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Dear Colleague,

By the time you read this, most of you will have already welcomed
the arrival of our new corporate identity. We had invested in our
new look and described it in the context of the overall change
program we are all currently working through, aimed at making
our company

a better company.

This guidelines are a more comprehensive book which would
help users apply the new look accurately, consistently and cost
effectively across all aspects of the company, from the smallest
stationary item to the largest corporate sign.

It is therefore with pleasure and pride that [ have now been asked
to introduce these guidelines. They are the culmination of a
several weeks work program resulting in an identity which not
only represents our brand, but one which the people of the
Kingdom have endorsed through an exhaustive research study.

This identity belongs to you. It is your responsibility to

implement it with the care and attention to detail it needs to be a
success. I hope that together we can work as a team and take pride
in the new our company. The identity is a potent symbol that we

hope will be seen and admired by the world at large.

I know you will do all you can to make this a reality.

The Chairman
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HOW TO USE THESE GUIDELINES

This is a comprehensive set of design guidelines aimed at
providing the user with everything he needs in order to create
and implement the visual representation of the company across
all forms of communication.

The guidelines cover five main areas:

» The first deals with the core elements of the identity, the logos,
color palette, typography and so on.

» The second shows some examples of how not to use the logo.

» The third takes these elements and shows you how to apply
them to a wide range of applications ranging from stationary
& forms through to PowerPoint templates.

» The fourth division provides information of how to implement
the corporate identity’s basic rules on the items of the
company.

» And the fifth is a literature framework dealing with all forms
of corporate and sales promotional print.

No guidelines can cover every possible contingency. They will
provide the framework on which to build a living identity which
should evolve over time and be flexible enough to allow creative
expression to shine through.

Do not use these guidelines like a straitjacket but treat them as a
firm foundation on which to build creative excellence.

Please note that a CD of artwork is available with these guide-
lines. Please contact the Corporate Identity
Department to obtain your copy.

All creative proposals should be briefed through the

corporate identity department, who can suggest local agencies for
you to work with. Out of courtesy, please share your final creative
proposals with the corporate identity department prior to printing.
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LOGO COMPONENTS
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The National Energy Services Company

A sign of an ongoing commitment to build a better tomorrow

Our new logo is much more than just a set of pretty colors and a
new coat of paint. It is a potent symbol of a company that is con-
tinually improving through a momentous program of change. It
1s an outward sign that our efforts are already delivering the kind
of results that will help our customers in future to choose us in
preference to our competitors.

The logo itself captures the very essence of our vision

A customer focused company. The sort of company in which
investors have complete confidence, and a company that, above
all else, has a workforce who take pride in being a part of its
success.

It describes the truly global nature

The ever moving, constantly changing nature of the world itself.
Our new corporate identity underpins the change program
initiative that is taking place within the company. It captures the
mood and spirit that permeates throughout company at this
important time in its history. It reinforces our desire to be seen as
the

progressive and highly successful company that we have become,
it represents our brand values and conveys our growing
professionalism. Above all, it is a symbol of a company in which
we can all be proud to work for, now and in the future.
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The company logo is made up of two parts that must both be
present (expect some cases we’ll explain it in this guidelines).
There is a word mark and a graphic mark.

Graphic Mark &ogujoll dollsll

You must not alter, or distort the word marks or the graphic marks
n any way.

When the word mark and the graphic mark are combined, they
have a specific size, and position relationship to each other that
must be maintained.

The following guide provides information to assist you to
understand how the corporate logo is to be used. It is provided to
assist you to protect the integrity of our corporate identity.

The artwork for any material that uses the corporate logo produced
by: any external agency, or company staff, must be checked &
approved by the brand corporate group of the corporate
communications and marketing support department, before the
material is printed or applied to any application.

Electronic master copies of the corporate logo are held by this
group, and copies can be provided to you as required. You will
need to provide specific details of the purpose for which you
require the logo, so they can be prepared in the best file format
for your needs. In particular you will need to specify the
definition required e.g. high quality printing needs a definition of
300 dpi, a web page requires between 72 and 100 dpi.
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The corporate Look & Feel

The corporate Look & Feel refers to the visual impression all
elements of company physical-presence project where ever they
appear. It refers to a style, a color balance that becomes recogniz-
able as belonging to the company.

Clearly the colors of the logo are the basis for this look & feel, but

they must be used carefully to consistently produce the effect we
are working to create.
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MASTER LOGOS Gl alylsaudl

There are two basic master logos: Lomg duuuSJl bl (o Gbawlwl (legi Aagy
The logo with main color Gl oL jleudl
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The National Energy Services Company

The logo with reserve color ol ol jleudi
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The National Energy Services Company
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LOGO APPLICATIONS

The samples on this section show how to decide which logo to use
when positioning over photographic or complex colored
backgrounds. The basic principle is to ensure clarity and legibility
at all times, therefore:

On Simple or Uncluttered Background & On Complex or
Multi-Colored Background

Depending on the background, use:

e The main logo version on plain white, or pale colored
backgrounds.
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The National Energy Services Company

* The logo reversed on dark colored backgrounds.
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The National Energy Services Company

Again, the basic principle is to ensure clarity and legibility at all
times.
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EXCLUSION ZONES

Every logo needs a certain amount of space around it in order to
protect its integrity and to prevent its clarity, impact and legibility
from being compromised. This also allows the logo some
freedom and helps it to achieve standout in busy, complex or
confusing situations. This area of space is referred to as the
Exclusion Zone and should be adhered to at all times. This is an
‘invisible’ area in that the outlines are provided as a guide only
and are not meant to be reproduced as key lines or boxes around
the logo.
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The National Energy Services Company

1x

The Measure

The dimensions for the Exclusion Zone of the logo are shown and
are based on a factor of “X”.
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SPECIAL LOGO APPLICATIONS
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These items are not the preferred approach as they do not reflect
the true look & feel of the identity. They can be used in limited
special situations but must be approved by the corporate brand
group in the corporate communication and marketing support de-
partment in the corporate core. When & where appropriate, the
logo may be reproduced by using a variety of special techniques
on to a wide range of different materials. Some of these may limit
the number of color and restrict the amount of detail that can be
achieved.

The examples shown are the ones that are most likely to be
required.

Embossed Position

Blind Embossed on Prestigious Print Items.
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Foil Blocked in Silver or Gold Position

Foil Blocked in Silver or Gold for Corporate Profiles & Annual
Reports.
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The National Energy Services Com

Watermark Effect Position

Watermark Effect for Security Items.

3D Position

3D Logo in Color can make an Attractive Architectural Feature

in its own Right.
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Stainless Steel Position G a=o YAy )l
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Glass Position g laj Jsn jleudl
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The National Energy Services Company

Marble Position @.ola‘; 14 i Lol
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The National Energy Services Company

Embroidery Position hso J4auig jleaidl

Embroidery techniques onto clothing — some compromise may ol aoy Juulledl gle el plasiwl (4 oug
have to be reached on the detail.
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MISUSE OF THE LOGO
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It is very easy to miss-apply the logo or interpret any aspect of
an identity incorrectly, particularly when the identity is new and
contains a broad range of core ingredients and applications. For
this reason we have chosen a number of examples of the type of
pitfalls that are most likely to occur.

Careful use of the information contained in this book together

with an understanding of the likely misuses shown here

should result in a well applied scheme.

Use of Wrong Colors

Logo at an angle

Two Logos or more in the same field of view

Approximation & Distortion

Dark Backgrounds without Holding Panel
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MINIMUM / MAXIMUM SIZES

It is necessary to recommend a minimum size below, in which no
attempt should be made to reproduce the logo. This is done in or-
der to ensure that clarity and legibility are maintained at all times.
By reproducing the logo smaller than the minimum size

guideline, the risk of the logo ‘filling in’ increases and this may
compromise the quality or spoil the desired effect.

Minimum Size

The Minimum Size is shown in millimeters and 1s measured
across the overall width of the logo.

The Minimum Size of logo is ( 25 mm ) .
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Maximum Size

There is no maximum size provided always that the logo is
reproduced from the digitized artwork supplied on the CD
available with these guidelines from the Corporate Identity
Department.
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THE LOGO IN COLOR

Color is a key ingredient in any identity, and this is especially so
with
reflect and underpin the company’s business activities and brand

company, as the palette has been carefully chosen to
values.

This section shows how the logo colors work using a range of
production techniques and processes.

Digitized artworks of all these versions are available on a special
CD which is available from the corporate identity department on
request.

The logo color palette

Apart from reproducing the logo itself in color, the identity is
greatly en-hanced by creative and intelligent use of the corporate

2.1

Black Color
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BHaaa]l

WLl (o dcgono olaniwl Glgdll Joc ddyln ouwdll lim angy
wlusilg

Ihg2Ao  n)8 e p99io jleudl (o Auddl oind sdl sl Joll
Aol e dyylaill doll]l 8)la] (o aude Jgnanll Aoy

a4 il les ylgdi dagl

ol s il agall )18 lgllh s leddlsoni e bz
Lljo)l ol (yo alslg 8anioll (gl dngl) du4allg duclyyll dallsollg
Urol ¢gillg Gl &gpoll g a4 il jls2uls (59 juooll Olgll 3 aeil

Agall el ulsph il wlise go Joleil (94 5l

duwlwll glglll dagl

Pantone 347 C

80% CMYK C96 M10

Y 100 KO

RGB R0 G153

70% B 76

CMYK CO0 MO
Y 0 K 100

RGB R0 GO

color palette.
Main Color Palette
Pantone 2756 C
CMYK C 100 M94
Y 24 K 23
RGB R 35 G44
B 104
TARSHID BRAND

BO




Single Color

These are not the preferred versions of the logo and should only

be used for interior purposes where cost or production constraints

are factor. They must not be used for customer facing purposes.

When only one color is available, the logo may be reproduced

using:

Main Single Color

Any color from main colors on a white background.

Single Color Reversed out

White on any color background from main colors.

Mono positive

Black on a white background.

Mono reversed out

White on a black background.

: | Ivl *¢
¢6TARSHID
a6l 62109 Vo1 duibgll dSpuil

The National Energy Services Company

®OTARSHID
d6UaJl 82165 Vo3 duibogll Gl

The National Energy Services Company

A

®OTARSHID
A6l 6165 Ul duibog)l dSpiul

The National Energy Services Company

-v ¢

2L

®OTARSHID
d6Uall 82199 U1 duibogll A5l

The National Energy Services Company

apboll golll

lgllazyl 8458 dallso 4995 0acg Aalg (ely d4id dallso 4995 Jla (54

2l Joc Aoy aild
O UAse Uy bl a4 il gl olasiwly
;odon Ul i (yo

wunbwl 2580 (9]

GUuAc 3)00 (gl

adole ayola gle guuic gl

el aueln sle agul gl

Gundc galal gl

clagu dyels gle papl gl
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ENGLISH FONT

3.1

silailllnal

Roman Headings & Text

Should be used:

* (AlSharkTitle Bold ) font for Heading

i laill aguaillg gaglizll

ol aniwl uagiy

&l aglidl &yLisd ( AlSharkTitle Bold y j, 4

AlSharkTitle Bold

ABCDEFGHIJKLMNOPQRSTU VWXYZ

abcdefghijkimnopqrstuvwxy
0123456789

* (AlSharkTitle Light) font for Subtitle & Text.

dycyoll yogliell ayliad (AlSharkTitle Light ) hall o
wagaaillg

AlSharkTitle Light

ABCDEFGHIJKLMNOPQRSTU VWXYZ

abcdefghijklmnopqgrstuvwxy
0123456789

Electronic Uses

All computers use common default typefaces that are supplied as
standard fonts across a wide-range of systems. For e-mail,

online and general electronic purposes “Arial Bold & Arial
Regular” have been chosen for Arbic type and Roman type.

These typefaces have been selected because of their availability
and because their overall look and feel matches the Corporate
Typefaces chosen for use on all other materials.

Typography

The following guidelines have been written to help create the best
effect when working with the typefaces described on the previous
page. Too much or too little spacing between characters, words
and lines can create a bad impression, will impair legibility and
may leave the page looking either too dense and cramped, or too
light and fragmented.

In Roman type, avoid the use of capital letters to create emphasis,
choosing a bolder font or setting the words in italics is preferred.
DO not indent paragraphs, leaving the equivalent of one clear line
space and ranging left is preferred. (Range right in Arabic).

24  TARSHID BRAND

duigislll alolaaiuwll

Ggpn smg k8l Woin haloil 63gj0 piguieall sjmal &hon
gl gl Glolaaiuwl &y Lol Bjmall &1on 98 &wlid
Arial hall plasiuwl wasd dolsll dubiguadl (alxellg vl &4 g
dyy=llaylial) Bold alydill Ggpnllg Regular &6 04l Ggpall giseAgy

&judaillg

ol loymiaolg lmp8gi) AT oim dclinll Wopn ¢lgil jlial o Adg
Jlwgllg algoll (99 wlolaaiuwll a9l4) laiocllo (e IAG lmngngg

WGgpall un wgluwl

Woyn Elgilg hnloil) Jioll olaaiuwll adull ayasbinll hglhsll angs
3] a9 Josl e sginioll juilill 4823 (o laifioy gai e dclinll
ol=llg pgnidl Wl w8l @&ulig 6a33n0 Yualdo &Ag Ly
6106l Wl8luol! gl 8puall wldluolla g udlg wledallg Wgpnll (o
L’j\.QlJ.oJI CEUIC N EUJQJLJ Gogd A8 jglhullg wlelallg Wgyall
gl Wl donnjo lmilag lojn AT iy 2l jmlAa ollg 6.cly bl (gde J5dig

Qi loynlbicg 8ljaog lan 49404 lolg 6 cljdll duseng 48 Allio

6 ) Aall g yall ol xaiawl wiai djudaill hglaall go Joleidl vic JAdg
o< lage dileiwllg danonll pnlic ja=) gle juspill gl aaliul glal
Wgyny 0]l Uaill &ag gl Bold dgild)l claguudl Wgpall jlialy ¢ls
InyAg ulisoll glay (59 (Ulolm) &¢)l9 &dluo Wi pac wny los dilo

(=l hglhalb aunn uaslig) jlul dan (o _alll



ARABIC FONT

Setting Text

When setting dual languages documents Arabic text has higher
ascenders and lower descenders than English text, therefore, pro-
portionally, the size of the font in relation to the English is smaller
to fit in the leading. For this reason when aligning Arabic and
English text next to each other.

However, the difference between Arabic type & English type is
2pt.

The corporate typefaces have been chosen, not only because of
their clarity and legibility, but also because of their overall look and
feel. Consideration has also been given in selecting typefaces that
underpin our overall brand personality and we have deliberately
set out to create a close match between the Arabic and roman
fonts.

Finally, we have to think about the question of typefaces availability
and the effect that electronic transmission has on the readability
of type. Based on an overall assessment of these considerations
we have selected the following typefaces:

Arabic Heading & Text

Arabic Apple Mac fonts have different names to Arabic PC
fonts. The two selected fonts have been chosen to allow similar
typesetting styles on both PC and Apple Mac operating systems.
In each case should be used:

o (GE Flow Bold ) £o¢ for Heading

3.2

=)l hal

wagaidl alac]

loJ dypsll Uagaill Ol slelpo wny asll @45l Gilig &o Joleil vic
Jaug Walg dyjudaill yagaill o glel bging sg2a wldluo
iy y2al yedy @jaill aelll alyiol gupsll hall pan L8 . guu
6lelio L pasdlaas)jlga gjudailly gupsll pdl A sie wuaudl
s

Utiladi)jlado) 9o gl hghs g gapediglallpla Jla l gle
o o pyriadi jlaber pal yoiy ajudaill aellly lnall ol sisod
Ayy=llasll

Lo jpol «lluiiell (o aac G99 @4l dnlal hglaall hiloil jLial o
289 =il gdi loijadg lodaio e Uad ‘ln_'icl{_éi &dgmiug m?mg
69 oyl Lo (b o) gl doillell hgasl lgil <85l dponl Ligdgl
Wgynll yus d6y59 &j)ldo gl Jgngll §o i algig s ayanll gl ey

Ajudailly dysll

lnglh ¢lgil 1893 g0 jliell pusy 3801 o 3 U aild dia wils gl
Jilwg lasiwl @ wuiy Gl 4oy 3l il gag sleiioll dclinl

odill gle clug daall 6cli8g agag Gy ke duigalll Jlasll
Al dcldall nlodl jJLisl o3 388 wlliicll o i gl Al

dyy=ll yagn idlg yagli=ldi

O (Ubgiislo ) sjmal 58 659gi0ll hghnall ¢lgil wliowo wlias
il8 “i gog sl dnaill piguodll sjmal g8 doraiuell Wl
wliio gai gle Wopall oy aowd il bhglhall ducgi jLial wny

olaniml uagiy aild Jlgall §102 599 4 ylésog

sl gugliedl Uil (GE Flow Bold) hall

uliSldus JroJlnAJl

rgo I 0JUGOELBb YUY |jjiada ooyl

o ( GE Flow Regular) fon¢ for Subtitle & Text.

- ITPEG1VAQ

ud9li=ll 4] ( GE Flow Regular ) hall o
vagaillgiucyall

LU a o)l bl

crgo I 0JIGUELHbYPuUbyYjjizpdaradoul

I TPEOTVAQ
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4.1

A VISUAL WARDROBE

The new brand is dynamic and progressive and our logo represents Ul byghiog dyoyadig dudpoliny dnidy &l Liduh ol L
these  personality traits. This is a feel that should filter through w0 ygay ylwny je=idll ling dynadloin tljtoo Yol lisle
in to allour communications. The company visual wardrobe JWail (o yoats @apil) giroll JUall o Lisllaslg lislluwlre J4 58
is made up of dynamic shapes which shoul be used to reinforce il wligho (o d8iiio duapoliya

our personality where possible and appropriate.

28 TARSHID BRAND



4.2

BUSINESS CARD, IDENTITY BADGET AND STAMP oliallg (o lhg ol ddla,g J o)l &8la,

6
211591
®OTARSHID!

d8lall 62185 Ulo1AJ duibgll dSpill

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

@slall 62185 Uload) duibbgll dSpil

(0l 1020
The National Energy Services Company " . .
QJguy

T. +966 11 265 6700
R T iel G P.O. Box 240089, Riyadh 11322 Mohammed Amin
info@tarshid.com.sa Marketing

(Back) ( Front)

50x90mm

\ad
211571
SOTARSHID

@slall 8.216S V01 duibgll dSpivl

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee

Mohamed Amin
Matketing

85x55mm

: | Ivl *
OOTARSHIDP

sl 6165 UloAAJ duibgll dSpiul

The National Energy Services Company

C.R.10101010101010.U.yu

58%38 mm
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4.3

LETTERHEAD ol §)gll

3 | Ivl oY
OOTARSHIDP

Aslall 8.65 U013 dribgll dSpill

The National Energy Services Company

T. +966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

( Front)
A4
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www.tarshid.com.sa

(Back)

31



4.4

FAX TEMPLATE & SHEET uuslall §y99 puslall L

*¢
2 LI |3
®OTARSHID

sl 6165 ULoAA dribbgll dSpiul

The National Energy Services Company

FAX gualo

Pages (W] GY,1%) Date U
To call
Attn. dlic
From (o
Fax QusLo Tel. Wila

dale clblU Wby

Urgent For review Please Reoly

[ ] [ ] [ ]

Note U llo

T.+966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

A4
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T.+966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia

¢
2 LI |3
®OTARSHID

@8l 6165 ULoAAJ dibbgll dSpiul

The National Energy Services Company

info@tarshid.com.sa

www.tarshid.com.sa

A4
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4.5

CD LABEL & COVER Sl Uyl Glle g gnl

*¢

OOTARSHIDP

@8l 6165 U1 dLibgll dSpill

The National Energy Services Company

www.tarshid.com.sa

: l Iv| o
OOTARSHIDP

@8l 6165 U1 dubgll dapill

The National Energy Services Company

C

www.tarshid.com.sa

120x120 mm
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A4
2 LI |3
®OTARSHID

@8l 6165 Ulo13J duibgll dapill

The National Energy Services Company

( Frount)

T. +966 11 265 6700
P.O. Box 240089, Riyadh 11322 info@tarshid.com.sa www:.tarshid.com.sa

(InSide )

125%125 mm

(44
2 L3
®OTARSHID

@8l 6165 Ulo13J duibgll dSpil

The National Energy Services Company

a2
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4.6

FOLDER JaJgall

: | Ivl e
OOTARSHIDP
d6Uall 8.195 U3 duibgll daptul

The National Energy Services Company

240%330 mm
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®¢TARSHID
@6Uall 6205 U1 diibgll dSpivl
The National Energy Services Company T. 4966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

( Outside )

\+g s
OOTARSHIDJ

@blll 62145 OL01Y) duiog)l G5yl
The National Energy Services Company

( Inside)
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4.7

MAILING ENVELOPES &gyl @y KD

: l Ivl *
OOTARSHIDP

@slall 62105 U013 dulbgll dSpill
The National Energy Services Company

T. 4966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia

info@tarshid.com.sa www.tarshid.com.sa

110 x 220 mm

3 l Ivl **
OOTARSHIDy

@8l 8.5 V01 dLibgll dSpill
The National Energy Services Company

$OTARSHID
@6UnJl 82165 ULo1A duibogl Spiul

The National Energy Services Company

V

T.+966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

T.+966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

250 x 350 mm 170 x 250 mm
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4.3

NOTEBOOK 61910l

VV‘OCOOOCOO

@6Uall 6.2169 UloaA) dribgll dapill

The National Energy Services Company

T. 4966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia www.tarshid.com.sa

148 x 210 mm
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4.9

MEMO TEMPLATE

au)ala)l 654 1ol

v Ao
OOTARSHIDy

@slall 6.2165 Ulo1AJ duibgll dapivl

The National Energy Services Company

T.+966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia

info@tarshid.com.sa

www.tarshid.com.sa

A4




4.10

ER - BOX FILE
BIND

v“

QOTARSHID
ol oeles g Lbglgs
The Nationa| Energy Services Cnmpe"y

25

Q3

b R
b XL
N
’.6‘2
0'32“’

9g

16
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VOUCHERS ( PAYMENT - RECEIPT - INVOICE - PURCHASE ORDER )

411

Date aylill

No. 4)gilall pd)

Receipt Voucher

N4 g >0
OOTARSHIDP

@6Uall 605 U1 dribgll dSpiul

The National Energy Services Company

clyidl yol g yuilgallg @Wpnllg Aus)l el i

We revived from - — . - o o lioliw]
An amount of (s.r) . o0j16g 2o
Indate  Aylu In bank el No. fotgi
8 8 ; i 1165
In cheque ~/Incash
For Jiléa
Receiver odiunoll Accountant uwbioll

T.+966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

148 x 210 mm
- O
Date Al MJ p
s . ®OTARSHID
No. 6)gila)l 09 A8l 62465 Olo3) duibgl dSpil
The National Energy Services Company
Payment Voucher Wb 1
Paidto — — — —  cn)llgoyp]
An amount of (s.r) . oj16g 2lwo
Indate  Ayly In bank il No. Joti]
, — el g
In cheque ~/ Incash
For Jileo
Receiver oliungll Accountant wawlaoll
T.+966 11 265 6700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

148 x 210 mm

42  TARSHID BRAND



: | Iv| oY
OOTARSHIDy

@6Ual 8205 VoA duibgll Gapiul

The National Energy Services Company

Invoice 0)Jg—Jo

No. 0.0) Date Ayl
Name Jooll oawl
sinll 0 iLas) cralolll o ul duloall dosdll

| 00) Description @ __i__nll Lol Unit Price Total Amount
I[tem No. Qty.

SRJU Ha| SR JYy Hoa

Total £go20Jl

Receiver odiull Accountant wwloll

T. 4966 11 2656700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

A4
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4.12

CALENDER (o

N AR

®6TARSHID
A6l 62165 U013 drilog)l Gyl

The National Energy Services Company

1439-1440H

www.tarshid.com.sa

T. 4966 11 265 6700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

350x700mm
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150x210mm
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REPORT

wwv, ¢

215 )
®¢TARSHID

8l 6195 U1 dubgll dS il

The National Energy Services Company

June 06, 2018

T. +966 11 265 6700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa

A4
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@8l 6205 Ulo1AJ dribgll dSpill

The National Energy Services Company

June 06, 2018

T. 4966 11 265 6700 P.O. Box 240089, Riyadh 11322, Saudi Arabia info@tarshid.com.sa www.tarshid.com.sa
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4.15

ANNUAL REPORT

¢OTARSHID
adlnll 6165 UloadJ duibgll dSpuil

The National Energy Services Company

TS A [ e
R e 2 e 1

A4
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*¢

N

@8Uall 6165 U013 duibbgll Gl

The National Energy Services Company

Annual Report J_‘Af

A e - |
&l '!,'!!gg;wg 1 3

6
211594
$6TARSHID

88Ul 62165 Olo13J dibogl a5yl y
The National Energy Services Company
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POST CARDS

AN e
R

OOTARSHIDp

@6Uall 685 Ulo13J dlibbgll G5l

The National Energy-Services Company:

Y
W

_\\*"1_
™

el [ =
7

“ \\“

www.tarshid.dom.sa

&6

OOTARSHIDP

@slall 62165 U1 dulbbgJl dSpiul

The National Energy Services Company

www.tarshid.co
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OOTARSHIDP

@sUnll 6185 U013 duibgl dapidl

The National Energy Services Company

www.tarshid.com.sa

51






05

VEHICLES

OUS Lol



JEEP & SEDAN

The following basic principles apply when implementing vehicle
liveries:

» The basic ground color of the vehicles is brilliant white.
» The main logo is used on both sides of the vehicle.

» Executive use vehicle have no corporate branding.

Equation for logo height calculation

Y = vehicle height

X = logo height

Logo =

OOTARSHIDP

@6l 8265 Oloa) dribgll dSpiy
Services C

"

54  TARSHID BRAND

4, dul
_ The National Energy Services Company . _ _ _ _]

elbalo 14015 aic &l duuil Babioll Gaad v
ey Ll

Saludl pa bl Gl g il alh ] sauluwdl gglll «

apuilall Wlgll o Ll J4 e wauipll gollb il olsaiwl way
ol laig) gy gl

A4l =i dogwgo e Wl ygoraiuy aa il g9 yg il «

Jddl £yl wlua d3004
Aol lah)l jlado g =Y

Aol e asagl ojumai uny g Ml el L)l jlabo g =X

Yx 0.17=X




5.2

VAN & TRUCKS ubilellg wlbiabadl
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SIGNAGE &
MARKETING

TOOLS
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PROMOTIONAL ITEMS

6.1

&ile Al algoll

It will be necessary to apply the identity to a range of three
dimensional promotional items. Each one should be designed
to suit its shape, size and purpose but the following examples
show different ways of achieving the desired effect. The icon can
be used on its own to create maximum impact but the full logo
and icon should appear elsewhere on the item, preferably in the
same field of view if possible. There are no hard and fast rules
governing the choice of color for promotional items; the color for
each item should be chosen to reflect its function and purpose.

¢

OOTARSHIDP

6lall 665 V1A duibgll dSpil

The National Energy Services Company
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Wy 3l ddleall slgol) guua sl gl guulwll gl jlial pAns 6330
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sl Gl 1Al asul Guwlwll ellb Jasl yead algoll o)
gl g §o2d Ul yhos lnAsyg

wv ¢
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$OTARSHID

65Ul 62195 Uload) duibgll ASpivl
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Aas

OQTARSHIDP
iy

bl 685 Uload)

The National Energy S

NTARsHan-,
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og) a5y

o

OOTARSHIDP

dolall 62185 Uload) i

The National Energy Servic

*o
205
$eTARSHID

@8Un)| 6,145 OLo13) dribog)l ASypiul
The National Energy Services Company

>0

SSTARSH |DJ-’

U 52165 O23) b G5y

\ad
215910
$OTARSHID

Ul 6.2145 Ulo3) dribgll dSpil
The National Energy Services Company
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FLAGS & SIGNAGE

Signage i1s an important communicator of the identity, and
substantiate of its values, therefore it must be clear, easy to read,
informative, and a positive example of the corporate look & feel.

Signs are a very visible part of the identity as many are on display
to the general public on a permanent basis. They can provide
directional as well as general information or simply be there as
a means of identification. In addition, some signs particularly
the ones on prestigious office blocks or corporate headquarters,
can add character and style to the building and often enhance its
overall appearance.

i

®6TARSHID
sl 62165 Vo1 duibgll dapill
The National Energy Services Company

6.2

lag g ollcl

Ul G2y 1indg @ygoll jlolsl dled dyille] g &gl alaglll

dnagi Wbily Joad b<hd)l dow qguaglés)l 4y Ian danlg (g4l
a4yl dylail dollell dyung) (g

J9moal) yala oo aasll plg dnls dygal) giroll ciall wlbgll Jios
o= Lol ) 48Lall aungs Juda 3895 ol wlagl) (Aoyg wils YAy
ule wls gJ] a8la) dygnlly el dyuwg Jioi ol ol dole wloglso
Wildoll gl apuadl willoll gle oAt il Wi lagns wlagll Ay
Lo Lileg guol) Jaiog dumad wuai ol lod GAoy @il dguyiyll

el jalaoll i gl Joss

OOTARSHIDy

@slaJl 62185 UloaAJ dribgll dSpuill

The National Energy Services Company

Mohammed Amin

Marketing
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ROLLUP BANNER Gagolll wlagll

¢O6TARSHID
d8Unll 62165 Olo1d) dubgll dapiul

The National Energy Services Company

®OTARSHID
dolall 6265 Ul dibglaSuill

The National Energy Ser'\(:__i\g-'es Company

v St N

wWwWw 4dfarshid.com.sa

www 4arshid.com.sa
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6.4

UNIPOLE AD - MALL MUPY BANNER JiWlg gugollg Jgu gl wilagl

®6TARSHID
d6Ual 82165 Ulo1d) dribgll dSp -

The National Energy Services C

www.tarshid.com.sa
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6.5

CORPORATE PRESS AD bl

T. +966 11 265 6700

www.tarshid.com.sa

®O6TARSHID
A6l 6185 Ulo13J dLibgll GSpivl
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UNIFORMS

The basic principle when applying the new identity to uniforms 9o whlwll gdeg gl gde 63l gl 34015 ~ic @.wLwiJl a0l gl
and badges is to reproduce the logo in full color on a white. clap dgola gl Jolall ol jledll (o dA i Joc
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EMAIL SIGNATURE g Al &49gill

Dear Mr.

supports its customers and business partners from the very start. After clarification of operational requirements, such as maxi-
mum speed and axle loads, and following the decision for ballasted or ballastless solutions, the first step is development of
optimal design. The next procedure is examination of the existing infrastructure and the conditions of the future production
plant. A draft design is then prepared for the new plant location and the machinery to be installed
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Marketing
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CREATIVE RATIONALE

9.1

sclull jaal

Just as our new corporate identity as a whole is a reflection of a
truly progressive, quality performance company, so too is every
individual item that carries the company logo. None more so than
the many different items of print that we produce across all our
divisions and projects, especially those that make a direct impact
on the customer. The totality of these items can either create an
excellent impression or, if done badly, they can have the opposite
effect. That is why the literature framework is so important. Used
correctly it can build up, over time, a consistent and coherent
‘look and feel” across a diverse of printed items.

The framework has been designed to allow creativity and freedom
of expression to shine through at the same time as providing
enough in-built controls to hold it all together. It is important that
people are excited about what they see but they must also be left
in no doubt that it has all come from the same Company.

This framework takes account of the different mood and feels
between corporate literature often targeted at a wide range of
stakeholders, and sales promotional and direct marketing material
which is aimed directly at the heart of the consumer.
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HOW TO USE THE FRAMEWORK

There are several sections, the first one being a guide to
photography, the second covering illustration style. These are
designed to show, by example, what type of photograph and what
style of illustration best depicts the overall look & feel of the
company brand. In other words, what kind of images best capture
the spirit of the brand & convey the desired effect.

The main bulk of the framework is designed to show the user
how to create the right effect by choosing the most appropriate
format, sizing and positioning of photographs, use of illustrations
and graphics, working with the company colors.

Many guidelines and literature framework are too rigid and are
so strict in their content that they stifle creativity resulting in
tight control and a high degree of cohesion and consistency but
with little or no imagination or created flair. This framework is
designed to promote both creativity and consistency.
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USE OF PHOTOGRAPHY

Photography is a key ingredient in any form of visual
communication. None more so than with printed material where
a picture can often speak a thousand words. The choice of
photographs and the way they are cropped (framed) and used can
say a great deal, not just about the message they have been chosen
to convey but also about the company itself. When used correctly
and imaginatively they can underpin and reinforce the company’s
brand values. If the wrong photographs are used they can have the
opposite effect and can actually undermine what the company is
trying to do.

On the following pages we have shown a selection of photographs
which have been chosen because they are in tune with the kind of
values that we are keen to communicate in the company.

TARSHID BRAND
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Photographic ingredients to consider

When choosing or commissioning photography the following

ingredients should be considered:

Simplicity

+ Single Mindedness
 Dramatic use of color
» Unusual angles

* Modernity

* Quality

» ‘High — tech’ feel

* One clear focal point
* Good composition

* Humanity

* Warmth

» Upbeat/Can-do attitude

Photographic ingredients to avoid

The following ingredients should be avoided:

 Clutter

» Complexity

* Mundane

 Traditional or old fashioned images

* Cheapness or lack of quality

* Yesterday’s technology

» Two or more focal points

» Weak composition, badly cropped images
» Too formal, stiff or posed

* Coldness

* Downbeat/Bureaucratic attitude
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GRAPHICS

9.4

duibudl sl

The samples on these pages show how to create a graphic style for
the design of bar charts and graphs for use in company reports and
on formal presentations etc. These are essentially clean looking,
modern, simple and uncluttered. They make use of the corporate
color palette.

To create more impact a 3D approach is encouraged and should
be used when appropriate. Graphs that have depth look better and
are more impactful than plain 2D images which tend to look rather
flat and dull by comparison. However, do not use a 3D approach
just for the sake of it, only whenever and wherever it enhances the
overall effect. Avoid the use of drop shadows and bold outlines as
this only adds unnecessary complexity.
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LITERATURE COVER TEMPLATE

Two templates for landscape and portrait literature covers are
available on a CD of artwork available from the Corporate Identity
Department. They are saved in the international ‘A’ Paper Sizes
and can be scaled up or down according to individual needs. The
space left in the middle of the covers is then free for photography,
color, illustration or graphic treatments according to the job in
hand.

Portrait cover template A4
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TYPOGRAPHIC GRIDS dcbhhll ulalhAo

These grids are intended as an accurate guide for designers and &ag @4y ulhonll oin §9 daja0ll Jglaallg wlalhagll alacl i
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Grid setups for A4 landscape
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