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The Slogan
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It is important to use this tagline and never alter it in any way.
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The Logo
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The following pages detail the correct application of the logos.
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The Logo
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- - Our logo is the visible sign of our identity. Communicating a
d 2 a , ‘ c) ‘)09 sense of clarity and steadiness. It visually translates our values

of strength, stability and trust, reflecting our personality and

Ministry Of Health work, emphasizing straightness, integration and solidness.
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VERTICAL LOCK-UP (PRIMARY)
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For the english version
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For the arabic version
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Leading Sustainable Health for All
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Logo lockups to accommodate various requirements. Our
goal is to ensure maximum visual impact and clarity, avoiding
any compromises in logo placement.

The horizontal version is the default choice for most
applications, offering a balanced and versatile option.

If you're uncertain about which version to use, the Vertical
version is a safe and suitable option for any application.
Additionally, we offer specialized versions for specific
scenarios. The Right to left Version is ideal for english
content, where it provides a visually consistent arrangement.
Conversely, the Left to right Version is preferred for Arabic
content, ensuring visual consistency in those cases. By
following these guidelines,
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LogoTypography
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The main logo typography serves as a vital component of
our brand identity. It is carefully crafted to convey our brand's
personality, values, and visual aesthetic. Our main logo
typography combines a unique and distinctive typeface that
captures the essence of our brand. The choice of typeface
reflects our brand's voice
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Our main logo is the primary visual representation of our
brand.

It is a carefully designed and distinct mark that encapsulates
our brand identity. The main logo embodies our brand's values,
essence, and personality, making it instantly recognizable to
our audience. Through the use of unique shapes, colors,
and typography, the main logo creates a visual impact and
establishes a strong connection with our brand. Its design
reflects our brand's story
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Logo Clear Space
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The minimum clear space for the MOH logo is defined as the
height of the logomark. Understanding the clear-space rule is
essential, as it is also the standard for logo position and scale
on most printed communications. In that regard, the clear-

space rule should be maintained as the logo is proportionately
enlarged or reduced in size.
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Logo Locks
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Sometimes, you need to use the logo in Arabic or Engish
individually, here are two different versions.
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Minimum spacing on horizontal logo pairing
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Double Branding
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Using two or more logos on the same piece is called double
branding. for collabration & sponsorships, it must be approved
by the MOH Strategic media Marketing team. If more than one
brand is involved within the system, the MOH logo is to be
used with other entities typeset in a list.
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Do not outline the Logo
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Do not distort or warp
the Logo in any way.
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Use of our logo on unauthorized

or off-brand backdrop images is
orohibited

prohibited.
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Do not resolve the Logo in two
different colors.
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Do not shadow the Logo.
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Do not change the typograph of

tagline. It’s always be in Doran
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ADD-NOT too little. Do not rotate
the Logo. Respect minimum size
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Do not resituate the

Moon over the wordmark.
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Don’t Rearrange The Placement Of
The Elements Within The Identity.
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Do not apply a gradient

to the Icon or Wordmark.
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Do not change the Logo layout.
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Do not use the white logo on light
background
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Do Not Logo
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The MOH logo has been carefully designed and should never
be altered in any way. These examples illustrate how NOT to

use the logo, although they are only some examples and not
all the cases in the branding progress.
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Visual Identity
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The following pages detail the brand’s core elements: colors, typography, photography, identity, and more.
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Blacker Display Light
ABCDEFGHIJKLMNOPQRSTUVWXY?Z,
abcdefghijklmnopgrstuvwxyz
0123456789

Blacker Display Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Blacker Display Medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Blacker Display Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Blacker Display Extra Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

Blacker Display Extra Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
0123456789

Light

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Regular

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Medium

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Bold

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Extra Bold

Lorem ipsum dolor sit amet, consectetur adipiscing
elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua.

Extra Bold

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.
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English/Header

Typography

Aoaaiuod!l ujlailll lnglball Auwlw I Uhball oo i
hgball oam yayni.dygall 2uaiil gugliel) uud) JSuiu
0 lanoladiwl gSoy LUl Uljgll o dcgiio dcgoao

baa gyl awaldll jj=i U lhgball odo .dalido Glaulng
009 Aduin &g e Klaall ,a ool Wyl laislg
Here are the primary English typography options, mainly
used for headers to implement branding. They showcase a
wide variety of font weights that can be added to different
applications. These fonts not only enhance the visual

appeal but also contribute to maintaining a consistent and
distinctive brand identity."

Blacker Display : 5/ Fw-“

Font Family: Blacker Display
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Regular
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Arabic Header

Typography
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Here are the primary arabic typography options, mainly
used for headers to implement branding. They showcase a
wide variety of font weights that can be added to different
applications. These fonts not only enhance the visual appeal

but also contribute to maintaining a consistent and distinctive
brand identity."

Doran : £ rowa‘

Font Family: Doran
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopagrstuvwxyz

0123456789
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ipsum dolor sit amet, consecl

etur adi

cing elit, sed

do eiusmod tempor incididunt ut labore et dolore

magna a iqua

Regular

wubwjjanaaav ool
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789
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SiwaThin/ gu.0) 69w

&liddlp o ono Jod o)l Jr g o
cla Lo Y54 ool o iy dua G avll 6)ljgJ
Awod) aygomy ap Al J ol Ia o (4 Lorem
ipsum dolor sit amet, consectetur adipiséing elit, sed
do eiusmod tempor incididunt ut labore et dolore

magna aliqua.

Semibold

&biclidla o omo Jsd saluiyl Jag o
cla Lo J5u aomoll oj iy Cin @ anll 6)ljgd
A0d) dygomy apai Juall I3 (4 Lorem
ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et

dolore magna aliqua.

Heavy

vubwjjiadaadoul
s9oveddguéehbhya
ITPEOTVAQ-@#S/&!?-
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789

&=bclalp o oo Ysd salui)l J-lago
eLa Lo Y5 pomoll ojily ia dasnll 6yljg
G_08) gmy ap-ail Judoll 15 o 0 Lorem
ipsum dolor sit amet, consectetur adipiscing elit,
sed do eiusmod tempor incididunt ut labore et

dolore magna aliqua.
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Secondary Tyeface
Arabic & English
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The intended purpose or role of the Secondary Typeface

within the brand>s visual identity system, such as providing
variation, supporting hierarchy, or adding visual interest.

Siwa : L&/ N‘

Font Family: Siwa
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World Blood Donor Day
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Give Blood Give Plasma Share Life Share Often
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Every year on 14 June, the need for safe blood and blood products is spread
globally

The day highlights the contribution of voluntary, unpaid blood donors in the
national health systems

A platform for strengthening voluntary blood donor programs by reinforcing
campaigns

OmanHealth
OmaniMOH
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Body copy
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Font Combinations
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Our two primary typographic families are Blacker Display
and Doran. Also used as a subheader typeface is Siwa, which
is comparable to English and Arabic in order to provide the
brand a visual treat. They should be used in all online and
offline communication materials wherever possible, following
the hierarchy represented here and in the other graphic
resources in this manual.
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Trust and Dependability: Dark blue is often associated with trustworthiness and dependability. In the
health sector, where reliability and credibility are paramount, dark blue can evoke a sense of assurance
and confidence in healthcare providers, institutions, and services.

Pale
Turquoise

0089dd

Colors such as white, light gray, or darker shades of blue can work well alongside

O e N
Primary Colours
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primary color in your brand>s logo, website, and marketing
materials. This can help establish a strong visual identity and
make your brand instantly recognizable.

This consistent color presence can reinforce your brand>s
personality and evoke the desired emotions in your audience.

This Primary colors can evoke a sense of stability, reliability,
and trustworthiness. In the health industry, these qualities are
particularly important as they can help establish a sense of
confidence in healthcare providers

MOH | Brand Identity Guidelines.
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Crimson Purple violet
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R 217
G28
B 69

Cc9

M 100
Y71
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Secondary Color Palette
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Set of colors that complement the secondary brand color and
are used to support the overall visual identity of the brand

Although our core palette is preferred on print and digital
materials, we understand that an expansion of colors may be
needed for distinguishing materials. Therefore, we suggest the
following additional colors to be used as accents.

for different brand assets, such as marketing materials,
digital interfaces, presentations, or social media graphics.
This ensures consistency and coherence across all brand
touchpoints.
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Your Health
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Your Health
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Your Health
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Combination of
secondary colors with
primary colors
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Leading Sustainable Health tor All

Your Health
is OurConcern

Your Health
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Leading Sustainable Health for All

Your Health
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Your Health
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Your Health

is QOurConcern
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Your Health
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Combination of
secondary colors with
primary colors
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Note: these colors are permitted Only use special ocational day campaign with primary colors.
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Environment
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B 245
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Complementary Color
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Complementary Color can be used to enhance special
occasions and events. We already know that specific colors
are associated with certain special days. For instance, red
is commonly used for World AIDS Day, while green is often
associated with World Environment Day. However, it is also
permissible to add or modify colors based on the specific
requirements of each occasion, particularly in specific areas.
This can be accomplished by utilizing primary colors and their
combinations to create primary colors that align with the
desired theme or significance of the day.
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Complementary Color

How to use
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These are the complementing color combinations for the
special ocational day.
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Colour Tints Colour Shades

Colour Tints Colour Shades
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Primary & Secondary
Colour Tints/Shades
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To maintain a brand look and feel, colors should be used at

1007 as frequently as feasible. A variety of tints can be selected
for specific applications such as print or digital applications.
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Primary_ Gradient

#0089dd #50afed

Please create gradients with a linear, and left to right, or right to left. Don’t
ever use straight up and down.as it uses two colors

Primary_ Gradient

# 88cad2 # d7eaf9

Please create gradients with a linear, and left to right, or right to left. Don’t
ever use straight up and down.as it uses two colors
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Primary Gradient
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This primary gradient refers to a gradual transition of colors
used as a prominent visual element in a brands design system.
This gradient is typically created by blending two or more
colors together smoothly, allowing for a dynamic and visually
engaging effect.

MOH | Brand Identity Guidelines.
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Texture Background
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Set of primary colors with vertical logo types
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Ministry of Health Ministry of Health

Set of secondary colors with vertical logo types
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Ministry of Health Ministry of Health Ministry of Health

Set of Black & white/ gray scale colors with vertical logo types
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Ministry of Health

Ministry of Health
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Ministry of Health
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Logo On color Usage
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The logo color usage guidelines aim to maintain the integrity
and consistency of the brand>s visual identity, ensuring the
logo appears correctly and effectively communicates the
brand>s message across different mediums.and displayed
and used with respect to colors.

Here displayed on various backgrounds. Specify the
recommended background colors or provide guidelines for
creating suitable color contrasts to ensure the logo stands out
and remains legible in different contexts.
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Colors that are generally not advised to be used sparingly or avoided
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Do Not Color Usage
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its important to consider colors carefully to ensure they align
with the brands goals, values, and the desired perception
within the industry. While there are no hard and fast rules,
here are some colors that are generally advised to be used
sparingly or avoided in health-related logos

MOH



Basic Elements

The Flow Graphic is a flexible tool that can be adapted to different applications. The Flow Graphic can also be used with a
Social media photographic image in cases like the advertise certain products.

Corner Radious 4 PX

Corner Radious 4 PX

oSSl ol

Graphic Elements
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Stroke color shape is appropriate for social media and other digital platforms in order to retain the text on top of it. aJul wlhharll aping .6jgll duala Lo Wlogleoll (e
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The utilization of shapes is an essential aspect of our graphic

look and feel. The shape is inspired by our logo. Use the shape

to highlight information in the image background, The pages

that follow explain how the formm SHOULD be utilized with
\ typography, color, or photography.

To keep the texts on social media and other digital platforms, fill the shape with the stroke below.

These forms primarily serve to protect the edges and social media symbols.

MOH



These forms suitbale for all digital media and highlighting texture or numerics and also use it an frame tool
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Graphic Elements
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The utilization of shapes is an essential aspect of our graphic
look and feel. The shape is inspired by our logo. Use the shape
to highlight information in the image background, The pages
that follow explain how the forrn SHOULD be utilized with
typography, color, or photography.
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Main Head Shapes

Bullets

Numbers/text with icons
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Sub head/Numbers
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Other Inforgraphics

Social Media
Graphic Elements
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Other Inforgraphics

Social Media
Graphic Elements
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How to use Graphic Elements?
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World Cancer Day

Combinations

Ihghillg Ylgllll W) piy spoull ynlboll Blydy apans
Aol yail o acliio YSuin Josi sl duyoy jolicg

gl dlwylg dugcpall
The combination theme in a brand guideline refers to the
recommended pairing of colors, fonts, and other visual
elements that work harmoniously together to convey the
brand's desired aesthetic and messaging.

World
Cancer
Day
FEB 4

f OmanHealth
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Basic Icons

Use (#0089dd) for icon with that used in White color background , Use
white color with foricon that used in (#0089dd) background
Don Not use any icon above ( Image background)

Health Icons
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Intraction Icons
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Social Media Icons
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Use a single color for social media in accordance with your branding

gl

Icons
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A variety of icons have been created to communicate the

many sorts of material we provide and the various audiences
we address.
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Logo in Wooden surface Logo in Leather surface LOgO in Material Usage
Left Aligned S

Paper, Leather, Silver, Cloth
Jio adwll algall Lle jleddl (Gulni 62000 Gia 2agi
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algall 03w go (5T Lle ulgllll pladiwl jgau ool yirdill
There are defined methods for applying the logo to hard

materials like paper, wood, Silver, cloth Blind embossing or
debossing with no color is permitted on any of them

Left Aligned

Logo in Cloth surface

Logo in Silver surface

Left Aligned Left Aligned
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Using colors that are appropriate for the brand

Showing happy faces

Different color modes are permitted in accordance with the
contest.

Use the emblem accorgly with less backdrop for the special
ocational day.

gl el sl
Photography Style
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Our visual identity is based on exceptional photography that
highlights our people, health process, and its impact. All of the
photography style based on this guide line
Make use of images that generate positive feelings. Images
of the environment represent health and wellness. Stock
photography photographs should be high resolution and
appropriately represent health.
Any photograph used should be approved by the MOH
Marketing team before it is utilized
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Avoid using blurry photos.

-

.

Do not use crouded photographs or images with a lot of ele-
ments on them.

Avoid using a lot of close-up photos with cutting images
should be avoided

wall B olighioall
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Do Not Photography
Style
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Types of negative imagery that should be avoided, such as
images depicting violence, discrimination, harm, or anything
that could be offensive or controversial. This ensures that
the brand's visual representation maintains a positive and
inclusive tone.
Discourage the use of low-resolution, blurry, or poorly lit

photographs that may negatively impact the brand's visual
appeal and professionalism.
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Your Health %" Y / Your Health
is OurConcern is OurConcern

Changing the text color to match the background of the image  Changing the text color to match the background of the im-

age
Do Not Do Not
Text that is not visible on the image is not permitted. Text that is not visible on the image is not permitted.

ool 2o soall Zed
Image & Text Combination
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When integrating images with texts, clarity must be observed
for both image and text elements.

MOH



Lpodlola bl
Applications
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The brand's application is detailed on the pages that follow. and how to use
them for branding throughout a variety of print and digital media.
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Assistant Director of Public Relation
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Public-relation@moh.gov.om  +968 0000 0000
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MEDICAL COORDINATOR HEAD QUARTERS
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If Found Return to Minstry of Health asloyl o gladd ala 6
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Identity Card
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Letterhead

LetterHead Version 1 LetterHead Version 2 LetterHead Version 3
Logo on rightside Full Logo on Middle Logo on Middle
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PHONE: -968 2235 7111
P.OBox 393 / Postal Code: 100
Muscat
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Envelopes
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Notebook

NOTEBOOK
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Cover Inside Back
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Fabric Bag
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Note: You can use different primery colors for the background.
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VIRTUAL ASSISTANT

VACCNINATION

24 SERVICE

APPOINTMENTS
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Poster Layout(Sample)
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Notice & Rollup
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Note: You can use different primery colors for the background.
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Leading Sustainable Health for All

Using colors that are appropriate for the brand
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Social Media Covers

MOH | Brand Identity Guidelines.
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Social Media Posts
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Ambulance

Front View Side View
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Book Covers
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Brochures
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Brochures
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Your health is our Priority

Electronic Banners Landscape

Landscape
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Your health is our Priority
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Electronic Banners

MOH | Brand Identity Guidelines.
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Assistant Director of Public Relation

+968 22357050  moh60087@gmail.com
+968 9235 0338  Public-relation@moh.gov.om
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Arabic

Bilingual
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Assistant Director of Public Relation
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