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Introduction

Our perceptions and feelings toward any entity, as well as its products and services, are
shaped by its brand. Therefore, any brand’s components must be united and consistent
in order for the public to perceive the brand as professional. The brand guidelines for
Mawhiba are explained in these guidelines, together with all of its components, including
the logo, colors, and typefaces utilized. These standards serve as the foundation for the

brand’s presentation across all platforms, activities, and publications.
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The Guide’s Purpose sddall [am [alal

Essentially, the brand guidelines are for anyone who may use Mawhiba brand JISubl (po JSub 57 L4 «ddgo» dige axatwiag Lill dlihill grasl Jusll ho llaon
identity in any form of communication. It covers everything related to the identity, annll alxaiwdl JJ;gJog auuilfiw b ailas auggll @Lo_u Lo JsJ amali)] caags Jualgill
including strategy and usage instructions that are provided with samples to acgilo a&nwAagi 2ilais Juall o lelibaa il auggll hulgial laag lopalicg diggll
illustrate how the identity should be used. ag Jll Jgagll aolwdl 8__1_.03'"k'_l|_0_"1.'l'.w|g aj';lj_é Jiall ordiuwe groa (o Joli Al

In order to achieve a coherent identity, all users should read this guide thoroughly Ad.iag 63190

and ensure they comprehend each section.
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Brand Core

Mawhiba’s brand story is the nucleus of the brand and the basis of what we want to deliver
through all forms of commmunication, which expresses the mental image of Mawhiba. It reminds
us of who we are, why we exist, and what our objectives are. So it guarantees our progress on the

same basis, no matter how goals change over time.

The brand story consists of four elements: The Mawhiba purpose, its vision, mission, and
values. These elements will always remind us of of the brand core ensuring it is received clearly

by the current and potential target audience. Also, it builds a mental image aligned with

Mawhiba's brand positioning.
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The brand purpose is the essence, which summarizes what the brand believes in, strives for, and its

marketing and communication messages.

The more precise this purpose is, the more we will succeed in building a deep connection with the

audience motivating them to communicate and interact with the brand to build loyalty and

recognition. At Mawhiba.

Discovering and empowering Build a lifelong success
young creative talents, and journey for talents by
investing in creativity and establishing strategic
giftedness. partnerships and creating

a global knowledge base

in talent and creativity.

To become a pioneering global
benchmark in empowering the
brightest young minds to create

a sustainable impact.

Lo .alail Jasile ar godi Lo yailig «digor puuwli cuw diggll (s 33
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Passion

Passion is the main driving force behind
Mawhiba's success and its constant pursuit

of developmentfor their work.

Creativity

Mawhiba is founded on creativity and

innovation in designing its training programs.

Trust

Mawhiba embraces transparency and
integrity in its operations and partnerships to

strengthen public trust.

Excellence

Mawhiba achieves excellence with
specialized programs and sustainable
initiatives, leaving a lasting impact on every

field or talent it nurtures.

Collaboration

Mawhiba cooperates with enabling entities

to achieve its goals integrally.
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Brand Personality

Mawhiba is characterized by being: These characteristics match "The Sage" Personality
Mawhiba’ traits are:
Expert: Guides young people through specialized programs & strategic partnerships to help
E X p e rt O p e n them discover and develop their creative abilities.
Open to new experiences and creative solutions.

Ambitious: Has a future-oriented mindset, constantly seizing opportunities to achieve its vision of

o o
/ \ I I . b I t I O u S empowering talented young people.
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Navigation Guide alaaiwidl Jula

These Guidelines, Principles and Applications document have been designed as an Jeiill Jguul Jlclai PDF alas aiggll Jula liaaun
interactive PDF. The main page elements are indicated in the image opposite: :awwlwlll daadnll palic | b Laaa aolwadl yu
1. Page title 4. Page number aaonll ad) 4 daanll glgic 1
2. Instructions 5. Navigation to the content page bginall dailél éagell .5 sall sginall 2
3. Artwork example Sradl sginall 3
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1 Logo Jluidl

2 The logo of Mawhiba is the first point of contact with our audience. It should convey a aoul liwlwi Ehbjlghmgigqlﬂ Jogaall (yug Lily Jlail ahéi Jgi g «dupgo» jlei

clear and positive image of what we do. The rationale behind the logo describes the 1ga16ail aahi L_,1JI Litllw)g Liug) opalic a dianiall loddl dna L_,S:u Al gy lilac

resources that inspired its design, as well as the vision and mission it aspires to reach.

3 Hj—ellr e el ol d—uuLwgo

gla——dlga_—ogold Jl_— 29
King Abdulaziz and his Companions
Foundation for Giftedness and Creativity

12 e 4
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Logo

The logo of Mawhiba is the first point of contact with our audience. It should convey a
clear and positive image of what we do. The rationale behind the logo describes the

resources that inspired its design, as well as the vision and mission it aspires to reach.

gla——dlga__ogoll JL__oyg

King Abdulaziz and his Companions
Foundation for Giftedness and Creativity
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Logo Ll

The horizontal Mawhiba short logo is primarily used in all applications. albuhill oran a4 UJJJI.UJT JSuu pxd iy paihell pojell g jlou

Mawhiba
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Logo Ll

The vertical Mawhiba short logo is used depending on the specific design and application. 2lialllg aranill ¢gi cuwn axiiug paihell Jghll digo jloi

Mawhiba
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jLeidl palic

Logo Elements

The logo consists of two elements: an icon and a textual component. It is inspired by the Jias ¢cun «dimgor dugd (1o dogliue g . sAig Ligéll rip el palic (pouAii

"Mawhiba" identity, with the right side representing the logo icon and the left side featuring aupdnillg aupell asolll tholS duwwgall Al puudll ejallg jloddl digésl (paalll ejall

the full name of the institution in both Arabic and English.

- glha—madlgd—wgol Jl—0y9

King Abdulaziz and his Companions
Foundation for Giftedness and Creativity

Ilcon

Text English




Mawhiba Brand Cuideline V.01| 2024

Logo Elements Jeuudl palic

The elements of the logo include two parts, iconic and textual, and are inspired by the ¢ «dugor gD (fo dagliue 9. saig igaul (Hip (ro jleuddl palic (pouAii
identity of the “Mawhiba’, where the right iconic part represents an abbreviation of afdailllg agpell aolll awlll jbaidl juylll ejallg digailll (roudll cjall Jiay

“Mawhiba’, and the left part represents the name in Arabic and in English.

| o0
Text Arabic } I i
o g

lcon
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Logo Elements Jeuudl palic

The logo comprises two elements: an iconic and a textual component. Inspired by the ¢ «dugor gD (fo dagliue 9. saig igaul (Hip (ro jleuddl palic (pouAii
"Mawhiba" identity, the logo icon is positioned at the top, while the abbreviated name of afdailllg agpell aolll awll jbaidl Jowlll cjallg digailll Jlelll ejall Jiay

the institution in both Arabic and English is placed at the bottom.

Ilcon

Text English | MaWhiba
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Logo Grid Jleuwuud] asuuw

The logo Grid demonstrates the use of the grid in drawing and coordinating the Jloudl clig Jsu (Guudig aw) ;a8 aSwidl aladiwl jloddl asul aAgi

structure and construction of the logo in a geometrically consistent form. Luwain (Gulile Jsub ;a
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Logo Grid Jleuwuud] asuuw

The logo Grid demonstrates the use of the grid in drawing and coordinating the Jloudl clig Jsu (Guudig aw) ;a8 aSwidl aladiwl jloddl asul aAgi

structure and construction of the logo in a geometrically consistent form. Luwain (Gulile Jsub ;a
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Logo Grid Jleuwuud] asuuw

Jleidll eling JSum (Gruniig auwy a aswidl alaiwl jlodll aSub uagi

The logo Grid demonstrates the use of the grid in drawing and coordinating the

structure and construction of the logo in a geometrically consistent form.

d1/g0
Mawiailos
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Clear Space jleuull dielll aabuwall

A space should be provided free of any other graphic elements around the visual 2909l glaual ¢llag dupadl auggll jleud Jga spal asualip palic sl o adla daluo pragi (el
identity logo to ensure clarity. The method for determining the empty space is illustrated (x) dard ulwny aaluwall wilwial als cua (Jsadl ;4 claJag.o adall aaluwall aanida gy

in the figure, where the area is calculated by the value of (x).

gla——Ulg d_—wogoll dJ_—oy9

o me Abdulaziz and his Companions
.+ _ _ . _ Foundation for Giftedness and Creativity
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Clear Space jleuull dielll aabuwall

A space should be provided free of any other graphic elements around the visual 2909l glaual ¢llag dupadl auggll jleud Jga spal asualip palic sl o adla daluo pragi (el
identity logo to ensure clarity. The method for determining the empty space is illustrated (x) dard ulwny aaluwall wilwial als cua (Jsadl ;4 claJag.o adall aaluwall aanida gy

in the figure, where the area is calculated by the value of (x).

e

< Mawhiba

O =
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Clear Space jleuull dielll aabuwall

A space should be provided free of any other graphic elements around the visual 2909l glaual ¢llag dupadl auggll jleud Jga spal asualip palic sl o adla daluo pragi (el

identity logo to ensure clarity. The method for determining the empty space is illustrated (x) dard ulwny aaluwall wilwial als cua (Jsadl ;4 a:mg.o adall aaluwall aanida gy
in the figure, where the area is calculated by the value of (x).

25
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Correct uses of the Logo Jlesudl aauuall dleladibwill

The logo color should be displayed in full color, and it can be displayed in any of the dhyuy Gblio 6 gl lim dabgall glglllh o ST le gldlalsll glglih jleddl gl jghy gl gSay
following colors, or in specific areas of the photos. For monoprinting and production s ill Jio anlall QLuJJI albisig dnhill aclihll jnini e anlg gl jleadl araliégigell jgall (1o
techniques like bas-relief and inscription, a single color logo is used. Please refer back to Jaoall gl jgenallg jjll
the brand guidelines prior designing any material. <diggll kSALJJLJJJ‘_II Juall Jda (o auggll ruleo I egafl oy Joc 57 e ¥VeVal] Ua exdl Jua

d1®g.o AUDgo | » dLOqo
) Mawhiba

Mawhiba \\¢ Mawhiba
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Correct uses of the Logo Jlesudl aauuall dleladibwill

The logo color should be displayed in full color, and it can be displayed in any of the dhyuy Gblio 6 gl lim dabgall glglllh o ST le gldlalsll glglih jleddl gl jghy gl gSay
following colors, or in specific areas of the photos. For monoprinting and production s ill Jio anlall QLuJJI albisig dnhill aclihll jnini e anlg gl jleadl araliégigell jgall (1o
techniques like bas-relief and inscription, a single color logo is used. Please refer back to Jaoall gl jgenallg jjll
the brand guidelines prior designing any material. <diggll kSALJJLJJJ‘_II Juall Jda (o auggll ruleo I egafl oy Joc 57 e ¥VeVal] Ua exdl Jua

4 N
Hi—ella _uc é__oJl d—uwgo Hi—ella e el _oJl d_uwuwgo Hj—eJly e el ol dwuwgo Hj—ellr_uc dll ol & _uwgo
gla—vylgd _ogal aJ___ojg gla—ylgd —wogall o9 gla—ylgd —wogol aJ_— 29 gla—ylgd —wgoll JL_—2 9
King Abdulaziz and his Companions King Abdulaziz and his Companions King Abdulaziz and his Companions ; King Abdulaziz and his Companions
Foundation for Giftedness and Creativity Foundation for Giftedness and Creativity Foundation for Giftedness and Creativity Foundation for Giftedness and Creativity
N /
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Correct uses of the Logo

The logo color should be displayed in full color, and it can be displayed in any of the
following colors, or in specific areas of the photos. For monoprinting and production
techniques like bas-relief and inscription, a single color logo is used. Please refer back to

the brand guidelines prior designing any material.

a1 g0

Mawhiba

Mawhiba

Jleuull aauall dlelasiwdll

dhpu @hlio Lo g s daagall lglil (o ST le gl alalsll glglil el ggl )b ol e
Shaill Jio anlall pliigl ciliaig asbhil dcliall janie salg ggh jlesill dsaliégigall jgall (o
Jaoall gl jgenallg jjll

aggll byl dyall Jua o ayggll julen Sl egagll winy dac Sl araai 56 exdl Jud

- ™
Mawhiba Mawhiba
N D
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Misuses of the Logo

The relationship between the logo and the written identity is permanent, and no other
copies should be used or changed the logo or the relationship between the elements in

any way. Please refer back to the brand guidelines prior designing any material.

Tilting logo | jleddl diglj jusi

ALHgo
Mawhiba

Changing opacity & contrast | daila diela lc aila gl jleull

( X

Mawhiba

Removing parts of the logo | jleudl (ro cja wdin

OG0

Mawhiba

Adding shadows & effects | Jlall Jio cilpilill Jlogiwl

jlesill aihladl alaladiwdl

Salll Awdll alariwl way g dails aili aigisall aiggllg jledd! ju aalell o]
Sl asenni La eadl id . gihll o sb paliell yu daulell gi jleill jusi gl
Ayggll sl ll Juall Jua o diggll puleo Ll egapl ciny doc

Changaing logo dimensions | jleudl aleii juei

Mawhiba

Mawhiba

. J

Using gradient logo | _igll 9jaill Jio duiall alpdlill Jlaoiwl
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Minimum Logo Size Jlewld  iall aaall

The logo can be resized to any size as the applications need, as long as minimum size requirements are Al aldhioe (o Siadlaall clodwl ai Lallh .aléuhill alial cuun a2n 57 i ledl 00 jui gSay
met. A standardized minimum logo size has been set, to ensure the logo retains its clarity and integrity ala éponll alanlll 4 dilellwg aagiags jledall hleinl jlanl «wduwgor jlod aaal Jiadl aall jue’ Al
at small sizes. The minimum logo size for print is 3.75 cm, as shown for an A4 page size. The minimum Ab UuLQa A i 2Ag0 go Las yajelly aw (3.75) sgluy dclinll aic jloddl analf sl
logo size for digital use is 70 px. Please maintain the logo's aspect ratio when scaling. “ (70px) 59@ Jledl anal Siadl aalldaall ailéudnill Uﬂ Lsl

wwliall aic jlodll glail I pajell dui e Lails ak

Jj—ella e el ol & _uwgo
gl ylg dogal) a9
King Abdulaziz and his Companions
3 7 5 C Foundation for Giftedness and Creativity
. I I l
e
gla—ylg i uogall 29
King Abdulaziz and his Companions
pX 70 uuuuuuu ion for Giftedness and Creativity
i JTEINTT . Jj—ela e G ol & _wwio
fu_,lgng n_mg.nJJI unaj'; gla—wlgi_wgaldl__2j9
King Abdulaziz and his Companions King Abdulaziz and his Companions
pX 70 Foundation for Giftedness and Creativity px 7 0 nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn
H:1080, W: 1920
: » YV H:1080, W: 1080
H: 1920, W: 1080
. y .
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Minimum Logo Size Jlewld  iall aaall

The logo can be resized to any size as needed for various applications, provided that the minimum size 2ol aldhio (o il aall clawl ai Lallh aleuhill aldal cunn ana sl Gl jleddl aan juei gSay
requirements are met. The minimum size for the "Mawhiba" logo has been set to ensure its clarity and ala éponll alanlll 4 dilellwg aagiags jledall hleinl jlanl «wduwgor jlod aaal Jiadl aall jue’ Al
integrity at small sizes. For print applications, the minimum width is 2.5 cm, as illustrated in the A4 size A4 uldo SaliDd ange g Las yajelly aw (2.5) sgluy dclihll aic jloddl aaal Jiadll

(M0px) sgluu jleidl aaal LisDl xall dradll aluhil a L]
wwliall aic jlodll glail I pajell dui e Lails ak

example. For digital applications, the minimum size is 110 pixels. Always maintain the logo's aspect ratio

when resizing.

Mawhiba

2.5cm

{ogo @
pX 10 Mawhiba

dego dego
px -I-IO Mawhiba pX -I-IO Mawhiba

H:1080, W: 1920 H:1080, W: 1080

H: 1920, W: 1080 Ak
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Minimum Logo Size

The logo can be resized to any size as needed for various applications, provided that the minimum size

requirements are met. The minimum size for the "Mawhiba" logo has been set to ensure its clarity and

integrity at small sizes. For print applications, the minimum width is 4 cm, as illustrated in the A4 size

example. For digital applications, the minimum size is 85 pixels. Always maintain the logo's aspect ratio

when resizing.

px 85

Mawhiba

H: 1080, W: 1920

px 85

Mawhiba

H: 1080, W: 1080

px 85

4 cm

Jlewld  iall aaall

a2l Gllhio o Lisil xal elagiul ailallh claghil glial s p20 §1 Ul jledll a20 jusi gSa;
2alle el alanll Lé alollg angidgs el Blatal Jladl «iumgen jlod annl Lislll sall gusr a1
A4 plao Lo lin a6ge g Las uayell aw (4) sglu acliall sic jloill aanl isil
" (85pX) (sgluu el anal Lisillxall drasyl Glayhil 4 La]

wnball sic jloiull glanl Ll uayell au e Lails Bl

i@
g€

H: 1920, W:1080

A4
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Logo Placement jleuudl jSLal
Sginall gls Ui a auglell gl dulbwl dgll jhu gsi wlsll el glso
gl adoudl ayglill oy 6 jleidl eags dujell sa Lalaijdaill delll

clagw gl clay aala aranill ulhi Ja La ellas aglel
Aggll syl dyall Jua o ayggll julen SNl ggall ciny Jac sl arani 6 el Jud*

There are specific positions in the design space where the logo can be placed.
Generally, the main position of the Mawhiba logo should be at the top/ bottom left with an
English content, and top/ bottom right with an Arabic content of the design in all printed and

digital applications. Otherwise, the logo should be placed according to the following instructions.

Mawhiba

Mawhiba

English Content Arabic Content

33
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Co-Branding Sl aljlasi 20 Jlouull

Logo Placement Guidelines for Long Designs with Multiple Logos. Ligh aranill gls Jla La jled JS engl cuwliall glsall alala)] b Laia

Ei: oo::':::‘::oo "l . ig_D
il —ill ayljg

Jugagall g @iligll gibgll xalipl Mawhiba

The National Program For Gifted Identification Ministry of Education

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

English Content Arabic Content

O =
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Co-Branding

Logo Placement Guidelines for Wide Designs with Multiple Logos

Jugmgall gc bl pibgll Aalipl )
The National Program For Gifted Identification

Jugagall gc @bl vibgll Aalipl )
The National Program For Gifted Identification

Ministry of Education

Mawhiba

Arabic Content

English Content

SPI aljlab ga jladdll

Ealls aLanill gls Jha e e Js engl cuwliall lsell cilali)] Uh Va¥le

3

dngagall yc wiliall yibgll Aalipl

The National Program For Gifted Identification

dLDgo

prl_ill ajljg Mawhiba

Ministry of Education
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Classification of Identities caliggll i

O1. Main Programs of Mawhiba | Primary Programs: :apwbwl 2olp | dugos aalall polpdl .01
Primary Programs: The primary programs: such as Mawhiba Association, Mawhiba Products, dloaillg alpaigallg dumge whiie dge dnily Jie duwlwill olpdl
conferences, rehabilitation services, and internal initiatives will have their identities "linked" to "aiga” olll duggll "alnuipe” lgilige jgsi duluolill

the main identity "Mawhiba".
aigli | 55 wilga g &SIl diepd paly.02

02.Subprograms in Partnership with Other Entities | Permanent: g (aull) daunnuilwl ailSlpuy dlodiall aloaall
Fixed Operating Services in Partnership with Other Entities: These programs will have their Adgo g jln| (oA "dogern” lgilsum
structure "supported" within the framework of the Mawhiba identity.

didda | i wlgn ga aslpill ducyd galp .03
03. Subprograms in Partnership with Other Entities | Temporary: JGSi a0 loj bl paud sl ailga go aslpidl aload Juedd
Operating Services in Partnership with Other Entities for a Defined Time Period: These .kgpuﬂl agall 2o lgillh cuwn "dogero gl dldiwae" lglge
programs will have their identity "independent or supported" depending on their status with

the other entity.

.03 .02 .01

]
H: d—16g.0 gui—i1g0
— ~y 5 ing0 yuly i Mawhiba Fawanees
BEBRAS MAWHIBA
ducluldl @aliall wna gugagoll uilaAl anlipdl Informatics Competition
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Mawhiba Programs

The identities of Mawhiba programs will be linked to the main identity of the institution based on the
approved structure. Below is an explanation of how this will be implemented:
Adding the logo: The Mawhiba logo is placed next to the name of the program or initiative.
Approved font: The primary font used is Tajawal.
Font size: The font size will adjust according to the length of the program name.
Spacing between the logo and the program name: The distance should be 0.6 cm to ensure

clarity and consistency.

g0 a ol
duJgaJl Slsluodg il

Mawhiba International
Olympaid Program

Jg—0g0 d_o6sluuo
Mawhoob Competition

Sluwlwl d g0 2 oliy
Mawhiba Scientific olell Jodl
Research Foundation Program

dunga aalp

e 2liy Bl iyl gl &m0 ol Slgp R

s Gulni autis) anagi L Losd Sasizall dlsigl

Bpalall gl qolipdl auwl auilug dimgo jlo 8JD9 ply yjleddl aabal -
(Tajwal) Jlgai g priuwall Lwlwill hallsaicall Al -
~olipdl awl Jgb go cuwlind hall ann jon hall aan -

Gulitllg agagll Jladl aw 0.5 adluall ggsi o wiay :aalipdl awlg jledul yu dluall -

JleolJU LU duogo e_ol.iJ.g“%
J—so0ill J_woll «dogopal »

Mawhiba Program For Elite Univer-sitie
(Preparation for Tamayuz)
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Primary Colors

This page shows Mawhiba main colors, which are an important part of the identity.
When using mild tones, Primary color values can be used in small amounts after

being diluted in white.

Cool Space
Blue Cadet

CMYK75, 46, 4,0 CMYK 91, 92, 40, 39
RGB 74,127,185 RGB 43,37,75
#4A7FB9 #2B254B
PANTONE 660 C PANTONE 2695 C

L avender
Purple

CMYK 55,55,10, 0
RGCB 128,121,168
#8079A8
PANTONE 7675 C

V.01| 2024

awwLuwill lglill

ayggll o Lalo I2ja Jsudii illg drwlw il «dugon (lgll dnanll angi
3ga1 a paudll ggll lgareni soy duwlwill duighll azsll alaAiwl Sy

o e

a610n diigl alyyy aladiwil aalall aic ¢llag .adun

)

Carbon
Grey

CMYK O, O, 0, 80
RGB 88, 89, 91
#58595B
PANTONE 425 C
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Secondary Colors dauagilidl jlgldll

Based on Mawhiba brand identity, we created secondary colors to add more duggll (o Lol l2ja Jsuid g agilill «augor glgll daanll a.mg_l

3933 8 uawill gglll lgaieni soy aigilill auigll azall plxatul GSay

aden dsigl ailays alaatwll dalall aic cllag aé

flexibility to the brand and support it in all uses. It can be used in the digital and

printed application.

Pale Yellowish Agua
Red Orange Forest

CMYKTI, 84,77,2 CMYK10, 34,90, O

RGB 209, 78,72 RGB 226,169, 71

#D14E48 HE2A947
PANTONE 7625 C PANTONE 157 C

CMYK 67,12,75, 0
RGB 100, 168,108
#64A86C
PANTONE 556 C
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Tints Colors daclall asigll lajaill

In addition to the brand’s primary and secondary colors, tint colors can be used after

wawlll gglll lgareni oy pn_uuj Lilg augilillg duwlwl glglill aailell dasiglll culayaill dadinll e.nwg_l
i LaS Lagiu cuwlidlg dwwdll (po ASTill way o lglill 03 aladiwl aic

being diluted with white. Please make sure of the ratio and proportion between

them, as follows:
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[ ° = o
Color Proportions Jlgddl Cuuu
Template for Mawhiba's color palette. a>go diggr yalall ylglill cllél aigal
Primary Colors (70%): Purple, Lavender, Gray, Blue (Gl salol yaialll awaidl) 709% :duwlwll Ylgll
Secondary Colors (30%): Red, Yellow, Green (raa il panill pandll) 30% :aigilidl lgldll

70% 30%
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°® o0 & °
Primary Typography auwbw il hghall
Due to the importance of font choice in delivering the identity, We chose the Alexandria to be daggll wwlio ha jlial ai.daggll awns b cng a h All Aol
our primary font in English\ Arabic. The font is simple and practical. You can download the fomt <l ilSoll aupell /daspdaill @ ol swlwill aclihll h 4 (ygsul Alexandria
from Google font. iga Jaga o hall e Jgnall (Sas las . ocghi uwuh Allgg i
Alexandria Font Family aujaiSaw Ul

MAIN TITLE ) Olgic

Lorem ipsum dolor sit amet, consectetuer adipisc- i 8 Jasitu gl gSed yail Jlie go yaill 1o
ing elit, sed diam nhonummy nibh euismod tincid- vaill alge Jo yail 13w augi ai aé] .asluell
unt ut laoreet dolore magna aliquam erat volutpat. anaell gl yadl A Jie algi gl éliSas Cua iyl
Ut wisi enim ad minim veniam, quis nostrud exerci il wagpall aae 6abij Ll aalial sl yaguaill (1o
ABCDEFGHIJKLMNOPQRSTUVWXYZ . Jols ha jgm aaul
1234567890 1234567890
1@#S$%18&*() ()*&r%S$SH#@!
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Secondary Typography asgildl hghall

Due to the importance of font choice in delivering the identity, We chose the Baloo Bhaijaan 2 daggll wwlio ha jlial ai.daggll awns b cing a h All Aol

to be our primary font in English\ Arabic. The font is simple and practical. You can download the alilSall aupell /aspdaidl @ ol wlwill daclihll A 4 (jgSud Baloo Bhaijaan 2

fomt from Google font. iga Jaga (o hall e Jgnall (Sas las . locghi uwuh Allgg i
(X J [ 4 °

Baloo Bhaijaan Font Family OLLDL gJU

MAIN TITLE ) Olgic

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed eJ ) ,clblwiJI oud § Juwiwy ol oSas vail Jlio g0 yaill 130
diam nonummy nibh euismod tincidunt ut laoreet dolore 13 Jio Mgi gl eliSay Cus iy y=ll yadl Mgo (po yaill 132 3ugi
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, Gyl 3ac 83 J] dLs] 5531 yoguaill o 3asll gl yaill
quis nostrud exerci tation ullamcorper suscipit lobortis nisl Gubill loalg GJI
ABCDEFGHIJKLMNOPQRSTUVWXYZ 0elS P> joo sl
1234567890 1234567890
l@#S5%"&*() )*& % SH#H@!
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Icons Cnljg.a,! &)

Mockups for Mawhiba's brand icons are used in diverse designs, such as internal clgil alite ;a axaiud Lillg . dumgo diggs anlall ciliga il gJag_l 23gai
communication templates, signboards, and internal advertisements. adalall alitle dlansbiydl aglll Al Jualgill cdlgd :Jie arolAdll
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Visual Theme Sradl bhadll

Various cutouts between filled and hollow curves. acjaanllg dlioall aliniell (ru dcgiio ailclhidl
Using circles, semicircles. Byilall canig dpilall alariwl
Using at least two curves from the logo elements. Jloddl palic (o Jalll e glinie alddiwl
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Primary Theme wwlwlll spaul haill

gagall gl arawll Lligall 4 axiiud sall diggll wlwl spadl hail Ll loya
dnagall clelhial sl plildl ca gabgall bl duyeil claladl gl igasyl
JsS auggll go dacliio éjgay aranill jggh Jloudl daadnll oo ;4

The following is the primary theme of the brand that is used on official templates, websites or

employee identification cards. To ensure the design is in harmony with the brand as a whole,

follow one of the cuts shown on this page.




Brand
Strategy

aiggll aunilflwl
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aiggll waw

a Jagi Lo ynilig «dumga» UJJ.UJJLI ww dauggdl wam aaa
Lo «Guguillg Juolgill &nli (o Liljlys adgs Lo alall Jaei Lo
Liglani JSuiug Lilac agh

daiggdl (yu u.Qb.l.,o.llg UQJ:LQ_II b.l']Jl Jaoidll auggll wara> i
cug.gJI ga Jeleillg Jinlgill e joa) ojgay lamg [pjggang
9 lgwluwl gu agall juai Lle acluy Las Igiidgige asal
) clhall
g _ lisgo
13il) LLallc 820 dungao (jgsi ul olnll sa0 alai dalaj cli Jugdgall (fSaiq waluis|
Jgdell gall (nSai Jlao .4 Sl doldl Jil (o Jugmgel dmgall L4 leiiwilg
alsiue flalull digmgall auum a18y0.0 6g4 cliig dunilyiwl eiallg

glalllg dmgall’ & dralle
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daiggll yoga

alble  sowl yadly ¢ua bmhcg.gngmg.g]lmmwg&mewbgmmg.gﬂpga
aalasll ulaal ju lgiilSe dllalg dudgiga jjsu Las Iopcd (pc au apaii Log «dumga»
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<aljlall AlAil aic gluwall 03ali Lag lingalhg liigag l Jguagll Lidyph Lil pi Sl aadll o aiggll aud
Alesall Jualgill glgil idu Lgillw) (réé10 lglac jgnog oppgag «dumgor WA e fei ‘:u.QJI J'LC

= K

cJgleill
duDgo Aaie] g0 Audga Jglell uJ.ca.l.mg:j,a A Lg:.oj-ucu.:bg.oj-mu Elall g caowll
awljillg aralowll docla alga 6ac A JIsiudlg gladll lgiljalog duauniall alail guiyll
Lg.lLo.cIu.a g Jolsii dis.adg “lgaolpy arouni Elfl Lo dolaiwall lgre g dumgo
asi jjeil lgilsixig lgarm (Gudai Auyaill gl Ylase JS a Il Hghill adlall
gt )90l Ioleyi dumgo
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20 cilawll 03 §algiig

Sage ausall

aih Guag
didg.a digd

lgil camgar apai Glow jral

daael WY I

arcladl agillgo waluisl o agisaig cluidl axgiop—is e
Aawuilfiw Ul Lgilslpug awnndiall lgaelp Jui (ro lgitaiig

Jalall jIilg dauaall ylaill e dnidid adéc lgial aniaide

il

alglaell Jai g yapall yaliial Jglai . aleill Lails Lgiphi dagalne
alidl ulgall (Saly ailisiuell Igiig) (Gréal Juw 4
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aid Guag
didg.a d_igd

W
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STRUCTURE

“Brand Archetypes" _allell aluasadl 9igai (Joua Qilaill gan] o ausall

Té:%r::s;:; ' cLugJu.aLg.mS:\g LG.IJ'D dﬂ:u.ouLogJ.Q..o.lg.o:g CLGJ_Q..Q.|L}.C(.U|A.||.Q.D.LIJ'LOJ.I
aunall aljliall Alaid Gl

(0 lgeii Log dralusiwl awgll Lle el «aupgaor Jlaf duasws oyl ai adg
bLiill dgilitall cilgall ga dijlaallg ciaulg Ailiill 0dm Julai af ddidliog (ujlai

Jugmgall jsai d Lgiillog lgia il (o auSall cumgar duaid Jiai
ne agiljlgo u:lLu.uS|g agl cuwliall  sadeillg u:.g.L.oJI JLucall Alail Aggiagig
dagahll audgae augy (Grani 9 agug agil]xa i arclyl aljaliag oy aiaai
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Oyd J0 2ila
AuDG.a LIGD

L8 daxiiwall dggll Jilwy gc pueill ddyh Lo Cgaall 8y
«d.ubg.a» d1guA OfU gaLi u:|_|b.ll| lido 2.0 Jualgdll

6ald cliv gainall araii ;4 lpjga pusel diy Jgsi Yl 4 dagahll lgiug) yusel diy ygsi Yl 4 dagahll lgiug) yusel
aluidl dugun Jpe feig Judiuall lging) yuseialill umlgall diSadg sl alidl Umlgoll diSadg dail,
apill agacig disadg 6aily diy ygsi Yl ;4 dagahll
alidl umlgall
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CIguA Ofu
dudg.a

udlgall o rulall jgganllg dnlillg dregsall algall go Junlgii .dagahg daiSa «dudgo» duuadl
lyidl sic lgiilSag gataall dali 4 loigs ye pall lgagang lgilggue lgign 5 pusel 3] &l
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aulasnll galiall
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aahlall gslial
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Brand Essence | dudg.a jvga A

dolaiue ddje o daj e ulgall jlaial
Jadll Jia caluis il (o

Brand Personality | daudg.e auasw

drgaln (Gia1H G

Brand
Essence

Emotional Benefits | duahlall galiall

acall - claiidl - aaill

Functional Benefits | dlaall galiall
duaqiqallg slaiclll - sliyillg aagill - dolsiwillg jghil
Brand Vision & Values | lgoidg as pull aug)

Jisei Jlao 6 130l Lalle l9a)0 dgo ygsi gl :aagpl
AlStuo i syl aigmgell alidl Jgaell gol

aaill ggleill glall juaill ool ;axall

agilinall algall Ju jreill abiajl = Llle agsagg 1Sy
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Jlouiudl lgausal el allul

22409 658 cws lgiilSag dungo dig) e Jlow
£lallg dumgall jlaiiwlg J1sai a0 selle

| =y

Empowering gifted towards an ambitious future.
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pghill Jus Jl-ﬂ-ﬂ

claydlg duangall ally yg 33 jeilance cllall duiinsga

King Abdulaziz & his Companions Foundation for Giftedness & Creativity
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Sl il ngsill (ro gmgall aly
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Conclusion

This comprehensive guide serves as a roadmap for implementing Mawhiba's brand identity across all visual elements. It
encompasses both digital and print applications, meticulously outlining both proper and improper usage. By adhering to these
guidelines, we can ensure seamless consistency in communication across all channels, conferences, and events. Furthermore,

this guide plays a pivotal role in establishing and solidifying a clear and recognizable brand image for Mawhiba.

dailall
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