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INTRODUCTION

Welcome

Since you are holding this guide and reading these words, we're
trusting you with our very identity, our brand.

We are not interested in all of the buzzwords and catchphrases
and marketing jargon surrounding the word brand but we do care
about what people think about us, we care about our reputation,
we care about building Great relationships.

We also care about growing our business. But for us it is not all
about revenue and sales, anyone can have a decent architectural
Design and Consulting Services. We are passionate about being a
force in Consulting Services and architecture, we hope to become
a centering name in advertising agency.

info@shahega.com 2 — 5

The following pages are full of guidelines, rules, and handy tips
that we hope will help you communicate our values, realizes our
vision, and reinforce our brand.

It is impossible to predict every Situations in brand execution or
implementation, but this guide will help refine your approach.

Sincerely, and welcome to SHAHEQA.

© 2021 SHAHEQA, All Right Reserved.
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Intent of
this Guide

This BrandGuide is a reference for our
internal design team, and others who are
authorized to work with the Shaheqga brand.

The standards, guidelines, and references
within the document are grounded in the
years of research, experimentation, and brand
executions that have preceded our new brand
look and feel.

Our intent with this guide is not to restrict
creativity and innovation far from it, we
believe in the creative spirit, and innovation is
one of our core values.

What we strive e for is coordinated,
consistent, and effective brand presence in
everything we create if we make something,
we want to make sure that people know
where it came from.

Whiles some of our brand execution and
graphic have standardized like business cards
and letterhead and envelopes these are not
intended as the focus of this guide.

info@shahega.com

Instead the focus of this guide is to empower
you, the creative with the elements you need
to create by utilizing these tools, resources
and adhering to the guidelines within, you'll
do things that will look like the Shaheqa
brand every time.

Please refer back to this guide often we
believe that our Brand Manual is a living
document it should evolve over time just as
our brand inevitably will.

If you have any questions concerning the
content of this guide, please don't hesitate to

reach out to our Brand Manger at.

DEN O EL T ERL )
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Brand Core
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It is to develop real estate with unique
designs, different from the local market,
with high and sustainable standards.

info@shahega.com 6 — 1
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OUR VISION  da _gpl b

STATEMENT
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It is to develop real estate with unique designs, different from the
local market, with high and sustainable standards.
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OURBRAND

VALUES

dialsannllg 65gall
Quality & Credibility

J Id_llau.od_u_m.cg lo cuaai
5 aliedl na a.o_dlg(c:p_-dl

Deliver what is promised by showing expertise and
trustworthiness in the product.

dolsLus Ul
Sustainability

il silgall Gun o dualall dalasll dayall jlghl
ueloiadllg

Reflects special added value in terms of
environmental and social benefits.

yJB—udl
Innovation

oulill 8la psi (il 83933 8446 ol ddyyh K1yl 8ik0 o8

Be innovative come up with a new a method or an
idea that can change people’s life.

info@shahega.com 8 —
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Attention

cliyglol Jualailly oloiadlg 8392l lgsa ol duléc (i
e Jaclg oo gyl J$ o j4a u'-19JJ|

Adopt a mindset where quality and attention to
Detail are your number one priority. Think of every
possible scenario and act upon it.

<llys
Awareness

o09 Al dl Glo o opusig pulidl calalial (ale m;.qul
Jall Jag

Recognition of people need and changes from one
place to another and from time to time.

© 2021 SHAHEQA, All Right Reserved.
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OUR BRAND

Personality

Inspiring, Tactful, Renewed, Understanding

Brand personality is a set of human
characteristics that are attributed to
a brand name.

A brand personality is something to
which the consumer can relate, an
effective brand increases its brand
equity by having a consistent set of
traits that a specific consumer
segment enjoys.
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OURBRAND dylaldldold <ll g un

VOICE

Stimulating Exprissive Proud

velpdl] jranillg daablin Gyguill ua spill o3 pghi 093 e dlilallg gaiaall e Eusall ua spill o3 pghi damlit o Cuysall na spill o3 yghi
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loillg jlafiwdl ogiu daill Jslig .ogio lgiydr (g cllasll go lglalgi 8)8isall lgaslaig lgosolai o<

<o jlodil ré d8all daapall el paai daalis” ddu sdifug diu oo dialy aeiuy Glusidll ol 08" 13 y6 @ posais Mjio llioiw b 84 daald gua"
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OUR POSITIONING pagoil Lo

STATEMENT

Our Buildings are
Artistic, Smart,
and Sustainable.

info@shahega.com M — 1N

J8Mlg Biuo uilpec olhiy ygaohy Guillg diladl pudld s dyjlac dgla PRVY
dolaiuog ,dsss ,dsia ligilo o) .opaalioll jlié e

For Young familes Who desires innovative Architecture and Smart
Homes. Our company is a real estate development company That
provides Real estate solutions, unlike the regional competitors. Our
Buildings are Artistic, Smart, and Sustainable.

© 2021 Brandname, All Right Reserved.
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Logo
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- The Logo

- Negative Logo

- Logo Colorway

- Logo Variations

- Logo Clear Space

- Logo Minimume Size
- Logo Placement

- Logo Misuse

- Dynamic Icon
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Logo | Main Logo

S HAHEAQA
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Logo | Main Logo

S HAHEAQA
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Logo | Logo Icon

info@shahega.com 16 45
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Logo | Negative Logo | (uludl jleuw

S HAHEQA
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Logo | Logo Colorways | jleuisl ;lell

anml anml

S HAHEQA S HAHEQA
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Logo | Logo Variations | jlsuidl glgil

Rearranged version of your primary logo design that gives your brand the
flexibility to show up consistently, and recognizably, in different placements.

SHAHEAQA anml

ol S H A HE Q A

info@shahega.com 19 45

anoml

S HAHEQA

© 2021 SHAHEQA, All Right Reserved.
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Logo | Logo Clear Space | jlewid dadiall dalbuedl

To ensure legibility and maximum brand recognition there are some rules to follow
around scaling and placing the logo.

Always allow a clear space
equal to one half the
height of the word-mark

and long-name.

© 2021 SHAHEQA, All Right Reserved.
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Logo | Logo Minimum Size | jlewudl oaal (uisdl sall

Shaheqa logo may be resized to suit different layouts and document dimensions,
but must never be used below the minimum sizes presented below.

anolin anolin

S HAHEAQA S HAHEAG QA
Print Digital
20mm 60px

of| of|

Print Digital
09mm 25px

info@shahega.com 21

45
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Logo | Logo Placement | jleuidll Slol

These Logo placements will ensure your Brand keep it consistent
across all medium.

f] 1 S HAHEA QA

© 2021 SHAHEQA, All Right Reserved.
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Logo | Logo Misuses | jlewud dihlll Gilosaiwdll

In order to maintain the integrity of the Primary Visual Identity, it

must never be altered, cropped or reconfigured in any way. Below are
some examples of prohibited usage. Additional restrictions apply.
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Logo | Dynamic Icon | duuolias digayl

Our Icon is dynamic can be used as a Graphic Element that shows
change, movement, and flexibility.

Changing the stroke

depedns on the use.

The bolder the icon, it's used
for printables and mask in
images or footage.

Stroke 70px Original Logo Icon.

Stroke 100px

Stroke 50px

The thinner the stroke the

more uses in digital assets

O o
O o
11 o

such as social media and

user interface.

Stroke 20px

© 2021 SHAHEQA, All Right Reserved.



Colors have a significant impact on people’s emotional state. Color can oLl olgJ1I -

trigger an emotion and evoke a brand association.

il golll ol -

0 JA00 U|9JT :

- Primary Colors
- Accent Colors
- Usage Proportions

- Approved Color Pairing



Pantone

Processe Black CP

HEX: 1C1CI1B
RGB: 28 28 27
CMYK: 0% 0% 0% 100%

SHAHEQA

Brand Manual

Visual Toolkit

Color System | Primary Colors | duuwbuwdll lgldll

The consistent use of color is vital to effective brand recognition.
Our brand should always be represented in one of the colors on this
page, aside from specific recommendations within this guide.

Do not use any other/unauthorized colors.
We prefer a natural sustainable papers.

Pantone
Cool Gray 10 CP

HEX: 878A8F
RGB: 135 138 143
CMYK: 20% 14% 12% 40%

info@shahega.com 26

Use of the Pantone matching System is Highly recommended to
ensure color consistency across any and all touching Point.

If Pantone color matching is not available or out of budget, please
take care to reach the hues Below precisely.

45



Pantone
7665 CP

HEX:
RGB:
@\%\1'€

5F3271
95 50 113

74%

94%

25%

11%
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Color System | Accent Colors | 8jroadl lgldll

The consistent use of color is vital to effective brand recognition.
Our brand should always be represented in one of the colors on this
page, aside from specific recommendations within this guide.

Do not use any other/unauthorized colors.
We prefer a natural sustainable papers.

info@shahega.com 27

Use of the Pantone matching System is Highly recommended to
ensure color consistency across any and all touching Point.

if Pantone color matching is not available or out of budget, please
take care to reach the hues Below precisely.

45
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Color System | Usage Proportions | eolsaiw il cuuu

These rules can help you put a color scheme together easily.
proportion is meant to give balance to the colors used in any space.

Accent Colors
each 10 %

Primary Color
15 %

%"ﬁ
/
\

Primary Colors
20 %

el

Dark Mode

Main Color
5%

Accent Colors ‘

each 5%

Primary Colors
each 15 %

info@shahega.com 28 45

Main Color
40 %

il

Light Mode

Primary Color
20 %

© 2021 SHAHEQA, All Right Reserved.



This table shows what
colors are approved to
combain the body text or
other graphical elements
on a colored background.

The red shades are
unautherised combinations.
They have low contrast
which make them not
compatable with the brand,
and are not allowed to be

used together.

NN
NN
NN
NN
NN

Background Color

Other Elements Color

SHAHEQA

Brand Manual

Visual Toolkit

Color System | Approved Color Pairing

| seisall olgldl olyial

info@shahega.com 29 45
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Here is an example on color

arrangements:
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Color System | Approved Color Pairing

HHHHHHH

| seisall olgldl olyial

45
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In this example the background purple can not be used

as a solid. Adding multiplying effect over an image is

needed.

© 2021 SHAHEQA, All Right Reserved.
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Typography

Ub_‘il "3 LbJJl sl el b3l - - Arabic & Latin Typeface

ol ud sl - - Typein Use
syl blasll daSld - - Master Style List

Typography is the craft of endowing human language with
a durable visual form.

© 2021 SHAHEQA, All Right Reserved.



Visual Toolkit

communication.

Frutiger LT Arabic

Light - Roman - Bold

We Are Expressive

Motivated, And Proud.




Bold  2x (body Point)

Bold Condensed Tracking (200)

Roman

Light

SHAHEQA

Brand Manual
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Typography | Type in Use | olsaiwil dayh

Main Title

This text is an example of a text that can be replaced

in the same space. This text was generated from the
English text generator.

2021/ Jun/ 21
Jusigl olgisll

b Jauian ol ples pail Jlie ga paill 130
Moo Ho yaill [3a silgi od 28l sdabuall juai
upell paill

2021/ Jun/ 21

info@shahega.com 33 45

Bold Condensed

© 2021 SHAHEQA, All Right Reserved.



Align X-Heights or Baselines

whennever you place text next to each other, either align the
baselines (the line that the bottom of lowercase x sits on) or

align the x-hights (the top of a lowercase x ). this helps align

each line visually.

SHAHEQA

Brand Manual

Visual Toolkit

Typography | Type in Use | olsaiwil dayh

When constructing layouts, these tips will help you build dynamic,
interesting, and on brand compostions with typography. while these rules
are proven and sound sometimes breaking them is the right call.

Define Hierarchy With Size &
Weight

Contrast is the name of the agme when it comes to great
Design, play with font size to make emphises to important text
element. When in doubt, use higher weight between two text
elements.

info@shahega.com 34 45

Keep Line Length Reasonable

it is for the user to get lost in long lines of text and short
ones are easily ignored. It is best to keep lines between 45
and 70 characters long, depending on the the size of the
font. This will ensure legibility.

© 2021 SHAHEQA, All Right Reserved.
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Typography | Master Style List | duuipfl hleddll dodla

When constructing layouts, these tips will help you build dynamic,
interesting, and on brand compostions with typography. while these rules
are proven and sound sometimes breaking them is the right call.

HEADLINES

e Headlines should be short, clear, and
"hook" the user into reading More

e Use & instead of and

e Use Title Case, not sentences case

PUNCTUATION

e Use consistent Punctuation.

e Don't use space around the em-dash

e Do not end bulleted or numbered list in
periods, unless the list contains multiple
sentences.

e Do not hyphenate paragraph

e Don’t put space after “Q" in arabic

info@shahega.com 35 45

CONTACT INFORMATION

e Phone number should always use space in
3-3-4 or 2-3-4 format ,do not use periods
for example:

050 123 1234 or 50 123 1234

e Don't use 1:30PM or 1:30

e Use full name for days for example
Sunday-Saturday

e Use 24 hours formatting

e dont use AM-PM

FORMATTING

e Cap the first words in a sentence

© 2021 SHAHEQA, All Right Reserved.
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MATERIAL SHARP ICONS

Downlaod Icon And Grid Template.

Icon Pack

Icon Grid Template

SHAHEQA

Brand Manual
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Iconography | Icons Overview | dolc 64k

Y

Front Hand

Reduce Capacity

Add Reaction

@

4

Emoji Nature

S

Sick

W

»

Outdoor Grill

»

Sports Handball

®

Catching
Pokemon

=

Emojl
Transportation

' X
==
Clean Hands

4

Edit Notificatic

We recommend the use of Material Sharp Icons because it based on the
core material design principles and metrics. Which is simple, modern,
friendly. Licensed under the Apache License, Version 2.0.

1=

Switch Account

info@shahega.com 37 45
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Charts & Graphs
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These colors are choosen to add
diversity in the diagrams, yet toned
down to match the brand palette.

Diagrams Outline

Status Colors

SHAHEQA
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Chart & Graphs | Chart & Graphs Overview | dlahiell (e dole 64k

January

March
June
September
December

January

March
June
September

December

300k

200k

150k

100k

300k

200k

150k

100k

Jan Mar May Jul Sept etc.
Jan Mar May Jul Sept etc.

300k

200k

150k

100k

300k

200k

150k

100k

info@shahega.com 39

Jan Mar May Jul

Jan

45

Sept etc.

Mar May Jul Sept etc.

© 2021 SHAHEQA, All Right Reserved.
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Chart & Graphs | Chart & Graphs Overview | wlhlhxadll Jc dole 8ylas

300k 300k

200k 200k

150k 150k
January 100k 100k
March

June
September
Jan Mar May Jul Sept etc. Jan Mar May Jul Sept etc.
December
300k 300k
Here it shows the daigrams il T
on dark backgrounds.
150k 150k
Where theres a colored
version and a one-colored
version depending on the antary 100K 100k
p 2 March
use. June
September
December Jan Mar May Jul Sept etc. Jan Mar |V EYY, Jul Sept etc.

© 2021 SHAHEQA, All Right Reserved.



y a2l 8ygall laai - - Exterior Photo Style
dd=1ul 8ygall lhai - - Interior Photo Style

c
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Tone edit:
Nutural tone.

Green less saturated.

Shooting Principles:
Sharp focus.

Enhance building structure.
No blur effects.

Natural crisp lighting.

SHAHEQA info@shahega.com 42 —— 45
Brand Manual
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Photography Style | Exterior Photo Style | _ualll jguall hao

It's important that tone of your photos incites the feeling you want your
audience to associate with your brand.

g

] T

.. e ./- . S i)
:W//,/;’/V/ et

© 2021 SHAHEQA, All Right Reserved.
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Photography Style | Interior Photo Style | _alsdl pgsaill hod

It's important the tone of your photo and color of the interior incites the
feeling you want your audience to associate with your brand.

In SHAHEQA, we depend on
showcasing the brand and reflect it

to the interior advertisement
photos by applying the purple
accent color and make a unique
memerable feeling to costumers
and the public.

Editing the main focus piece of furniture to purple
accent color.

© 2021 SHAHEQA, All Right Reserved.
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Photography Style | People & Culture | sball hoig yulill

It's important to capture the representives in there own culture uniform
and reflect there own identity. Where a Middle-eastern wears “Thuob”
and a Westerner wears a formal suit.

Create sharp, sophisticated and
understated images that represent
intelligent and reliable
competence.

© 2021 SHAHEQA, All Right Reserved.



45

SHAHEQA info@shahega.com 45

Brand Manual

Visual Toolkit

Photography Style | People & Culture Do Nots dalaillg Gulil

&

Do not represent SHAHEQA people with poorly arab Always capture SHAHEQA people within a clean office
representive outfit. environment, never capture SHAHEQA people outside of

the office or within a cluttered environment.
Always capture SHAHEQA people in an active state,

employees must never look bored or disengaged.

The photographic examples on this page are
for conceptual and design reference only.
The image rights belong to the corresponding

sources or authors.

© 2021 SHAHEQA, All Right Reserved.
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Brand in Use

3.1

Stationery

Ja=ll dsllny - - Business Card

ooyl §yoll - - Letter Head
Ao - - Folder
olon - - Envelop

coneil by - - 1D Card

© 2021 SHAHEQA, All Right Reserved.



Employee Name

Font: Frutiger LT Arabic | BOLD
Point Size : 8pt-9pt

Employee Contact info

Font: Frutiger LT Arabic | Light
Point Size : 5pt Tracking: 120

SHAHEQA

Brand Manual

Brand in Use

Stationery | Business Card Structure | Je=ll Cuy$ clia

95mm

55mm

Employee
Postion

Font: Frutiger LT Arabic | Light
Point Size : 5pt

info@shahega.com 48 — 88
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Stationery | Business Card | Jo=dl cuys

General BC
paper material : G.F Smith ColorPlan ulill sl Jo Il ol
name of paper :Real Gray + (Dublex) kgl @l

an il

Weight: 300 GSM - 450 GSM
SHAHEAOQA

+966 55 123 1234 +966 55 131 4563
example@shahega.com info@shahega.com

Anas Ibn Malik Rd, Al Malga,
Saudi Arabia, Riyadh 13521 shahega.com

BC Mangers

uul.n.ll Esudll Jodll oo dll
paper material : G.F Smith Gmund Urban séuboll @l
name of paper : Architect Black
Weight: 300 GSM - 450 GSM

SHAHEAOQA

+966 55 123 1234 +966 55 131 4563
example@shahega.com info@shahega.com

Anas Ibn Malik Rd, Al Malga,
Saudi Arabia, Riyadh 13521 shahega.com

© 2021 SHAHEQA, All Right Reserved.
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Stationery | Business Card | Print Technique | dclhll duigi

General BC

uilill @ tll Jo.ill ool Letterpressing with Black
paper material : G.F Smith ColorPlan wrasbioll @l Foil
name of paper :Real Gray + (Dublex)
Weight: 300 GSM - 450 GSM

Blind Debossing

+966 55 123 1234 +966 55 131 4563
example@shahega.com info@shahega.com

Anas Ibn Malik Rd, Al Malga,
Saudi Arabia, Riyadh 13521 shahega.com

BC Mangers

paper material : G.F Smith Gmund Urban
name of paper : Architect Black SHAHEG QA
Weight: 300 GSM - 450 GSM

Letterpressing with White
Foil

© 2021 SHAHEQA, All Right Reserved.



The receiver details
information

Font: Frutiger LT Arabic | Roman
Point Size : 8pt-9pt

The message and
body text

Font: Frutiger LT Arabic | Roman
Point Size : 10pt -12pt

Reserved for the Content.

Hight : 8mm
Width: 11Tmm

SHAHEQA

Brand Manual

Brand in Use

Stationery | Letter Head A4 Structure

| ol Goll <l

Brand Mark

All imporant Information
about Shahega

Reserved for Shahega Need's to be
placed in this column.

Brand Wordmark

info@shahega.com 59 ——— 88

Type Of Document

Font: Frutiger LT Arabic | BOLD
Point Size : 15pt

Information

Font: Frutiger LT Arabic | Roman Point Size :
8pt | Tracking 190pt-200pt

© 2021 SHAHEQA, All Right Reserved.



General Purpose Paper

paper material : G.F Smith ColorPlan
name of paper :------------
Weight: 85 GSM - 135 GSM

Invoice

paper material : G.F Smith ColorPlan
name of paper : Real Gray
Weight: 135 GSM

Quotation

paper material : G.F Smith ColorPlan
Name of paper: Vanilla Smooth
Weight: 135 GSM

SHAHEQA

Brand Manual

Brand in Use
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SHAHEQA

QUOTATION
210712

info@shahega.com

+966 123 1234
+966 123 1234

Anas Ibn Malik Rd, Al Malga,
Saudi Arabia, Riyadh 13521

shaheqa.com

info@shaheqga.com 52 —— 88

© 2021 SHAHEQA, All Right Reserved.



Brand Wordmark
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Stationery | Envelop C4 Structure | cagphll <l
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Brand Icon

Brand English wordmark

All imporant Information
about Shahega

Font: Frutiger LT Arabic | Roman Point Size :
8pt | Tracking 190pt-200pt
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Stationery | Envelop C4 | waghll

Envelop

paper material : G.F Smith ColorPlan
name of paper : Real Gray
Weight: 135 GSM
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Brand in Use

Stationery | Envelop DL Structure | cagphll clia

Brand Mark

All imporant Information
about Shahega

Font: Frutiger LT Arabic | Roman Point Size :
8pt | Tracking 190pt-200pt
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Stationery | Envelop DL Structure | cagjhll

Anas Ibn Malik Rd, Al Malga,

Saudi Arabia, Riyadh 13521 info@shaheqga.com

_— +966 123 1234
shaheqa.com +966 123 1234

Envelop

paper material : G.F Smith ColorPlan
name of paper : Ebony
Weight: 135 GSM

an il
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Photogrphy
Style

SHAHEQA
Brand Manual

Brand in Use

Stationery |ID Card | Je=ll culélny

Card Color : White

ID: 2345

gupll jyjellae

Abdulaziz Alharbi

HR Manger
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Brand in Use

3.2

Printables
Olegdaall

- Layout Grid
- Book Cover

- Posters
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Main Grid with 4 Colume Grid.

Logo

Big heading

Sub heading

Footer with address information

Logo

SHAHEQA

Brand Manual

Brand in Use

Printables | Book Cover Structure | cuiddl caile

Margin Vertical Gutter
40px * 40px 8px
|
I
— ||
I —— mLI.T.l
I SHAHEQA

1y aill
ng_.l..u.dl

info@shahega.com

+966 123 1234

+966 123 1234

Anas Ibn Malik Rd, Al Malga, -— - -
Saudi Arabia, , Riyadh 13521 M
shaheqa.com S HAHEGQA
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Printables | Posters Structure | lyiugudl cliy dssph

I
w1
Content ——— El Logo
Image
Image or
llustration
Big heading
Logo
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Printables | Posters | culyiswugdl
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Content

Full Image

Big heading

Logo
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Brand in Use

Printables | Posters Structure

Silyilugdl cliy dayph
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Full Image, interact
graphic element if
possiable.

Logo
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Printables | Posters
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SHAHEQA
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Brand in Use

3.3

Environment

dudasall

L X 4 L X 4

- Event Lamp Post
- Indoor Wayfinding Signage
- Outdoor Wayfinding Signage
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Main Header

Here
SUB HEADER HERE

pm
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Environment | Flag | ekl

anmlla

S HAHEAQA

anmlla
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Environment | Wayfinding Signage | disbiyl dagl

S HAHEA QA

SECOND
FLOOR N

SECOND
FLOOR /l\

FOURTH

FOURTH
< FLOOR

FLOOR
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Black Mate Metal

White Acrylic With LED
The light changes from yellow/
white to purple lighting.

Border Black Metal or Acrylic
Acrylic Laser Cut Symbols
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Environment | Wayfinding Signage
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Brand in Use

3.4

Digital Uses

a8yl & lolasiw

- PowerPoint Template
. Website Interface
. Social Media

- Email Signature
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Digital Uses | PowerPoint Template Structure

4 Colume Grid
with the 20px gutter spacing.

Margin Vertical Gutter Center Vertical Gutter
73px * 73px 21px 64px

Main Header
HO: 110p MAIN HEADER 0
Sub Header
H1: 55px

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet|dolore magna aliquam erat volutpat.
Paragraph It VV;); CII;III Gd III;II;III VCII;GIII, b‘u;) T tl ud CACT \.; tat;ull UHGIIILUI NCI SUS
cipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
riure dolor in hendrerit in vulputate Vvelit esse molestie consequat, vel illum
P] . 24 pX dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril

delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet/dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo consequat

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet/dolore magna aliquam erat volutpat.

Ut wisi enim ad

O g =& =

"

Fixed Margin
P2: 18 px

SUBSECTION TITLE 00 RESENTATION TITLE aamisii
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Digital Uses | PowerPoint Template

MAIN HEADER 0

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril

delenit augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonum-

I I I L E I I E I { E my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.
- Lorem ipsum dolor sit amet Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper sus-
- Lorem ipsum dolor sit amet cipit |0':)0Ftl$ nisl ut a.|\qulp ex ea commodo c‘or‘\se‘quat.' .
P R E S E N T A T | O N D | S C R | P T | O N Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-

my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

H E R E . Ut wisi enim ad

, 19th DECEMBER 2021 SUBSECTION TITLE 00 PRESENTATION TITLE aamii

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

EMAIL@SHAHEQA.COM

SUBSECTION TITLE 00 PRESENTATION TITLE aamli

== MAIN HEADER 0 B SUB HEADER
SUB HEADER R
| | |

Lorem ipsum dolor sit amet, cons Lorem ipsum dolor sit amet, cons Lorem ipsum dolor sit amet, cons
laoreet dolore magna aliquam laoreet dolore magna aliquam laoreet dolore magna aliquam
erat volutpat. erat volutpat. erat volutpat.

i..
=

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper sus-
cipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit augue duis dolore te
feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons
laoreet dolore magna aliquam

erat volutpat. - 1 : | i

orem ipsum dolor sit amet, cons
laoreet dolore magna aliquam
erat volutpat.

PRESENTATION TITLE aadld SUBSECTION TITLE 00 PRESENTATION TITLE aadl SUBSECTION-TITLE PRESENTATION TITLE PRESENTATION TITLE

Ve e | MAIN HEADER 0

SUB HEADER

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-
my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

300K Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper sus- “WELCOMING QUOTE"
cipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril
delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonum-

my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper sus-

cipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonum-
May Sept my nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat.

Ut wisi enim ad

100k

SUBSECTION TITLE PRESENTATION TITLE ION TITLE PRESENTATION TITLE
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Digital Uses | Website User Interface

E-E-EILI-TJ Properties About Us Blog ContactUs  gue
SHAHEGA
. - = =
Artistic Vision
- . -

Sustainable Living
We are transforming building to inspire beautiful, sustainable architecture

at will impact our communities for generations to come

e e — S —

About Us

Contact Us

Properties Blog

Artistic Vision
Sustainable Living

We are transforming building to inspire beautiful, sustainable architecture
that will impact our communities for generations to come.

By blending artistry, technology, and unequaled service, we're ushering
in a new era of architectural experience and solution-based design

And To be Brand that cherishes its community with its unique architecture
and put Saudi Arabia as a home for unique architecture and sustainability.

MacBook Pro

Blog / News

This Minimalist This is an Example for the Summery of the Blog that can be
.. .. replaced when real text is Available and this text is just placeholder
Prefab Homes maximize LIVIng ext that used just to fell this part of the Design

Read More >
DESIGN / LIVING 2021/ 5/ 17 10 MIN

info@shahega.com 73 —— 88

Project 2

Riyadh 2022/8

Contact Us

Project 2 Project 3
JEDDAH 2022/8 Al BAHA 2022/8

Name

Our headquarters is located in Riyadh,
Jeddah, and Al Khobar, We are Happy to Email

help you any time.

Subject

Description

SUBMIT

Twitter

Linkedin

© 2021 SHAHEQA, All Right Reserved.
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Digital Uses | Website Google Ad

Leader Board Ad.
728px * 90px

w Lo 6puad dl

SHAHEQA

Main Header —mETL

SHAHEQ QA
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Digital Uses | Social Media

When constructing layouts, these tips will help you build dynamic,
interesting, and on brand compostions with typography and other
elements. While these rules are proven and sound sometimes breaking
them is the right call.

INSTAGRAM PROFILE PICTURE GRID LAYOUT

400px * 400px 1080px * 1080px

s Losic®
aadl adl i liges

Hre e

ol ol Cu j1lgs | agygl
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loxdull lialo yalgs Ll (5y01l Liguiligys L_SA-.'.Ui lousuli lialo julgs cul 1944 Sigaiigns L_s_\.llii . il e e Sl et Ty
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Digital Uses | Social Media

When constructing layouts, these tips will help you build dynamic,
interesting, and on brand compostions with typography and other
elements. While these rules are proven and sound sometimes breaking
them is the right call.

TWITTER HEADER
1500px * 500px

.dijpai dloa
TWITTER PROFILE PICTURE el °
400px * 400px
Post -
SOl | i liges o T
1920px * 1080px 6ppa 6 dloa
(FIF N
1080px * 1080px
i‘l-_Loi-il-.ewJ-IJssfosau-!-Alp-.ung
ougl 95 Soo, S bl aigdouy Lyl

gy Sl (sygudl Sigaiigrs g;.iui
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Digital Uses | Social Media

When constructing layouts, these tips will help you build dynamic,
interesting, and on brand compostions with typography and other
elements. While these rules are proven and sound sometimes breaking
them is the right call.

LINKEDIN HEADER
1500px * 500px

.dijpai dloa
LINKEDIN PROFILE PICTURE — .
400px * 400px
Post
1920px * 1080px Spua g dloa
Fi
Cupol Cipan yalgs gl @ijol
sgaungl 95 Cu, bl ainkay Lyl
ol lialo jlgs il (sygual Caguiigs (saqll coiesm T
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Employee / Employer Info

Full Name
Postion
Contact Info

SHAHEOA Info

Website
Email

Campaign Banner

SHAHEQA

Brand Manual
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Digital Uses | Email Signature

New message

To

Subject

Ahmed Mohammad
3gaiill puydgl | Chief Executiv Officer

Tel: +966 011 123 4567 Ext: 123

Email : ahmed@shahega.com

www.shaheqga.com

info@shahega.com

Disclaimer: This e-mail contains information that belongs to Shaheqa Real Estate Development. It's exclusively for the
correspondent, and it might include private, sensitive, or privileged information. It is completely forbidden to review,
re-transmit, disseminate, publish, or otherwise utilize this material by anyone other than the intended receiver. If you believe
you have received this message by mistake, please contact the sender or email info@shaheqa.com, and remove and destroy
the content from any saved format/computer.

=l o -+
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3.5

Other

Sy

- |ID Strap
- Vest

- T-shirt
- Helmet

- Van

- USB

© 2021 SHAHEQA, All Right Reserved.



SHAHEQA info@shahega.com 80 —— 88
Brand Manual

Brand in Use

Merchandise | ID Card Strap
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Merchandise | Vest

ool

SHAHEA QA

L S B
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Merchandise | Mintanice Shirt unifrom
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SHAHEQA
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Merchandise | Van

- ——

ahaheqa

90092592/\
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Merchandise | USB
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Merchandise | Horading
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0 about the project shahega.com

© 2021 SHAHEQA, All Right Reserved.



SHAHEQA info@shahega.com 87 ——— 88
Brand Manual

Brand in Use

Merchandise | Project Sign | cgjuuell dagl

Deleverpol

Designer

Consultant

Contractor

Visit our Website

for more info about the project
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