.

- Rectangular photo: Min

470 x 246 in feed.

- Rectangular photo: Min

484 x 252 onpage.

1200x 627

Cover photo

- Appear on page at

851 x 315 pixels.

- Anything less will be stretched.

- Minimum size of 399 x 150 pixels.
- For best results, upload an RGB
JPG file less than 100 KB.

- Images with a logo or text may be
best as a PNG file.

Shared images

- Appear on page at

851 x 315 pixels.

- Anything less will be stretched.

- Minimum size of 399 x 150 pixels.
- For best results, upload an RGB
JPG file less than 100 KB.

- Images with a logo or text may be
best as a PNG file.
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Social Media 7.12
Facebook

Profile image e

- SEC logo with a white background

£ L3S 20a gad| AS 2t
Saudi Electricity Company

|l sdal go Glasl Josi

1200x 900

1200x 627

Cover photo

(185x35px) with a white background
(200x65) Opacity 70%.

- Slogan (30pts) Orange color also
with a white background.
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7.1.3

- If you need to include text in your image, try
reducing the font size of your text.

- Make sure most of the text you use is in the
text box instead of directly on the ad’s image.
- Avoid spreading text all over the image.

&Ly pgSU 05 gad ! AS HAd1
Saudi Electricity Company

Posts with photography

- Slogan (65pts) White color, at the
right lower corner.

- SEC Logo (225x170px) on a white
background

97
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Social Media 714
Facebook

Logos

- Any text-based logo is counted as text
regardless of its size or alignment.

Watermark

- Watermarks are considered as text, even
if they are mandatory or as they are brand
guidlines.

Numbers

- All numbers are considered as text.

Gay Eljgilo#

Clay U dLigrinlyl liloas

‘h\ o LpeSl Aaagaudt AS 4t

Saudi Electricity Ci www.se.com.sa
©OO/ALKAHRABA @O/SEC_ALKAHRABA

palal go YlEsL Jowi

Timeline photos
Posts without photography
- Background radial gradient 10% black color.

- Slogan justified 100pts Blue color
- Subtitle 55pts orange color
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Social Media 7.15
Facebook

Image Text Check

Upload an image to determne now much tesxt is in your ad image. It tne proportion of 1ext to image is 0o
high, your ads may not reach its full audience

Wea makie axceptions far cenain kinds of products being advertised. Vish our Help Center 210 lsam
about exceptions, e examples of images with lext, and get more guidance.

d ] Previously, if 20% of an ad image’s area consist of
text, it wouldn’t be approved to run on Facebook,
Instagram or the Audience Network.

| e Text: QK
e
Your ad will run normaiby.

Facebook ads that contain images with little to
no text tend to cost less and have better delivery
than ads with image text

About Create Ad Creats Page Developers Careers Privacy Cookies AdChoices[>  Terms

Facabook © 2016
English (US)
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7.1.6

1500 x 500

- Size 1500 x 500 pixels.
- Maximum file size 10 MB.
- JPG, GIF or PNG.

- Square Image 400 x 400 pixels.
- Maximum file size 100 KB.
- JPG, GIF or PNG.

- Appears in stream collapsed at

506 x 253 pixels.
- Max file size of 5MB for photos,

and 3MB for animated GIFs.
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SOC_ial Media 717
Twitter

Profile image e

- SEC logo with a white background

A concise Tweet makes an impact. Keep each
Tweet focused on one specific message rather
than trying to communicate multiple things. You
can include a link to a blog post or website if you
have a longer message to convey.

Hashtags are a powerful tool that allow you
to expand your reach and tap into relevant
conversations. Focus on keywords that are
relevant to your business. Best practices
recommend using no more than two hashtags
per Tweet.

People love to talk to businesses directly

on Twitter. Be responsive to any questions,
comments, and criticisms that come your
way. To avoid long exchanges, switch to Direct
Messages to resolve any complex issues.

£ L 3gSU A gl AS 5t
Saudi Electricity Company
o lal go pliily Jo=i

Gay CElijgilo#
Cliay U Audgpiadyl Wiloas

e Header photo

(185x35px) with a white background
(200x65) Opacity 70%.

- Slogan (30pts) Orange color also
with a white background.

In-Stream photo

Posts without photography

- Background radial gradient 10%
black color.

- Slogan justified 100pts Blue color
- Subtitle 55pts orange color
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Social Media 7.18
Instagram

Profile image e 110x 110

- Appear on your home page at
110 x 110 pixels.

- Square photo - make sure to
maintain an aspect ratio of 1:1.

161 x 161

Profile thumbnails e

- The thumbnails will appear on the
page at 161 x 161 pixels.

- Square photo - make sure to
maintain an aspect ratio of 1:1.

e Photo size

- The size of instagram images has
been increased to 640 x 640 pixels.
- Instagram still scales these photos

down to 612 x 612 pixels.

640 x 640 - Appear in feed at 510 x 510 pixels.
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Social Media 7.1.9
Instagram

Profile image e

£ L pgSU A gl AS it

Saudi Electricity Company

- SEC logo with a white background

Profile thumbnails 4

- The thumbnails will appear on the
page at 161 x 161 pixels.

- Square photo - make sure to
maintain an aspect ratio of 1:1.

e Photo size

Posts with photography

- Slogan (65pts) Orange color, at the
right lower corner.

- Contact information (18pts) Blue
and orange color

- SEC logo in white (225 x 170px) on
a blue background

- App download at the bottom right
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Social Media 7.1.10

YouTube

Profile image

120 x 120 pixels.

Video uploads e

- Videos must maintain a 16:9
aspect ratio.

- In order to qualify as full HD, your
dimensions must be at least

1280 x 720 pixels.

120 x 120

1280 x 760

2560 x 1140

l—g Channel cover

There are a lot of different platforms
and devices that users can stream
YouTube on so it's important that your
brand has a photo optimized

for each one.

Display sizes

- Tablet display: 1855 x 423 pixels.

- Mobile display: 1546 x 423 pixels.

- TV display: 2560 x 1440 pixels.

- TDesktop display: 2560 x 423 pixels.
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Social Media 7.1.11

YouTube

Profile image e

G

= LSl Aaagand| AS pa
Saudi Electricity Company

- SEC logo on a white background

Video uploads e

- Videos must maintain a 16:9
aspect ratio.

- In order to qualify as full HD, your
dimensions must be at least

1280 x 720 pixels.

1280 x 760

—g Channel cover

- (185 x 35px) with a white background
(200x65) Opacity 70%.

- Slogan (30pts) Orange color also with
a white background.
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Social Media 7.1.12

Template

Facebook

1080 x 1080 pixels.

- Anything less will be stretched.

- Minimum size of 400 x 400 pixels.

- Slogan (65pts) White color, at the lower corner.
- SEC logo (225 x170px) on a white background

Twitter

- Minimum to appear expanded

630 x 360 pixels.

- Maximum to appear expanded

1024 x 512 pixels.

- Slogan (50pts) White color, at the lower corner.
- SEC logo (155 x 100px) on a white background

IMAGE

.
Saudi Electricity Company.
roslal go olasl Josi

IMAGE

Instagram

- The thumbnails will appear on the
page at 161 x 161 pixels.

- Sq_uar_e photo - make sure to Ulgisl @alwg
maintain an aspect ratio of 1:1.

Ulgisl dalw - Slogamn (35pts) White color, at the lower corner.

- SEC logo (70 x 40px) on a white background
::::?----

i~ Yo B nsmns|
ﬁ Uy 1 Ay pad| A 50 _
SEC_aLKARATA..

IMAGE

( R
\ Saudi Electricity Company
04zl g0 Gl Josi




BRAND GUIDELINES, 2017 SEC ®

Website
(.2

‘ . s L3 S 403 gaud| AS 2L
Saudi Electricity Company
Diligently Serving You
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INTRODUCTION

The website is not passive. It creates
a crucial area for interaction with

the stakeholders. When people use
the website they create a powerful
judgment of the brand and create a
lasting image of it.

Hence when developing the SEC
website, the designers must be sure

to create an SEC identify prominent
website first. Second the website must
be modern, clear and simple. It must
provide excellent user experience being
user friendly.

The language of the website and UX
must be clear, guiding. SEC must sound
caring, attentive, welcoming and willing
to assist.

Our website is a crucial element of our
visual identity. Only our colors, fonts
and photography should be used.
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7.2
Homepage

SEC Logo Link

to homepage

More tabs for more @

Osdpisaall Gilesa

daclain il liidgduuo

daflpgs ilsLiylg Ciloglao

information about SEC

SEC app links @

B 8

Jiall suclgo syollall  Jilulldosd
il giguill puadll
aabsgill

sbaisdlg dinll Llas aos

ayalaill eyall gl goiaally
syl dyslaisly

clipgdll ilgill clalgiu il

oLl 53Uj1 dola lsLiy]
cliygdll plsiiul b glodllg

clygdll Gisa

lo3ylgo dpeii o apill piai

lilgill Gulal dloall aolip

O doglas ol 8yg.as ligyLis

to download

yaghi (b dpbl digd dypdull clipgdll nilgill anizo slyal nle phall gago
lgllocl goig
Ui Jy i il pabgor pals Jualgill

@ w i
N W ==

20160 clyygdll &gl il

fyvy oQ

plaaiwll hoydig pléal
dsili dliwl
gagall dhyja

liedlgo

(92000022} :waila

(92000110p Gudpivinall dosa j$10

(933 ¢5)lghll

gl syl

—

Profile

Contact
information
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722
Our Services

Drop menu for ¢
subpages

Home button link to

homepage moves
downward when scrolling

Other links like

Text

copyright notices...

Joaadl Juauusi
o
(sailgaALT
iibusall Galysil
luua dslal
o3l LLBALT

dos3 il i

61bj 3590 b padi
gbgall

033 calb ayaai
Sl disll gass
olIALT

ok Janani

L= I

2 - Y
1 |
€ & =

20160 cliygéll dysgaall aSpill

fyvy 0o Q

J
a$pill nahgay pals
olsaiull hopdig plal
dailids aliwd
gigall dhy

lizdlgo

Jralgill

(92000022 :aila
(92000110P yudpivinall dosa j$po
(933 tsylghll

guigplll syl

Search

Side bar contains
links for topics
related to the page
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7.2.3

About

s spanas
O itmtyimies | gyttt | et w [ .. .g» ©
Y

Menu bar

syl 5y1s]

aoally Gupulill

atgls

Photo sl el
agall Clgall
Wl

Joaill golizs

elasiall (sl )

Text

adlly dlluyllg &gyl

il alsa i

Josll s sl dagy

nohill Ll aoly

Photo dgalall unll
léyis na lioalus

e

slas

Liaphi Jyjid il nakhgoy yala Jualgill

’
. "' .- PI - hgwg roL‘q\ (92000022p:aila
' . dseili dliwl (92000110P sadyiinall dosi S0
(933 ts)lghll

I dby
20160 <lygdll dusgall dspuil 2agall dhya

SEC social media @

® .I: L 4 @ u lizdlgo gl syl

Language
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(2.4
Our News

Search

Home button link to

homepage moves
downward when scrolling.
I S.Ide bar contains
pvis links for topics
TERTT related to the page
Text Phate ;
Text Photo
Text Photo
Text Photo
Other links like
copyright notices...
b
¥ OB £ hqplig
ol [000027) soidta
' I" Ll TR ) gl e
00 e
TN sl gil) g gl iy L0
f v oD
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7.2.5
Business

SEC logo link
to homepage

SEC app links @
to download

Photo Photo Photo
-
-
Taxt Photo
- ', iil =. E (L T P P ——
L] (RIDOOLLOON all L n M ik g
(11 gt

T hpgll] il LB

fv o O

—)

Profile

Contact
information
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7.2.6
Investor Relations

Photo Photo Photo
& Text & Text & Text
Photo Photo Photo
& Text & Text & Text
SEC app links foooeDooDOon
to download
£ ik
— REl 3 RO0000T walls
‘ “ .. [RP000 100} ailplcsall daid s

TN ol gl il S

f W[

[CERIFTTIN S
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Web Banners
7.3

‘ . s L3 S 403 gaud| AS 2L
Saudi Electricity Company
Diligently Serving You
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Web Banners 731
Web Banners

- Slogan (50pts)
- SEC logo size (155 x 47px)

rosdal po glisl Josi

=
i

r
o RS Byasaatt S 01

Saudi Electricity Company:

=
-

o
°

X

12 px

! 21 px

Saudi Electricity Company,
&3l go LSl Josi H

11.5px

1
i

CER]
( PAYSVIN| P WEYEVA (B 1WA (]
B N Saudi Electricity Company;

radal go plisl Josi

T

.
oLl Ragaadt 48,001

Saudi Electricity Company: 1
padalpo gliih Jo=i 1R

111.5px
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Application(APP)
8.0
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INTRODUCTION

SEC App is touch point with SEC and
the customer’'s sample of the quality
of its services. Hence our app must
capitalize on our visual identity using
our logo, colors and fonts only.

It must look modern matching the
trending app designs. It should provide
a good UX, be simple, display the
contents clearly for every customer to
access.
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Logo

3.1

Icon
Icon guidelines

- Home screen : 120 pixels retina,
Min 60 pixels.

- Spotlight : 80 pixels retina,

Min 40 pixels.

- Settings : 58 pixels retina,

Min 29 pixels.
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Application s.2
Loading Screen

\)1\ o e Loading screen logo

& L oS A0 gaudt AS 200
Saudi Electricity Company

ilal go ylash Josi
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Application s3

Login Page

Settings

Logo Q;ngﬁ,ﬁmuﬁm

Saudi Electricity Company
Diligen g You

Icon
ab

e
MEMBER LOGIN

&

-'. Username

ﬂ Password

SETTINGS

® Language button

Login area
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Application s4
Background

Logo

® Language button

Back to homepage




BRAND GUIDELINES, 2017 SEC ®

123

Application ss
Sections Page

Sections

Settings

L ( o LSl A gand) AS 200
ogo \J Saudi Electricity Company

Diligently Serving

REQUESTS

CONTACT US

SURVEYS

You

ALKAHRABA FRIEND

MY NUMBERS OUR OFFICES

GENERAL INFO CONSUMPTION
CALCULATOR

SETTINGS

® Language button
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Application s
General Info

Logo

Information Menu

G

Settings

oL pgSU Aaagawt) AS pidt
Saudi Electricity Company
Diligently Serving You

General Info

Connection Service Requirements

Phases of electric power Connection

Service Connection Tariff

Consumption Categories

payment of Consumption Bills

Concessional Payment

Rationalization of consumption

Thermal Insulation

What to do in case of Current interruption

SMS Service

SETTINGS

Language button

Information sections
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Application 87
Service Page

Inquiry about the
request page

Logo

Settings

G

oL pgSU Aaagawt) AS pidt
Saudi Electricity Company
Diligently Serving You

Electric Service Requests

Request No.

Enter Request Number

Inquire &

SETTINGS

® Language button

® Request Number
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Application s
Icons

Contact us ALKAHRABA Friend Bills Service Application

{o)

Settings General Information Comments Our Offices Numbers
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Office Branding
9.0
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INTRODUCTION

The Office is a place to perform work.
Our branding’s main purpose is to create
a unified feeling of belonging through all
our offices around the globe, by applying
SEC’s branding guidlines throughout all
locations.

More importantly, it is the location where
the Culture that builds SEC image starts.
We must focus on creating a warm
welcoming atmosphere that employees
love to attend. It must also create

a feeling of enthusiasm, boosts the
morale of the workers, reminding them
who they are, and to which they belong.
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Office Branding o1
Colors - Office

This section falls under the guidance of
the color section of the Generic Identity
guidelines. Hence, no colors other than
those of the brand should be used.

Color usage in the right percentage is a
must in order to unify the interior space,
and to attain the desired feeling in all
our offices.

The blend of colors is a mix of relaxing
white and warm orange.
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Office Branding 9.2 _
Colors - Space Allocations

Allocation of space:

75% White
25% Orange

No blue on the walls or furniture
restrict it only to computer wallpapers.

WHITE ORANGE BLUE
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Office Branding 93
Photography - Themes

This section falls under Advertising
Guidelines - Photography Section.
No other treatment or style of photos
should be used.

The intention of this section is only to
demonstrate the usage of certain themes
and not new treatments to images.

Keeping one style of photos helps us
retain visual unity across all offices.
Photos also help us reflect the culture
we want to promote. Their usage helps
boost morale and remind employees of
their achievements.

Contents or themes:

Geographic locations of importance
to the image of SEC like:

Cities, industrial areas, locations of
national or religious importance like
Mecca, international destinations.

Human / Emotional:

SEC personnel (various types of
employees), household, white and
blue collar workers, photographs of
people from around the world.
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9.4

Geographic locations of importance
to the image of SEC like:

Cities, industrial areas, locations of
national or religious importance like
Mecca, international destinations.
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Office Branding 95
Photography - Human/Emotional

Human / Emotional:

SEC personnel (various types of
employees), household, white and
blue collar workers, photographs of
people from around the world.
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Office Branding o6
Photography - Using Fonts on Image

Using font on image:

We can use text on image only if no
other layouts with copy are used in
the same space, including the text in
our logo.

Text can only occupy 30% of the
entire image space and must
not conflict with the noise in the
background.

e,
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9.7
Meeting Room

Meeting room:

Colors:

- Orange 25% (one wall)
- White 75%

Chairs:

Color.
- Orange
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Office Branding ¢
PC Wallpaper

g " l!- B
|t = iR e Tl
: 1
L 34SI A3 gt AS p 00

Saudi Electricity Company
Diligently Serving You

www.se.com.sa
o0 3

‘ |
1

www.se.com.sa
000 ;3

2L 3gSIY s gl AS p 00
Saudi Electricity Company
il o lash Jomi

£ SY A3 gaudl AS 431

Saudi Electricity Company
biligently Serving You

Not a personal space at all. The collective
imagery on screens make a part of the
office branding. All backgrounds used are
part of the branding strategy and should
be followed across all offices.

1- No personal photos must be used.

2- Wallpapers should not be used as an
internal communication spot.

3- Plain blue background only.

4- Minimal branding: Use emblem of logo
only. Do not exceed 10% of the entire
screen size.
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Office Branding 9.9
PC Screen Saver

\3
o 10 560 Bz gt AS 201

Saudi Electricity Company
palal go plaih Jo=i
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Saudi Electricity Company
Yw Ok Joi
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Saudi Electricity Company
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o 01 B2 gandt A 20

Saudi Electricity Company
il go plish Jo=i
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Saisdi Eletricity Company
il o plish Jowi

\3
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Saudi Electricity Company
alal go sk Jo=i

\3
o 10560 Bz gt AS 201

Saud Electricity Company
alal go glasl Joi

Ll o gt | 45 20
Saudi Elpetricity Company
il go plaih Jo=i
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Office Branding 9.1
Paper Cup

Paper Cup:

Logo: 4cm

Supergraphic wraps around the entire
circumference of the cup

Supegraphic (here used as a design
element which explains why it is was
rendered that big).

40 mm

)

L4103 paid) A4S i
saudi Electriity Company._

'
Diligently §erving You
'

85 mm

G

PATRON| p RYPEIR (I L WA ]
Saudi Electricity Company

Diligently Serving You

Face 2

80 mm

10 mm

40 mm

)

£ L5410 A3 paid1 A4S i
saudi Electriity Company._

rolal 5o sl Joss

G

£ L S 233 gaud) AS o

Saudi Electricity Company
rosdal go ol Josi

Face 1



BRAND GUIDELINES, 2017 SEC ® 139

Office Branding 9.11 _
Paper Tray - Custom Print

Table paper :

- Logo size 5%,
- Slogan size 35%, align center

u.nlw’ o an)I
WELCOME

LY ;l,ugs.\! 2\.3;3.1.“1! K).f”‘
Saudi Electricity Company
o dal go (LSl Josi
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Office Branding 9.11
Balloons

SEC Logo @
15x10 cm

‘ N
 J
o L pgSU A3 gawd) AS )
Saudi Electricity Company

ew

S

o L34S0 203 ! AS 4280

Saudi Electricity Company




BRAND GUIDELINES, 2017 SEC ® 141

Office Branding g.12
Power Bank

SEC Logo @
6 cm
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Office Branding 9.13
Wall & Office Calender
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9.14

6cm
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Office Branding 9.15
T-Shirts - White

£ Lyl Ayagaudt AS,
Saudi Electricity Company SEC Logo

palal go glasl Josi 20x10cm

SEC Logo
7x3cm
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Office Branding 9.15
T-Shirts - White

SEC Logo
20x10cm

alal go glash Josi

SEC Logo
7x3cm
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9.16

T-Shirts - Grey'

ﬁ\ &L pgSU A3 gaud! AS 52

\) Saudti Electricity Company SEC Logo
e 20x10cm

SEC Logo

7x3cm
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Office Branding 9.17
Cap

G

oL gSIT Aa gt AS yt
Saudi Electricity Company

SECLogo o @ e
7x5cm

www.se.com.sa

N

www.se.com.sa ! |

www.se.com.sa

SEC Website
4x1 cm

www.se.com.sa
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Office Branding 9.18
Hard Hat

C}\ [ ® SEC logo / Q
10x5 cm
P [ |
‘ fwg,%.% \) /,
v . ‘\eﬂﬁea an

Saudi gy,
audi Eleclricity C
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INTRODUCTION

Our signage has been designed in a

very distinctive style which works as

part of our brand. All specifications and
guidelines should be followed when
reproducing our signage to ensure that
our brand image is consistently portrayed.
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Smart Office 101

3D
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Smart Office 102
3D

=
2
3
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10.3

3D
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Smart Office 104

3D
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Smart Office 105

3D
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Smart Office 106

3D
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Smart Office 107

3D
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10.8
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10.9

3D

20minutedelays

Please avoid inDSEI'rbl&' i

What do you want to do?

o ..I
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Smart Office 10.10

3D
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Outlet Branding
11.0
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INTRODUCTION

Every SEC environment is an opportunity
for us to build our brand. Think of them
as three-dimensional advertisements
for who we are and what makes us
different. This is why it is so important
to create the right look and feel in every
SEC environment, so that any visitor
gets a clear, consistent and distinctive
impression of us.
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Outlet Branding 111
Colors

This section falls under Our Brand -

_ r Application of colors
Basic Elements, Color Section.

Singled out full color orange walls and

Hence, no colors other than those of other full white walls.

the brand should be used.
No blending of colors on the same space.
This is a branding exercise aimed

at creating guidelines for interior
architects and branding agencies. This
is not an interior design job and should
not be treated as such.

WHITE ORANGE BLUE

Color usage in the right percentage is a
must in order to unify the interior space,
and to attain the desired feeling in all
our offices.

The blend of colors is a mix of relaxing
white and warm orange. Our intention
is to create a warm loving yet modern
techy atmosphere.

The feeling arises from this blend: 30%
orange / 60% white / 10% blue.

Blue can be used in photos
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Outlet Branding 11.3
Copywriting

Tone of voice

Copywriting is a means of conveying the :
required ideas through words, sentences Welcomlng

and text, must mimic the spirit of the

generous guest-loving Saudi dialogue. 1

The main intention of the copy is to create Intel l Igent
emotional bonds with a guest of SEC'’s

many houses. Active
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' Subheadlines 14-18 ' '

Outlet Branding 11.4
Typography

Legibility and size of text

The designer has to take decisions
accordingly as to the placement of the
text and the size required for it to be clear
and legible from designated distances.
Large Branding messages

Not to exceed 30% of the branded space.
Text should always be horizontal and

cannot be tilted. All text found on digital
screens and or prints
intended for long close
readings must be 8-12
points

Headlines 37-27 points

Text should be clear, in full color and points

cannot be used in opacity.

Use our corporate fonts only.

Tm
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Outlet Branding 11.6
Exterior Environment

2700 10800 765

[N TRV | g FEYP R [T -1 |}
= ecrcty compory [

900 i
s lal o ylail Jo=i
.
\J
e cons
3450 e
2550 (A1) 2400

SEC Signage Panel Glazed Shopfront Panel Entry Door Signage Panel Feature Faceted Outdoor Seating Bench SEC Totem
Glass Wall Signage Panel

Saudi Electricity Company
radal yo plash Joi

Option 1 Q £ LSl A gaud) RS 58

Saudi Electricity Company
radal yo plash Josi

Option 2 Q £ S0 Ay pauad) AS
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Dress
12.0
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Saudi Electricity Company
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INTRODUCTION

Adress code is a set of rules governing
certain combinations of clothing. SEC
dress code outlines the company'’s
expectations from all employees
regarding their formal appearance. These
guidelines are not meant to restrict the
freedom of expression that is conveyed
through one’s attire. However, the way
employees project themselves when
they represent the company with clients,
visitors, or other external parties can
have direct consequences on how

the company'’s brand is perceived.
Therefore, employees should be aware
that the appearance is an integral

part of the company’s culture and any
inappropriateness could expose the
company and damage its reputation.
This dress code is mandatory and all
employees are obliged to demonstrate
professionalism and businesslike attitude
through their appearance. The formal
dress required herein will differentiate
us from our competitors and reflects a
modern image of our Brand.
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Dress _dee 12.7
Definition

What is a “Dress Code"?

It is a set of rules governing the
appearance of employees of the
company which must be followed.
These rules apply to all employees

and independent contractors of the
company, as well as other parties that
may represent it. The main elements of
the Dress Code in general are:

-Cleanliness
-Grooming
-Attire

The general guidelines which must be
observed in any situation:

-All employees must be clean and well-
groomed

-All clothes must be clean and in good
condition.

-All clothes must project
professionalism. Clothes that are too
revealing or inappropriate are prohibited

-Employees should avoid clothes with
emblems, advertising messages or
other visuals.
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12.2

The attire of employees reflects the
company’s official image. Therefore, the
type of clothes an employee may wear
is very important. Employees in senior
positions are required to set an example
for other staff, especially when in
frequent contact, thus should be aware
of the need to project a professional
image. Our customers should perceive
SEC employees as being well groomed
and smart in their appearance.

Disciplinary measures

It is important for an employee to know
the consequences for not abiding

by these rules. When an employee
disregards the company'’s Dress Code
he will be reprimanded and it will be
expected from him to start respecting
the rules.

The way we dress shows a lot of things
about our personality, character and
attitude, and gives the right impression
of the company that we work for.

179
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Dress Code 123
Headwear Style

The style in which you put on your
headwear gives the first impression on
who you are. It must be properly worn,
clean and ironed.

No out of ordinary designs must be
worn.
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Dress Code 124
Acceptable and Unacceptable

i

What is an acceptable headwear
Only the traditional official Headgear:
-Shumakh or Ghutra

-White Head Cap

-Black Iqgal

What is an unacceptable headwear

Any out-of-the-ordinary styles will not be
accepted: (See the visuals on the left)

Wrong application of any of the
headwear elements (such as folding
Ghutra into a Turban)

Colored or ornamented Head caps.
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Dress Code 125

The Name Tag

Name tags are obligatory for all staff
and should be worn/displayed in a way
visible in line of sight. It is a means of
displaying the wearer’'s name for others
to view, which include his job title,
badge number, and the department/
division he works for. There are 2 types
of name tags; those with lanyards
which can be worn around the neck
and those that can be attached to the
garment or shirt pocket.

( o oL rgSU Aasgantt AS pit
Saudi Electricity Company
resldal go Ylash Jo=i

W)U oaw Vi
Name in English
Job Number

EXP Date

Saudi Electricity Company
o Lai o plash Jo=

Q;n,wmy;,um as ,an

We=JU ol
Name in English
Job Number

EXP Date
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Uniform
13.0
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Saudi Electricity Company
Diligently Serving You
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Dress Code 132
Uniform for All Dep.

Baige
C:41-M:44-Y:70-K:13

Black
C:0-M:0-Y:0-K:100

Dark blue
C:100 - M: 90 - : 40 - K: 40

Black

C:0-M:0-Y:0-K:100
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Dre§s_Code 132
Training Institute
Students Uniform
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Signage Branding
13.0
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INTRODUCTION

Our signage has been designed in a

very distinctive style which works as

part of our brand. All specifications and
guidelines should be followed when
reproducing our signage to ensure that
our brand image is consistently portrayed.
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Signage Branding 13.1
Exterior Main Facade

50%

50%

v s biesl A gaudt As
Saudi Electricity Company

50%

pslal o glaih Jo=i

50%

Front Elevation

Plan

Always maintain our logo's specified
clear space. No other graphic, signage,
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing
signage our logo may only be produced in
the approved SEC core colors.

Logo core colors on white background
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Signage Branding 132
Fascia / Wall Plaque

Always maintain our logo’s specified 30% artwork size
clear space. No other graphic, signage, :
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing 40 cm
signage our logo may only be produced in
the approved SEC core colors.

Logo core colors on white background - - .
0% NP RV | g WEYY ¥ (I LW |
Saudi Electricity Company
idtal yo yliasih Jo=i
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Signage Branding 13.3
Fascia / Wall Plaque / Added detalls

30% artwork size

4cm

Y

o oL eSl s gt AS A =
Saudi Electricity Company
Diligently Serving You

Always maintain our logo's specified
clear space. No other graphic, signage,
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing
signage our logo may only be produced in
the approved SEC core colors.

Fxtra Detail here

Logo core colors on white background

Extra detail text:
Roboto Bold - Size: Equal to the x height
of the Latin font of the logo - SEC primary

blue 30% artwork size

GE SS TWO bold - Equal to the x height of
the arabic font of the logo - SEC primary 4cm
blue

A
Y

= N ;Qx&".&eéjﬂuﬁ Z\S).fﬂ"
Saudi Electricity Company
padal yo plEsh Joi

Ulgisl Aalwo Lia
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Signage Branding 13.4

Totems

Always maintain our logo's specified
clear space. No other graphic, signage,
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing
signage our logo may only be produced in
the approved SEC core colors.

Logo core colors on white background

When placing the centered version of the
logo start from with the bounding box at
the top and scale up the logo until it fills
the biggest part possible of the artwork
(proportionally)

G
& L pgSU A0 gaud | AS ol

Saudi Electricity Company
Diligently Serving You

(A1)

Front Elevation

G

g‘.)‘).em 2,3:3”1 z\S).:J‘
Saudi Electricity Company

Diligently Serving You

= lav mistus eiud
Duis autem vel

= lsv mstus 2iud
Duis autem vel

- lsv matus 2iud
Duis autem vel

= lav mistus eiud
Duis autem vel

Side View

Front Elevation

Side View
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Signage Branding 135

Signage Totems

Opaque Perspex main logo light box
with 80% translucent film to match
corporate color, with concealed
fluorescent lighting.

Fret cut pegged acrylic lettering spray
lacquered in coporate colors.

Totem to be cement rendered and
finished out in matt.

Recessed external grade floodlights.

100cm 25cm
<

75cm 75cm

o L S A gaudt Ayt

Saudi Electricity Company

.......... Diligently Serving You |
125cm 125cm
50cm
50cm

Opaque Perspex main logo light box

— with 80% translucent film to match
corporate color, with concealed
fluorescent lighting.

__ Totem to be cement rendered and
finished out in matt.

— Recessed external grade floodlights.
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Signage Branding 136
Directional / Wayfinding

lav matus 2iud
Duis autem vel

N, =

lav mstus 2iud
Duis autem vel

lsv msjus eiud
Duis autem vel

lsv mstus 2iud
Duis autem vel

lav mstus 2iud
Duis autem vel

t |41

Always maintain our logo's specified
clear space. No other graphic, signage,
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing
signage our logo may only be produced in
the approved SEC core colors.

Logo core colors on white background
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Signage Branding 137
Signage

Always maintain our logo's specified
clear space. No other graphic, signage,
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing
signage our logo may only be produced in
the approved SEC core colors.

Chrome Material .................... l...®

¢ oL Agagaiadt AS 0!
Saud| Electricity Company
eddal yo YWY Jos

3D Letters eeefeereenennens

Q § RS By snad| BS540

Saud| Electriclty Company
pakal va GG Joss
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Signage Branding 133
Office Signs

Office Signs

ool pomol dalus
Always maintain our logo's specified Glass Material ----------- e AREA GENERALMANAG ER

clear space. No other graphic, signage,

etc. should crowd or otherwise obscure T T .
the SEC logo in any way. When producing Jolxifouwll daliie Ua

signage our logo may only be produced in /,——"’épace for Name Heré\“\
the approved SEC core colors.

. 75%

Font: Aluminum Material

Roboto - Size: Equal to the x-height of the

| 25%
Latin font of the logo - SEC primary blue i

GE SS TWO - Equal to the x height of the
Arabic font of the logo - SEC primary blue

Glass Material ----------- -e e 70%

Aluminum Material !
P 30%
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Signage Branding 139
Door signs

I ¥ P

Men Jlaj Car Stop 6jLwll Qb Parking Q6q0

# P

Women cl_iuj No Smoking (uaaill Egioo No Parking wqbqJl Egioo

fl &

Cafeteria LpLiola Mosque anuuo

Always maintain our logo's specified
clear space. No other graphic, signage,
etc. should crowd or otherwise obscure
the SEC logo in any way. When producing
signage our logo may only be produced in
the approved SEC core colors.

Font:
Roboto - Size: Equal to the x-height of the
Latin font of the logo - SEC primary blue

GE SS TWO - Equal to the x height of the
Arabic font of the logo - SEC primary blue
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Signage Branding 13.10
Generators

Saudi Electricity Company
el s 1.5x0.75m

[ ‘6. £ pgSU A3 gaud 3 5501 J SEC signage

&gumlm

DANGER ELECTRICITY
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Signage Branding 1311
Electrical Transformers

Saudi Electricity Company

AVAN

AVAVAVA

LAY

DANGER ELECTRICITY

SEC sign
30x75cm
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Signage Branding 1312
Power Transmission Towers

G——

\ Saudi Electricity Company

N e beSl Aasgandt AS A0
reslal go Ylish Josi

SEC signage
90x50cm

A;u_,_wu_h_ﬁ

DANGER ELECTRICITY
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Signage Branding 1313
Stickers

o e LogSY Aua gaud AS pa

\)(\ £ L 28U A gt AS 40 \\)‘\ o LSl s gandt AS 20 Saudi Electricity Company

Saudi Electricity Company Saudi Electricity Company s lal o Glish Jos

o lal o plisl Jo=i i sl go plasl Josi
@ padal go Ylash Jo=i
SEC stickers SEC stickers Diligently Serving You SEC stickers

cUpaisllp ha el iyl ¢ aj
DANGER ELECTRICITY UNDER CONSTRUCTION B oooon ot o

No: 011 7654321 - 055 7654321

$)lg—bJlo5)
Emergency Number

933

920001100

J J

Wyiiiio)l doad jA1o
Customer Service Center

920001100
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Matt

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver

PANTONE 70% Black

Silver

PANTONE 70% Black

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver
PANTONE 70% Black

Silver
PANTONE 70% Black

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver
PANTONE 70% Black

Silver
PANTONE 70% Black

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver
PANTONE 70% Black

Silver
PANTONE 70% Black
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Metallic

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver

PANTONE 70% Black

Silver

PANTONE 70% Black

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver
PANTONE 70% Black

Silver
PANTONE 70% Black

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver
PANTONE 70% Black

Silver
PANTONE 70% Black

ORANGE
PANTONE 1495C
RAL 1003

ORANGE
PANTONE 1495C
RAL 1003

BLUE
PANTONE 286C
RAL 5002

BLUE
PANTONE 286C
RAL 5002

Silver
PANTONE 70% Black

Silver
PANTONE 70% Black
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