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This chapter provides an
overview of SGl’s positioning,
giving insight into the
rationale behind the brand
and its visual style.
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With the launch of the

Saudi Green Initiative, the Kingdom
has reafhrmed its beliefin a
sustainable future for all.
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TONE OF VOICE AND BRAND PERSONALITY BRAND OVERVIEW

This initiative cmpowers individuals
and communitics, illuminating the
profound impact of collective action.

Visionary and compassionate, the initiative pioneers the path toward greener horizons, driven by innovative solutions and a collaborative spirit.
It embodies a balanced perspective, fostering economic growth while upholding environmental well-being. With unwavering confidence,
the Saudi Green Initiative authentically leads the charge, demonstrating Saudi Arabia’s commitment to a brighter, greener future with new opportunities.
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BRANDMARK

The Saudi Green Initiative logo
is a visual representation of
the initiative’s commitment to
environmental sustainability
and its connection to the
Kingdom of Saudi Arabia. The
logo features a stylized map
of Saudi Arabia created using
elegant lines.

At the heart of the Saudi Green
Initiative logo, emerging from
the lines of the map, is a cluster
of vibrant leaf shapes. These
leaves represent the growth,
renewal, and vitality that the
initiative aims to cultivate
within the nation’s natural
landscapes. They embody the
commitment to reforestation,
biodiversity, and the restoration
of ecosystems.
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PRIMARY
ENGLISH LOCK-UP
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PRIMARY
ARABIC LOCK-UP
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SECONDARY
ENGLISH LOCK-UP
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SECONDARY
ARABIC LOCK-UP
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SECONDARY ... THEBRAND
BILINGUAL LOCK-UP

Saudi Green Initiative
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PRIMARY BRANDMARK
CLEAR SPACE

This clear space enhances the
logo’s legibility and ensures
that it stands out effectively in
various contexts and media.
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BRANDMARK

THE BRAND
MINIMUM SIZE

35mm wide 23mm wide

100px wide

65px wide
|
|
This guideline ensures that ! I | | ‘ . l | '
the logo remains recognizable | || I |
and legible across different | Il “ | I I
applications, from digital R | | I | | | | | l
platforms to printed materials. Salldl || | | |
l
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BRAND PARTNER LOCK-UP
(PRIMARY LOGO)

The Brand Partner Lock-up serves
as a powerful representation of
cooperation and underscores the
Saudi Green Initiative’s mission to
foster collaborative solutions for
global environmental challenges.
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BRAND PARTNER LOCK-UP
(SECONDARY LOGO)

The Brand Partner Lock-up serves
as a powerful representation of
cooperation and underscores the
Saudi Green Initiative’s mission to
foster collaborative solutions for
global environmental challenges.
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BRAND PREFERRED
POSITION

This strategic placement
aligns with established

reading patterns and ensures
the brand’s prominence.
Alternatively, positioning the
brand in the bottom left corner
maintains visual consistency
while accommodating designs
that require the top space for
other content.
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BRAND PREFERRED

POSITION

Placing the brand’s content

in both positions ensures
equal prominence for both
languages, allowing seamless
communication to a diverse
audience. This approach caters
to readability and inclusivity,
enabling the Saudi Green
Initiative to effectively engage
with individuals who speak
different languages.
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BRANDMARK AND THE BRAND
WORDMARK SEPARATION

Saudi Green Initiative

clpasll dyageull 6yjalio

Minimum size of wordmark: 20% of brandmark
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INCORRECT USAGE

To ensure the integrity and legibility
of the brand in all communications,
here are a few examples of
practices to avoid:

1.

Do not flip the brandmark and
wordmark placement, in either the
primary of secondary lock-up.

Do not use different colors for the
brandmark and wordmark.

Do not change the font of the
wordmark.

Do not outline the logo lock-up.
Do not place the logo lock-up
over busy backgrounds that
would impede its legibility.

Do not stretch or alter the
dimensions of the logo lock-up

in any way.
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SGI LOGO SET THE BRAND
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This chapter outlines the typefaces used
by SGl, alongside detailed instructions as to
how they should be applied.

Brand Tvpography
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TYPEFACE BRAND TYPOGRAPHY

lvar Fine

GLE Dinar ' Two
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EEEEEEEEEEEEEEE

0123456789
0123456789

' 0123456789
SemiBold 0123456789
Bold 0123456789
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When GE Dinar Two is used,
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EEEEEEEEEEEEEEE

LIGHT 0123456739
REGULAR 01234567389
MEDIUM 0123456789
BOLD 0123456789
BLACK 0123456789
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isse Int’l is used, Arabic numerals

WWWWWW
SUISSE INTERNATIONAL using GT America should be used
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This chapter outlines the colors used by
SGil, alongside detailed instructions as to
how they should be applied.
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PRIMARY COLORS BRAND COLORS

CMYK-70/6/565/0 CMYK—-90/43/92/ 49 CMYK-97/61/48/ 30 CMYK—-96/65/52/ 45
RGB — 72 /178 / 145 RGB-0/71/ 41 RGB-0/75/ 92 RGB-0/58/72
HEX — 48B291 HEX — 004729 HEX — 004B5C HEX — O03A48

CMYK—-42 /67 /76 /39
RGB —-109 / 70 / 52
HEX — 6D4634
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This chapter outlines the style of photography
used by SGl, alongside detailed instructions as to
how imagery should be applied.
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CAUSE-DRIVEN
IMAGERY
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HUMAN STORIES
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DIGITAL EXPERIENCE VISUAL LANGUAGE
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287 12.7K
Posts Followers Following

Saudi Green Initiative
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The official account of the Saudi Green Initiative
linktr.ee/saudi_gi

Riyadh, Saudi Arabia

See Translation

Saudi’s Green Future
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DIGITAL EXPERIENCE
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DIGITAL EXPERIENCE
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VISUAL LANGUAGE

ON LAND AND
UNDER THE SURFACE
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DIGITAL EXPERIENCE
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This chapter outlines how the visual
language of SGI should be applied and
executed, in order to support the visual
storytelling of the brand.

Brand Application

SGlI BRAND GUIDELINES 2024 GREENINITIATIVES.GOV.SA

44



STATIONARY

SGI BRAND GUIDELINES 2024

LIil IH illy
Saudi ‘nlﬂ“""'
i

Green Initiative

Location Here
Kingdom of Satedi Arabi
Tigl= DOOC D000 0000

Email hese:
Saudi Green Initative
wwwLsaudigreeninitiative.ong

BRAND APPLICATION

Dzar Mr. Lorem Ipsum,

Fusce scelertsque sem sem, non interdum liguia gravids Id, Curabitur sit
amet molesfie elit. Pellentesque ac congue diam. Duis varlus suscipit
elamentum, Ut ac volutpat arcy, id commodo erat, Suspendlsse tempor dlam
ul nunc egestas fimibus, Maecenas quis portlitor dolor, 8 sccumsan odio.
Phasellus nisl metus, consectetur ut venenatis sitamet, imperdiet at nune.

Donec facilisis malesuada ipsum sit amet vulputate. Integer justo justo,
tarmanium vilae pallentesque feugial, ullameorper non velit. Suspandisss
molestie wolutpat nis! at fawcibus. Prassent posuere sodales libero, sed
lacinia facus ulrices ew. Phasellus fobortis, leclus sit amet vehicula
hendrerit, risus puris blandit nune, porttitor dictum arce nisl varius ipsum.
Mam fempus et purus =il ameat cursus. Ut nec mauris guam. Inteper
condimentum guls magna id temous. Pallentesaue et o scelarisgue nisl
faucibuz egestas et at orcl Aliguam placerat ultricles erat id tincidunt. Nunc
auls Justa ipgum. Pallentesgque at nisl al nulla posuere sollicitudin vitae vel
ex Vivamus fermentum orch gem. Phasellus tempor. metus vitae rutrum
varlus, ex libero matltis saplen. nec dictum enim augue non - augue.
Vestibulum in orcl ut sugue laculis porttitor.

Praesent sit amet augue auetor, ultrices dui eget. pellentesque  enim
Vivamus eu elementum odia. Mulla vitae enim porta, posuere tellus in.
euismed nuila: Pellamesgue vitae sodales ligula, vitas viverra nunc. Integer

tristique =it amet leo val teugiat:

MName here
Designation here

o)
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to action Green Initiative

Lorem Ipsum
MARKETING MANAGER
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OUTDOOR BANNERS
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