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These guidelines are to help create visual and
tonal consistency across everything we do, and
empower everyone that uses them. We ask
you to read and apply the basic rules laid out
iIN this document, paying close attention to the
conceptual pieces that demonstrate how the
identity elements are used together to create
the correct look and feel of the brand.

The document will be reviewed and will evolve
over time to ensure it is as easy as possible to
follow for all stakeholders.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Always check permissions before using imagery.
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How to navigate these guidelines

These guidelines have been designed as an
interactive PDF, they are compatible with

Adobe Acrobat® 6 and above.
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Version 1.0
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Section 1 - Our brand

Qur brand

Promoter brand

SAUDI a—1uall
TOURISM adagaudll |
AUTHORITY a—aliwll

The role of our promoter brand is to
advance national tourism objectives by
oromoting the destination brand.

Destination brand

AsS the purpose of STA Is to promote Visit
A Saudi, the majority of communications

will feature the Visit Saudi brand and

therefore both brands live within the same

communications eco-system.

Our destination brand logotype has been designed
INn two languages, Latin and Arabic.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0 CONTENTS < >



Section 1 - Our brand

Scale of presence

Internal Government Trade & Business Tourists & Citizens

The scale of presence table demonstrates the hierarchy As the purpose of STA is to promote Visit Saudi, the majority
of STA vs. Visit Saudi within communications. The STA of communications will feature the Visit Saudi brand. However,
presence within communications should be adjusted based there are a small number of instances where for functional

on who the conversation is with. reasons the promoter brand exists in isolation.
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Section 1 - Our brand

Brand toolkit

Promoter brand Destination branad

Color palette

SAUDI a—i1all 4
TOURISM dadagaulll |
AUTHORITY @bl +

Visual language Photography

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Typefaces

Displace 2.0: Headline Latin

ABCDEFOHIJKLMN
OPQRSTUVWXY/Z
0123456789

Gotham: Body copy Latin

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
0123456789

Always check permissions before using imagery.

29LT Zarid Serif: Headline Arabic

Puign Jydsgeraaal

5990pJdgdgebhb p
0123456789

29LT Bukra: Body copy Arabic

L UU W jJaadppdiadl

ngauolddugehbus

0123456789
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2. Our logotypes

Promoter brand logotype

Color versions

Black and white versions
Exclusion zone and minimum size
Please avoid...

Artwork file naming
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Section 2 - Our logotypes

Promoter brand logotype

Our logotype has been created with special
characteristics that ensure its unigueness
and reflect the brand and message.

Both the logotype and symbol have been
designed to be read in both Latin and
Arabic scripts.

The symbol has been designed to work

alongside the Saudi Tourism brand while
also working as a stand alone mark.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

SAUDI a—1Lall |

TOURISM diagauull |
AUTHORITY a—lLiuull

CONTENTS < >
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Section 2 - Our logotypes

Color versions

Our logotype may appear in one of six

colorways: blue, dark green, green, orange,

ourple and red.

Green is the primary color to be used
when possible, unless the design demands
otherwise. Please ensure that colors

are used evenly and collectively across
communications.

The colored logotypes are for use on

white backgrounds. Please do not use these

logotypes on imagery. A white logotype
has been created for use on imagery and
is detailed on the following page.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

SAUDI a—1i1all

TOURISM duagaull §

AUTHORITY a—abiwll

Blue

SAUDI a—1i1all

TOURISM duagaull §

AUTHORITY a—lrwull

Orange

SAUDI a—1al|

TOURISM diagauull |

AUTHORITY a—abiwull

Dark green

SAUDI a—i1all

TOURISM diagaull |

AUTHORITY a—abiwull

Purple

SAUDI a—uall
TOURISM a.ug.m.u]l |
AUTHORITY a—abiwill

Green

SAUDI a—uall
TOURISM dadagaulll |
AUTHORITY a—abiwill

Red

CONTENTS < > 12



Section 2 - Our logotypes

Black and white versions

There are different logotype artwork

t!zsui\;ﬂzrt:i for varying reproduction SAUDI d ="i 1 | SAUDI & =" 1
| TOURISM altagaudll | TOURISM dadagaulll |
You should only use the solid black version AUTHORITY a—Liwull AUTHORITY a—liwdl

of our logotype when production means are
limited to one solid color, for instance
engraving.

Solid black Solid white

The solid white version of the logo should only
be used when on solid colored backgrounds
or photography (see examples A + B).

When used on photography, the logo must
be placed on a section of the image which
is clear and allows for enough contrast.

SAUDI d—iiall %™, |
TOURISM alagaulll | TOURISM alagaull| |

AUTHORITY a—aliuwll ~ AUTHORITY a— bl

Example A Example B

© Saudi Tourism Authority - Brand Guidelines | Version 1.0 Always check permissions before using imagery. CONTENTS < >



Section 2 - Our logotypes

Exclusion zone and minimum size

Exclusion zone

To ensure consistent prominence and legibility,

the logotype should always be surrounded by
an area of clear space which remains free of
other design elements, such as type and other
logotypes.

The construction of the exclusion zone area
IS based on the height of the letter “A” in the
logotype referred to here as ‘X'

Minimum size
In print, the logotype should not be smaller
than the size detailed here (23mm).

On-screen the minimum logotype size cannot
be controlled as it is rendered differently
across the different platforms and devices. In
these situations, please take care to preserve
the legibility.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

SAUDI a—1all

TOURISM aiagaudll
UTHORITY a—liuwull

A

Y

Exclusion zone

SAUDI d—i1all 4 4
TOURISM dyagauull

AUTHORITY d—liwll "

Minimum size

CONTENTS < >
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Section 2 - Our logotypes

Please avoid...

The logotype should always be reproduced
from the master artwork provided. It should
never be altered, re-drawn, re-colored or
Mmanipulated in any way.

The examples on this page show what to
avoid when using the logotype:

1. Do not disproportionately scale

the logotype

Do not rotate the logotype

Do not re-color our logotype

Do not apply a drop shadow

Do not change the fonts in the logotype
Do not rearrange the shape of

the logotype

YA WN

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

SAUDI &—Liall 4 ) SAUDI d&—Lall
TOURISM dyagauull P 8\ TOURISM dyagauwl |
AUTHORITY aaliwdl + XQOQR\X\( 2~ AUTHORITY @ liwll
O

SAUDI a&—iall
TOURISM alagaudll |

AUTHORITY d—aliuull

SAUDI 4__..@.H

TOURISM 4.:.:

SAUDi'&_'LI,aJI
AUTHORITY 4_>\_M.JJ

TOURISM auagaudll
AUTHORITY a—biwudl

CONTENTS < > 15



Section 2 - Our logotypes

Artwork tile namin

Shown here is our system for logotype
artwork file naming.

The file name contains all the key information

needed to identify the appropriate logo
artwork file.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

<&

02

Color space

Logo CMYK = 4-color printing
This identifies the file as a RGEB = For office & screen

logotype file use only

Brand name Color File type

This identifies the file as a This identifies the eps
Saudi Tourism Authority file logotype color al
.ong
CONTENTS < > 16
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Section 3 - Color

Color management

Precise, consistent color management requires
accurate ICC (International Color Consortium)
compliant profiles of all of the color devices
(such as monitor, printer etc.) Setting up the
correct color profile ensures that the colors
YyOu see on your monitor or in print will match
the ones detailed in this color section.

The color profiles shown opposite, should
always be used before applying any color.
This should be part of the document setup
process.

If these color profiles are not used, color
reproduction will vary from communication
to the next, and brand consistency will not be
Maintained.

To assign a color profile in commonly used

Adobe softwares:

1. Choose Edit > Color Settings

2. Select the color profile mentioned above
iNn each color space, then click OK

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

RG

For screen

NGB IECE1966-2.1

CMYK: Coated FOGRAJ39 (ISO 1264 7-2:2004)

For print

CONTENTS < >
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Section 3 - Color

Color palette

Our color palette is an important ingredient in
creating brand recognition for Saudi Tourism.

Our color palette contains white and grey
along with six color sets: orange, red, purple,
blue, green and dark green.

Each of the six color sets includes a light and
dark hue. Through consistent application, our
color palette will become an essential tool in

building a distinctive and recognizable brand.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Primary
colors

Secondary
colors

Neutral
colors

Process
CO M50 Y100 KO

NCI=
R255 G131 BO

Pantone
157 C

Hex
#Hff8300

¥
Orange set

Process
CO M75 Y100 KO

NCI=!
R255 G86 BO

Pantone
166 C

Hex
#ff5600

K70

Pantone
Cool Gray 8 C

Hex
4c4d4c

G réy

Process
CO M75 Y50 KO

NCI=
R255 G66 B76

Pantone
1787 C

Hex
#ff424c

b4

Red’ set

Process
CO M100 Y85 K20

NCI=
R190 GO BO

Pantone
7620 C

Hex
#be0000

Process
COMOYOKDO

RGB
R 255 G 255 B 255

Hex
HEFFEFF

White

Process
C25 M100 YO KO

NCI=
R190 GO B141

Pantone
233 C

Hex
#be008d

Purpl'e set
.

Process
C50 M100 Y15 K15

NCI=
R120 GO B110

Pantone
512 C

Hex
#78006e

Process
C65 MO Y20 KO

RGB
R61 G194 B194

Pantone
637 C

Hex
#3dc2c2

.
Blué set

Process
C90 MO Y20 KO

NEI=
RO G154 B172

Pantone
312 C

Hex
#009aac

Process
C64 MO Y84 KO

RGB
R81 G192 B65

Pantone
361C

Hex
#51c041

L
Green set

Process
C88 MO Y92 KO

RGB
R56 G151 B65

Pantone
355 C

Hex
#389741

Process
C75 M20 Y100 K20

RGB
R93 G137 B47

Pantone
555 C

Hex
#5d892f

.
Dark gr’een set

Process
C75 M20 Y100 K45

NCI=
R62 G110 B45

Pantone
2409 C

Hex
#3e6e2d

CONTENTS < >
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Section 3 - Color

Color in context

The brand colors are used in the logotypes,
icons, infographics and can be used for
highlighting text and headlines.

Photography

The choice of photography should dictate
which colorway is to be used. If you have an
iImage which has red highlights in it, then the
red color set should be applied as shown in
Example B.

Logotype

The choice of a color set dictates the color
version of the logotype to be used across
the communication. In Example A, the blue
logotype should be used as the blue color
set has been applied. In Example B, the white
logotype is used because it’s sitting on the
red color set.

Typography

Using color for headlines brings vibrancy
and variety to the brand. Colors used in
typography should match the color set that
has been applied. If the background is filled
with color, then white should be applied as
shown in Example A.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

R mpLE T e g et

Saudi Arabia
to the world

2019-2020

K
—— e |
i SALDT A Lyml %
Vis B v o
k_ﬁ.rhkﬂ‘t:. BUTHOR T:r ?iuli.-.a.u,l »
Example A

fourism Sector
Pertormance

Cluarter Heport

2018

Example B

|-

Always check permissions before using imagery.
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Section 4 - Typography

<

2adline typefac

Our primary Latin typeface is Displace 2.0.
It is @ contemporary typeface with Arabic
calligraphy features that compliment the
identity. It can be used in regular, medium
and bold.

Our primary Arabic typeface is 29LT Zarid
Serif. It is a modern Arabic typeface with
geometric features while also preserving
classic Arabic calligraphy design. It can be
used in regular, medium and semi bold.

Our primary typeface must be used for
headlines and big highlight copy only. It is
not meant to be used for small body copy.

Typefaces are not supplied as this is a breach
of font license agreements. Displace 2.0 font

must be purchased, licensed and downloaded,

as required, from:

https://www.myfonts.com/fonts/
deniserebryakov/displace-2/

https://www.29lt.com/fonts-catalogue/11

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Lorem ipsum dolor sit amet,

consectetur adipiscing elit,
sed do eiusmod tempor ut

incididunt ut laboret dolore.

Displace 2.0 Regular
ABCDEFOHIT|]KLMN
Displace 2.0 Medium
OPQRSTUVXWY/Z

Displace 2.0 Bold

0123456789 1$%()-+:\/2,.

adl

lelasiinly d8) .asudy il Jglimdl gl
uLol L_J_J.S.QJ d_kj_Qu CpQQ—)
cnlial) & Lol oligS d 81 . <

.&)_,,ul 8] aydelas

e

L ¢

29LT Zarid Serif Regular
[

Lpuﬂuﬂ))__)_)aaac\c\cﬂ
29LT Zarid Serif Medium
$92upldgléebbp
29LT Zarid Serif Semi bold

SN[+ (0*%$1 0123456789
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Section 4 - Typography

Body copy typefaces

Our body copy Latin typeface is Gotham, it is
a clean and modern typeface that is functional
and legible in small sizes. It can be used In
book, medium and bold.

Our body copy Arabic typeface is 29LT
Bukra, it is a modern and geometric typeface
that is functional and legible in small sizes.

It can be used in regular, medium and bold.

l

Our secondary typeface is used for content " " L S ; =1 .
D seconeary yperace s used for coniert Lorem ipsum dplpr .5|t amet, lclaaTwol ddal .aaudpoud! dgliall (Glao
bodycopy and captions, consectetur adipiscing elit, dalnl c¢lifol .a1dii Gogwjlan

Typefaces are not supplied as this is a breach Sed do e|usm0d tempOI’ .. || ” . | . . | Lﬂ_lgb C]_G_l LJlJ_Ibi

of font license agreements. Gotham font must

e purchased, licensed and downloaded, as incididunt ut laboret dolore. cpwi ddl oy .dclad

required, from:

https://www.typography.com/fonts/gotham/

styles/gotham1 Gotham Book o .29|_T BuLfra Regulaz
ABCDEFGHIJKLMN LUV WU jJA2300 Gyl
https://www.29Ilt.com/fonts-catalogue/1 Gotharm Medium 59LT Bukra Medium
OPQRSTUVXWYZ gduodd dugehbua
Gotham Bold 29LT Bukra Bold

0123456789 1$%()-+:\/2,. LS/\:[+_()*%$! 0123456789

© Saudi Tourism Authority - Brand Guidelines | Version 1.0 CONTENTS < > 23



Section 4 - Typography

P

System typetaces

In some cases, like general office use, it will
not be technically possible to use our brand
typefaces, in this case, we recommend the use
of the system typeface Arial in regular and
bold for both Latin and Arabic scripts.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Lorem ipsum dolor sit amet,

consectetur adipiscing elit,
sed do eiusmod tempor
incididunt ut laboret dolore.

Arial Regular (Latin)

ABCDEFGHIJKLMN
Arial Bold (Latin)

OPQRSTUVXWY/Z

o]

loladi s 48] aad o3l Jgliall Bl
ULa\ &l S 4 UAHJ‘JA
Codall A Leail) ¢l S A8l el K]

Arial Regular (Arab|c)

uawaJJJCCCL ) O \\
Arial Bold (Arabic)

éjbged«ﬂédé&.ﬁbu'a

CONTENTS < > 24
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5. Visual language

Patterns

Colorways
Watermarks
Cropping

Patterns in context
Please avoid...
Artwork file naming
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Section 5 - Visual properties

Our brand has ten patterns which have
been carefully designed to represent Saudi
Arabia’s culture and are therefore solely
unigue to the Kingdom.

These patterns are a key part of
our brand and should be used across all

our communications.

These patterns can be used as a graphic
background or overlayed on top of imagery.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0
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Section 5 - Visual properties

Colorways

Our primary color sets can be applied to our
patterns in a variety of different ways to allow
for maximum flexibility.

Each of the six colorways includes a light
and dark hue version and can sit either on
a white background or on the color sets.
supporting color.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

i i Tty Ty gy sy Ty T sy s oy Ty T it iy s Ty Ty Ty Ty i Ty Ty g Ty o Ty i Ty Ty T Ty Ty Ty T
tur g g oy 1t e e 1 s e e T T s e et T 1 st et e ! gty et ey, o

Tyt T iy o T Ty Ty Ty Ty Ty s s Ty Ty T it iy s Ty Ty Ty Ty i Ty Ty VT o Ty Ty Ty iy VT Ty Ty T
tur g g e et e o 1 s e e T st e e T 1 et e e ! gt et ey !

A g T Ty Ty i oy T Ty T s Ty Ty Ty T T T Ty Ty Ty iy i T T o
tur g g ! e e o gl T gy e e g ety T gttt ! gt et ey !

A N T e Ty Ty iy oy Ty Ty T
tar g

Colorway Colorway 2 Colorway 3

T i T T Ty Ty Ty o Ty Ty s Ty Ty T i iy s Ty Ty Ty Ty T i Ty Ty g Ty T Ty Ty iy VT Ty Ty T
g g |t Ty e e 1 3o e eyt T o e e ety T, 1 et et e ! gty ety ey g !

A i oty iy T Ty s oy Ty T ity i Ty Ty Ty Ty i Ty Ty g Ty o Ty i Ty Ty T Ty Ty Ty T
a0 g 1t ety Tt e e 1 o e e et T s e e et T 1 et et e e ! gt et ey, o

B Ty T oy o Ty T o Ty Ty Ty T T T Ty Ty Ty iy i T Ty
tar g o ! e e g o g g g e el T e g e ! gt et ey oy ol

R T Ty iy Ty Ty Ty T
tar g

Colorway 4 Colorway 5 Colorway 6
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Section 5 - Visual properties

Watermarks

The ten patterns can also be used as
watermarks across communications that
require a more subtle graphical approach.

The watermarks can be used in two different
ways. Either as a 10% (black) sitting on a 5%
(black) background, or a 10% (black) sitting

on a white background.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Pattern T

Pattern 2

Pattern 3

Pattern 4

Pattern 5

Pattern 6

Pattern 7/

Pattern 8

Pattern 9

Pattern 10

CONTENTS < >
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Section 5 - Visual properties

cropping

Our patterns can be applied as
a whole to fill the background as texture
or cropped onto an application.

The patterns can be mirrored

and scaled at the discretion of the designer
depending on the layout, but never

rotated or skewed.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Example A

Example B

PN N NS
P ey .

NGNS/ NE

Example C

CONTENTS < >
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Section 5 - Visual properties

Patterns in context

Our patterns can be used in a variety of
different ways. Examples A - D demonstrate
the four primary ways they can be applied.

The choice of photography should dictate
which colorway is to be used (if applicable).
For instance, if you have an image which has
red tones within it, then the red colorways
should be applied.

Primary use:

A. Pattern on a colored background
overlapping photography

2. Pattern on a white background
overlapping photography

C. Pattern on a colored background

D. Pattern on a white background

Example A

AT

\ WAVAVAW AV AVAN
AR RS
SARNARN

A AAAAYA A A

AN OANTNF
N AVAQNV I AV v
\WAVAVAWFAVAVAN

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Example B

Example C Example D

Always check permissions before using imagery. CONTENTS < > 30




Section 5 - Visual properties

Patterns in context

Some communications require a more
subtle graphical approach. Examples E - H
demonstrate four alternative ways you
can use the patterns.

Dark pattern (20% opacity)

on light backrground

Light pattern (20% opacity)

on dark backrground

Watermark - 10% (black) sitting on
a 5% (black) background
Watermark - 10% (black) sitting on
a white background

Example E Example F Example G Example H

© Saudi Tourism Authority - Brand Guidelines | Version 1.0 CONTENTS < >



Section 5 - Visual properties

Please avoid...

The patterns should always be reproduced from
the master artwork provided. They should never
be altered, re-drawn, re-colored or manipulated
in any way. The examples on this page show
what to avoid when using the pattern:

1. Do not disproportionately scale
the pattern

2. Do not cover a whole image with
a pattern

3. The logo color and the pattern color
should be the same, unless on a colored
background. In that scenario, use the
white version of the logo

4. Do not apply a drop shadow

5. Do not mix brand colorways

6. Never use more than one pattern per page

Note:

The rules set out here apply to all variations of
our pattern suite.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

X

Always check permissions before using imagery.
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Section 5 - Visual properties

<&

Artwork tile namin

02

Shown here is our system for the pattern
artwork file naming.

The file name contains all the key information to
identify the appropriate pattern artwork file.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Brand name
This identifies the file as a
Saudi Tourism file

Pattern
This identifies the file File type

as a pattern file Tif

......................................................................................................

Number
This identifies the

number of the pattern

from 1to 10
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6. Photography

Guiding principles
Categories
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Section 6 - Photography

Guiding principles

Our photography expresses our nation as
a brand and provides images that rest in
the mind, defining Saudi Arabia’s unique
attributes, which may include culture, art,
history and nature.

Our photography must be about real life. Our
iImages are natural and realistic moments, they
are not staged or contrived.

Our photography is clean and well composed.
Our images are aesthetically pleasing.

The people within our imagery look natural
and are not models posing for the camera.
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Section 6 - Photography

P

Categories

We have three main categories of
ohotography:

Tourism offering

Photography which shows off the country’s
tourism offering: culture, nature, heritage, and
opportunities for adventure.

Locals
Photography which show locals benefiting
from the influx of tourism in the Kingdom.

Tourists

Photography which show tourists enjoying
their time in the Kingdom.

© Saudi Tourism Authority - Brand Guidelines | Version 1.0

Tourism offering

|_ocals

Always check permissions before using imagery.

|
i e

)

e 7|
4

Tourists
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Section 7 - Applications Staﬁ: I D Ca I’ClS

Ahmad Bin Salem

Marketing Manager

ollw (W ao0i

Gaguld Jao

SAUD a__Lialdl 4
TOURISM aisgoutll
AUTHORITY a—Liull d'
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Muhammad Al Shaer
HR 'Manager

jcludl aono

Ly i | :-m_.” Ugr_j_l';} _].l'_u:."

SAUD! & Luall ﬁ‘*
TOURISM ausgoictl]
.‘

AUTHORITY a3l

Ayaat Bin Masoud

Communications Officer

agouo G Gl
ol leidl vabhgo

Always check permissions before using imagery.
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Section 7 - Applications ViSitOl’ I D Ca I’ClS

Visitor

012

Allall e (u jali
Nadir Bin Abdul Khalid

4

PO Bon: GEGE0, Rinach 11586, Saudl Arabia
T: +866 T 880 BESE E: infoRwisitsaud| com

pla.govsa
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Visitor
028

:ngoall yndhne
Mustafa Al Hamawi

SAUD! d_Liall g‘
TOURISM diagoul]

AUTHORITY a—aluwill

FOBox: G680, Riyadh N586, Shudl Arabia
T: +966 Tl B8O BASS E: infofivisismwedl.com

sta goiesa

Visitor
036

wigaioll diran
Juhaina Al Mashdouf

sAUD) d__Liall @:
TOURISM dyagaul|

AUTHORITY asluull

RO Box: 66680, Rivadh N586, Saudl Arabla
T +866 11 880 BRSS E: infolvisiteaudl.com

stagov.sa

Always check permissions before using imagery.
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Section 7 - Applications Stationery

- VIR
, ,,:flllﬁii

SAUD) § L)
AUTOURISM &yagaiul] 4
HORITY § M)
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Section 7 - Applications BUS' n QSS Ca I’ClS
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Section 7 - Applications PLI blication COVG I’S
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Publication spread

Section 7 - Applications
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Section 7 - Applications POW I’ POlnt \Ild >S
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Section 7 - Applications
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Powerpoint slides
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Section 7 - Applications POWG I’POint Slid GS
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Please contact our marketing team if you have
any queries regarding these guidelines or the
new identity in general. Artwork files of our
brand elements are available upon request.
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